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MepiAnyn

H mapouca dimhwparikn epyacia e¢etalel v amodox ¢ Texvntig Nonuoouvng (TN) oTo
WNeIaKd PAPKETIVVK atmd katavaAwTéG atnv EMaAda, ye £pgaon oTig dIaQopéS Kal OUOIOTNTES
HETagU Twv yevewv X, Y (Millennials) kar Z. Z1dx0¢ TG £peuvag gival n diEpEUVNON TWV OTACEWY,
TWV QVTIAWEWY KOl TwV TTOpayovIwyY TTou £mnpeadouy v mpobean amodoxnig g TN, dtwe n
avTIAapBavopevn XpnoIpdTnTa, n eUukoAia Xprang, N EPTTIICTOCUVN KAI OI AVNOUXIEG OXETIKA PE TNV
IDIWTIKOTNTO KOl TNV aoQAAEIa Twv dedopévwy. H peBodoAoyia Baciotnke o€ TTOOOTIKA TTPOGEYYION,
ME TN XPAON QVWVUHOU NAEKTPOVIKOU £pwTNUATOAOYiou Kal avaAucon Twv dedoUéVwyY PECW TOU
Aoyiopikou Jamovi. To deiyua amoteAouviav amd 127 GUUPETEXOVTEG BIOPOPETIKWY NAIKIOKWY
opGdwv. Ta amoteAéapara deixvouv 0TI 0 KATAVAAWTEG EPPAVICOUV YEVIKA BETIKI) OTACN ATTEVAVTI
oTIg €pappoyés TN OT0 WneIOoKG PAPKETIVYK, €Vw N eummoToolvn Kal n aviiAaupavouevn
XPNOIMOTNTO  avadelkvUovTal WG Ol  anuavtikdtepol  TTapayovieg  amodoxng. MapdAnAa,
KOTOYPA@OVTal EVIOVEG AVNOUXIEG OXETIKA JE TNV TTPOCTACIA TWV TTPOTWTTIKWY OEdOUEVWY. Agv
EVTIOTTIOTNKOV OTOTIOTIKA ONUAVTIKEG DIQPOPES ETOGU TWV YEVEWV WG TTPOG TN OUVOAIKY atmodoxr)
¢ TN. H peAétn oupBaMel oty karavonon g uioBémaong e TN 1o eAnVvIkG wnoiaké
TEPIBAANOV Kal TTAPEXEI XPAOTUA CUPTIEPACHATA IO TN XAPAtn UTTEUBUVWY KOl OTTOTEAETUATIKWV

OTPATNYIKWY YN@IOKOU PAPKETIVYK.

AéSeic-kAe1dia: Texvnti Nonpoouvn, Wnoiokd Mdpketivyk, Amodoxfi TexvoAoyiag, [eveég,

EpmaTtoauvn, 1d1wtikdTNTA.



Abstract

This master's thesis investigates consumers’ acceptance of Artificial Intelligence (Al) in digital
marketing in Greece, focusing on similarities and differences among Generation X, Generation Y
(Millennials), and Generation Z. The aim of the study is to explore consumers’ attitudes, perceptions,
and key factors influencing Al acceptance, including perceived usefulness, perceived ease of use,
trust, and concerns related to privacy and data security. A quantitative research approach was
adopted using an anonymous online questionnaire, while data analysis was conducted with the
Jamovi statistical software. The sample consisted of 127 respondents from different age groups. The
findings indicate an overall positive attitude toward Al applications in digital marketing, with trust and
perceived usefulness emerging as the most significant predictors of acceptance. At the same time,
participants expressed notable concerns regarding personal data protection. No statistically
significant differences were identified between generations in terms of overall Al acceptance. The
study contributes to the limited empirical research on Al adoption in the Greek digital marketing
context and offers valuable insights for the development of transparent, ethical, and effective Al-

based marketing strategies.

Keywords: Artificial Intelligence, Digital Marketing, Technology Acceptance, Generations, Trust,

Privacy.
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KegdAaio 1: Eicaywyn
1.1 Eioaywyn oTo Bépa

H tayeia avamrugn g texvntic vonuoouvng (TN) €xel odnynoel Ti eTaipeieg va aAAagouv
onuavtik Tov TPOTIO WE TOV OTIOIO AVATITUOOOUV KaI €QAPHUOCOUV TIC OTPATNYIKEG WN@IAKOU
MAPKETIVYK. ZTOV OUyXpovo emixelpnuatikd ko6opo, n Al Aeiroupyei wg KataAUTNG  TNng
auToparotoinong d1adIKaalwy, TNG €COTOMIKEUPEVNG ETTIKOIVWVIAG KOl TNG WEYIOTOTIOINONG TNS
epmeIpiag Twv KaravaAwtwv (Acatrinei et al., 2025; Hollebeek et al., 2024). To wn@iakO PAPKETIVYK
OEV ATAV TTOTE TTIO ATTOTEAETUATIKO KOl GTOXEUHEVO ATTO O,TI E TN XPAOT TTPOYVWOTIKWY AVOAUTEWY,
ouoTNUATWY ouaTdoewy, chatbots kar autoparooiNuévwy Tpoypappdrwy kaptaviag (Chaffey kai
Ellis-Chadwick, 2022; Kotler et al., 2021). QoTt600, UTTAPXOUV OPICPEVA UTTOKEIPEVA EPWTAPATA
OXETIKA We Tov TPOTTIO pe TOV OTToi0 O dIAPOPES NAIKIAKEG OUAdEG PBAETTOUY, aTmodEXOVTAI KAl
XPNOILOTIOIOUV AUTA TA GUCTANATA G€ OXEDT HE AUTA TNV TEXVOAOYIKA EEENIEN.

H oxéon Twv yevewv X, Y kai Z e Tnv Texvohoyia gival eTiong SIOQOPETIKAS UONG Kal EXEI
GUECO QVTIKTUTIO 0T OUPTIEPIPOPA TOUG 0TO Wn@lakd epIBAANov. Or véeg yeviég, 1iwg n Mevid Z,
MTTOPOUV va avagepBouv we wneiakoi vidmiol, A droua Tou EAaav Ta Wn@Iaka PEA WG LoPYr
avaTpoPng Kal €ival apketd egoikelwpéva e Ta diadiktuakd péoa (Prensky, 2001; Chaney et al.,
2017). AvtiBeta, n yevid X amoteAeital amd Toug AeyOEVOUS WnOIAKOUS JETAVAOTEG, OI OTTOIOI O€
peyaAuTepn nAikia émpete va amodexBouv Tig TexvoAoyIKEG OMAYEG, YEYOVOG TTOU TEIVEI va TOUG
kaBioTd pia o ouvinentikA yevia (Williams kai Page, 2011).

Auth n etepoyévela dNUIOUPYED Eva KPIOIUO EPEUVNTIKO EPWTNUA: TTOIO €ival TO ETTITTEDO
amodoxns Twv TN 0To Yn@IaKO PAPKETIVYK aTTd TIC DIAPOPETIKEC YevIEG TV EAAGDQ; Av Kal n
XPAoN Twv TEXVOAOYIWV atd TIG yeviéG amoTeAei avTikeipevo g dieBvoug BiBAioypagiag, n EAANVIKA
TpaypaTikéTTa Oev Exel epeuvnBei emapkwg (Markou et al., 2025; Papastefanou kai Papaioannou,
2024). Tautdxpova, n diadikacia evowuatwong Twv NT oTIg ETIKEIPAOEIS QUEAVETAI OTN XWPA LOG
(Chrysomallidis & Chrysos, 2025), yI' autd kai o1 KaravaAwTtég TPETEI va katavonBolv amo v
amoyn Twv dNUOYPAPIKWY WETABANTWY.

O1 Tpeig Tapamavw yeviég amoTteAoUV QVTIKEIPEVO Epeuvag OXETIKA e Tnv amodoxn Tng TN

0TO WNQIOKO WAPKETIVYK pe Tn PorBeia Tou BewpnTikou TAaigiou dTiwg 10 MoviéAo ATodoxng



Texvohoyiag (Davis, 1989) kar to UTAUT (Venkatesh et al., 2003). To epeuvntikd mpdBANUa

Baailetal T oX£0N PETOGU TWV TEXVOAOYIKWY KOI TWV KOIVWVIKOBNUOYPAPIKWY TITUXWV.

1.2 H Texvnt Nonuoouvn oTo Yn@lokd JAPKETIVYK: OUYXPOVO TTAQIOI0
otnv EAAGOQ

To ynoiak6 pdpkeTivyk éxel avamTuyBei 101aitepa ypryopa otnv EANGDa, pe Ty TexvnTA
vonpooUvn va XPNOIKOTIOIEITAl T TEAEUTAIA XPOVIA WS HEPOS TWV TTAYKOOUIWY TAGEWV TTIPOG TV
autoparotroinon, TNV avaiuon peyGAwv dedopEVwV Kal TNV EEATOMIKEUPEVN EUTTEIpia XphoTn. H
eMnvikn ayopd, 101aitepa wetd v epiodo g COVID, €xel oTpagei O ypAyopa TTPOG TIG
WNeIakEG AUOEIG AGyw TG aVAYKNG YIa TTI0 OTTOTEAEOATIKA OTOXEUDT Kal BEATIWUEVN EuTTEIpia
meAatwy (Ziakis kar Viachopoulou, 2023). Ta GuGTAPATA CUCTACEWV PNXAVIKAS pABNONG, N
TTPOYVWOTIKA avaAuar, kaBwg Kai Ta chatbots TexvnTAG vonuoouvng, ival dAa epyaleia Tou £xouv
AON ApXiCEl VO EVOWUOTWVOVTAI O ETTIXEIPATEIS TTOU TTAPEXOUV UTINPETIES AIAVIKAG, TOUPITHOU KAl
TPATIECIKES UTTNPETIEG PE OTOXO TN MEiwan Twv daravwy, Tn dnUIoUPYia TTEPICTATEPWY dUVNTIKWY
TeEAATWV Kal Ty evioyuon Tng e¢atopikeuong (Gunduzyeli, 2024).

Av kai n ul0Bétnan g TexvnTAG vonpoouvng eigayetal 6Ao Kal TepioodTtepo o diebvn
oknvA, n eMnvikr BiBAIoypagia gival akOua oTravietepn Kal, wg €K ToUToU, aTraiToUvTal EUTTEIPIKEG
MEAETEC TTOU Ba OTTOTUTTWVOUV TIG TOTTIKEG TAOEIG. H Epeuva, ouptepIAapBavopévng QUTAG TTOU
diegxOn amé Toug Papastefanou kai Papaioannou (2024), deixvel 611 n ul06étnon TG TEXVNTAG
vonuoauvng apxicer va kepdidel TV amodoxn Twv OTEAEXWV PAPKETIVYK atnv EAAGDA, aMa pia
O€IpA Ao avnouyieg, OTIWG TO ETTITTEQO EUTTIOTOOUVNG TTPOG TO GUCTARATA KAl TNV A0QAAEID TwV
OedOPEVWV ) N YVWEON TS EQAPUOYNS TS TEXVNTAS VONUOOUVNG, Oev £XOUV OKOUN CETTEPAOTEI.
Opoiwg, n PeAétn Twv Markou et al. (2025), n omoia diatrioTwaoe 611 o1 EAMNveS KaTavaAwTég €ival
etmiang aig16do0¢o1 6oov agopd Ty e€aropikeuan We T BorBeia g TN, avagépel 611 n eumaToalvn
Kal Ol QVTIAWEIC OXETIKA WE TNV TTapafiacn TPOCOWTTIKWY OEBOUEVWV Eival O TTIO ONHAVTIKEG
HETARANTEC OTN OTACT TOUG.

Ev 1w WeTaty, n aTpo®n TS EAANVIKAG SIaQNUICTIKAG ayopag PO TTPOYPAUUATIOUEVEG Kal
Baoiopévec aTnv TEXVNTA vonuooUvn d1a@nuIoTIKEG AUOEIC Kal OTOXEUDN €ival £TTi ToU TTAPOVTOg
OUOTNMIKY, CUPQWVA JE TTPOCPATES BIATPIPES KO OKABNUATKES EPEUVES, KAl UTTOOTNPICETAI ATTO TNV

TTIO EKTETAWEVN XPAOT TWV KOIVWVIKWY PECWVY KaI ToU nAekTpovikou eutropiou (Chrysomallidis kai



Chrysos, 2025). H ouykekpipévn 1aon ouvdéetal emiong We 10 Taykdopio mepifarhov, dtou n
TexvnTA vonuooUvn Ba AsitoupyRael wg Baan yia T0 oXeBIOOUO ECOTOPIKEUPEVWV EPTTEIPILV KA TN
BeATioToTTOINON TOU £pYOU TwV eKaTPaTEIWVY (Acatrinei et al., 2025; Rabby et al., 2021).

QaT600, T0 GNUAVTIKO £pEUVNTIKG KEVO 0TV EANGDA agopd Tv avTiAnyn Kal Tnv ammodox)
TWV EQAPUOYWV TEXVNTAG vonuoouvng ammd d1agopeg yeviég xpnaTwy (Gen X, Millennials kar Gen Z)
0TO YnIakd PapkeTIvyk. Mapoho tmou n dieBvAc Epeuva deixvel 0TI o1 vedTePES YevIEG aTTodEXOvTal
TIEPIOOOTEPO TIG EUTTEIpiES TTOU Baadilovtal atnv TeXVNTA vonuoouUvn (Djafarova kai Bowes, 2021;
Cho, 2024), dev uTrApXOUV GUCTNUATIKEG TTANPOPOPIES OXETIKA WE TNV EAANVIKR TTPAYNATIKOTATA.
Autéc o1 dlagopéc TTpéTrel va dlgpeuvnBoly, KabBwg £xouv AUECO QVTIKTUTIO OTn OTPATNYIKA

OTOXEUON TWV ETIXEIPATEWV KaI TNV £CEUPEDN ATTOTEAETHATIKWY WNQIAKWY TTPOKTIKWV.

1.3 ZKOTIOC Kal ETTIUEPOUS OTOXOI TNG £PEUVAS

H mapouca pehémn Ba emikevipwOei atnv €1g BABo¢ avaAuon Tou TPOTIOU E TOV OTT0i0
d10Qope¢ opddeg karavohwtwy otnv EANGSa, n Mevia X, n Tevid Y (Millennials) kai n levid Z,
avtiAappavovral, kpivouv Kai amodéxovral Tn XpARon ¢ Texvntg Nonpoouvng O0T0 Ynoiako
Hapketivyk. O1 atdoeig amévavtl aTnv TexvoAoyia TTou diagépouv avahoya pe TV nAIKia Kal ival
VEVIKEG YIa OAES TIG NAIKies BewpouvTal KPioIUES yia va emmiKeVTpwOoUuE, KaBwg n PiAIoypagia
emeaiwvel AT N nAIKia kal n oxéon pe TNV TExvoloyia gival Baaikoi Tapayovteg TpdRAewng TG
ouptepipopas Twv Xpnotwv (Williams kai Page, 2011; Chaney et al., 2017). Tautéxpova,
BewpnTikG poviéAa 6mwg 10 Movtého Atodoxng Texvoloyiag (Davis, 1989) kar to UTAUT
(Venkatesh et al., 2003) mapéxouv €va ouoTNPATIKO MOVTEAO €pUNVEIOS Twv WETABANTWY TTOU
UTTOpOUV va dlapop@waouv Tnv TpdBean xpAong umnpediwv Tou PBagifovial aTnv TEXVNTA
vonuoouvn.

O mpwtapxIkOG OTOX0C TNG MEAETNG €ival va efetoel 10 €mimedo amodoxng Kal
eutIoToaUVNS aTIC TEXVoAoyieg TN TTou XpnoldoTrolouvTal aTIC dIadIKATiES YNPIOKOU UAPKETIVYK,
OnAadr) aToug pnxaviouous ouaTaoewy, aTa chatbots TexvnTAg vonuoolvng, OTIC ECATOIKEUPEVES
OI0PNUICEIS KAl OTNV TIPOYVWATIKA AvAAUGT), KOI VO OUYKPIVE TIG TPEIG YEVIEG. AIAYOPETIKEG OTATEIG
MG VEVIAG Y KOl TWV YEVEWV Z ammévavTl OTnv €COTOPIKEUON KaI TV €TTOPACN TNG TEXVNTAS
vonuoauvng ot diadikagia Ajyng amo@doewv ayopag €xouv Ndn karaypagei otn diebvA
BiBMoypagia (Djafarova kai Bowes, 2021; Cho, 2024), evw n Tpé€xouca €peuva deixvel pia 1diaitepa



BeTikr) otdon Twv Millennials kar Tng Gen Z amévavTl OTIC TIPAKTIKEG TEXVNTAS vonuoauvng, aTnv
TEPITITWON TNG dIAPAVEIAS KAl TG TTPOCTACIAS Twv TPooWTIKWY dedopévwy (Manolica et al.,
2025). QoT000, N EPTEIPIKN EPEUVA OXETIKA WE TNV Kardotaon otnv EANGDa eivar pdAov
otaviotepn (Papastefanou kai Papaioannou, 2024; Markou et al., 2025), yeyovdg Trou e¢nyei v
avAaykn yia gia ouatnuatiki avaAuon tou TpoBARpaTog.

Me Baon Ta Tapamavw, ol ETTIPEPOUS GTAXOI TNG EPEUVAC Eival:

1. Na karaypagei o BabBuds e€oikeiwang kal xpRong epapuoywyv TN 1o Yneiakoé
HAPKETIVYK OTTd KABE yevid.

2. Na etetaoTouv o1 kpioiuol Trapdyovteg amodoxrg, 6mwe n avriAauBavouevn
XPNo1udTNTa, N EUKOAIO Xprong, N EUTTICTOOUVN KAl O AVNOUXIES yia TA TIPOCWTTIKA dedOpEVA
(Hollebeek et al., 2024- Rabby et al., 2021).

3. Na evTomaTouV BIayevEQKES OIOPOPOTTOIRTEIC, Ol OTTOIEC UTTOpPET va KaBodnyouv
OIAQOPETIKES aTpaTNYIKES OTOXEUONG OTO digital marketing.

4, Na OigpeuvnBei o péhog ¢ TN ot diapdpewaon TG KATAVOAWTIKAG
OUWTTEPIPOPAG, AEIOTTOIWVTAG TNV UPIOTAWEVN BewpnTikr yvwon (Kotler et al., 2021+ Chaffey & Ellis-
Chadwick, 2022).

H peMétn Ba eivar xpAoiun yia v Tapoxr €vog oAokKAnpwuEVOU TTaPAdEIYUOTOG TNG
OUMTTEPIPOPAG TwV EMNNVIKWY yevewv amévavtl atnv TN, 1600 yia 1 BswpnTikh 600 Kal yia v

TTPOKTIKFA) OUMBOAr 0T SIONOPPWON TTIO ATTOTEAETUATIKWY OTPATNYIKWY UAPKETIVYK.

1.4EpeuvnTIKA EpWTAMATA KAl UTTOBECEIG

l'a va mpoadiopioTei 1o emmitedo amodoxnig TS TexvnTic Nonpoalvng atd dIAYOPES YEVIES
xpnoTwv atnv EAAGBQ, gival onuavTikd va UTTapxel pia o€1pd EPEUVNTIKWY EPWTATEWY TTOU Va €ival
oageic kai va Baailovtal g BewpnTikd aToixeia. AuTéC Exouv diatutrwOei pe BAan kabiepwpéva
HovtéAa amodoyng Tng Texvohoyiag, 6w Ta TAM (Davis, 1989), TAM2 (Venkatesh kai Davis, 2000)
kai 1o evorroinuévo povtého UTAUT (Venkatesh et al., 2003), kail rpoteivouv 611 n TpoBean xprong
HIag TexvoAoyiag emnpealetal amd v avtIANTITA XpNoIPGTNTA, TNV EUKOAIQ XPAONG, TNV KOIVWVIKA
€TMPPON Kabwg kai TI d1EUKOAUVTIKEG ouvONKeS. Tautdyxpova, To XAoua aTnV WneIakr Taideia Kal
TIG TEXVOAOYIKEG OTAOEIG PETACU Twv yevewv (Prensky, 2001; Williams kai Page, 2011; Chaney et al.,

2017) dikalohoyei Tnv avaykaidtnTa TG dIAYEVEAKAC TUYKPITIKAG MEAETNG.



Emiong, o1 TeAeutaieg Epeuveg deixvouv 011 N Mevid Z Teivel va gival TTIo QVETN Kal TTI0 AVOIXTH
oTn XPHoN Wn@IOKwv Kai PBacliopévwv oTnv TexvnTh vonuoouvn utmpeeoiwv (Yahya kai
Mammadzada, 2024; Djafarova ka1 Bowes, 2021), evw n l'evid X @aiverar cuvABwg TTio dIOTOKTIKN
6oov a@opd TIG TEXVOAOYIKEG KOIVOTOWIES, 10iWG EKEIVES TTOU AYOPOUV TO {NTNHA TWV OEDOPEVWV KAl
NG 101WTIKOTNTOG (Rabby et al., 2021). 210 id10 Tvelpa, n Mevia Y (Millennials) ekppader éva pérpio
€we UYnAo etritmedo amodoyxng, 11aitepa dTav n TEXVOAOYia TTPOCQEPE! ECATOUIKEUDT KAl EUKOAIQ
(Manolica et al., 2025; Cho, 2024). Tétoleg 1G0€Ig uodnAwvouv OTI N nAIKia Kal T0 Yn@Ilokod
utréPabpo ival Ta Kpiolua aToixeia Tou eTnPEAlouV TIC IAPOPES OTATEIC ATTEVAVTI OTNV TEXVNTH
vonpooUvn GTO YNQIAKO JAPKETIVYK.

Me Baon ta mapamdvw, n épeuva kabodnyeital améd Ta €GAC KEVIPIKA €peuvnTIKA
epwrApaTa:

EE1: MNoia cival n otaon ¢ Generation X, n¢ Generation Y (Millennials) kai Tng Generation Z
amévavt atnv Texvnt Nonuoauvn aTo YneIokd PAPKETIVYK;

EE2: Mool mapayovieg (Tr.X. eutmioTooUvn, avtiAaupavouevn xpnoipdtta) emnpeddouv v
mp0O06eat| Toug yia amodoxn TG TN;

EE3: Ymapyouv onuavTikEG dI0QopEG METAEU TWV TPIWV YEVEWV WG TTPOG TOUG TTOPAYOVTEG TTOU
emmnpeddouv TNV TPABean amodoxng;

AvrigToixa, S1aJOPPWVOVTAl 01 TTAPAKATW UTTOBETEIC:

H1: H Generation Z ep@avicel upnAotepa etmitmeda amodoxr¢ TN 010 JAPKETIVYK O€ GUYKPION ME
Millennials ka1 Generation X.

H2: H avrihauBavouevn xpnoidoTtnta Kai eukoAia xpriong emnpeddouv BeTika Tnv TpdBeon xpriong
TN o€ ONeG TIG YeVIEC.

H3: O1 avnouyieg yia v 181wTiIKOTNTA PEIwvouv TV atrodox TN, 1diaitepa atn Generation X.

H4: H epmaoToouvn ota Al cuoThApara Aeimoupyei wg diaueaoAapnTIKAS TTapAayovTag WETacl aTaong
kal TTpéBeang xpAong.

Ta mapamdvw dnuioupyolv €Eva oAoKANPwEVO TTAQICIO dIEPEUVNONG TTOU ETTITPETTEI TN
OUOTNUATIKA KATavonaon TG CUUTIEPIPOPAS Twv EAANVIKWV YEVEWV aTmévavTl atnv Texvntn

Nonuoauvn aTo YneIoKO PAPKETIVYK.

1.5 2upBoAn kai kaivotopia TG dITTAWUATIKAG



H mapouoa peAétn Ba eCet@oel éva TTOAU ONPAVTIKO KEVO OTNV €PEUVA TNG OUYXPOVNS
eMnvIkAG kai d1eBvoug BIBAIoypagiag oxeTika pe Tnv amodoxr g Texvntig Nonuoouvng oo
WNOIOKO PAPKETIVYK attd TIC BIAQOpeS YeVIEG. H eAAnVIKA TTpayuaTikoTnTa dev £xel digpeuvnOei
ETOpKWG 6oov agopd TIGC emMMTWOEIG TG TN 0TV KATAVOAWTIKI) CUUTIEPIQOPA KaI TNV
atmoteAeauaTIKOTNTA TOU PApKeTIVYK (Acatrinei et al., 2025; Hollebeek et al., 2024), av kai o1 dieBveig
HEAETEC Exouv ettiaong diepeuvAael auTh Tnv TITUXR. O ToEIC TTou UTTapXoUV GTNV EupwTrn Kai aTov
uttOAoITTO KOOUO OeEixvouv oaQwe OTI 01 VEOTEPEG VEVIEG, Kal 10iwg n Tevia Z, amodéxovral
TEPIOTOTEPO TNV TEXVNTA VONUOoUvn GTO TTAQICI0 TOU KOIVWVIKOU Kall TOU KIVATOU PAPKETIVYK, OTTOU
n e¢atouikeuon Kal n aUeCOTNTA €ival Ta KUpIa xapaktnpeioTikG (Yahya kai Mammadzada, 2024;
Djafarova kai Bowes, 2021). Qa1600, 10 yeyovog 0TI 01 €BVIKEC TIPOOTITIKEG BIEPEPAV HETAGU TWV
yevewv utrodnAwvel 0TI gival amapaitnTo va dieaxBolv OUYKEKPIPEVES EPEUVEG O€ BVIKG eTTiTTEDO.

21V EANGDa, n €peuva oxeTIkG pe TN oUvdean peTagl Twv KatavaAwTwy Kal TG TN w¢
TITUXA TOU PAPKETIVYK €ival OTTAVIO KAl ETTIKEVIPWVETAI 0€ QU0 ETTIAOYEG: E€ITE OTNV OPYAVWTIKNA
TTPOOTITIKA TWV OTEAEXWV HAPKETIVYK (Papastefanou kai Papaioannou, 2024) €ite 1o TTpoBANUa TNG
EUTTIOTOOUVNG KOl TWV TTPOCWTTIKWY OEQOUEVWV UETAEU TWV ETTIASYUEVWV BNUOYPAPIKWY OAdWY
(Markou et al., 2025). EmimAéov, n eMnvikr ayopd Bpioketal o€ @don peTafaong Tpog Tnv
uI0BETNOTN TTI0 TTPOODEUTIKWY €PYOAEiwV dIaQAMIoNS BACIOPEVWY OTV TEXVNTA vonuoouvn, Ta
otoia TTEPIAAUBAVOUV  TTPOYVWOTIKI] OTOXEUCON, TIPOYPAPMATIKA BeATIOTOTOINGN, KABWS KOl
QUTOPATOTTOINUEVEG OTPATNYIKEG E€aToikeuang (Ziakis kal Vlachopoulou, 2023; Gunduzyeli, 2024).
Auth n 1don umoaTnpiletal amd TPdoPaTeg EAANVIKEG pEAETEG TToU ammédeICav TNV AugavoEvn
onuacia TG TEXVNTAS vonuoouvng atnv amddoan Twv diagnuioTiKwy Kautmaviwy (Chrysomallidis
kai Chrysos, 2025).

H épeuva eival kavotépog, kabwg eival ae BEan va ouykpivel Tpeig yeviés (X, Y, Z) aTto
eEMNVIKO TrepIBAANOV Kal va EQapUOTEl TIC YWwaTEC Bewpieg amodoxnc TNG Texvohoyiag, 6TTwS ol
TAM kai UTAUT (Davis, 1989; Venkatesh et al., 2003). Aev €xel mpayparotoindei mponyoUpevn
EUTIEIPIKA €peuva atnv EANGSa Trou va mepIAauBavel cuaTnuarTikr digpelvnan Twv diagopwy aTo
EMimedo NG AVTIANTITAG XPNOIKOTNTAG TNG TEXVNTAG vonuoouvng, TG €UKoAiag xpAong, Tng
EUTTIOTOOUVNG OTO CUCTAUATA  TEXVNTAC VONUOOUVNG Kal TG ammodoxS Twv TTPOKTIKWY
e¢atoyikeuong Tou Baaiovral aTnv TEXVNT vonuoalvn.

H atia autou Tou £pyou EykeiTal o€ dUO TITUXEG:



(a) BewpnTiKA, €TEIDN AUEAVEI TIG YVWOEIG OXETIKA WE TV aTTOdOXT| NG TeExvohoyiag avd
yevid,
(B) TpakTIKA, KOBWS TTAPEXE! XPATIUES TTANPOPOPIEG GTOUG ETTAYYEAUATIEG TOU JAPKETIVYK

TT0U Ba £pyacTolv aTnVv eEAANVIKR ayopd.

1.6 Baaoikég évvoleg kal opigpoi

O1 Baagikég Evvoieg Ba ival GNUAVTIKES yIa TV avATITUEN EVAS BewpnTiKoU TTAAIGIOU yia TN
HEAETN auTr|. H TexvnTr vonuoauvn (Al) avagépeTal aTo aUvoAo Twv aAyopIBUIKWY cUCTNPATWY TTOU
EMTPETTOUV OTIG PNXAVES va XElpilovTal epyaciec TToU, 0€ KAVOVIKEG GUVBNKES, Bev UTTOPOUV va
XeIpIoTOUV XWpi¢ avBpwrrivn vonuoolvn, dnAadr pabnon, AMyn amoedoewy Kal emegepyaaia
yhwooag (Hollebeek et al., 2024; Gunduzyeli, 2024). O1 egapuoyEg NG Al 0To WNPIOKO PAPKETIVYK
TePIAAUBAvVOUV TIPOYVWOTIKEG avaAUOEIg, unxavég ouaTdoewy, chatbots kal autouatotoinuévn
oTOXEUON dlagnuicewy, oI oTroie¢ UPBANOUV OF HIa OTTOTEASTUATIKY) KOUTTAVIA Kal EPTTEIpIa
xprion (Acatrinei et al., 2025; Kotler et al., 2021).

To Wn@IaKO PAPKETIVYK £xEl KOBIEPWOET WG TO TUVOAO TWV TTPOCEYYITEWY KAl TTPOKTIKWY
TTOU €QUPPOCOUV YWN@IOKA PEoa Kal TEXVOAOYIEG yia Tnv eutropia ayaBwv kal Tnv aglotoinan
UTTNPECIWY, TN OUVOEDT HE TOUG TIEAATES KO TNV QVATTITUEN TTPOCWTTIKWY eutreipiwy (Chaffey kai
Ellis-Chadwick, 2022). H eicaywyn ¢ teXvnTAS vonuooUvng o€ auto To TTAAICIO £xEl e100yel éva
véO TTPOTUTIO, OTO OTTOI0 N avaAuon GedOUEVWV KAl N AUTOPATOTTOINGT aTTOTEAOUV TOUG KUPIOUG
TTOPAYOVTES TTOU KABOPICoUV TNV AVTAYWVIOTIKOTNTO.

Or1 yevig X, Y (Millennials) kai Z €ival S1aQOPETIKEG dNUOYPAPIKEG OUADES TTOU £XOUV
TrolkiAa TEXVOAOYIKA XOpaKTNPEIOTIKA. H TTpwTn yevid Tou TEPACE TNV Wnolakn peTaaon Bewpeital
n yevia X (yevvnuévol mepitou petact 1965-1980), n omoia £uabe va xpnalyotrolei Ty TexvoAoyia
otnv evhAikn {wry Tng (Williams kai Page, 2011). Q¢ maudid g emoxng Tou Aiadiktuou, oi millennials
(1981-1996) €xouv ouvnBicel Ta KoIvwvika dikTua Kal Ta nAekTpovikd kataoTtiuara (Chaney et al.,
2017). Ta WéAn NG yeviag Z (1997-2012) cival o1 M0 GTEPEOTUTION EKTTPOCWTTOI TWV WYNPIAKWY
VIOTTIWY, TTOU Yevvhonkav Kai eydAwaayv o€ Evav evieAws yneiakd KOaHo Kai £xouv Tnv Taon va
aioBavovrar avera kal va uioBetolv elkoha TIG véeg Texvohoyies (Prensky, 2001; Yahya &
Mammadzada, 2024).



Ta BewpnTik@ TAQICIO TTOU XPNOIPOTIOIOUVTAI IO TNV €CETAON TNG OTTOdOXNS TNG
Texvohoyiag Tepihaupavouv 10 Movtého Amodoxrig Texvoloyiag (Davis, 1989) kai 1o TAM2
(Venkatesh kai Davis 2000), Ta omoia mpoBaAMouv v amoyn o011 n mpobean xpRong uiag
Texvohoyiag e¢aptaral améd TNV avrIANTIT XpnoigétTta kai v eukohia xpriong. To UTAUT
BacileTal g€ aAuTé TO ETIXEIPNUA TTPOCBETOVTAC TNV KOIVWVIKI ETTIPPON KAl TIG OIEUKOAUVTIKEG
ouvenkes (Venkatesh et al.,, 2003). Ocov agopd v NT, n eumoTtoolvn Kai n 1I9IWTIKOTATA
EMAEYOVTaI WS anUavTIKA aToixeia amodoxnc atnv mpdogarn épcuva (Rabby et al., 2021; Markou
et al., 2025).

H mapouciaon Twv TOPATIOVW EVVOIWV TIAPEXEl TO UTTORABPO TG  WEAETNG,

dlapop@wvovTag Trn BewpnTiKA PACN TS dIAYEVEAKAS TUUTIEPIPOPAC ammévavTi atnv TN.

1.7 Aopr) TNG dITTAWATIKAS EPYOTiag

H mapoloa peAétn xwpiletal og emtd ke@dhaia, oUu@wva Pe TIC apxég TG d1eBvolg
BIBAIoypagiag OXeTIKA We TN GOUN TWV EPEUVNTIKWY EPYACIWY OTIC KOIVWVIKEG KAl TEXVOAOYIKEG
emoTiueg (Kotler et al., 2021; Chaffey kai Ellis-Chadwick, 2022). Autr| n dour| emITPETTEI TNV OPOAA
HeTABaON WeTalU TNG BewpnTIKAG Kal TNG EUTIEIPIKAG EPEUVAG KAl TG EPUNVEIAS TWV EUPNUATWY,
eCaogalifovtag ouvoxn Kai Aoyikr ogipd.

To Kepahaio 1 amoteAei pia elcaywyn o1o Béa kal e€eTadel To TPORANUa TS amodoxng
¢ Texvntig Nonuoolvng oTo Wn@IakO PAPKETIVYK WETatl Twv yevewv X, Y kal Z atnv EAANGSa.
MepthauPavel emiong ToV OKOTIO, TA £PEUVNTIKA £PWTAKATA, TN CUPBOA TNG EPYATiag Kal TOUG
BaoikoUg opiauoUs. AuTd T0 El0aywyIKO UEPOS BepeAItVEI TO EvvoIOAOYIKS TTAQITIO TTOU aTTQITEITAl
yia v avamTuén Tou utrdAoitrou £pyou (Hollebeek et al., 2024).

To Kepahaio 2 ivar pia ektevig BIBAIoypa@ikh avaokotnon. Agiohoyei Tnv Evvoia kai v
avamruen g TN, T xpRon TG 010 YnIaKO YAPKETIVYK, TIG TEAEUTAIES TEXVOAOYIKEG TOOEIG KAl TO
KUpia BewpnTikG TAaiola amodoxr¢ TG Texvoloyiag, auptrepidapfavopévwy Twv TAM, TAM2 kai
UTAUT, pe Bdon ta amoteAéopara dieBviv pehetwv (Davis, 1989; Venkatesh kai Davis, 2000;
Venkatesh et al., 2003). Mapouaialovrai emmiong o1 1IS1a1TEPOTNTES Kal 01 DIAdIKTUAKES TUVABEIES TWV
vevewv X/Y/Z, ue Baon Toug wn@iakoug VTIOTIIOUG Kal TOUG Yn@IakoUs PETavAOTEG Tou Prensky
(2001) kai Tig akOAouBeg eptrelpikéG ueAéTeg (Chaney et al., 2017; Williams kai Page, 2011).



To kepahaio 3 amoteAei T0 BewpPNTIKO KAl EVVOIOAOYIKO MOVTEAO TG €PEUVAG. ZUVOEEI TN
peTapAnT NG amodoxng Twv TN kar T dnuoypa@ikn HETABANT Twv yevewy, Je BAan TIG dieBveig
kal eEMnVIKEG peNéTeg (Acatrinei et al., 2025; Markou et al., 2025).

To kepdhaio 4 Teplypagel Aetrtopepws Tn peBodoloyia: 10 oxediaoud TG €peuvag, 10
Oeiypa, 10 epwrnuatoldyio, TIC peTAPANTEG kal TIC HEBODOUC OTATIOTIKAG avAAuong Tou
£QAPUOCTNKAV CUMQWVA e Ta BIEBVA TTPOTUTIA TNG EUTTEIPIKAG EPEUVAC.

To ke@aAaio 5 Tapoualadel Ta upARATA TNG KUPIAG MEAETNG Kail TN dlakUuavaT PeTagl Twv
yevewv 6aov agopd Tnv amodoxr TG TN aTo YAPKETIVYK.

To ke@dhaio 6 Ba mepidapPdver pia eppnveia Twv eupnuatwy o€ oUyKPION HE TN
BiIBAIoypagia, pe anueia evOIaQEPOVTOS KAl TIPAKTIKES ETTITITWOEIS.

To ke@dhaio 7 TTOPOUCIAEl Ta EUPAPATA, TOL CUUTIEPACUATA KAl TIC GUOTACEIS YId
HEANOVTIKEG MEAETEC Kal €peuveg, KaBwG aToTeAei PEPOC Tou ETTIaTNOVIKOU TTediou NG TexvnTAS

vonpooUvNG Kal Twv KATAVAAWTIKWY TACEWV Twv Yevewv aTnv EAGDQ.



KepaAaio 2: TexvntA vonuooUvn Kal yn@iokd JAPKETIVYK
2.1 lotopikn €€€ALEN TNG Texvntng NonuoouvNng kot Tou PndLakol LAPKETIVYK

H texvoAoyikr kaivoTopia Tou 0drynae otnv avamtuén tne Texvnthg Nonuoauvng (Al) kai
TOU YN@IAKOU PAPKETIVYK €ival Jia TTapOUoIa TTOPEia TTou EXEl ETTNPEACEI BEPEMWdWG TOV TPOTTO HE
TOV 0TT0i0 01 €MIXEIPACEIS OAANAETTIOPOUV pE TOUG KOATOVOAWTEG. ZUPQWVO WE TNV TTAPATIAvVW
egfynon, n Al sival évag kAadog tou xpovohoyeital amd T dekaeTia Tou 1950, dtav n 1d€a ATav va
avarTuyxBouv cuaTAPATA TTOU B JIOUVTAV TIC avOPWITIVES YVWOTIKEG dIdIKATIES, OTTWE N Afwn
amo@acewy, n pdénaon kai n karavonan e yAwoaoag (Jain, 2024). Me v mpo0odo TG UNXavikAag
HABnoNg Kal TRV auénan Tng UTTOAOYIOTIKAG 10XU0G amd TIG apxEg Tou 21ou alwva, n Al dpxioe va
OTTOUOKPUVETAI OTTO TIG BEWPNTIKEG EQOPUOYES KAl VA EQAPUOCETAI TTPOKTIKA O€ TOMEIG OTIWG Ol
TWAACEIG, N eEuTPEETNOT TrEAaTWV Kal n dladikTuakn diagruion (Dianti et al., 2024; Labib et al.,
2024).

Tautoypova, 10 Yn@lokd JAPKETIVYK £yIve OAO Kal TTIo e€gAiypévo, KaBwg egehixBnke amd
v apxIkn diadikTuakr diagAuion ata péoa g dekaetiag Tou 1990 g€ Eva ToAUTIAEUpO oUOTNUA
epyaAEiwv, TAnpo@opIwv Kai d1a8pacTIKWV Kavahiwy. H petdBaaon g Tapadoaiakrg ayopdg oTa
wyn@iaka epIBalAovTa anparodoTnoe pia véa Tepiodo, katd Tnv otoia n guloyry dedopévwy, n
OTOXEUDT TOU KOIVOU Kai N péTpnan tng amddoang éyivav n BACN TG EUTIOPIKAG ETTIKOIVWVIOG
(Vlacic et al., 2021). H apyr eiocaywyn 6Ao kai 110 TponyuéVwy aAyopIBUIKWY ouaTnudTwy aTmo 1o
2010 emétpewe 0T OI0BIKACIO PAPKETIVYK VA YivEl OQUVOMIKF KOI TIPOCWTTIKA, ME TN UNXAVIKA
HGBnon va TTPOPAETIEI TIC AVAYKES, TIC CUUTIEPIPOPEG Kal TIC TTPOBECEIC TV KATAVOAWTWY
(Hardcastle et al., 2025).

O ouvduaoPOS AUTWY TwV BUO ETTIOTNUOVIKWY KAGdWY, TNG TEXVNTAG vonuoaUvng Kail Tou
WnIaKoU UAPKETIVYK, £XEI DIaPOPPWOEI Eva vEO TTPOTUTIO OTn aUyxpovn €moxA. H eueavion Twv
chatbots, TN¢ TpoyvwOTIKAS avdAuong, TNG TTPOYPAUUATIONEVNG BIAQRAUIONG KAl TWV UNXOVWV
OouUoTAoEWV €Xel 0ONYACEI OTNV TIPOKTIKA TG CQUTOMATOTIOINONG KOl TNG €EATOMIKEUONG WG
ONPAVTIKWY KIVATAPIWY dUVAUEWY TG avtaywvioTikotntag (Badawy, 2025; Lyndyuk, 2024). Ol
EMIXEIPAOEIC dev €ival o1 POvVES TTou eTw@eAolvTal aTmd TV TEXVNTA vonuoouvn, Kabwg ol

kaTavaAwtég enpeddovtal dueaa amd auth Tnv eEEAIEN, dedopévou OTI Ta YnIaKE CUCTAUATA Eival
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mAéov o€ BEan va kaBopiouv TN por Twv TTANPOPOPIWY Kal TNV epTelpia ayopwv (Madanchian,
2024).

Auth n 10TopIKA €EENIEN Beixvel OTI N EVOWPATWON TNG TEXVNTAG VONUOOUVNG OTO UAPKETIVYK
Oev amoteAei Povo pia Texvoloyikr aAayn, aAAG pia pidiky aAAayr) aTov TPOTIO e TOV OTT0i0
AapBdvovtal o1 eUTTOPIKEG aTTOPATEIG, dnuioupyoUvTal Ol OXEOEIC WE TOUG KATOVOAWTEG Kal

Trapayetal agia aTnv ayopd.

2.2 EpyaAgia TN 010 yn@IaKO JAPKETIVYK

2.2.1 E¢aropikeuan mepiexopévou & OUOTAUATO OCUCTACEWY

MeTagl Twv M0 OTTOBEDEIYUEVWV KAl OTPATNYIKA ONPAVTIKWY TIEQIWV EQAPPOYAS TNG
TEXVNTAG vonuoouvng OTov TOMED TOU WNn@IOKOU HAPKETIVYK, CEXWPICEl n  eCatopikeuon
TIEPIEXOUEVOU. Ta VEQ CUOTAUATO CUCTACEWY £QapPGlouv aAydpIBUOUS unxaviknig Hatnaong yia va
TTPOPAETTOUV TIC TTPOTIUACEIC TWV XPNOTWV KAl VO TIPOTEIVOUV TTPOidvTa (UTTNPETIES A TTEPIEXOMEVO)
TIOU TIPIAZOUV LE T HOVOBIKA EVOIOQEPOVTA Kal TIG CUNTTEPIPOPIKES TAOEIC Toug (Hardcastle et al.,
2025). Auté 10 guoTAUaTa AeIToupyouv e Baon ta peydAa dedopéva, TTapéxovTag TTANPOYOPIES e
M HOPQH I0TOPIKOU TIEPIAYNONG, TTPONYOUUEVWY ayopwY, KOIVWVIKWY aANnAemdpdoewy Kal
dnHoyPaPIKWV dEDOPEVWV, TIPOKEILEVOU VA TIPOTPEPOUV Ui ECATOUIKEUPEVN, BUVAMIKN EUTTEIPIAL.

O1 aky6piBuor guvepyarikig kal Baciopévng oTo TrEPIEXOEVO QIATPApioUATOG BEwpolvTal
mAéov anuavTikG epyaheia egatopikeuong. ‘Exouv xpnoipomoinBei pe emiTuyia o€ 10TOTOTIOUG
NAEKTPOVIKOU EUTTOPIOU, UTINPETiEC streaming Kal KoIVWVIKG dikTua yia Tn BeATiwan NG epTTeIpiag
TWV XPNOTWv Kal Tnv alénon Twv TTOOOOTWV METATPOTMG, KaBW¢ cival o mlavoe va
OMNAETIOPACOUV LE TO TTEPIEXOUEVO TTOU TAIPIACE! WE Ta evOIagépovTd Toug (Madanchian kal Karim,
2024). Tautdxpova, ol eTaipeieg dnuioupyolv évav o ao@aAr deoud PE TOUG KaTavaAwTég, 0
OTT0i0G  ETTITUYXAVETAI PEOW TNG TTAPOXAG TTIO EEATOMIKEUMEVWY TTPOTACEWY TTOU £XOUV WG
amotéAeapa Aiydtepn utrEP@OPTWAON TTANPOPOPIWY Kal uwnAoTepn avtiIAnTrT agia (Gupta et al.,
2025).

Ortav egapudletal aTo YnPIaKSd PAPKETIVYK, N TEXVNTA VONUOGUVN TTAPEXEN TNV EUKAIPIA va
TpowBnBei n e&aroyikeuon 010 ONueio TG ouvexoug BeATioTomoinong We Baon akyépiBuoug

TTPOCAPHOCTIKAG UABNGNG TTOU TPOTTOTTOIOUV dUVANIKA TIG TIPOTACEIG HE BATN TIG VEEC EVEPYEIES TWV
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xpnotwv (Wang kai Yu, 2025) . H etatopikeuon dev eival TAEov €va TTAEOVEKTNHA, GAAG pia
OTPATNYIKA ATTAITNON O€ HIA ETTOXT TTOU OI KATAVOAWTES ATTAITOUV AUEDT), CUYKEKPIUEVN KO OXETIKN
ETMKOIVWViaL.

Qo1600, N €QAPUOYH ECOTOUIKEUPEVWY TIPOTACEWV OEV UAOTTOIEITAI XWPIG ETTITTAOKEG,
OnAadh Ta nTAuaTa amopprTou Kal eAEyxou Twv dedopévwy, KABwG o1 XPAOTEG avnauxouv
TIEPICTOTEPO YIA TN XPAON KAl TN GUAOYA TV TTPOCWTTIKWY Toug dedopévy OTav eQapuoloval
o€ povtéha TTpoyvwaoTikwy TTpotdocwy (Moric, 2024). H e¢atopikeuan Kai 1o amdppnTo amoteAouV

ETTOPEVWG IO KEVTPIKA TITUXN TOU OXEQIOU AVATITUENG TWV GUGTNHATWY TTPOTACEWV.

2.2.2 Programmatic Advertising & Automated Bidding

Mia amo T1I¢ onuavTikdtepeS aAAayéC aToV TOED TOU WN@IOKOU WAPKETIVYK givarl n eEENIEn
NG TIPOYPAUKATIOPEVNG DIAQRUIONG, N OTToia ETITPETTEI TNV TTARPN AUTOUATOTIOINGT TNG AYOPAC,
¢ TWANONS kal TG BeATioTomoinong Tou dla@nUICTIKOU XWPEouU O€ TIpayuaTiké xpovo. Me
Bonbeia NG TEXVNTAG voNnuoOUVNG Kal TG MNXOVIKAG WaBnong, o1  alydpibuol Tou
TTPOYPOHUATIOUEVOU GUGTAUATOS ETTITPETTOUV TN dIECaywYr TTOMWY EKATOUUUPIWY dNPOTIPACTWY
avd deutepOAeTTTO, OTTOU Ta BEdOPEVA TOU XPAOTN, N KATAOTACT KOl Ol TTPONYOUHEVES TAOEIS
XPNOIUOTTOIOUVTAl IO VO OTTOQACIOTEN TTola OIOQAMICT Ba EUQAVIOTEI O€ WPIA CUYKEKPIPEVN
epgavion (Cabanas, 2016).

Ta ouothuata Real-Time Bidding (RTB) emitpémouv TV aQutOUOTN GUUWETOXH TWV
d1a@nuICopevwy o€ dnpotrpaaieg, drou 0 aAydpIBuog amoQaadidel yia TNV BEATIOTN TP UTTOBOARG
TPOCPOPAC avahoya We TIG TIBAVOTNTEG WETATPOTTAG Kal TIC GUVOAIKEG dIaQNMICTIKEC TTPOBETEIS
(Ciuchita et al., 2023). H avdamTuén Twv QUTOPATOTTOINUEVWY TTPOCPOPWY £XEI 0dNYHOEI OTN
ONUOTIKOTNTA TWV CUTOUATOTTOINUEVWY OTPATNYIKWY TTPOCQOPWY, Ol OTIOIEG €ival epyalsia
Baciopéva OTN UnXavikr PaBnon Tou ekTioUv Tnv agia kGbe euedaviong Kal TPOTTOTIOIOUV TN
OTPaTNYIKA TTPOOPOPAGS € TPayUATIKG Xp6vo (Aggarwal et al., 2024). ZUpewva pe £peuva, auToi ol
aAyépiByol kaBIoTOUV TIG KauTTAVIEG TTOAU TTIO aTTOTEAETUATIKEG KA OIKOVOMIKES, KOBIOTWVTAG TIG
o amoteAeapaTikéG kai Aiyotepo damavnpég avd petarpotr| (Bergemann et al., 2025).

To kO60TOC NG OAYOPIBMIKAG TTPOCAPMOYNAG EMITPETEI TN OUVAMIKA KATOAVOWN TOU
TTPOUTTOAOYIGHOU, dNAABA TNV AUTOUATN AVAKATAVOURA TwV dIAPNMICTIKWY TTOPWV a€ OAa Ta KavAaAia

N T0 OTOXEUPEVO akpoartipla yia Tn BeATioTotroinon Twv amoteAeapatwy. H peAétn tou diegnxon
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a6 Toug Weng et al. (2024) Toviel To yeyovag 011 akdun Kai Ta uBpISIKA GUGTANATA dNPOTTPATIWY,
Ta omoia uTropei va eival TTOAOTTAOKQ, pmopoUv va PeAtioTotoinBouv pe T Porbeia
TTPOCUPHOCTIKWY HOVTEAWV UTTOROANG TTPOCQOPWY TOU €ival TTIo akpIBA Kai oTtabBepd. Ev Tw
HeTagu, o1 Zhang et al. (2024) emaAnBeuouv OTI N @apuoyn TTponyuévwy LovTEAWY dnpoTTpaadiag
EVIOXUEI TN OUVOAIKA aTTOTEAETUATIKOTNTA TwV dIAPNUICTIKWY dATTavVWY, YEYOVOS TTOU CUHBAMAEI
oTnv opBoAoyIKOTEPN XPAON TWV TTOPWV UAPKETIVYK.

MapdAo 1ou n poypapuaTiouévn dlaerion €xel TTOANG TTAEOVEKTAUATA, UTTAPXOUV Kal
TpoPAjuara Tou ouvdéoval Pe authv. O1 avnouyieg oxeTik@ pe Tnv €AW SlaQAvEIas Twv
OIAQNMICTIKWY OIKOCUCTNUATWY, T GUUHETOXA TPITWV TTaPOXWY OedOPEVWY KAl TOV adlagavi
unxavioué dnuompaciag amoteholv BEPa avnauxiag 1600 yia TIC ETTIXEIPACEIS 6GO0 Kal Y1 TOUG
katavaAwtéG (Islam, 2025) . EmmmAéov, n aAyopiBuIKA WepoAnwia pTTopel va TTIPOKOAEOE!
AavBaopévn atdyeuan A TepIBwploTToinan ouadwy avBpwwy, KATI TTou éxel RN avagepBei o€
diebveic €peuveg (Akter et al., 2022).

ZUVOAIKQ, N TTPOYPApHATIOEVN BIOQRUION KAl T auTopaTtoTroinuéva epyaAeia UTTOBOARG
TTPOCPOPWY ATTOTEAOUV ONPAVTIKO TTAPAYOVTA ETTITUXIOC OTO GUYXPOVO WNOIAKO UAPKETIVYK, OV KAl
Ta epyoAeia autd TPETEI €TTIONG va TTapakoAouBouvTal, va eAEyxovTal Kal va agloAoyouvTal waoTe

va Aeiroupyouv Je dia@dvela, akpifeia kar utreubuvoTnta.

2.2.3 Chatbots, Virtual Assistants & Conversational Marketing

H eioaywyr) Twv chatbots kal Twv €IKOVIKwv BonBwv OTO YnQIaKO HAPKETIVYK EXEI
emavampoadiopioel TNV AANAETTIOpACN PETAEU ETTIXEIPACEWY KOI KATAOVOAWTWY, EVW N £vvola Tou
dlaAoyIKOU PAPKETIVYK £xel yivel éva eupéwg dladedopévo Kivnua. Baoilovral aTig €voIEG TN
MNXOVIKAG PaBnong kai Twv alyopiBuwv emegepyaciac @ualkig yhwooag (NLP), or omoiol
kaBioToUv duvarTr) TNV QUTOUATOTTOINUEVN, GUECT KOI EEATOMIKEUMEVN ETTIKOIVWVIO, YEYOVOC TTOU
BeATIvel onpavTiKa TV TOIOTNTA TNG TTEIpiag Tou XpARoTn (Adam et al., 2020). Ta chatbots Ba
TTOPEXOUV UTTNPETiES 24/7, Ba peiwaouv Tov Xpdvo amdkpiong Kal Ba e¢acg@aAicouv T GUVETTEIQ
Twv utPEeaiwy, 6Aa Ta omoia Ba augioouv TNV avIANTITA agia kai IkavoTroinan.

Or Lin et al. (2024) avagépouv 611 Ta gUyxpova chatbots yivovrar TAéov éva uppidikd
YVWOTIKO OoUCTNPA, TO OTIOI0 WTTOPE va BEATIWOEI TNV Kpion Twv avBpwIiwv TTPOTEIVOVTAG

eCaIpeTIKA owoTéG AUOEIS Kal atravTRoelg. O eIkoviKOG fonBag, auptrepIAapBavopéviy Twv Bondwv
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QwvAg TTou Baaicovtal g€ TeXVNTA vonuoauvn, Bacidetal aTig Texvoloyieg Tou deep learning kai Tng
TexVNTAG vonuooUvng auvopiNiag Kai, Adyw TnG €QAPUOYAS TOUG, ETMITPETEI OTOUG XPAOTES Va
ETTIKOIVWVOUV LE TIC JAPKES XPNOIKOTIOIWVTOS QUOIKS BIGAOyo avti yia pid 1Mo TTapadoaiaKn
dleagn. Auti n TG0N CUVOEETAI WE TIC AUEAVOUEVEG ATTITACEIG TWV KATAVOAWTWY YIa OJOAES
EPTTEIIEG.

O1 ouvopiAnTiKoi TTpdKTOPES £X0UV aTTOdEIXBEI APKETA TTOTEAETUATIKOI OTO TTAQiCIO TOU
NAEKTPOVIKOU euTropiou, emnpeddoviag TI¢ TTPOBECEIC ayopds kal PBeATIwvovTag Ta TTOCOCTA
ueTarpotc. Zupgwva pe Toug Sidlauskiene et al. (2023), Ta chatbots yivovral o xpAoiua kai
amoteAeauaTIKG OTaV TTOPEXOVTAI OTOUG XPrOTEC ECOTOMIKEUPEVES TTANPOPOPIES KaI TTPOTACEIG
mpoidviwv. Tautdxpova, ol Misischia et al. (2022) Tovilouv 611 Ta chatbots diadpapari(ouv
onuavTiko péAo aTn BeATiwan TG TTOIOTNTAS TWV UTINPECIWY, 18iwg a€ TepIBAANOVTA GTTOU N ApEDN
UTTOOTAPICN ATTOTEAET GNUAVTIKG OTOIXEIO IKAVOTIOINONG.

ZUUQwva e TTPOO QAT £pEUVa, Ol EIKOVIKOi BonBoi dev eival atmAwg epyaleia uroaTipIgn,
0MG Evag aTmé Toug aTpaTnyikoUg TTUAWVES TNG apoaiwang. Zupewva pe Toug Nguyen et al. (2025),
n BeTIKA euTTEIpial TOU XPAOTN pTTopEi va BeATIWBET e T PoRBeIa TNG cuvaloBNATIKAG TITUXAG TNG
diadikaciag emikovwviag We Ta chatbots, evw o1 Xia et al. (2025) oulntolv T onuacia Twv
ouoTnuatwy Al guvopiAiag yia T dnuioupyia OxECEwWV EUTTIOTOCUVNG HE TIG HAPKEC.

Qotéoo, n epapyoyn Twv chatbots éxel Kal TIC TPOKARCEIG TG, OTTWG TO yeyovag OTI n
QUOIKA YAwooa TG opIAiag TTPETTEN val KATAVOEITAI HE OKPIBEla, O KivOuvog TTapox¢ AavBaouévwy
TTANPOPOPIWV, OKOWN KAl 01 NBIKEC TITUXES TTOU EUTTAEKOVTAI 0TV AANAETTIOpaON PETAEU avBpwTTou
Kal Pnxavig. Avegaptnta amod auTég Tic TTPOKAROEIS, Ta epyaAgia auvopiAiag ¢akoouBouv va gival

016 Ta TAXUTEPA AVATITUTOOMEVA EPYQ TEXVNTAGC VONUOOUVNG OTOV TOPED TOU MOPKETIVYK.

2.2.4 Marketing Automation & Predictive Analytics

O1 mo 1oxupéc xproeig g Texvnmic Nonuoouvng 010 wn@Iaokd WAPKETIVYK Eival n
QUTOUATOTTOINGT) TOU UAPKETIVYK KAl N TTPOYVWATIKA avaAuon. Méow autwy Twv ouaTnudTwy, ol
EMIXEIPAOEIS Eival ae BEON va EAEyXOUV Kal va BEATIOTOTTOI00V TIOMITTAOKEG KOUTTAVIES E AyOTEPN
avBpwivn TTapéupacn kai va xpnaiuotrololv dedopéva g€ TTPayUaTIKO Xedvo yia va Aaupavouv
QTTOQACEIG TTOU JEYITTOTIOIOUV T XPNOIWOTNTA KAl Tv amddoon Tng emévduang (ROI). Or Labib et

al. (2024) maoTevouv OTI N TEXVNTA VONUOOUVN €ival O KEVIPIKOG KATOAUTNG TTou Ponba oty
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auToparotoinon Twv diadikaciwv epyaciag, dnAadh Twv akohoubiwv email, TG BabuoAdynong
TWV dUVNTIKWY TIEAATWV KAl TNG OTOXEUPEVNS APOTiwaNG TOU KoIvou, BEATILVOVTAG T d1adikaaia
HAPKETIVYK Kal KABIGTWVTAG TNV TTI0 ATTOTEAETUATIKA KAl TTIO OTPATNYIKA.

H mpoyvwaTik avaluon epapuodetal yia v TpoRAewn NG PEANOVTIKAG CUPTTEPIPOPAS
TWV KOTAVAAWTWV Kal TN Afyn ETTIXEIPNUATIKWY ATTOPACEWV XPNOIUOTTOIWVTAG MEBABOUG UNXAVIKAG
MABNOoNG yia Tov EVTOTTIONG TTPOTUTIWY OTN CUUTIEPIPOPA. Epyaleia 6TTwg propensity models, churn
prediction kai lifetime value forecasting ammoteAoUv Baciké TTapadeiypara EQapUoywy TTou OTPEPOUV
10 marketing amoé pia avridpacTik o€ pia TARpWS TTPOANTITIKY aTtpatnyikr (Wang & Yu, 2025).
Bon0d 1i¢ eTaipeiec va evromidouv dueoa Toug TTEAATEG UWNAAGS agiag, va Toug aToxeUouv KaAUTEPQ
kail va xTi(ouv JeyaAUTepn agoaiwan PEow TNG ECATOUIKEUUEVNG ETTIKOIVWVIAG.

H autoparomoinon tng diadikaciag epapudletal emiong atn diadikagia BeATioTOTTOINGNG
G amoédoong Twv KOWTaviwy, n ofoia xpnoigotolei  aAyopiBuous yia v avaluon
dioeKaToUUpiwy  dedopévv Kal TNV €EATOMIKEUDT UNVUPATWY, TTPOCQOPWY Kal KAVOAIWY
ETMIKOIVWVIAg GUUQWVA PE TIC TIPAYHATIKEG TIPOTIUACEIS KAl TN CUPTTEPIQOPA Twv XenoTwv (Dianti
et al., 2024). H ouvduaoTiki xprion automation kai predictive analytics auuBaAAel atn dnuioupyia
€VOC TTAPWG evoTroinuévou olkoouaTAparog marketing intelligence, oto omoio n Ajyn amo@acewv
dev Baaicerar ma atn diaioBnan, aMa og dedopéva uwnAig akpifelag (Lyndyuk, 2024).

EmmAfov, £xel diamoTwOe 6TI N autouaToTroinon amoTeAei EMioNG Wia TEPATIA TTPOODO
TTPOG TNV KaTeUBuvan NG PEATIWONG TNG EUTTEIPIAC TOU XPAOTN, KABWS N ETTIKOIVWVIA YiveTal TTIo
€yKaipn, OXETIKA KOI OUYKEKPIPEVN WG TTPOG TIG AVAYKES Tou ekAaToTe katavaAwTth. O Madanchian
(2024) emBePaiwvel OTI N autopaToTToinan Tou BacdileTal aTnv TeXVNTH vonUOoUVN BEATILVEL TIG
emOO0EIS TwV TTWAACEWY Kal TNV KEPdOPOpia YeVIKA, wg TTapayovTag eTmiTuyiag aTo mepIBAAov
TOU NAEKTPOVIKOU ETTOPIOU, OTTOU N TAXUTNTA Kal N akpifeia eival Baaikoi TapayovTeS emTuyiag.

Akdun Kal Je TOO0 EVIUTIWOIAKA OQEAN, N TTPOYVWATIKI) avAAuCn TTPETTEI VO EQAPUOTTET OE
HeyaAn kAipaka kal, wg ek ToUTou, TPETEN va BlayelpileTal cwaTd, va Exel avolxToug aAyopiBuoug
KQl VO GUMHOPQWVETAI [E T TTPOTUTIA ATTOPPITOU, T OTToia avaAUovTal TIEPAITEPW OTIC OKOAOUBES

EVOTNTEG.

2.3 OpéAn a6 1 xpron TN 0To JAPKETIVYK YIA ETTIXEIPATCEIS KAl KATAVOAWTES
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270 TTAQIC10 TNG AVATITUENG TNG ATTOTEAETUATIKOTNTAG TOU MAPKETIVYK, N TexvnTi) Nonuoouvn
EXEI KATAOTET £VOG ATTO TOUG ONUAVTIKOTEPOUG TTOPAYOVTES KAl £VO OUCIACTIKG TTAEOVEKTNHA TOGO
yia TIG ETMIXEIPATEI OT0 KAl YIO TOUG KATAVOAWTEG. METACD Twv ONUAVTIKOTEPWY TTAEOVEKTNUATWY,
MTTOPET Kaveic va diakpivel TNV augnuévn amodotikdTnTa, kaBwg n TN eMITPETEI TNV AUTOPATOTIOINGT
TTOAUTTAOKWYV Kal XPovoBopwy dIadIKACIWY, YEIWVOVTAS TO KOOTOG AEIToupyiag Kal ETTITPETTOVTAG
oTnv €mixeipnon va emkevipwoei o€ oTparnyikés dpaatnpiotntes (Badawy, 2025). Méow Tng
TTPOYVWATIKAG avAAUONG, TWV PNXAVWY CUCTACEWV KAl TWV AUTOUATOTIOINUEVWY GUCTNUATWY
OTOXEUONG, Ol ETAIPEIEC TTOPOUV Va BEATIOTOTTOINGOUV TN AYn ammo@acEewy Kai va dnuioupyoouy
TTPOCWTTIKEG euTTEIpieC o€ MeyAAn kAipaka (Viacic et al., 2021).

To 0 euavES amoTEAETHA TNG XPAONG TG TEXVNTAS VonUoaUvNG €ival, iowg, n BeATiwan
NG epTreIpiag Tou TeAdT. Xapn atn xpAon chatbots kai eikovikwy Bonbwv, o1 XpriaTeg umopoly va
AaBouv auean kai a&idmmaTn Bonoeia, yeyovog Trou emnpeddel BETIKA TV IKAVOTIOINGT) TOUS KAl TV
TPOBUia TOUG VA ETTIKOIVWVATOUV TTEPAITEPW LE TO EUTTOPIKG ojua (Adam et al., 2020; Nguyen et
al., 2025). Tautdyxpova, T CUCTAPOTA ECOTOMIKEUONG EAAXIGTOTIOIOUV TNV UTTEPPOPTWON
TTANPOPOPIWV KAI TIAPEXOUV OTOUG KATOVAAWTEG TTEPIEXOHEVO TTOU AVTATTOKPIVETAI TTPAYUATIKA OTIC
QVAYKES Kal Ta EVOIOPEPOVTA TOUC. H OUVAPEIQ TOU TTEPIEXOPEVOU AUEAVEI TO TTOCOOTO WETATPOTTHS
kal Tv agooiwon (Gupta et al., 2025).

21NV TEPITITWON TWV ETTIXEIPAOEWY, EVIOXUETAI N OTPATNYIKI OKPIBEIQ, KATI TTOU aTTOTEAE
onpavTikG TTAEoVEKTNEA. Ta TTPATUTIA CUPTTEPIPOPAC TTOU UTTODEIKVUOUV 01 OAYOPIBUOI PNXAVIKAG
MaBnong eivar kATl TTou €ival GUOKOAO va avixveuBei xwpi¢ T BorBeIa TG TEXVNTAS voNUOOUVNG,
EMTPETTOVTAS GTOUG EUTTOPOUS VA ONUIOUPYOUV TTI0 CUYKEKPIUEVEG KOI ATTOTEAETUATIKEG KOUTTAVIEG
(Lyndyuk, 2024). EmimAéov, n TexvnTA vonpoauvn BeATioToTrolei Tnv TpOPAewn TG ¢ATNoNG, Tv agia
TOU KUKAOU Cwr\g Tou TreAAT (CLV) kai Tov KUKAO TTwARCEWY, yeyovog Trou odnyei otnv avamtuén
Tou eutropiou (Madanchian, 2024).

210 PATIO TwV  KATAVOAWTWY, 1 TEXVATI VONUOOUVN €XEl WG ATTOTEASTUA  TTIO
€COTOUIKEUPEVES, OIO0PAOTIKEC KOl OWOAEG euTeIpie¢ Tou GUUBGAAouv otnv  auénan g
eumoTooUvVNG Kal TG avTIANTITAG TToIOTNTAG TWV UTTNPETIWY (Xia et al., 2025). Ze mepimTwaoeig éTrou
ol eMIXeIPAOEIG EQapUOOUV TV TEXVNTH vonuoaUvn pe utreUBuvo Kai diagavr) TpATTo, n TexvoAoyia
evioyuel Tn d0vaun Tou XpARoTn Kai dieukoAUvel Tn diadikagia TAoRynong, kabwg Kal kabioTa Ty

d10dIKaaia ayopdag TTo ATTOTEAETUATIKI).
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ZUVOAIKQ, N EUTTOPIKI €QapHoyr) TNG TexvntAG vonuoouvng aMalel pifika Tov TPOTIo
DIECAYWYNAG TwV ETTIXEIPATEWY, EITAYOVTAG TNV 0QAiIpA TNG UYNAAS QvTATTOKPIONS, TG OTPATNYIKAG
QKPiBeIag Kal TNG OUCIACTIKAG EATOUIKEUTNG, TTOU GUUBAAAOUV OTNV QVATTITUEN TNG ETTIXEIPNHATIKIG

a1ed00 NG KAl TNG EUTIEIPIAG TWV KATAVOAWTWV.

2.4 Kivduvol kal TpokAACEIC: 1IBIWTIKOTNTA, BlaQAveld, AAYOPIBUIKES HEPOANWIES

H uioBémon g Texvnmig NonuooUvng oT0 Wwn@Iakd HAPKETIVYK €VEXEI ooBapoUg
KIvOUvVOU¢ Kal TTPOKAACEIC TTOU OxeTiCovTal e TV IBIWTIKATATA, TN SIAQAVEIa Kal TNV aAYOpIBUIKK)
uepoAnyia, TTapd Ta anuavtikd o@éAn tou TTpoo@épel. H auAhoyr|, amobrikeuan kai avaAuon
TEPAOTIWV Oykwy Oedouévwy (big data) TTou amaitolvral yia T AiToupyia Twv CUOTHUATWY
e¢atoyikeuong, TPOYPAUUATIOWEVNG DIa@AMIONS Kal TIPOYVWOTIKAG avaAuang yiveral £Triang 6Ao
Kal TTI0 avnouxnTiKr 6oov agopd Tnv ac@aieia TS 1I8IWTIKOTNTAS Twv XpnaTwv (Moric, 2024). Oi
KaTavaAWTES OV YVwpiCouv TTOAAG yia T0 0pOg Twv dedopEvwy TTOU GUANEYOVTAI KOl TOV TPOTTO LE
TOV OTT0I0 XPNOIUOTIOI0UVTAl, YEYOVOG TTOU AUEAvEl TIC TTIBAVOTNTES ATTWAEIAS EUTTIOTOOUVNS OTIG
ETTIXEIPATEIG.

H pepoAnuia Twv aAyopiBuwv eival évag amd Toug anuavTIKOTEPOUS KIvOUvous. OTrwg
onueiwvouv ol Aktar et al. (2022), o1 TpwToBoUAIES PNXaVIKAG UGBS HTTOPoUV va eviXUOOUV TIG
KOIVWVIKEG, TIC QUAETIKEG 1) TIC OIKOVOUIKES avIoATNTEG, avaAoya We Tov TUTTO Twv OEOOUEVWYV TTOU
XPNOIMOTTOIoUVTAI YIa TNV eKTTAiIOEUDT TOU JovTéAoU. To ammotéAeapa gival n duoavahoyn oTéxeuan,
n mepiBwplomoinon odadwy Kal n £dpaiwon Twv YnPIOKWV avicotTATwy oTnv TTpocpacn o€
TANPOPOpiES Kal utmpeaieg. H avaykn yia diagaveia kai alyopiBuikh eublvn €xel TTOPAKIVATEI
EPEUVNTEC KO OpYaVIOHOUG va TTPOTEIVOUV Tn dnuioupyia €pyOAEiwv yia TNV EKTIUNON Kal TN
diayeipion autwv Twv ouoTnudtwy (Akter et al., 2023).

H tpoypayuatiopévn dla@Apion, 10iwg Ta QUTOPATOTIOINKEVO OUCTAWATO UTTOROARAS
TPOCQOPWY, €I0AyEl TrEpaITEPW KIVOUVOUS, kabBwe Paailetar oe adiagavr) GUOTAUATA TPITWVY
Tapoxwv Kai peartwy dedopévwv (Islam, 2025). O kivduvog diappong TANpo@opiwy, akololag
oToxeuong f kardypnong dedopévwy eival emmeiywy, Kal 10 yeyovog 0T o1 aAyopiBuol uttoBoARS
Tpoo@opwv dev Pmropolv va eival diagavei kabioTd 1o {Amua aBéBaio (Bergemann et al., 2025).

Tautoypova, T0 yeyovag OTI XAVETAI 0 EAEYXOG OTTO TOV XPAOTN ATTOTEAEI ONUAVTIKO {ATNUO.

To yeyovdg OTI T GUCTAMATA TEXVNTAG vonuoouvng Oev eival diagavh ouxvd KAvel Toug
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KOTAVAAWTEG va ayvooUv Tov TPOTIO HE TOV OTTOI0 N EPTTEIia Toug kaBopideTal amd Tnv TTPOROAr
OUYKEKPIPEVWY dlapnuicewv 1 Tov TpOTTo KaTdTagng Twv mpoioviwy (Islam et al., 2024). Autd
EVIOXUEI TO ATNUA TwV Jaupwv KouTIwy, TTou ol eTalpeieg dev Ba ival ag BEan va dwoouv ETTOPKEIC
e¢nyRoEIg yia Ta paupa KouTid.

EmmAéov, omwg onueiwvouv ol Miller (2025) kai Parlov (2018), n un tpnon twv
kavovioTikwy TTAaigiwy, Tou GDPR kal Twv 10XUOVTWY EUPWTTAIKWY KAVOVIGUWY YIa TV TEXVNTH
vonuoauvn, UTropei va 0dnyAoeEl € VOPIKOUG KIVOUVOUS Kal GOPAPES ETITITWOEIS GO0V aQopd TNV
EUTTIOTOTUVN KAl T QAN TWV ETTIXEIPHTEWV.

ZUVOAIKQ, PTTOpEi va TovioTei OTI auToi oI Kivbuvol amaitolv v utelBuvn, nBikA Kai
dlagavn EQAPHOYRA TNG TEXVNTAS VONUOOUVNG OTO HAPKETIVYK, PE OKOTTO TNV ACQAAEIT TwV XPNOTWV

KQI TNV UTTEUBUVOTNTA TWV ETTIXEIPATEWV.

2.5 PuBuioTiké kai nBiké mAaicio

H mepaitépw avamTugn Tou TopEa TOU WNIAKOU PAPKETIVYK PE TNV EVIOXUPEVN EQAPUOYA
¢ Texvnmg NonuooUvng cuvdéetal e v avaykn oxedlaouol evog ATOTEAETUATIKOU Kal
OUVOTITIKOU KavovioTIkoU TTAaigiou TTou Ba TTpoaTaTeel T IKAIWPATA TwV KATAVOAWTWY Kal 8a
d100@aAilel Tnv KatGAANAN xpAon Twv aAyopiBuikwy cuaTnudrwy. O Mevikdg Kavovioudg yia v
MpooTtacia Asdouévwy (GDPR) amoteAei Tnv TpwtapxIKh apxA NG TPOCTACIAS TWV TTPOCWITIKWY
dedopévwy aTnv Eupwtm. O GDPR 6étel oAU uwnAég amaitioeig oTIC emIXEIPAOEIS OGOV agopd
N ouNoyn, TNV eTegepyacia Kal Tnv amoBikeuon dedouévwy Kal TrEPIAaUBAvE! diKaIwPaTa Twv
xpnotwv étwe n mpdaPaan, n di6pbwan kai n eopntéThTa. O GDPR B€TEI OPITUEVEC QUATNPES
OTTQITACEIC OTIC €TaIpEiec 6aov agopd T cuAhoyr), TV emefepyacia kal Tnv amobrjkeuan
dedopévwy, cupmepiAapBavopévou Tou OIKAIWPATOS Twv XPNOTWV va €xouv TpdaBacn, va
diopBuwvouy, va PETagEPOUV Kal va diaypagouv Ta TTpoowTTIKa Toug dedopéva (Parlov, 2018). Autég
Ol avaykeg eivar 1010iTepa ETTITAKTIKEG GTOV TOMEA TOU WAPKETIVYK, KOBWS n eCatopikeuan, n
TTPOYVWOTIKF) avaAuan Kal T0 AUTOATOTIOINKEVO GUCTAPATA UTTOROAAS TTPOGQOPWY aTTaITOUV TN
XPAOT TEPAOTIWY TTOGOTATWY TTANPOPOPIWV.

Z0uewva pe Tpoapatn épeuva, o GDPR eixe anuavTikr emidpaan o1o 0IkogUATHUA TNG
d1adIKTUOKAG BIAQPHUIONG, UTTOXPEWVOVTAG TOUG TTAPOXOUG Kal TOUS DIAPNUIOTEG VO ETTAVECETAOOUV

TIG TTPOKTIKEG TOUG TTPOKEIEVOU va yivouv TTIo diagavei¢ kai ouppopewuévol (Miller, 2025). Mapd
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T uynAa TpoTuTTa TpooTaciag Trou Tapéxel o GDPR, epeuvntéc 6mwe o Islam (2025)
utootnpifouv 611 gtakoAouBouv va  uttdpyouv TTPOKAACOEIG, €IdIkG doov  agopd  Tnv
TTpoypauUaTIoPéVN dIaQruIon Kal TNV aAucida dedopéEvwy TTou TrEPIAUBAvE! TTEpICTOTEPOUS OTTO
€vav TTapoXoug Kal aviypaTikéG d1adikagieg.

Tautoxpova, n pubuioTIKA €ghitn otnv Eupwtaikh Evwon €xer emdeivwbei amd v
PO0JO TOU VOpoU yia Tv TeXvnTA vonuoalvn (Al Act), o otroiog ammoTeAei T0 apxIKG EVOTTOINUEVO
VOUOBETIKG TTAQiIO yIa TNV TEXVNTA vonuoouUvn o€ OieBvég emimedo. O vOUOS yia TV TeEXvnTA
vonuoauvn pubuilel TIC €QapUOYES TexvnTAG vonuoouvng avahoya e Tov Pabuéd kivouvou
(eAd10TOG, TIEPIOPIOHEVOC, UYNADG, aTTaYOPEUNEVOS) Kall ETTIBAAAEI GNUAVTIKOUG TIEQIOPICHOUG OTA
ouoTAMaTa Tou Bewpouvtal uwnAoU KivBUvou (TT.X. EKEiVO TTOU WTTOPOUV va ETNPEACOUV Ta
Bepehiwdn dikalwpara i v KoIVWVIKY 106TNTa). H vouobeaia oTov Touéa Tou JAPKETIVYK Eival
TIEPIOTOTEPO TTPOTAVATONITHEVN TTPOG TN DIAQPAVEIQ, TV TTPOCTATIA TWV EUAAWTWY KATNYOPIWY Kal
v amaydpeuan dpacTtnploTATwy Tou 0dnyolv o€ xelpaywynaon (Islam et al., 2024).

EmmA€ov, éxouv emianuaveei nBIKA {NTANATA OXETIKA HE TIC AAYOPIBUIKES TTPOKATAAAYEIS
kai Tnv éMeiyn diagdveiag. Or Akter et al. (2022, 2023) emmipévouv 0ToU¢ pnXaviopoug Aoyodoaiag,
NV agloAdynan Twv alyopiBuwv Kai TIG dikaleg TTPAKTIKES TEXVNTAG vonuoauvng, evw ol Gupta et al.
(2025) utroypaupifouv OTI n €TAIPIKA CUUUOPQWON TTPETTEI VO CUPTTANPWVETAI atmd utteuBuvn
OTPATNYIKA ETTIKOIVWVIA HE TOUG KATAVOAWTEG.

ZUVOAIKG, 01 ouvlnkeg TG pubuiong kal TG NnBIKAG TNG TEXVNTAG vonuoolvng OTo
MAPKETIVYK UTTOPOUV VO TTEPIYPAPOUV WG DUVAMIKEG KOl ECEANIOOOMEVES, YI' AUTO KAl OTTQITEITAI N
dnuioupyia evdg TEPIBANOVTOG OTO OTT0I0 N KAIVOTOMiO GUVOUACETAI WE TV TIPOOTACIA TwV

KOTOVOAWTWV KAl TWV SIKAIWHPATWY TOUC.

2.6 20voyn ke@aAaiou — 20vOean W KATAVOAWTIKA GUUTIEQIPOPA

H oxéan PeTagu TnG TEXVNTIS VONUOGUVNS KOl TOU YN@IOKOU UAPKETIVYK €ival TTOAUBIGOTATN
kal aTevr|, OTIWG QaiveTal g€ auTto To KEPAAQIO, TO OTToI0 TTAPEXE! TO I0TOPIKO UTTORaBPO, Ta Baaika
€PYOAEiQ, TO TTAEOVEKTAWOTA KOI TO PEIOVEKTAWATO TTOU KaBopifouv TN Xpron Tng TeEXVNTAS
vonpooUvngG aTIC OUYXPOVES ETTIXEIPNUATIKEC OpaCTNPEIOTNTEC. H 1060 TTICW QTG TN CUCTNUATIKA
avarTugn TG TEXVNTAG vonuoouvng, amd TIG apxIKEG BEwPNTIKEG DIATUTIWOEIS EWG TIC GNUEPIVES

£QAPUOYEG BaBIag pdbnang, £xel auuBaAEl atnv aAAayr| Tou TTOPABEIYUATOS OXETIKA HE TOV TPOTIO
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HE TOV OTT0IO Ol ETAIPEIEG ETTIKOIVWVOUV, TOXEUOUV KAl EGUTTNPETOUV TOUG KaTavaAwTég (Jain, 2024;
Vlacic et al., 2021). Me v eicaywyr aAyopibuwv £¢oTopikEUONG, TTPOYPAPMATIOPEVNS DIAPAKIONG,
OI0AOYIKWYV TTPOKTOPWY KAl TIPOYVWOTIKIAS AvAAUGNG, TO APKETIVYK €ival TTAEOV TTI0 EUEAIKTO, AHECO
kar amroreAeapartikd (Hardcastle et al., 2025; Dianti et al., 2024).

270 €MIXEIPNUATIKG TTAGiTI0, N TEXVNTA vonuUoouvn Ba TTpoCPEPEI TNUAVTIKEG dUVATOTNTEG
avabewpnang TS aTPaTNYIKNAS Toug. H autouatotmoinan Twy diadikaalwy, n KaAuTtepn YéTpnon g
amoedoong Kal n TPORAEWINOTNTO TNG CUUTTEPIQOPAS TWV KOTOVOAWTWY ETITPETIOUV  OTIC
ETMIXEIPATEIS va ival TTI0 akpifeic kal amoteAeaparikég (Badawy, 2025; Madanchian, 2024). Me Tov
id10 TPOTTO, 01 KATAVAAWTEC BILVOUV TTIO AETES KOl EEATOMIKEUMEVES EUTTEIPIEC, OI OTTOIEC EVIOXUOUV
TNV IKAVOTIOINGT| TOug, TNV agia Kai TV EUTTIoTooUVN TOUG OTO uTTopIKd aAua (Adam et al., 2020;
Xia et al., 2025).

QaoT1600, N TIPAKTIKA TNG EQAPUOYAG TNG TEXVNTAG VONUOoUVNG Sev UTTOPET va UTTAPEE! XWpic
TIG KOIVWVIKEG KaI NBIKEG TITUXEG TTOU GUVETTAyETal. Oéuara OTrwg N IBIWTIKOTNTA, N dIAQAVEIQ, N
UMy dedopévwy Kal n aAyopiBuIKA YepoAnwia eival anuavTIKES PETABANTES TTou eTTNPEGOUY TN
0TAON KAl TN CUPTTEPIPOPA Twv KaTtavoAwTwy Yyevika (Akter et al., 2022; Gupta et al., 2025). To
kavoviaTikG TAdicglo, dnAadr o GDPR kai 0 vOUOG yia TV TeXvnTr vonuooUvn TTou BpiokeTal utid
avamrugn, TPooTrabei va Bpel Wia 1IG0pPOTTIa WETACU TG KAIVOTOUIOS Kal Twv SIKAIWHPATWY Twv
XPNoTwy, AauBavovtag utrdyn Tov KOIVWVIKG QvTikTutro Tng TexvoAoyiag (Parlov, 2018; Miller,
2025).

H ouvdeon petagl tng TexvnTAG vonuoouUvng Kal TNG GUUTTEPIQOPAS TwV KOTAVAAWTWY
OTTodEIKVUETAI GTIUEPA ATTOPATIOTIKY. TA GUOTAUATA EEOTOPIKEUONG DIAOPPWVOUV TIG AVTINUEIG,
ol €100TTOINCEI Kal O GUOTACEIS eTnpealouv TV TTPOBEON ayopdg, o aAydpiBuol Kardragng
€TPEeadouv auto TTou BAETTOUV 01 XPHOTES KAl O GUVOUIANTIKOI TTPAKTOPES ETTNPEAOUV TNV EUTTEIpIa
KQI TNV 0QOCiwaT 0T EUTTOPIKG Ofjua. YTTO auTr) TRV Evvola, n TExVNTA vonuoauvn dev gival Yovo
Eva €pYaAEio JAPKETIVYK, GAAG KATI TTOU WETOPOPQWVEI TOV TPOTIO HE TOV OTIOI0 TO ATOMO
ouvavaaTpégovtal, AauBavouv amo@acei§ Kal KAvouv ayopEG aTo O1adikTuo.

AuT n BewpnTiKA ouATNON aTToTeAE TO UTTGRABPO TTOU ATTAITEITAI VIO TO ETTOUEVO KEQAAQIO
¢ d1aTpIBAG, To oTroio Ba egeTAOE! TIG OTACEIC Kal TIC AVTIAWEIS TwV yevewv X, Y Kai Z ammévavT
OTNV EQAPUOYN TNG TEXVNTAS VONUOOUVNG OTO YNPIOKO PAPKETIVYK OTO TIPOTEIVOPEVO EPEUVNTIKS KAl
EVVOIOAOYIKO HOVTENO.
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Kepdhaio 3: Oetwpnmikd TAdiolo amodoxAg TeEXVOAOYIOG Kal  YEVEEG
KATAVOAWTWY

3.1 MovtéAa amodoxng Texvohoyiag
3.1.1 Technology Acceptance Model (TAM)

H Bewpia 1ou egnyei Toug TTapayovTeg Tou CUPBANOUY TNV ATTOdOXT| TWV TEXVOAOYIKWY
e@apuoywv amo Toug xpAoTeg eival 1o Movtéo Amodoxrig TexvoAoyiag (TAM). O Davis (1989) 1o
QVETTTUEE KaI TTapouaiace dUo onuavTikéG PETABANTES TTou kaBopidouv v TTPdBean XpARong: v
QvTIANTITA XPNOIMOTNTA KAl TV avTIANTTTA €UKoAia xpriong. O Davis (1989) éxel emiong dnAwael 4TI
N TPOBeaT VoS XPAOTN va XPNOIMOTIOINCEI pIa TEXVOAOYiT EVIOXUETAI OTNV TIEPITITWON OTTOU O
xpAoTng Bewpei 611 N TEXvoAoyia BeAtiwvel v amddoon Tou, kabBw¢ kal dtav n xpAon g
Texvohoyiag dev amaitei uynAd emitedo mpooTrdbelac. Autd 1o HovTEAD EXel Yivel N Baaikr Epeuva
EKATOVTAOWY PEAETWY OTOV TOHED TOU NAEKTPOVIKOU EUTTOPIOU, TWV EQAPUOYWV YIa KIVATA Kal TNG
WYNOIOKAG EKTTAIdEUONG Kal, MO TPO0PATA, TwV CUCTNUATWY TEXVNTAG VONUOOUVNG Kal Twv
QUTOMATOTIOINUEVWY UTTNPETTWV.

To TAM e@apudaTnKe GTOV TOUED TNG TEXVNTAS VONUOGUVNG KAI TOU WNOIAKOU UOPKETIVYK,
étmou amodeixBnke 1d1aitepa amoteAeauatikG. O ueAéteg ou avaAuouv Tv aMnAettidpaon Twv
XPNOTWV We ouaTApaTa TEXVNTAG vonuoouvng, TI.X. OUOTAUATO GUOTACEWV f} GUVOMIANTIKOI
TTPAKTOPEG, UTToaTNPEiCouV 0TI N XPNOoIKOTNTA KAl 1 EUKOAIa XPARONG €ival ONPAVTIKOi TTOPAYOVTEG
TPOPAewNS TG ammodoxrs (Zhang et al., 2018; Manolica et al., 2025). H avriAnTT| eukoAia xpriong
0TO0 TTAQICI0 TNG WNPIOKAG ETTIKOIVWVIOS GUOXETICETAI AUETT LE TO TTOGO £vag XPAOTNG TTIOTEVE OTI
UTTOPEI VO XPNOIMOTIOIRCEI TIC WNPIOKES UTTNPETIES XWPIG BUTKOAIQ, VW N AVTIANTITA XPNOIMOTAT
oxetiCetal ue T aTdon Tou XpRotn amévavti otnv NT wg Ty Tou dieukoAlvel T {wrj Tou.

Ev 1w petadu, or Gefen et al. (2003) £xouv dieupuvel To TAM TpoaBéTovTag To OTOIKEIO TG
EUTTIOTOOUVNG WG Evav ammd Toug anuavTikOTEPOUS KaBopIaTIKOUG TTapdyovTeg atnv amodoxr| NG
Texvohoyiag, 10iwg oTav n avralayn TPOCWTTIKWY OEdOUEVWY aTTOTEAET avaTTdoTTACTO PEPOG TN
EUTTEIPIOG TOU XPAOTN, OTTIWG OTNV TIEPITITWON TOU NAEKTPOVIKOU euTropiou. H aupmepiAnwn g
EUTTIOTOOUVNG OTO WOVTEAO TOVIOE TNV aVAYKN va PABOUME TO CUVAICONUATIKA KAl KOIVWVIKA

(nmuara Tou guvodeuouy TNV amodoxr TNG TEXVOAOYiaG.
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levikd, 1o TAM g¢akoAouBei va gival éva aTré Ta 710 aTToTEAEOPATIKA KAl KAAG agloTroinuéva
BewpnTikG TAGiTIO PEXPI ONEPA, TTPOTPEPOVTAG WIa ECAIPETIKA BACN yIa TNV AVTIAnYN KaI TV

uI0BETNOT TEXVOAOYIWY, OTTWG N aUyXpovn uloBéTnan Tou TN aTO Yn@IOKS PAPKETIVYK.

3.1.2 Emexkrdoelg Tou TAM & UTAUT/UTAUTZ2

Meta v extetapévn xprion Tou MovtéAdou Amodoxrig TexvoAloyiag (TAM), ol epeuvntég
€MVONOaV ETTEKTACEIS TTOU AUEAVOUV TNV IKAVATNTA TOU Va £punVeUEl, El0GyovTag JETABANTES TTou
UTTOdNAWVOUV TTIO TTEPITTAOKEG KOIVWVIKEG KOl TEXVOAOYIKEC TTpayuaTiKOTNTEG. MeTatyu Twv o
ONUAVTIKWY ETTEKTACEWY, UTIPXE Wia amd Toug Venkatesh kai Davis (2000) mrou mapouaiale 1o
TAM2, étrou ei0fxBnoav mpdabetol TTapdyovteg, GUUTTEPIAANPBAVOUEVWY WUXOAOYIKWY KAVOVWY
Kl YVWOTIKWV (€1K6Va, CUVAPEID JE TNV EpyaaTia, TToI6TNTA TTapaywyng). AuTh n TTpooTIBEEVN agia
ETETPEWE TNV TTEPAITEPW ETTECEPYATIia TOU POAOU TWV EEWYEVV TTapaydvTwy Trou emmnpeddouv Ty
TPOBEaN XPrONS TG TEXvoAoyiag, T1.X. TO KOIVWVIKO TTEPIBAANOV 1 0 ETTAYYEAUATIKOS POAQG.

ApydTepa, o1 Venkatesh et al. (2003) eme¢epyaotnkav v Unified Theory of Acceptance and
Use of Technology (UTAUT), éva amd 1a mio ekteTapéva BewpnTika poviéAa. H UTAUT avéAape
oToIxEia aTrd OKTW TTPoNyoUUEVa JOVTEAQ atTodox¢ TG TEXVOAOyiag Kal TTPATEIVE TEOTEPIC aTTd TIG
Baoikég d10TAOEIG TNG, TTOU Eival n TTPOadOKia amddoong, N TPOGdOKia TTPOCTIABEINS, N KOIVWVIKK)
ETMPPON Kal o1 BIEUKOAUVTIKEC TUVBNKeS. To povTéNo auTd ATav pia PeyaAn egEAign, kabwg amédide
€wg kal 10 70% Tng TPABeaNS XPHoNg TNG TEXVOAOYiag, To 0TToio €ival éva uwnAd ToooaTd o
oUyKpIOT HE TA TTPONYOUNEVA HOVTEAQ.

To povtéAo avarTuxBnke Tepaitépw yia va dnuioupynBei to UTAUTZ2 (Venkatesh et al.,
2012), 70 otroio €AaBe uTdyn TIG IBIAITEPOTNTEG TNG CUMTTEPIPOPAG TWV KATAVOAWTWY Kal TTpOaBe0e
véeg petaBAnTéG, dTwg n ndovikA KivnTtotoinan, n ouvhBeia Kai N aia g TIUAG. AuTA N ETEKTOOT
kaBiotd 10 UTAUT2 v 18avik €mAoyr yia v katavénaon Tng amodoxns TEXVOAOYIWY,
OUPTTEPIAOUBAVOPEVWV TWV EQAPPOYWV IO KIVATA, TwV TTAQTQOPPWY NAEKTPOVIKOU EUTTOPIOU Kal
TWV CUCTNUATWY TEXVNTAG VONUOTUVNG.

Omwg amodeiyxBnke Tpdagara, .x. amé Toug Musa et al. (2024), ta TAM, TAM2, UTAUT
kar UTAUT2 eival Ta kKUpia BewpnTik@ epyaleia omoiaodAmoTe £peuvag amodoxrg Texvoloyiag,
€TEIBN PTTOPOUV VA TTPOCAPHOCTOUV EUKOAA O€ TEPIBAANOVTA TEXVNTAG VonUOoaUvNG, GUCTHUAT

ouoTtaoewv Kai diadiktuakn diagripion. EmimAéov, o Zhang et al. (2018) kai Manolica et al. (2025)
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emaonuaivouy emiong 611 1o UTAUTZ €ivar o 10 atmoteAeapaTikGg TPOTTIOC YIa va TTEPIYPAYE! KAVEIG
Ta ouvaloBApaTa Twv yevewv Y Kal Z amévavTl gTnv QuTOUATOTIoINUEVN TEXVOAOYIQ KAl TIG £CUTTVEG

UTTNPECTIEG.

3.2 Baaikoi mapayovreg ou emnpedlouv v amodoxn TG TN

3.2.1 AvtihauBavépevn xpnoiudtnta (Perceived Usefulness)

O kaBopiaTikds TTapdyovtag TG TPEBeang ui0BéTnaNng TG TExvoAoyiag, OTTwG opileTal aTo
apxikd Movtého Atrodoxric Texvohoyiag (Acceptance Model provided) tou Davis (1989), €ivai n
avTIANTITA XPNno1uoTNTA. AUTOC £ival Evag Gpog TTOU XPNOIKOTIOIEITAI VIO VO TIEPIYPAWE! TO BaBud
OTOV 0TT0i0 KATToI0¢ TIOTEVEI OTI N XProN MIag Texvoloyiag Ba BeATiwael Tnv amddoon Tou o€ pia
dedopévn dpaotnpidtnta. H avIANTITA XpNo1WOTNTA OTNV TrEpiTTTwon TNG TexvnTAg NonuoaoUvng Kal
TWV EQAPUOYWY WNOIAKOU WAPKETIVYK CUVOEETAI E TO YEYOVOC OTI TO CUOTAUATA UTTOPOUV vVa
TTPOOPEPOUV AEIOTTIOTEG TTPOTACEIC, ECOTOMIKEUPEVN EUTTEIPIA KAl XOPAKTNPIOTIKA TTou BonBolv
otV g¢oikovounan xpévou kai aTnv amhotroinon g diadikaaiag Ayng amo@acewy.

MeAéteg Omwg autr Twv Zhang et al. (2018) empBeBaiwvouv 6T n xpnoluéTNTa €ival o
onuavTikoTepog Trapdyovtag mpdBAewns TG amodoxAs Twv TexVoAoyiwv TTou Baailovial otnv
Texvnt vonuooulvn, 18iwg amd Ttoug Millennials kai tn Tevid Z, o1 ommoiol avtaTokpivovTal
TIEPIOOOTEPO  OTIC AEITOoUpyieG TToU  TIPOOQEPOUY  AUean TIPAKTIKA  xpnoiudtra. Or idieg
TTOPATNPACEIG HTTOPOUV Va Yivouv Kal aTn PEAETN Twv Manolica et al. (2025), o1 omoiol avagépouv
OTI N QvTIANTITA XPNOIUOTNTA CUOXETICETaI BETIKA pE TNV TTPOBEDN XPAONGS EPYOAEiWV Wn@IaKoU
HAPKETIVYK TEXVNTAG vonuoouvng, Omwg chatbots, unxavég mpotdocwy Kal QUTOPATOTIOINKEVES
TAATQOPUES DIAPAUIONG.

2e o Tpoxwpnuéves WeNéTeg, o Gefen et al. (2003) avagépouv 0TI n XpnoluéTNTa
emnpeadeTal emiong amd Tov TTapdyovTa TG eutmiaToolvng, 1Id1aiTepa o€ yn@lakda epiBAAAovTa,
o1rou o1 XpAOTEC aTTAITOUV XAPOKTNPIGTIKA TTOU 01 MOVO BIEUKOAUVOUV TN XProT, A KaI JEILVOUV
10 €TriTTedo aBeaidtnTag. Mia GAAn TrTuyr, n otmoia avagépetal emiang atn PeAéTN Twv Zhao et al.
(2025), eivai 611 01 xprioTeg Bewpolv TOUG TIPAKTOPES TEXVNTAG VONHOOUVNG TTIO XPACIUOUS dTav
diaBétouv dia@aveia, KaAh amddoan Kal Eva opIouEVO BaBUG auTovouiag, 0 0TToiog dev UTTopEi va

utrepPaivel 10 6plo dveang evog xpRaoT.
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Tautdxpova, n xpnoluétra Ba cuvdéetalr oTeva pe Tn dnuioupyia XpnoTwv. Exel
TrapaTnpnei 0TI 01 EQAPHOYES TEXVNTAG VONUOCUVNG PTTOPOUV Va Eival IDIAITEPA XPFOIPES YIA TIG
VEOTEPEG YEVIEG, OUYKEKPIPEVA yia T Mevid Z, 6Tav EVOWPATWVOVTal OTa Ynelaka mepiBaova
oTa omoia RdN Aeiroupyouv (Yahya kai Mammadzada, 2024; Grencikova kai Vojtovic, 2017). Hlevia
Z, avTiBeTa, €ival Mo EMIQUAGKTIK WG TTPOG TOV KivOUVO KAl TTPOTIUA va OEl TIEPICTOTEPEG
amodeieIc atiag mpIv TTpoxwpeHoEl aTnv UloBéTnon Wiag véag Texvohoyiag (Lyons & Kuron, 2014).

ZUVOAIK@, N avTIANTITA XPNO1MOTATA €ival vag aTrd TOUG TTPWTAPXIKOUS TTOPAYOVTEG YId TV
katavénon Tng amodox i TG TN kal amoTeAEl TO ONuEI0 KOUTIAG PETALU TWV TEXVOAOYIKWV

XAPOKTNPIOTIKWY KAl TWV CUUTTIEPIPOPIKWY TTPOBETEWY TWV XPNOTWV.

3.2.2 AvtihapBavouevn eukoAia xpriong / euxpnoTia (Perceived Ease of Use / Usability)

Mia a6 Ti¢ 800 Baaoikég diaataoeig Tou TAM gival n avTIAnTITA EUKOAia XpAang, n otoia
UTTOpEi va TrepIypagei w¢ o Babudg aTov omoio 0 xproTng aiobaverar ot dev xpelddetal va
karaBdAer ueyaAn pooTdBeia yia va xpnoiuotoiioel ia dedopévn texvohoyia (Davis, 1989). H
€vvola NG EUKOAiag xpriong ato TAQiCI0 TNG TEXVNTAG VONUOOUVNG KAl TwV EQOPUOYWY YneIaKoU
HAPKETIVYK €ival OTI 01 XPAOTEG GUXVA QVTINETWTTICOUV TIEPITTAOKEG DIETTAQES, AUTOPATOTIOINUEVA
OUOTAMATO Kal AsiToupyieg Paciopéveg oe alydpIBUoUG TTou aTraITouv EUKOAOUG Kal katavonTtoug
TPOTTOUC OAANAETTIOPAONG.

MeAéteg deixvouv 0TI n TPdBean UI0BETNONG TEXVOAOYIWY TEXVNTAG VONUOGUVNG OXETICETAl
Gueca Kal Eppeaa pe Tv avrIAnTTT eukoAia xpriong. Or Zhang et al. (2018) onueiwvouv etriong 6T
T0 GUCTANATA UTTNPETIWY TToU BadidovTal aTnv TEXVNTH VONUOG UV, GUUTTEPIAUBAVOUEVWY TWV
€EUTTVILV BonBwV KaIl TWV PINXavWY CUCTACEWY, YivovTal TTio E0KoAa atrodekTd dTav n dieTagn eival
€UKOAn, dla@avig Kal TTPOCOPHOCHEVN OTIC TIPOGBOKIEC TwV XPNOTWV. AvTiaToIXd, OTNV £pyaacia
Twv Musa et al. (2024), n eukoAia xpAong amodeikvuetal agidmaTog deiktng TG TPOBEONS
uI0BETNONG TOGO OTIC TTOPAdOCIAKEG £PAPUOYEG OO0 Kal 0T TPEXOVTO CUCTAUATA TEXVNTAG
VOnUoauVNG TToU TTPOCTBETOUV dUVATOTNTEG UNXAVIKAS MABnang.

Mapayovteg 6TWS N wnolakn Taideia kai n TEXVOAOYIKA AUTOTIETOIBNON TWV XPNOTWVY
oxeTiCovral emiong oTevd e v eukoAia xprong. H peAétn Twv Magsamen-Conrad et al. (2015)
KOTAOEIKVUEI TIG DIAQOPETIKES IKAVOTNTEG TIPOTAPHOYIS TWV XPNOTWY d1aPOPWY NAIKIAKWY OPadWY,

kaBw¢ o1 vedtepol xprnotes dAwaoav o1 aigBavovTal o AveTa WE TA QuTOPATOTIOINUEVA
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ouoTthuara. Auto utroaTnpidetal aTnv Epeuva yia Ti¢ vevieg X, Y kai Z (Calvo-Porral & Pesqueira-
Sanchez, 2020; Grencikova kai Vojtovic, 2017), 6mou o1 Millennials kai n Gen Z, €181k61epa, ival
TTI0 ECOIKEIWWEVOI JE TN DIETTAPH TNG TEXVNTAG VONUOOUVNG, VW N Mevia X evOlagEpETal TIEPICTOTEPO
yia T oag@Avela Twv TTANPOPOPIWY KaI TNV agIoTTIOTIa TNG AEIToupyiag.

H evowyaTtwpévn epelpia XpAoTn, n mo1dtnTa e dIETAPAS KAl 01 BIEUKOAUVTIKEC TUVBKES
gival GA\o1I TTOpAyovTEG TTOU €VIOYXUOUV TNV QVvTIANTITH €UKOAia Xpriong, Ol OTroiol aTmoTeAoUV
BaoikoUg TTUAwveg Tou UTAUT (Venkatesh et al., 2003). O1 BagikéG ammaiToeI Twy XpnoTWV yid
Va EPTTIOTEUTOUV KAl VO XPNOIUOTIOIRGOUV TIG TEXVOAOYIES TEXVNTAG VONUOOUVNS OTIC KOBNUEPIVES
d1adIKTUaKES AAANAETTIOPACEIC Eival n ukoAia eKUABNONG Kal TO XAUNAGTEPO YVWOTIKO GOPTIO.

2€ YEVIKEC YPOMUES, N avTIANTITA eukoAia xprong €ival Wia amo Ti¢ Baaikég dIa0TATEIS TS
amodoxr¢ TG TN kai kaBopiel Tv emITUYia A TNV ATTOTUXIO TwV XPNOTWY VO EVOWHATWOOUV Hid

£QAPUOYA OTNV KABNUEPIVA TOUG TIPAKTIKY WG KATI TTEPITTAOKO I AyvwaTo.

3.2.3 EpmioTtooUvn o€ Texvohoyia kal TAat@dppeg (Trust in Technology & Platforms)

H euymaTooUvn gival pia KEVIPIKY WUXOAOYIKF KQI GUPTTEPIPOPIKI TITUXR, OTAV TTPOKEITAI
yla TNV uloBETnon Texvoloyiwv, aTnv TepimTwan ¢ TexvntAc Nonpoouvng, 6tav ol XproTeg
kahoUvTal va aMnAemIdpacouy We autouaTotroinuéva ouaThuata Afyng amogdccwv. O Gefen kai
GMor (2003) utroaTnpiCouv OTI N eumoTooUvn eAayiaTotrolei v apefaidtnra kai augdvel v
TTPOBUNIC TWV XPNOTWV VA EUTTIOTEUOVTAI TEXVOAOYIES, TIC OTTOIEG DEV EAEYXOUV Kal DEV YVwpilouv
WG VO XPNOIUOTIOIOUV. ZUUQWVA JE TO HOVTEAO TOUG, N euTTIoTOOUVN aTTOTEAET Eva TTOAUTIHO
ougmAMpwua e TAM, 10iwg oTo TAQioI0 Twv OIadIKTUOKWY  COUVOANYWY, OTTOU
TTPAYUATOTTOIOUVTAI PETAPOPES DEBOUEVIV KAl QUTOUATOTTOINUEVES DIADIKATIES.

H epmaoTtoouvn €ival akéun o BeueAiwdng oty €TOXA TWV CUCTNHATWY TEXVNTAS
vonuoolvng. O1 Kreps et al. (2023) avakdAuyav 611 utdipxel éva Tapddoto eutmioToouvng oTnv
TEXVNTA VONUOGUVN, TO OTT0i0 UTTOdNAWVEL OTI OI XPAOTES AvAyVWPICOUV T TTAEOVEKTANATA TWV
aAyopiBuwy, aArG Tautdxpova avnauyxolv yia T diagdveia kai Ty adiagaveid toug. O KUpIog
TPOTTOC IO TNV €ViOXUON TNG EUTTIOTOCUVNG TWV XPNOTWV Eival n dlagavela atn Asiroupyia g
TEXVNTAG vonuoaUvng, N €EnyACIUN AsIToupyia Kal n agloTmioTia.

H avaykaiétnta g diagdveiag utroatnpidetal amo Ta amoteAéapara g Epeuvag Twv Zhao

et al. (2025), o1 omoiol deixvouv OTI OI XPAOTEG TEIVOUV VA EWTTICTEUOVTAI TIEPICTOTEPO TOUG
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TTPAKTOPEG TEXVNTAG VONUOaUvVNG OTav £X0UV GaPH £IKOVA TOU TPOTTOU AEITOUPYIaG TOUG Kal OTav dev
MOTEUOUV OTI 01 ATTOPACEIG TOUG GUVOEOVTAI e UWNAOUG KIvOUvoug. Tautdxpova, ol Afroogh et al.
(2024) emonuaivouv 611 n gumaTooUvn TNV TEXVNTH vonuoouvn dev gival yia PovodiaoTaTn
gwvola: gival TPoidv TG avTIANTITAG aglommaTiag, TG KAtGAANANG xpRong Twv dedopévwy, NG
OUVETTEIAS TWV OTTOTEAETUATWY KAl TNG ATTOUCiag PepoAnyiag.

H eumiotoolvn ival emmiong éva aAAo ZTnua pe diayeveakég diapopéc. Oi Calvo-Porral kal
Pesqueira-Sanchez (2020) amokaAuTTouv 611 oI Millennials kai n yevid Z ivai o aiyoupol Kai
EUTTIOTEVOVTAI TIEQITTOTEPO TN XPNOT WNPIAKWY TTAATQOPUWY, KAI UTO GUVOEETAI [E TO YEYOVOS OTI
eival oAU wnoiakoi. H yevid X, e T o€ipd g, oupewva e Toug Lyons kai Kuron (2014), givai
MO OUVINENTIKI KaI XPEIGETal va TIEIOTE TTEPICOOTEPO YIa TNV AIOTTIOTIAL

ZUVOAIKG, N eutTioTooUvn €ival éva ouolaoTIKO GUOTATIKO TNG UI0BETNONG CUOTNUATWY
TEXVNTAG vonuoauvng, kabwg peaohapei atn olvdean PeTacl xpnoIdoTNTaG, EUKOAiag XprAang Kai
TPOBeaNG UIOBETNONG, N oTToia £XEI ONUAVTIKA ETTIGPACN OTn OTACN TWV XPNOTWVY ATIEVAVTI OTIG

QUTOHATOTIOINMWEVES TEXVOAOYIEC.

3.2.4 1diwmik6TNTA, avTiAnwn KIvduvou kai ac@dAeia dedopévwy (Privacy, Risk Perception & Data
Security)

H 181wTIkOTNTA, N avTiAnwn Tou KIVOUVOU Kal N ao@aAeia Twv dedoPEVWY €ival o1 WTIKAG
onupaciag TapAyovTeG TTOU UTTOVOUEUOUV TNV atmodoxn Twv GUCTNHATWY TEXVNTAG vonuoauvng,
10iw¢ OTOV TOPED TOU WNPIAKOU PAPKETIVYK, GTTou o1 TeXvoAoyie¢ Baaiovtal atn adikr ouhoyn
kal emegepyaoia mpoowtikwy dedopévwy. H Tapadooiakr| ékBeon Twv Malhotra et al. (2004)
mpoTeive éva povtého IUIPC (Information Privacy Concerns among Internet users, avnouyiec oxeTika
HE TV IIWTIKOTNTA TWV TTANPOPOPIWY HETAEU TwV XPNoTwv Tou AladiktUou), utrodeikvuovTtag 6Tl Ta
{nmuata 181wTIKOTNTAG £X0UV AUEDT €idpaan otnv TPGBEaN XPAONGS NAEKTPOVIKWY UTTNPECIWY. H
MEAETN €ival OUCIOOTIKAG ONUACIag yia TNV KATavONon TG OTACNG TWV XPNOTWV ATTIEVAVTI OTIG
TAATQOPUES TTOU XPNOIUOTIOI0UV Ta dESOMEVA YIa TNV EEATOUIKEUON TWV TTANPOPOPIWV.

Oaoov agopd v TeEXVNTH vonuoauvn, Ta {ntipara autd peyeBuvovtal Adyw g EAAEIYNG
diagaveiag tou givai koiviy atoug ahyopiBuoug. O1 Kreps et al. (2023) avayvwpicouv 611 n avTiAnyn
NG ameIAAG Kal N TEPIOPITUEVN EUTTIOTOCUVN TWV XPNOTWV UTTOPEI VO TTAPEPTTOICTE aTTO TNV
QVETTAPKA KaTavonaon TnG AEIToupyIKOTNTAG TG TEXVNTAG vonuoouvng. Tautoxpova, ol Afroogh et al.

(2024) 1oupidovtar 611 01 AvBpwTTOl EPTTIOTEVOVTAI TNV TEXVNTHA VONUOOUVN UTIO TNV TTpoUTIO6E0n
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oTi n XxpAon Twv dedopévv TTPETTEN va ival NOIKY, d10QavAS Kal CUPQWVN WE TIG TTPOTDOKIES YIa
NV TTpoaTacia g 1I81IWTIKAG (WAG.

E¢aptdrai emiong amd v ac@aAeia twv dedopévwy. Epeuveg dwe auth| Tou diegixon
a6 Toug Zhao et al. (2025) deixvouv 0TI o1 XpAaTeg KaBopiouv TNV ao@aAeia e BAacn 10 OG0
aioBdavovtal o1 EAEyXouv TN poR TwV TTANPOYOPIWY TOUG, WOTOOO, EVa ATOPO TTPETTEN ETTIONG VA
eCetdoel €av n Texvohoyia €xel Tn duvatdtnTa va TpooTateloel Ta dedopéva Tou ammod N
etouaiodotnuévn mpdoPaon. H avrilnyn tou KIvOUvou eveiveTal 6Tav Ta GUCTAMATA TEXVNTAG
vonuoauvng dev eival apketd diagavh f 61av dev TTOPEXOUV ETTAPKEIC £CNYATEIS yia Tov TPATIO
XEIPIOUOU TWV OEQOUEVIV.

‘Evag aAog¢ anuavtikog Tapdyovtag eivai or dia@opég etatl Twy yevewv. O Magsamen-
Conrad et al. (2015) avagépouv 0TI 01 vEATEPES YeVIES avTIAauBAvovTal Tov Kivouvo wg XaunAdTepo
o€ oxéan pe TN Mevid X kal amodidouv auto To GAIVOUEVO aTnV KAAUTEPN Wnelakn Toug Traideia Kal
oTnv €COIKEIWAT) TOUG pE TNV €vvola TNG KOIVAG XProng 0edouéVwY yia TNV ETTITEUEN KAAUTEPWY
WNOIaKWY epTrEIpIV. QaTd00, PEAETES OTTWG auTr| TTou BIEErXBn aTTé Toug Yahya kai Mammadzada
(2024) deiyvouv 611 n Mevid Z givar etriong 181aitepa euGAwTn 010 {ATNUA TG diappong dedopévy
kol arraitei peyaAutepn dia@dveia amd v TAEUPA TwV TTAATQOPHWY.

eviKd, n I01WTIKGTNTA KAl N QVTIANWN TOU KIVOUVOU OTTOTEAOUV TTEPIOPICTIKOUG TTAPAYOVTEG
otnv amodoxri Tn¢ TN. Mia anuavtiki amaitnon gival n BeAtiwan g dlapaveiag, g aceaAeiag
kal ¢ d0vapng Twv XPnoTwy, WaTe va augnbei n eumotoolvn Kai n mpdBeon Toug va Tnv

uloBetioouV.

3.3 Teviég karavalwTwy: BewpnTIK) TTPOTEYYION

3.3.1 Opiopoi kai nAikiaka épia Generation X, Y (Millennials), Z

‘Eva Baaiké epyaleio aTn pEAETN TNG CUPTTEPIPOPAG TWV KATAVAAWTWY Kal TS amodoxAg
NG TeExvoAoyiag €ival n Karnyoplotoinon Twv Yevewv, Kabwg KABe yevid éxel emnpeacoTei amo
d10QOoPeC OUVBNKES, TOOO KOIVWVIKEG, OO0 KaI TEXVOAOYIKES KAl OIKOVOMIKES. Katd opiopd, n yevid
X mepIhauBavel dropa mou yevvABnkav trepitrou petagu 1965 kai 1980 (Mevid X), n yevid Tou Baby
Boom (1981-1996) cival yvwoTh wg Mevid Y, kai n yevid petd 1o Baby Boom (1997-2012) €ivai n
levia Z (Williams kar Page, 2011; Lyons kai Kuron, 2014). Autég o1 nAIKIOKEG OPAES £xOUV pia
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OEIpa amod 181ITEPOTNTEG OGOV APOPA TNV ECOIKEIWAN WE TIG TEXVOAOYIEC, TIC TTPOODOKIES ATTO TIG
HAPKEG Kal TNV EvaoXOAnaT| TOUG e TIG YN@IOKES TTAATQOPHES.

H yevid X peyaAwaoe o€ pia eToxr Petapaang amd Tnv avaloyikr aTnv ynelakn texvoloyia.
Av kai givar eEoIKEIWPEVOI PE TOV TTAAIG TPOTTO EPYATTAG KAl TA ATTOUEIVAPIA TWV TTPWIKWY YnOIAKWY
ouoTNUATWY, dlakpivovTal yia 10 UYnAOTEPO ETTITIEDO OKETTIKIOYOU TOUG QTTEVAVTI OTIC VEES
Texvohoyieg, 18iwg TV TexvnTA vonuoaUvn kal T diaxeipion dedopévwy (Lyons kai Kuron, 2014).
AvriBeta, o1 millennials peydAwaav o€ Evav k6ouo TTou Yivetal GAo kai TTIo Yn@lokd ouvoedepEVO,
oTroTe €ival 1Id1aiTepa avoixToi aTIC Véeg TexvoAoyieg kail utmnpeaieg. Or Calvo-Porral & Pesqueira-
Sanchez (2020) mapatnpolv 611 o1 Millennials kivoUvtal ypriyopa 6gov agopd tnv ulobétnan
Texvohoyiwv 0€ BéuaTta TIoU a@opolv TNV €UKOAID, TIC KOIVWVIKEG OMNAemIdpACEIC kal TV
TPOCWTTIKNA EUTTEIIQL

O1 ynoiakoi vromiol, 6Twg opiCovtal amd Tov Prensky (2001), eivai yia yevid mou eivai
EVIEAWG WNOPIOKK, YVWOTA WG YeVIA Z. AUTA 1 yeVIA €ival AUTA TTOU EXEI EVOWUATWOEI TNV TEXVOAOYia
ot KkGBe TTUX TNG CWAG NG Kai €ival €COIPETIKA E€COIKEIWMEVN ME TN AEIToupyia Twv
QUTOATOTIOINUEVWY GUCTNUATWY, TwV TTAQTQOPUWY GAYOPIBUWY Kal Twv £QAPUOYWY TEXVNTAG
vonuoauvng. 2Upewva pe Toug Yahya kar Mammadzada (2024), n yevia Z amaitei ammo Tig PApKES
M0 dI00PACTIKES, ECATOUIKEUPEVES KAl NBIKA TTPOCAVATONIOUEVES WNPIOKES EUTTEIPIES. TAUTOXPOVA,
gival o euaioBnn oo Bépa TNG dlaQAveIag Kal TNG TTPOCTACIAS TWV SEQOPEVWV.

AuTéC 01 DdIaQOPES gival ONUAVTIKEG yIa TNV KATavonan NG ammodoxAg Twv TEXVOAOYIWV
TEXVNTAG vonuoauvng, 6Tou KABE yevid Ba kpivel DIAQOPETIKA T XPNOIMOTNTA, TV AgIOTTIOTIA KAl

TOV KivOuvo NG XPAONG TTPONYHEVWY YNOIAKWY CUCTNHATWY.

3.3.2 Wnoiakn eyypappatoolvn, TEXVOAOYIKNA ECOIKEIWATN Kal KATAVAAWTIKA TTPOTUTIA ava YEVIA

H ynoeiakh Taideia kai n £¢oikeiwan We v TEXVoAoyia gival Bacika XOpakTnpIoTIKG TTou
diakpivouv TIG yeviE X, Y kal Z 600V agopd Tov TPOTIO We TOV OTT0i0 AAANAETTIOPOUV pE TIG
texvoloyieg TN kai Tig TTAOTQOPUES Wn@lokoU papkeTivyk. O Prensky (2001) avagépetal oTig
VEOTEPES YEVIEC, 10IWG OTN YEVIA Z, WG «WNn@IaKA €yyeveicy, dnAadr aroua TTou EXouv PEYAAWUEI
XPNOILOTIOIWVTAG TNV Texvoloyia amd tnv TaidIKA Toug nAikia kai ival oAU emdEgia aTnv
€QAPHOYA WNOIOKWY CUCKEUWYV. AUTA n €COIKEIWON WETATPETTIETAI O€ WEYAAUTEPN AVEDT ME TA

QUTOMATOTIOINKEVA GUCTAUATA, TNV AUTOUATOTIOINKEVN PON TIEPIEXOUEVOU KAl TIG EQapUOYEG TN,
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Ta oTamoTik@ oToIxeia NG épeuvag amodeikvuouv o1 o Millennials kai n Mevia Z éxouv
MEYOAUTEPN TEXVOAOYIKA QUTOTTETTOIBNON Kal KAAUTEPN OTAON QTEVAVTI OTN XPAON TWV VEWV
Texvohoyiwv amo ) levid X (Calvo-Porral & Pesqueira-Sanchez, 2020; Grencikova kai Vojtovic,
2017). O1 Millennials evdiagépovtal 1diaitepa yia v €aTodikeuon, Tn XPNOTIKOTATA Kal TN
@INIKOTNTA TTPOG TOV XPAOTN TWV YNOIAKWY UTTNPETIWY KAl ATTITOUV TO €i00G TNG EUTTEIPIAG TTOU
mepIAauBavel Koivwvik aAnAettiopaon kai Aciroupyikdtnra. Avtifera, n Generation X eivai Tmio
TIPOCEKTIKA Kl Bivel YeyaAUTePN EU@acn atnv TpoaTacia NG IDIWTIKAG (WAGS KAl Twv OEDOPEVWY
(Lyons & Kuron, 2014).

Autd eivar akdun o €viovo OTA XAPAKTNPIOTIKA WNIOKAS TTPOCAPUOCTIKOTNTAC TG
yeviag Z. O Yahya kai Mammadzada (2024) utmrootnpilouv etriong 6T1 oI katavaAwTéG AuTAS TNG
YEVIAG aTmaiTouv ammd TIC ETAIPEIEG VO TOUG TTAPEXOUV ATTPOOKOTITEG, DIAdPACTIKEG Kal ECAIPETIKA
€COTOUIKEUPEVES EUTTEIPIEC, KATI TTOU OUXVA ETTITUYXAVETAl WE T BorBeia ouaTNUATWY TEXVNTAS
vonuoauvng. Avayvwpiouv Tnv agia piag pdpkag 6aov agopd TI¢ duvardtnTéG TG Va TTOPEXE!
€QUTIVEG AEITOUPYiES, ECATOMIKEUUEVO TTEPIEXOUEVO Kal a0@aAr XpAon Twv dedopévwy. EmimAéoy,
OEXOVTAI TTIO EUKOAX TIG QUTOPATOTIOINUEVES TIPOTACEIG KAl Ta chatbots, kaBwg n TexvnTA vonuoauvn
atoteAei ETEKTAON TNG KOBNUEPIVAG TOUG DIAdIKTUAKAS aAAnAeTTidpaong.

MapdAAnAa, n peAéTn deixvel tmiong OTI 01 DIAPOPES PETALU TWV YEVEWV EXOUV 10XUPN
emidpaon ota karavaAwtikd mpdtutta. Or millennials kai n yevid Z mpoTiyoly va givar o
EUTTEIPOKEVTPIKOI KaI YPIYOPOI, KABWG Kal AEITOUPYIKOI [E TIC WYNOIAKES UTTNPETIES, Kal Eival TTIo
diateBeIgévol va avTIdPoUV BETIKA O TTEPIEXOUEVO TTOU BACIETAI OTNV TEXVNTA VonuoaUvn Kal ival
eCatopikeupévo. AvriBeta, n Mevid X emBupei peyohitepn diagdveia, EAeyxo Kal aglotaTia oTa
OUGTAUATA TTOU XPNOIUOTIOIE].

levikd, n euaigbnToTIOiNGN OXETIKA pE TNV WN@IaKr TTaudeia kal v efoikeiwan pe v
Texvoloyia avahoya pe Tn yevid gival évag amd Toug KUPIOUG TTApAYOVTEC TNG avaAuang Tng
01mod0XAG TWV TEXVOAOYIWV TEXVNTAG VONUOGUVNG Kal Twv BIOQOPWY TN CUNTIEPIPOPA KaTd TN

XPAoN TOU YNOIAKOU UAPKETIVYK.

3.4 Epeuveg yia Tig yeviEg kai T xpron TN / digital marketing

21n 01eBvr PiBAIoypagia Exel etriong emonuavBei o1 uTrdpyouv PeYAAeG dIOQOpES OTIC

OTACEIG KAl TN CUUTTEPIQOPA HETAEU TNG YEVIAS X, TG YevIAS Y kal TG yevidg Z doov agopd
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XPAoN NG TEXVNTAG vONUOOUVNG KAl Twv EPYOAEIWV YnOIOKOU WAPKETIVYK. Ta amoteAéguaTa g
€peuvag Oeixvouv 0TI oI GvBpwTTol BIOPOPETIKWY YevEWV Oev OAANAETTIOPOUV WE TNV TEXVNTA
vonuoauvn pe Tov id1o TPOTTO, KABWS dIAPEPOUV WG TTPOS TIG TEXVOAOYIKEG YVWOEIG, TNV AVTIANTITA
XPNo1uéTNTa, TV EUTTIOTOGUVN KAl TV avTiAnyn Tou KIvOUvou.

MNa mapddeiyua, o Zhang et al. (2018) amokaAutrouv 611 o1 Millennials kai n yevia Z
deixvouv peyahlTepO EVIOPEPOV Yia TIG UTINPETiES TTou BaailovTal TNy TeXVNTI vonuoauvn amo
0,1 n yevid X, emmeidn amodidouv PeyaAlTepn onpadia aTn XpNOILOTNTA KAl TNV EUKOAIQ Xpriong Twv
ouoTnUatwy. Ev Tw petagl, n epeuvntiki YeAETn Twv Manolica et al. (2025) deixvel 611 n yevid Z
ouvdéeTal o BeTIKG pe Ta epyaAgia wn@iakoU YAPKETIVYK, Ta oTroia TrepIAapBdvouv v TexvnTA
vonuoauvn (t.X. autouatotoinuéva chatbots, aAydpiBuor TpdBAeWNG Kal Unxavég eaTopikeuang)
Kail emMISEIKVUE TN QUOIKI IKAVOTNTA TTPOTAPHOYINS OTIC WNPIOKES ECENICEIC.

EmmA¢ov, o1 Yahya kai Mammadzada (2024) e@iaToUv Tnv TIPOCOXI OTO yeyovog OTi N
yevia Z eivar o euaiobntn oty aAAnAettidpaon, v eatodikeuon Kal TNV OPJECOTNTA TTOU
TTOPEXOUV Ta EpyaAgia TeXVNTAG vonuoolvng Kai, amd Tnv GAAN TTAEUpd, ival o euaiobntn oTa
(nmuata aoc@aAeiag kal dragavelag Twy dedopévwy. ATTé TNV GAAN TAeupd, n yevia X eivar 1o
ETMIQUACKTIKY Kal EVOIAQEPETAI TTEPICTATEPO YIA TV ACIOTTICTIA, T CAPHVEID TWV TTANPOPOPIWY KAl
TNV amouaia aAyopIBUIKAG HEpOAnYiag.

O1 Grencikova kai Vojtovic (2017) emBefaiwvouv autd 1o yeyovog, avagépoviag Ot n
XPAoN Wnelakwy epyaAeiwv givar upnAr oTi¢ veOTEPES YEVIES KOl TTEPIAUBAVET EpYOAEIT KOIVWVIKAG
QIKTUWONG, NAEKTPOVIKG EUTTOPIO KAI AUTOPATOTIOINKEVO CUCTAKATA. EV Tw peTaty, or Calvo-Porral
& Pesqueira-Sanchez (2020) onueiwvouv etriong 61 n yevid Twv Millennials €ival auth tou
TTPAYMATOTIOIEI ETTi TOU TTAPAVTOC TN HETARACN aTTO TO TTAPAdOCIOKO OTO YNPIAKG PAPKETIVYK,
kaBw¢ Tpocapuolel evepyd Ta KATAVOAWTIKA TNG TIPATUTTA OTIG TEXVOAOYIKEC EEEAICEIC.

MeAéteg OTTwG autég TTou die¢xBnaav amo Toug Afroogh et al. (2024) kai Kreps et al. (2023)
KOTAdEIKVUOUV OTI N QVTIANYN TG EPTTIOTOOUVNG KAl TNG ETIKIVOUVOTNTAG EvavTl TG TEXVNTAG
vonuoauvng TOIKIAAEI anuavTikG WeTatl Twv yevewv kai emmpeddel v mpobuyia xprong
QUTOPATOTTOINUEVWY CUCTNHATWY.

2€ VEVIKEG YPOUUEG, OI JEAETEC DEiXVOUV OTI I KATAVONON TwVY dIYEVEAKWY dlapopwy gival
CWTIKAS anuaagiag yia Tn dnuioupyia Tou amapaitnTou BewpnTikoU TAQIGIoU yia Thv amodoxn TS
TEXVNTAG vonpoouvng, KaBwg oI OTACEIG ATEVAVTI OTNV TEXVOAOyia GUVOEOVTAI OTEVA WE TIG

WNQIOKES EUTTEIPIES KAl TIG TIPOODOKIES TWV OIPOPETIKWY YEVEWV.
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3.5 EvvoioAoyikd JovTéAo Tne €peuvag

To evvololoyikd povtéAo Tng Tapoucag épeuvag BaaileTal otn ouvBeon Twv BaoiKwv
BewpnTikwv Tpooeyyioewv amodoxng rexvoroyiag (TAM, UTAUT/UTAUTZ) kai aTtnv avaAuon Twv
YEVEOKWV d1aQopwv 600V agopd T xpnon kai v amodox g TN aTto TAdigio Tou ynelakou
HapkeTivyk. H avamTuén tou povtédou amnpiletal oTig BewpnTikéC oupBoAég Twv Davis (1989),
Venkatesh et al. (2003, 2012), kaBw¢ kal Twv OUYXPOVWY HeEAETWV TIou €eEeTdlouv TIC
dlagopotoINoeIg WETatl Twv yevewv X, Y kal Z w¢ TTPO¢S Tn OTACN, TNV EUTTIOTOOUVN KAl TN
ouptepipopd amévavtl ae 1exvoloyieg TN (Calvo-Porral & Pesqueira-Sanchez, 2020- Yahya &
Mammadzada, 2024).

To diGypauua evvolohoyikoU TAaigiou TepIAauBavel Téooepic Baoikég Karnyopieg
HETARANTWV:

1. Avegaptnreg peraBAntég (Independent Variables)
o AvtihauBavépevn xpnoiudtnra (Perceived Usefulness)
o AvrihauBavépevn eukoAia xpAhone (Perceived Ease of Use)
o EpmaoToolvn oty texvoloyia (Trust in Al & Platforms)
o AvtiAnun kivduvou — IBiwTikéTNTa (Risk Perception & Privacy Concerns)
2. MeraBAnTti pecoAdpnong (Mediating Variable)
o Z1Gon omévavti omv  TEXVNTA  vonuoouUvn  (Attitude  Toward  Al)
H BiBAioypagia (Gefen et al., 2003- Manolica et al., 2025) avadeikviel 6Ti ol
TTAPATTAVW TTAPAYOVTEC £TTNEEACOUV TN OTACN TWV XPNOTWY, N OTToIa e TN OEIpd
NG emnpEeadel Tnv TPdBean ui0bEéTnang.
3. E&aptnuévn petafAnth (Dependent Variable)
o [pbdBean xpriong Texvoroyiwv TN oto digital marketing (Intention to Use Al
Technologies)
Baailetar o1i¢ Bewpnrikég diatumrwoelc Twv TAM/UTAUT kai Twv oUyxpovwy
EUTTEIPIKWV PeAeTWV (Zhang et al., 2018- Musa et al., 2024).
4. MeraBAntég Tpotromroinang (Moderators)

o leviég karavahwTwv (Generation X, Y, Z)
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O1 yeveakég opddeg AciToupyouv wg PETAPBANTES TPOTTOTTOINGNG TTOU ETTNPEATOUV TN
d0vapn kar TNV KateuBuvon Twv oxEoewv avaueoa oTiS PETaBAnTéG (Prensky,
2001- Lyons & Kuron, 2014). lNa mapadelypa, n Generation Z avapéverar va
ep@aviCel 10xupoTEPN  €mMidpacn NG  avrIAauBavopevng  XpnoIuoTNTaS KOl
xaunAdtepn avtiAnyn kivdivou o€ oxéan e  Generation X.
To gvvololoyikd JovtéAo auvowilel Tov TPATTO e Tov 0TToio N BIBAIOypaQia UTTOdEIKVUEI OTI
01 XPAOTES DlapopPWVOUV OTACEIS Kal TTpoBEael ammévavTl aThv TN, EVOWHATWVOVTAS TIS BI0QOPES
HETAEU NAIKIOKWY OpadwV Kai TIG IBIAITEPOTNTES TNG KATAVAAWTIKAG GUUTTEPIPOPAG.

ANEZAPTHTELZ METABAHTEZL
(MovréAa TAM & UTAUT)

o AvriAauBavbpevn Xpnoubinra

e AvriAauBavopevn Euxolia Xpnons

- Epmioroouvn ora Zvorhuara TN

o iSiwnxomra & Avrinwn Kivbovou

|

AIAMEIOAABHTIKH METABAHTH

S16on amévavrr oty Texvnrr Nonuooovn o1o Wngaxd
MGDRETIVYX

|

EZAPTHMENH METABAHTH
e IMpéBeon Amodoxrs / Xohons
o Texvnmis Noqpoouvns oTo

® ¥neraxo Mapxerrvyx

l

AHMOTIPAPIKH / OMAAONOIHTIKH METABAHTH

e [evia Karavahwrav

= Gen fon X
> fon Y (Millennials)
* Generation Z

(Zuvxoinixbc mapdvoviac — ANOVA)

Ewova 1 Evvotodoyiko povtédo tng épeuvag yla tnv arodoxn tng Texvntric Nonuoouvng oto YneLako UAPKETIVYK

KepdAaio 4: MeBodoloyia épeuvag
4.1 Eidog kal oxediaouds g Epeuvag

H epyacia auth akoAouBei pia TTOCOTIKA, un TIEIPANATIKA Kal OIOTOUEOK EPEUVNTIKA
ueBodoAoyia, 6TTou 0 OTOX0G TNG £PEUVAG gival va KATayPAWE! TIG OTACEIG, TIG AVTIAAYEIS KAl TIG
mpobéaeig amodoxnc ¢ Texvnmig NonuooUvng (TN) o010 Wn@IaKO HAPKETIVYK HETALU Twv
kaTavaAwTwy dagdpwy yevewv atnv EAAGBA. H TroooTikn péBodog Bewpeital katdAAnAn, kabwg
EMTPETEI TN OUNOYI TTOCOTIKWVY OEdOPEVWY, TN QOKIPA Twv UTTOBECEWY TNG €peuvag Kal n
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dlepelivnon TwV OXECEWV PETACU TwV PETABANTWY PECW TNG EQAPMOYNAS CTATIOTIKWY WEBOGdWV

(Creswell kar Creswell, 2018).

H €peuva eival un Teipapartikh, kabwg o epeuvntig 0ev epapudlel kayia Tapéupaocn A
Xelpaywynon Twv PeTapAnTwy, aAa o¢ €va OUYKEKPIYEVO Xpovikd onueio kartaypdgovtal ol
QVTIANYEIG KAl O OTACEIC TWV CUMHETEXOVTWY OXETIKA e Tnv amodoxn ¢ TN aTo wnelakd
uapkeTivyk (Setia, 2016). Eivar emiong diatopikr, kKaBwg mapéxel Tn duvarodtnta oUyKpIonS Twv
O1a@dpwv opadwv e Mevidg X, Tng Meviag Y kai ng Meviag Z 6oov agopd  aTaan ToUug atmévavTl

otnv TN aT1o yneiako papketivyk (Bethlehem, 2010).

Auth n Tpocéyyion ival koivi oTnv €peuva Tou BaaileTal oTo poviéAo atmodoxig NG
Texvohoyiag, 6mwg 10 Movtého Atmodoxri¢ Tng Texvoloyiag (TAM) kai To UTAUT, kaBwg emiTpéTel
Tn OTATIOTIKA avaAuan TNG OTAGNG, TWV AVTIAWEWY Kal TwV TTPOBETEWVY YIa TN XPAON TEXVOAOYIKWY

e@apuoywv (Davis, 1989; Venkatesh et al., 2003).

4.2 NAnBuoudg, deiyua Kai KpITipIa CUHPETOXAS

4.2.1 Opioudg mAnBuapoU-oToyoU

O mAnBuouds-o16)0¢ TNG TTapoloag épeuvag Ba eivar ommoloadATroTe evijAikog EAAnvag
KATOIKOG, O OTT0i0g AViKEl OTIG aKOAOUBEG veviES: Tevid X, Tevia Y (Millennials) kai evid Z kai o
0TT0i0g £x€l, 0€ KATOI0 BaBud, ékBean aTov Wneiakd Xwpo Kal aTig dpaaTnpIdTNTEG YNPIOKOU
HAPKETIVYK. H eTTIAoyr) Tou Guykekpipévou TTANBUCUOU egnyeiTal ammd Tov KUpIo OTdXO0 Thg EpEuVaC,
Tou gival n &Taon Twv dIagopwy aTnV uIoBéTnan TG TexvnTAS vonuoolvng (Al) oTo wneiakd
MAPKETIVYK PETACU TWV YEVEWV TTOU £X0UV BIAPOPETIKG BaBUO €COIKEIWONG WE TOV WNPIAKO KOO0

KQI TEXVOAOYIKN EUTTEIIQL.

O1 yeviéG KkaTnyoploTToINBNKAV XPNCIKOTIOIWVTOG BIEBVWG avayvwpIoPEVES NAIKIOKES
opadeg: n Mevia X mepiAapPaver dropa ou yevvrBnkav Trepitou petagu 1965 kar 1980, n Mevid Y
(Millennials) petagu 1981 kar 1996 kai n Mevid Z uetd 10 1997. Autr n opada givai Koivr) atny épeuva
Twv dlagopwv aTn diayeveakr xpAon kar uioBEtan g texvoloyiag (Williams kai Page, 2011;
Chaney et al., 2017).

Id1aiTepo evdiagépov TTapoualadel n Epgacn atov EMnVIKG TTAnBuopo, dedopévou OTI N
oXeTIk) epmelpikn BiBAoypagia oxeTikG pe TRV ui0Bétnan ¢ TN 010 YnPIOKS PAPKETIVYK OTNV
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EMGda eivar otravia. Qg ek ToUTou, n TPOTEIVOUEVN £peuva Ba KOAUWE Eva GNUAVTIKOG KEVO OTOV
TOUED TNG MEAETNG, EVIOXUOVTAG TIG YVWOEIG OXETIKA WE T CUMTIEQIPOPA TWV KATAVOAWTWY OTNV

EMGda doov agopd T xprion epappoywv TN (Papastefanou & Papaioannou, 2024).

4.2.2 MéBodog delyuatoAnyiag kai PéyeBog deiyparog

H €épeuva Paciomnke o€ un mOavoTiKh delypatoAnyia €ukoAiag, n omoia Exel Yivel
ouvnBIopévn OTIG DIABIKTUOKES TTOGOTIKEG EPEUVEG, IBIWG O€ TTEPITITWOEIS OTTOU 0 OTOXOG Eival va
€€eTa0TOUV 01 OTACEIG KAl 01 AVTIAAWEIC CUYKEKPIPEVWY KaTnyopiwv Tou TTAnBuauol (Couper, 2000;
Dillman et al., 2014). H mpootyyion Bewpnbnke KATGANAN Adyw XPOVIKWV Kal TTPAKTIKWY
TIEPIOPICHWY, KAl ATV OTTAPCITATO VA TTPOCEYYIOTOUV T ATOPA TTOU XPNOIUOTIOIOUV EVEPYA Ta

wnolaka péoa.

To Tehikd deiypa TG Epeuvag ATav 127 £yKUPOI CUHHETEXOVTEG, OI OTTOIOI TIEPACAV TO TEQT
EMAEGUATNTAG YIa va cuuTePIAN@BoUV oTnv nAIKIakr opdda TG Mevidg X, g Mevidg Y kai g
leviag Z kar (ouoav otnv EANGBa. MapdAo ou n epeuvnTikh TTpdTaON €iXe OXEDIATTEN yIa TN
OUNoyI evdg PeyaAUTEPOU KAl TTIO I00PPOTINUEVOU OEiyUATOS ava Yevid, Ta 127 epwtnuaTtoAdyia
Bewpouvtal €TOPKA yIa TNV TIPAYMATOTIOINGT TIEQIYPAQPIKWY KOI CUYKPITIKWY OTATIOTIKWY,
ouptepiAaupavopévwy Twy t-tests kar ANOVA, pe Baon tnv avrioToixn BIBAIOypa@ia OXETIKA LE TN
ueBodohoyia (Hair et al., 2019).

Ev Tw petagu, n kAiyaka Tou deiyparog emETpewe TNV £aARBeuon ¢ aglomoTiag Twy
KAIpdKwy WETpnong kai T diepelvnan TG oxéong HETAtl Twv PETORANTWY XPNOIUOTIOIWVTAS Ta
HovtéAa guayeTtioewv kal ahivdpdunonc. Qatdoo, n deryuatoAnwia dev eivar Tuxaia kai Exel
dlamoTwOei 611 autd amoteAei TEPIOPIOUO TTOU AQUBAVETAI UTTOWN KATA TNV €pUNveia Kal Tn

yevikeuon Twv amoteAeapatwy (Bethlehem, 2010).

270 Ociypa oupueteixav dropa Kai amd TIC TPEIG EETACONEVES VEVIEG, ME PEYOAUTEPN
ouppetoxr) Twv Millennials kai NG Generation Z, yeyovog TTOU QVTIKATOTITPICEI T MEYOAUTEPN

€€OIKEIWaT) TOUC JE Ta YNOIaKa Péaa.

4.3 Epeuvntiké epyaheio — Epwtnuatordyio

4.3.1 Aoun Kai evoTNTEG TOU EpWTNHATOAOYIOU
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27N MEAETN auTh, TO KUpPIO EpeuvNTIKG Epyaleio ATav TO douNPEVO EPWTNUATOAGYIO, TO OTTOIO
EiXe WG OTOXO VO KATAYPAWEI GUCTNUATIKA TIG OTACEIG, TIC QVTIAAYEIC KAl TIG TIPOBECEIS Twv
epwTNBEVTWY OXETIKA PE TN Xpron TnG TexvnTrg NonuooUvng (TN) aTo yneiakd PApKETIVYK. AuTh N
HEBODOC OUMOyNG dedopévy pEow epwtnuaToloyiou Bewpeital KATGMNAR yia xpAon o€
TTOOOTIKEG £PEUVEG PEYAANG KAIJOKOG, KOBWS TTPoo®épel T duvaTtdTnTa TUTTOTTOINUEVNG GUAAOYAG

dedopévwy Kal oTaTioTIKAG avaAuong Twv dedopévwy (Kelley et al., 2003).

To epwTnuaToAdyio oxedIAOTNKE O€ DIAPOPETIKES BEPATIKEC EVOTNTEG, £TAT WATE N POR TOU
va givar AoyiKA kal E0koAa katavonTr ammd Toug epwTnBEvTEC. 2uykekpIpéva, TepIAGuBave: (a) pia
EI0AYWYIKA EVOTNTA, N oTroia TTepIEAGUBave TTANPOQYOPIES OXETIKA WE TOV OKOTTO TNG WEAETNG KAl TN
d1a0paAion NG avwvupiag, (B) dnpoypaika dedopéva Kal dedopéva OXETIKA Pe TV Tagivounaon
TWV YEVEWV (QUAO, nAIKia, TOTTOC dIAUOVAG, YeVIA), (V) EVO THANA OXETIKA HE TNV ECOIKEIWON KaI TNV
TTPONYOUEVN EUTTEIRI OTN PO EQAPPOYWY TEXVNTAS VONUOOUVNG, (B) Eva THANA OXETIKA pE TNV
QVTIANTITA XPNOIMOTNTA Kal EUKOAIQ XpAong, (€) éva TuApa OXETIKA pe BEUaTa EPTTIOTOOUVNG KAl
IDIWTIKOTNTAG, Kal (OT) éva THANA OXETIKA Pe Tn oTaon Kal v poBean amodoxs Tng TN aTo

WPNOIAKO YOPKETIVYK.

To mAaioI0 aQuTé gival GUVETTEG WE T OXETIKA EUTIEIPIKA €PEUVA TTOU XPNOIUOTIOIEI Ta
mAaiola TAM kair UTAUT, ométe n Bewpnrikr) Kai peBodoAoyikr) akepaidtnta NG WEAETNG €ival
eyyunpuévn (Davis, 1989; Venkatesh et al., 2003).4.3.2 MeTapAnTéG Kal KAJAKeS pETPNGNG

O1 onpavtikég peTapAnTéc TG £peuvag agiohoynonkav we Bdon ToANamAéC dnAwaoeig o€
kKAigaka Likert évte Babuwv, dtrou 10 1 avTioToIxEl o€ «Ala@uvw atTOAUTO» KOl TO 5 0€ «ZUHPWVW
amoAutar. O1 kAipakeg Likert xpno1gotoloUvTal GUXVA OTIC KOIVWVIKES ETTIOTAKES KAl OTIG HEAETEG
amodox§ TG TexvoAoyiag, kKaBw¢ ETITPETTOUV TN WETPNOTN TWV OTACEWY KOl TwV OVTIAWEWV g

emapkn aglomaoTia kal eykupdtnTa (Likert, 1932; Jamieson, 2004).

H avriAnmmy xpnoipdtnra kai n avriAnTT eukoAia xpriong WETPABNKavV cUPPWva lE TO
MovTého Arodoxnc TexvoAoyiag (TAM), To otroio utroaTnpidel 6T 01 60O PETABANTES eival o1 Baaikoi
TIPOYVWOTIKOI  TTapdyovteg TN Tpdbeong xpAong Texvohoyikwy e@apuoywv (Davis, 1989;
Venkatesh kai Davis, 2000). Oi deikteg epmmaToouvng ota guaTtiuara TN karaypagenkav pe faon
NV aglomaTia, T d1a@Avela Kal TNV TIPORAEWIUATATA TWV TEXVOAOYIKWY EQAPUOYWY, CUUPWVA PE

TIG KOBOPIOPEVES KAIJOKES EUTTIOTOTUVNG OTNV NAEKTPOVIKN TEXVoAoyia (McKnight et al., 2002).
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Ev 1w petaty, Ta {nmipara 1I51wTIKGTNTAS Kal n avtiAnyn Tou KIvOUvou PETPRBNKavV WE TN
BonBeia dAAwong Tou ava@epdtav aTn ouloyr, Tn diaTAPNoN Kai Tn XPHon TTPOCWTTIKWY
dedopévwy, auuewva e 1o Yovtédo IUIPC (Malhotra et al., 2004). TéAog, o1 0TAOEIG ATTEVAVTI TNV
TN, kaBwg kal n mpdBean amodoxrig kal xpians TG TN aTo Yyneiakd PAPKETIVYK, AEIToUpynoav w¢
dU0 avegdpTnteg MG aTEVA OUVOEDEPEVES HETABANTES, OTO TTAQIC10 TG UTTAPXOUTAG BIBAIoypagiag

OXETIKA pe TNV ammodoxn Tne Texvohoyiag (Ajzen, 1991; Pavlou, 2003).

O1 emiPéPoug evATNTEC TOU EpWTNHATOAOYIOU OXEBIACTNKAV WE TPOTTO WATE VO AVTIOTOIKOUV
aueca oTic epeuvnTikéG uttoBéaelg (H1-H4), emrpéovtag Tov EAeyxo BIOQOPWY HETAEU YEVEWV
kaBwg kar TN digpelvnan Twv Tapaydviwy amodoxng e Texvntic Nonuoouvng aTo Yn@lako

HAPKETIVYK.

4.3.3 MAoTIKOS EAeyX0G Kal BEATIWOEIS TOU EpwTNUaTOAOYiOU

To epwTnNUATOAGYIO BOKINACTNKE OE PIKPA KAiPaKa TIPIV aTTd TO KUPIO PEPOG TNG TrEPIGdoU
oUuMoyn¢ dedopévy, OTToU XpnoldoTToINBnKE yia va TTPOCdIoPIcTEl TTOGO CAQES €ival TO
EPWTNUATOAGYI0, TTOOO EUKOAA UTTOPEI VA YiVEI KATOVONTH N €PWTNOT Kal TTO00 Xpdvo XpeIadeTal yia
va amavtnBei. H Aotk dokiuA €ival Eva onuavtikd BAUa oTnv avamtugn evog epeuvnTikou
epyaleiou, kaBwg PonBd oty avaluon mBavwy acoEiwY, YAWOoOIKWY TTPoBAnudTwyY A
aduvapiwv TG doung TpIv amé T dlavopr| Tou epwrnuatoloyiou o€ peyaAn khigaka (DeVellis,
2017; Dillman et al., 2014).

21NV TAOTIKA SOKIWN, 01 EpwTNBEVTES KA\BNKAV va oXO0AMIGooUV TNV EUKOAIa GUUTTARPWONG,
v amAéTnTa Twv AECEwvV TTOU XpnoidotroiRdnkav Kai T Aoyikf didragn Twv Tapaypd@wy.
ZUUQwva e Ta axoAia Tou EAReOnaav, opiouéves dNAWaCEIC BEATILONKAY EAAPPWS OTTO YAWOTIKA
Aoy, TTPOKEINEVOU va OTTOPEUXDOET N XPAON TEXVIKWY Spwv TToU eVOEXETAI va Eival UTKOAOI yia
TOUC OUMHETEXOVTEG TTOU DEV €ival EE0IKEIWPEVOI WE TRV TEXVNTA vonuooUv. O Xpévog CUUTTARpWaNG
TOU €pWTNHATOAOYiOU ETTIKUPWONKE ETTIONG KaI KPiBnke amodeKTOC, TTPAYMA TTOU CApaive OTI Ol
mOavOTNTEG KOTTWONG TWV €pWTNBEVTWY eAayiaToTToIBNKaY Kal n TToIdTHTA TWV £PWTNOEVTWY
BeATiwBnke (Kelley et al., 2003).

Meta T dieCaywyr TG TIAOTIKAG OOKIUAG, TO £PWTNUATOAGYIO OPICTIKOTIONBNKE KAl
EQAPUOCTNKE OTO UEYAAUTEPO WEPOG TNG EPEUVAG XWPIG ETTITTAEOV AMQYEG OTO TTEPIEXOHEVD TOU.
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4.4 Aiodikagia guhoyng dedopEvwv

4.4.1 Aiavopn péow Google Forms

H ouloyr| Twv dedopévwy TTpayUaToTroIRenke Péow d1adIKTUAKOU EpwTnuaToloyiou, To
otroio dnuioupyrBnke Kai diaveundnke We T xpAon g Thareopuag Google Forms. H emiAoyA g
OUYKEKPIPEVNG TTAATQOPUOC KpiBnke Kat@dAAnAn Adyw Tng eukoAiag xpriong, TG eupeiag
TpooRaciudTNTAg Kal NG duvardtnTag AuTOATNSG KATaypa®ng Kail eEaywyng Twv 0edouévwy o€

Hop®n KataAANAn yia atarioTikr) avaAuan (Couper, 2000- Dillman et al., 2014).

H d1adiKTuaKr diavopr| Tou epwTnUATOAOYiOU ETTETPEWE TNV TTPOCEYYION OUMUETEXOVTWV
aTr6 SIOQOPETIKEG YEWYPAPIKEC TTEPIOXES TG EANGDAG, eviayUovTag TN yewypagiki diacTropd Tou
OeiypaTog Kal dIEUKOAUVOVTAG Tr) CUMHETOXR OTOHWY BIAQOPETIKWY NAIKIAKWY OJadwy. MapdAnAa,
N XpAon d1adIKTUOKWY €PEUVIV Bewpeital 1010ITEPA OTTOTEAETUATIKA OF PEAETEG TTOU €CETACOUV
OTACEIC OTEVAVTI O€ WPNIAKES TEXVOAoyieg, kaBwg To deiyua amoteAeital amd aroua e BaaiKi

eColkeiwon pe 1o wneiakd mepiBaAlov (Bethlehem, 2010).

O oUvdeouog Tou epwTnUATOAOYioU KOIVOTTOINBNKE PEOW PECWVY KOIVWVIKAG dIKTOWONG,
NAEKTPOVIKOU TAXUDPOMEIOU KAl TTPOCWTTIKWY OIKTUWY, XwpPi¢ oIKovopIKa i GAa kivnrpa
ouppeToxAs. H auppeToxr ATav amoAUTwe EBEAOVTIKR KOl OI GUMHETEXOVTEG Eixav TN duvaTdTnTa va
QTTOXWPNHOOUV aTTO TNV £pEuva OTTOIAdATIOTE OTIVWN, XWPI§ Kapia GUVETTEIQ, OTOIXEIO TTOU EVIOXUEI

Tn deovToAoyIKn eykupdTnTa TNG £peuvNTIKAS dladikaaiag (Eysenbach, 2004).

4.4.2 Xpovikd Aaiolo auhoyng dedopévy

H ouloyr) dedopévwv Tpayparomolonke evidg evdg kabBopiouévou XpovikoU opiou
Tepimou 2 pnvwv. Autd BewpnBnke €TapKES Xpovikd dIdoTnUa yia va egao@alioTe évag
IKQVOTTOINTIKOS apIBUOS EpWTNBEVTWY TTOU QVTITIPOOWTTEUOUV TIG TPEIG YEVIES (Mevid X, Tevid Y kal
Fevid Z), wpi¢ va eTTNEeacTei n emKapotnTa Twv dedopévwy TTou GUNEXBNKav. Eva diatoueakd
oX£010 atraiTei T guAoynR dedopévv O€ Eva XPOVIKG anueio, kabBwg Bonda aTnv améKTNON KIS

OTIYMICIag EIKAVAS TwV OTACEWV Kal TV AVTINGWEWV TWV CUPHETEXOVTWY 0T PeAETN (Setia, 2016).

To epwtnuarohdyio mapépeive diaBéaiyo kab' 6An 1 didipkela G TEPIGdOU GUANOYAG,

WOTE Ol CUPHETEXOVTEG VA TTOPOUV VA TO GUPTTANPWOOUV OTTOIAdATIOTE OTIYUA TOUG BOAEUE, HEOW
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Tou d1adiktuou. O1 aMayégc oTov apiBud Twv amaviiocwv Tou eAj@Bnoav umopoloav va
TTapakoAouBolvTal ouvexwg, TIPOKEIMEVOU va agiohoynBei n TPAodog NG Epeuvag kal va
amo@acioTei n diakot| ¢ oUAoyrg dedopévwy otav emiTeuxBei 0 TeAIkGG apiBudg Twv 131

EYKUPWYV EPWTNUATOAOYIWV.

H emihoyn evdg otevou aAd capwg kaBopiouévou Xpovikou TTAaigiou Ba guuBaAel oty
ehayioToToinon NG mMOAVATNTAG EGWTEPIKWY TTOPAYOVTWY, GUUTIEPIAANBAVOEVWY TwV aAAaYWY
070 TEXVOAOYIKO A KOIVWVIKO TIEPIBANOY, TTOU evOEXETOI va €TNPEACOUV Tn OTACH TWV
ouppetexoviwv amévavtl otnv Texvnt Nonuoouvn (Creswell & Creswell, 2018). EmimAéov, n
OUNOY TTANPOYOPILY O €VO OUYKEKPIMEVO XPOVIKO dIA0TNUa KaBIoTA TIC amaviAoEIS TTIo

OUYKPIOIPES O€ OXEDT HE TIG YEVIEG.

4.4.3 Alac@aAIon avwvuliag Kal TTpoaTaaiag 0edopEVWY

Id1aiTepn Tpooox 006NKe OTA (NTAMATO TNG QVWVUMIAS Kal TG OOQAAEIag Twv
TTPOCWTTIKWY OEOOUEVIWV TWV CUMMETEXOVTWY 0NV £peuva KaTd TN OIAPKEIO TG EPEUVNTIKIG
d10dIKaaiag. O GUUUETEXOVTES EVNUEPWONKAV ETTIONG AETITOUEPWS VIO TO EVDIAPEPOV TNS EPEUVAC,
TOV TUTTO TWwV OEQOPEVWV TTOU EUTTAEKOVTAI GTNV EPEUVA KAl TO BIKAiWWA TOUG VO ATTOXWPACOUV OTT6
n d1adIKaoia ava Taoa OTIYUA XWPIS KOUia GUVETTEIQ TTPIV GUMTTANPWOOUV TO £pWTNUATOAGYI0. H
ouppETOXA TWV EpWTNBEVTWY OTN EAETN ATaV duvaTh udvo We TN pnTh ouyKarabeon Toug, oUPPwWVa

He TIG BepeNiwdeIC aTrautAOEIS TG epeuvnTIKAG deovtoloyiag (Kelley et al., 2003).

To epwTnUaToAGyI0 avarTuxBnke We TPOTTO TIOU va pnv GUMAEyel dedopéva Tou Ba
uTopouoav va odnyfoouv OV TauToTroinan Twv OTdpwv, OTwG ovouara, d1Eubivaeig
nAekTpovikou Taxudpopeiou i dieuBuvaoeig IP. Or TAnpo@opieg Kataypaenkav atmmokAEIOTIKA yia
EPEUVNTIKOUG OKOTTOUG Kal XPNnolgoTroiBnkav WOVO € OUYKEVIPWTIKY HOP®R, YEYOVOS TIoU
EYYUATAI TNV QVWVUWIA TWV OUPKPETEXOVTWY Kal ehayioTotrolei Tnv mlavétnta mapafiaong g

101wTIKAG (wNi¢ (Eysenbach, 2004).

X1V Tapouca epyacia, eARBnke TARpwS o Mevikdg Kavoviouds yia v MpooTtacia
Aedopévwy (GDPR - Kavoviouog EE 2016/679), o ooiog epapudletal atn ouhoyn, amoBhkeuon
kal emegepyaoia mpoowtmikwy dedopévwy otV Eupwtraik Evwaon. OAeg o1 Anpogopieg

QToBNKEUTNKAY € A0QAA WNPIaKO XWwPO Kal ATav dIaBETIUES HOVO OTOV EPEUVNTH, TIAPAPEVOVTAG
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€101 ePTIOTEUTIKEG KOl GBIKTEG (EupwTTaikd KolvoBouhio kal ZuppouAio Tne Eupwraikig Evwaong,
2016).

4.5 2x£010 oTATIOTIKAS AVAAUGNGC

4.5.1 EpyaAeio avahuaong (Jamovi)

Ta dedopéva authc TG PEAETNG avaAlBnkav XpNnoIMOTIOIWVTAG £va GUYXPOVO AOYIOUIKO
avoIxTou KWAIKa yia oTaTIoTIKA avaAuon, To Jamovi (€kdoon 2.5), To oTToio ival Eva AoyIoHIKG
oTamioTIkAG avaAluong Baoiopévo otnv yAwooa R. To Jamovi givar 1diaitepa karGAnAo yia
TO0OTIKEG JEAETEG TTOU DIEGAyovTal aTTd akadnuaikoUg, kabwg TTpoaeépel éva expnaTo TEPIBANOV
epyaciag, Eva eupl QAOUA OTATIOTIKWY avOAUCEWY Kal aTaBepoUg TTivakes Kal ypagruara (The

jamovi project, 2024).

To Jamovi PonBd emionc ot xpAon amhwv kai oUVBETwY OTOTIOTIKWY WEBOOwWY,
OUNTTEPIAQUBAVOUEVWV TTEQIYPAQIKWY OTATIOTIKWY, SOKIUWY AEIOTTIOTIOS, GUYKPITIKWY doKIPwY (t-
test, ANOVA), ouoyxetioewv kal poviéAwv TaAivopdunong, Ta otoia Taipialouv amdAuta pe T0
0XedI0OPO Kal TOUG OKOTTOUG TG TTapoUoag PeAETNG. ETTITTAEOV, TO yeyovog OTI gival duvarr n auean
OTITIKOTTOINON TWV OTTOTEAEOUATWY ETTITPETTEI TNV EPUNVEIT TWV ATTOTEAETUATWY Kal TV TTOpoUCiaoTt

TOUG 0€ akadnuaikd popeotuto (Hair et al., 2019).

Ta dedouéva oUMEXBnkav apxik@ amd Tnv TAareopua Google Forms pe ™ Wop@r
utroAoyIoTIKWY QUAAWYV Kai iohxBnoav ato Jamovi, 6TTou eAEyxBnkav w¢ TTPog TUXOV EANEIYEIS 1
un éykupeg amavinoeig. H xprion evég Eykupou epyaheiou avahuong cupuBaiAel aTnv akpifela,

diapaveia kal TNV avarrapaywyiudtnra Twv eupnudtwy g épeuvag (Creswell kar Creswell, 2018).

4.5.2 Mep1ypa@Ikr OTATIOTIKA

210 TTPWTO 0TAdI0 TNG OTATIOTIKAG AVAAUGNG XENOIWOTIOINBNKAV TIEPIYPAPIKA OTATIOTIKA
oToIXEia aTd TV APXIKA €PEUVA KAl CUVOTITIKY TTapouaiacn Twyv dedouévwy Tou deiydarog. Ta
TIEPIYPAPIKA OTATIOTIKG aTOIXEIO aTTOTEAOUV Wia BaTIKr diadikagia g€ Wia TTOTOTIKA épeuva, KaBwg
EMTPETTOUV TNV KATAVONON TS KATAVOUIS TWV METARANTWY KAl TwV aTTAOTKWY XOPAKTNPIGTIKWY TOU

deiyparog piv amo 1 xpron mponyuévwy PeBodwv avaiuong (Hair et al., 2019).
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ZUYKEKPIPEVQ, O1 KOTNYOPIKES METORBANTEG GOV agopd TO UAO, TNV NAIKIAKR opdda Kal TV
TAgIVOUNO™N Twv CUPKETEXOVTWV ava yevid (Tevid X, Y kail Z) utroAoyioTnkav pe BAan TIg ouxvoTnTeS
kal Ta TooooTd. MapdAMnAa, utrohoyiotnkav o1 yéaol dpol (M) kar o1 TutTIkEG amokAioelg (SD) yia
TIG GUVEXEIG KAl TIC TACIVOUIKEG ETARBANTES (QvTIANTITH XpNa1pdTnTa, EUKOAID XpAONG, EUTTIGTOCUVN,
QVNOUYIEG OXETIKA pE TNV TTPOOTACia TNG IBIWTIKAG {WNAG, OTAON Kai TpoBean amodoxng g

TEXVNTAG vonuoaouvng).

Autoi o1 deikTeg Ba kaTaoTAGOUV duvaTth T GUYKPION TWV WECWV TIUWY TWV WETABANTWV
070 dEiyua Kal g€ KABE pia atrd TIG yeveaAOYIKES OUADEG, YEYOVOG TTOU Ba TTAPEXE! WIC TIPOKATOPKTIKI
elkova Twv mlavwy dlayeveakwy diagopwy. EmimAéov, n mepIypa@ikh avaAuan UTTopEi va
XPNOIHOTTOINBET IO TOV EVIOTTIOHO TWV OKPAiWV TIHWV ) TWV OVWHOAWY KOTOVOUWY TTOU UTTOPOUV

Va ETTNPEACOUV TO aToTéEAET A TNG avaAuong TTou akoAouBei (Jamieson, 2004).

H katdAMnAn e@apuoyn Twv eAEyXwv agioToTiag Kal Twy ak6AOUBWY GUYKPITIKWY Kal

OUOXETIOTIKWV OOKIMWY TTPoUTIOBETEN TN XPHON TTEPIYPAPIKWY aTaTioTiKwy (Hair et al., 2019).

4.5.3 EAeyxog agiomioTiag (Cronbach’s a)

Metd tnv TEpIypa@ikh avaAuon, dIamaTwenke 0TI o1 KAIPOKES PETPNONG ATAV AGIOTTIOTEG
étav xpnoipotroiiBnke o ouvteheaTic Cronbach a (a). O deiktng autdg eival TTOAU ouvnBIopévog
OTIG KOIVWVIKEG KOl CUUTTEPIPOPIKES ETTIOTAKES VIO TNV ACIOAOYNON TNG ECWTEPIKAG TUVETTEIOG WIAG
KAipakag ToAAatTAwy oToixeiwv, dnAadr) Tou BaBuol oTov OTToI0 T PEPOVWWEVA OTOIXEID HIagG

KAipakag werpouv Ty idia Baaikr évvola (Cronbach, 1951).

O éAeyxog aglotmaTiag otnv TTapouca PEAETN £QapUOOTNKE EEXWPIOTA OE KABE pia amd TIC
BaoikéG peETOPBANTEC TOU €vvoloAoyIKOU HovTéAOU, o1 oTroie¢ TrepIAapBavouv TV avTIANTTH
XPNOIMOTNTA, TNV AVTIANTITA EUKOAIQ XPAONG, TNV EPTTIOTOCUVN OTA GUCTAWATA TTANPOYOPIKAG, TIC
QVNOUYIEG OXETIKA E TV TTPOCTACiT TNG 1IBIWTIKAG (WIS, TN OTACN ATTEVAVTI GTNV TTANPOPOPIKA KAl
v TPdBean amodoxng/xpRons. Me Baon  diebvr BiBAIoypagia, ol TiuéEG Cronbach a Gvw tou 0,70
Bewpolvtal 0TI AVTITTPOOWTIEUOUY  IKAVOTTOINTIKA  aglotmaTia, evw pia Ty avw Ttou 0,80

avTITpoowTTeUEl UYnAR eowtepikh ouvoxn (DeVellis, 2017).

Me Bdon 10 Aoyiopikdé Jamovi, n agomioTia TPoodIopioTNKE AT TV AUTOMATN

utroAoyiopévn TR Cronbach a kai mepioodrepeg TANpoopieg, cuptepIAauBavopévng g
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emmidpaong kGBe aTolxeiou TTOU aaIPEBNKE TNV AgIOTTIOTIA TNG KAIJOKAS YEVIKA. ZTIC TIEPITITWOEIG
TOU TTapouciaoav PEIWPEVES TINEC aglommioTiag, OIEPEUVABNKE N GUUBOAR TWV HEUOVWHEVWY

OnAwaoEwv, av kal dev fTAV ATTapaiTTO VA Yivouv ONUAVTIKEG AANAYEC OTIC KAIJOKES HETPNONG.

4.5.4 YuyKpITIKEG DOKIUES pETOEU yevewy (t-test / ANOVA)

[Mpokeipévou va diepeuvnBei n diakuuavon PeTacy Twv yevewv g Mevidg X, e Meviag Y
kal g Tevidg Z o€ oxéon pe TI¢ BepeMwdelg PeTapAnTéC NG €pEuvag, XpnoiWoTroIRBnkav
OUYKPITIKEG OTATIOTIKEG DOKIUES, TUYKEKPIWEVA N avaAuan diakupavong (ANOVA). H ANOVA givai
10 KatGAAnAo epyaheio dtav xpelddetal va ouykpiBouv or péool Opol dUO N TTEPICTOTEPWY

avetapTNTWV OAdWY a€ OXEaT e OUVEXEIS eCapTwEveS peTaBANTES (Hair et al., 2019).

H ANOVA eappdoTtnke otnv TTapouca épeuva, 6trou diammaTwdnke 611 Ba pymmopoucav va
UTTAPXOUV COTATIOTIKA ONUAVTIKEG OIOPOPEC METAEU TWwV YEVEWV OGOV aQopd TNV QvTIANTITH
XPNOIMOTNTA, TNV €UKOAIO XPAONG, TV EUTTIOTOOUVN OTO CUCTAUATA TEXVNTAG vonuoouvng, Ta
(nmuata 1IB1IWTIKOTNTAG, TN GTACT ATIEVAVTI GTNV TEXVNTH VONUOOUVN Kal Tnv TTpOBean atrodoxrg
NG OTO YNYIaK6 PapkeTivyk. OTou n avaAuon diakUuavong TTapyaye OTaTIOTIKA ONUAVTIKEG TIHEG,
dieghxonoav dokipég post-hoc (m.x. Tukey) yia va TPoadIopIOTEi O€ TTOIE OUABEG PETAEU TOUG

BpéBnkav o1 dlaopég.

H xprion Twv d1ayeveaKwY GUYKPITIKWY OKIPWV €ival GUUQWVN HE TOV EPEUVNTIKO OTOXO
NG MENETNG Kal autd emITPETTEl TNV EUTTEIPIKA €EEPElVNON TwV OIAYEVEOKWY dIOPOPWY, OTIWG
Tekunpiwvetal ot diebvry BiBAioypagia yia v amodoxn g Texvoloyiag (Venkatesh et al., 2003;
Williams and Page, 2011). OAeg 01 GUYKPITIKEG PEAETEG £XOUV TTPAYUOTOTTOINOEI OAES TIG GUYKPITIKEG

QVAAUCEIG XPNOIKOTTOIWVTAC TO AOYIUIKO Jamovi pe aTaTioTIKG onupavTiké emitedo 0,05.

4.5.5 Zuoyetioeig kai poviéha rakivopdunong yia Ty mpdbeon amodoxng 1ng TN

Madi e TI GUYKPITIKES BOKIYES, TTPAYUATOTTOINBNKAV AvAAUCEIG GUOXETIONG KOl YPAMMIKAS
TTaAIvOpdUNoNg yia va diEpeuvNBEi N GUCYETION PETAEU TwV BACIKWY WETABANTWV TOU EVVOIOAOYIKOU
HovTéAou Kal TG TTpoBeang amodoxnc/xpriong g Texvntig Nonuoolvng oTo Yn@IoKO PAPKETIVYK.
Mpwtov, utroAoyioTnkav ol ouvTEAEOTEC ouoxéTiong Pearson (r) yia va avohuBei n éviaon kai n

KaTeUBuvon NG OUOXETIONG METAEU TNG QVTIANTITAG XPNOIMOTNTAG, TNG €UKOAIAS XpAONG, NG
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EUTTIOTOOUVNG, TWV AVANCUXIWVY YIa TNV TTPOCTACia TG IDIWTIKAG CWAG, TNG OTAGNG KAl TG TIPABeang

xpnong (Hair et al., 2019).

2T GUVEXEID, TTPAYUOTOTTOINONKAV YPAUUIKA PoviEAa TTaAvOpounong, 6TTou n Tpdbean
ammodoxg NG TeEXVNTAS vonuooUvng Bewpeital w¢ egaptnuévn PeTaBANTA, evw ol Tapamdvw
TTapAyovTeg Bewpouvtal w¢ avetaptnTeg petapAnTéc. H avdluan malivépdunong emTpEmel TV
TTPOCEYYION TOU HETPIAOTIKOU pdAou kGBe TTapayovta aTnv TTPOBean xprong, Aaupavovtag utoyn

TNV TTapouaia epIoadTEPWY atod pia YeTapAnTwv aTo idio povtého (Paviou, 2003).

Autéc o1 péBodol avaluang emAExOnkav oUu@wva e Ta BewpnTikd poviéda TAM kal
UTAUT, ta omoia utroBétouv 0TI n TpdBEaN XPARONS TEXVOAOYIKWY EQAPUOYWY ¢apTaTal amd Eva
ouvduaoud aMnAévdeTwy Trruxwy (Davis, 1989; Venkatesh et al., 2003). OAeg o1 avaluoeig

TTpayUaTOTIoIRBNKAV aTo Jamovi, 61Tou To £MiTed0 aTATIOTIKAS onuaagiag Atav p < 0,05.

4.6 HOKEC Kal GEOVTOAOYLIKES TTAPAETPOL TNG EPEUVAG

H mrapouoa epyaaia diatutrwBnke Kai uhotroifBnke pe TpdTmo Tou dev Trapapiade Tig nOIKES
Kl OEOVTOAOYIKEG APXEC TNG KOIVWVIKAG £pEUVAC OGOV a@opd Ta DIKAIWKATA, TNV OgIOTTPETTEIA KAl
NV ao@aAeia Twv epwTnBEvTWY. Mia ammd autég TIC apxéS ATAV 1 €BEAOVTIKA OUMMETOXN, HE TOUG
epwtnBévTeS va givarl eAcUBEPOI va GUPUETAOYOUV i va amoxwproouv amd T ueAéTn GTToTe 10

emoBupouoav, xwpic apvnTikég ouvémele (Kelley et al., 2003).

Autd agopoude €IBIKA TNV QVWVUYIa KOl TNV EUTTIOTEUTIKOTNTA Twv dedopévwy. Agv
OUMEXBNKav TTPOOWTTIKGA  avayvwpiolues TTAnpo@opieg Kal Ta dedopéva XpnalgoTroIRonkav
OTTOKAEIOTIKG IO aKadNUaAiKoUG Kal EPEUVNTIKOUG okotroU¢. H amoBrikeuon kai n emegepyaaia Twv
dedopévwy Trpayparotoienkav oUu@wva We TIC diatdteic Tou levikou KavoviouoU yia v
MpooTacia Aedouévwy (GDPR - Kavoviouog EE 2016/679), o omoiog TpoBAETE T VOUIUN Kal
dikain xprion Toug (Eupwraikd KoivoBoUAhio & ZupBouAio Tn¢ Eupwraikic Evwaong, 2016).

EmmAéov, eAqjebnoav uméyn o1 €mMOTNUOVIKEG OpxéC TNG akepaidTnTag Kal Oev
TTPAyUATOTIOINONKE Kapia Taparmoinon A emAoyR Twv omoteAeoudtwy. Ta amoteAéopara
TTapouatadovtal Kol avaAUOVTal QVTIKEIMEVIKA PECW TOU TTEPIOPIOUOU Twv OEDOUEVWV KAl TNG
ueBodooyiag T Epeuvag. Me autov Tov 1péTTo, N JeAET dev TTapaBIadel Toug kavoveg deovioloyiag

NG OKAdNUATKAG KOIVOTNTAG, OANG augAvel TV aIOTTIOTIA KAl TNV EYKUPATNTA TWV EUPNUATWY TNG.
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KepdAaio 5: AtroteAéoparta épeuvag
5.1 Anuoypa@Ika XapakTnPIoTIKA Tou dgiypaTog

H peAétn autr éxer deiypa 131 CUUPETEXOVTWY Kal T BACIKA dNpOYPAPIKA XOPAKTNPIOTIKA TG
HEAETNG dev TTapouaialouv eNEiWeIC, yeyovog TTou augdvel Thv TTAnEGTNTA Kal TV agloTmiaTia Tng
TIEPIYPAQIKAG avAAUONG. 2€ QUTA TNV EVOTNTA, TTOPOUCIACOVTAI AETITOPEPWS TO dNnUOYPAPIKA
OTOIXEIO TWV CUUMETEXOVTWV Kal aTToTeEAEi Eva atTAG TTAQiCIO TTOU EQAPPOCETAI OTNV EPUNVEID TWV

OTOTEAEOATWY TTOU TTAPOUCIAloVTal TN GUVEXEID.

5.1.1 ®UAO GUULETEXOVTWY

Omwg mapouaiadetal atov Mivaka 1, n TAEIOVOTNTA Twv CUPKETEXOVTWY fTaV Yuvaikes (61,8%),
evw o1 Gvdpeg avtirpoowteuav 10 37,4% Tou deiyuarog. Eva oAU pikpd moooaT6 (0,8%) diAwaoe

GAAN TaUTOTNTA QUAOU. H GUYKEKPIUEVN KOTOVOUR UTTOONAWVEI EAAQPA UTTEPEKTTPOCWTTINGN TWV

YUVAIKWY, N 0Troia woTtdo0o dev Bewpeital aouvhBIoTn o€ £pEuveS TToU diECayovTal HETW BIAdIKTUOU.

®0ho | Zuxvomnra | MMoocooto (%)

Av- 49 374
opag

M- 81 61,8
vaika

AAAo 1 0,8
L0- 131 100,0
volo

Mivakoag 1 - Katavoun CUUUETEXOVTWY ava @UAo
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QUAO CUMMETEXOVTalouoag
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®uho ouppeTExovTalououg

Ewova 2 - PaBSOypaiiol KATAVOUIG CUUUETEXOVTWY avd pUAO

5.1.2 MNepioxn karoikiag

O1 gupeTéxovTeg TTPoépyovTal atmd dIGPOPES YEWYPAPIKES TIEPIOXES TNG EANGDAG, pe peyaAuTepn
ouykévipwan otnv ABAva (32,1%), evw akoAouBolv n Augicoa (16,8%), To HpdkAcio KpAtng
(16,0%) kai karnyopia «AANo» (16,8%), n otroia epiAapBavel pikpdtepeg epioxég. EmmAéov, 3,1%
ToU deiyuaTog dAwae KATOIKOG EEWTEPIKOU, OTOIXEIO TTOU TTPOCDIdEI TIEPIOPIOHEVN OAANG UTTOPKTN

YEWYPAPIKNA TTOIKIAOOPQIaL.
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MeploXn KaToIKiag CUMMETEXOVTalouoag
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Meployxn katoikiag cuppeTéXovTalovusag

Ewkova 3 - PaBSoypaupio yewypa@IKng KATaVouns

5.1.3 HAikiakr opdda kai yevid

2¢ emiTedO NAIKIAKWY OJAdwY, N WEYAAUTEPN avaoyia GUUUETEXOVTWY avAKEl oTnv opdda 18-28
€TWV (43,5%), evw akohouBouv o1 opadeg 29-44 1wy (28,2%) kai 45-60 etwv (27,5%). H nAikiakA

QUTA KATAVOWr avTOVOKAGTOI GUECA KAl OTNV KATOVOWNA avA YevId.

ZuykekpIgéva, n Generation Z amoteAei T peyaAutepn opdda (44,3%), evw o Millennials /
Generation Y avtimpoowteuouv 10 28,2% kai n Generation X 10 27,5% Tou deiyuartog. H OxeTIKA
ICOPPOTINMEVI CUMPKETOXT) TWV TPIWV YEVEWV ETTITPETTEI AZIOTTIOTN CUYKPITIKA avaAuon aTa £TTOUEVA

EPEUVNTIKA EPWTAKATA.

Mevia Lu- Mo-
Xvo- | ©0o-
mra | oTo

(%)

GenerationZ | 58 443
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GenerationY | 37 28,2
Generation X | 36 27,5

Z0voho 131 100,0

Mivakag 2 - Katavoun CUUUETEXOVTWY avVa YEVLA

5.1.4 ETitredo eKTTaideuanG CUPHETEXOVTWY

To LOPQWTIKG ETTITIEDD TWV CUMHETEXOVTWY TTOPOUCIALE! 1ID10ITEPO EVOIAPEPOV, KABWS TUVOEETAI
Gueca pe Tov Babuo eGoikeiwang We TNV TEXVOAOyia Kal TNV KATavonaon Twv Qapuoywy TexvnTig
NonuooUvng. Otwg amoTutrwveTal aTov MNMivaka 3, 1o dsiyua xapaktnpietal amo uwnAd opewTIKG
etmimedo, pe TN OUVIPITITIKA TTAClovOTNTa va d108€Tel OTToUdEC TPITORABUIaS ekmTaideuang n

QVWTEPEG.

ZUYKEKPINEVQ, TO 45,0% Twv ouppeTeXOVTWY ONAWOE aTOPOITOG TPITORABUIAS EKTTaIdEUONG, EVW
mo000T6 43,5% katéxel petamTuyiakd TiTho omoudwv. Eva pikpd mocootd (10,7%) dRAwoe
amoAuTripio deutepoBabuIag ekmaideuong, eviw POAIG 0,8% avépepe katoxr didakTopikoU TiTAou. H
OUYKEKPIYEVN Katavopr utodnAwvel 611 10 Ociypa d1aBétel uynAd emrimedo  akadnuaikig
KaTapTIoNG, yeyovdg Tou Jmopei va emnpedlel BeTik@ v Katavonon Kai agioAdynon Twv

Texvohoyiwv TN 070 YnQIakd JAPKETIVYK.

Emimedo exmaidevong | Tuxvornra | Mogooto (%)
AeutepoBaduia 14 10,7
Tpiropaduia 59 45
MetamrTuyiokd 57 43,5
AidakTopikd 1 0,8

Zivoho 131 100

Mivakog 3 Katavourn cUUUETEXOVTWY avd eMinedo eKmaibevanc
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Erriredo extraideuong cuppeTEXovralouoag
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Ewkova 4 PaBSoypappo KATAVOUNG CUUUETEXOVTWVY avd entinedo eknaideuong

5.1.5 Tpéxouaa emayyeAuaTIkr KaraoTaon

Ooov agopd TV epyaoiakn euTelpia, oI TEPIOTOTEPOI aTd TOuG epwtnBévies dAwoav 6T
epyadovrav ue TTAAPN amaoXoAnon (64,9%), Tpayua TTou onuaivel 0TI GUPMETEIXAV EVEPYA OTNV
ayopd epyaaiag. EmimAéov, 10 11,5% Tou deiyparog amotedouoav goitnTéS Kai 70 13,0% dnAwoav

oTI ATav QvEPYOL.

Z& UIKpOTEPO BaBud, utrdpyouv epyalduevol pepIKAG amaoxoAnang (5,3%), autoamacyoAoUUEVOl
(4,6%) ka1 éva acrjpavto moooatd (0,8%) epyalopévv TTOU OXETICOVTAI HE TO TTOGOATO «AANOY.
Autd o@eiletal oTo yeyovog 6T To deiypa gival TToIKiAo atmd Tnv ammoyn Twv ETAYYEAUATWY, YEYOVOS
TToU KaBIoTa duvaTh TNV Kataypa@n dIagopwy EUTTEIPIWV KAl OTACEWV ATTIEVAVTI OTIG EQUAPHOVES

TEXVNTAG vonuooUvng T000 ¢ ETTITTEDO KaTavaAWTWY 00 Kal o€ ETTITTED0 ETTaYYEAUATIKAS XPAONS.
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TpExouoa ETTAYYEAMATIKA KATAOTAGT CUMMETEXOVTalougag
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Ewkova 5 Katavoun emoyyeAUaTIKG KATAOTAONG OUUUETEXOVTWYV

5.1.6 AMnAeTidpaaon pe epapuoyég Texvntrg NonuooUvng GT0 Yn@IaKd JOPKETIVYK

O1 TTEPIOOBTEPOI ATTO TOUG CUMPKETEXOVTEG TTOU EpWTABNKAV dAAWOC AV OTI £XOUV TIPOCWTTIKI EPTTEIPIA
HE TNV aANAETTIOpPaOT WE EQUPHOYES TEXVNTAS VONUOGUVNG, YEYOVOC TTOU EVIOXUEI TN ONUACTT Twv
ETOKOAOUBWY avaAuoewv. Zuykekpiyéva, 10 89,8% Twv epwTNBEVTWY avEPEPE OTI EiXE CUVAVTHTEI
eTaIpik@ chatbots A epappoyé¢ 10mou ChatGPT, evw 10 78,0% avé@epe OTI €ixe OUVAVTAOEI

€COTOUIKEUPEVES DIOPNUIOEIS OTA PETT KOIVWVIKAG DIKTUWAOTG.

Avrifeta, éva pikpdTEPO TTO000TO (22,0%) €ixe eTaQr| pe TUPBOUAEG yia TIPOidvVTa O€ NAEKTPOVIKA
KaTaoTAUATA, eV 70 2,4% dNAwae 611 dev €ixe kapia ema@n We epyaeia TexvnTtAG vonuoaulvng aTo
TEPIBAAOV TOU Yn@IOKOU WAPKETIVYK. AuTd Ta atroTeAéapaTa amodeikvuouv TV uynAr dicicduon

TWV TEXVOAOYIWV TEXVNTAG VONUOGUVNG OTNV KOBNUEPIVA YN@IOKT EUTTEIPIa TV aVOPWTTWY.
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9.2 Amravinaon Epeuvnrikou EpwrAuarog 1

L1doeIg Kal avnouyieg amévavti atn xpnon Texvntig Nonuoolvng oTo yn@iakod HAPKETIVYK

To TTPWTO EPEUVNTIKG EPWTNHA TNG TTOPOUCAG PEAETNG AQOPA TN DIEPEUVNON TNG YEVIKIS OTACNS TwV
OUPPETEXOVTWY aTévavTl aTn Xpron Tng Texvntig Nonuoouvng oTo wn@iakd PAPKETIVYK, KABWG Kal
TV PBacIKwy avnouxiwv Tou OxeTiCovial Ye v €@apuoyi ™¢. H avaluon PBaciletal ot

TIEPIYPAQPIKA OTATIOTIKA OTOIXEID KAI GUXVOTNTEG ATTAVIACEWV.

5.2.1 Tevikry otaon amévavti atnv TN 010 yn@I1okd PAPKETIVYK

Ta eupAuata deixvouv OTI O GUUUETEXOVTEG TEIVOUV va €XOUV MO OUdETEPN Kal BETIKY OTAON
amévavTl OTNV EI0Aywyn TNG TEXVNTAG VONUOOUVNG OTO WNOIOKO WAPKETIVYK. 2UYKEKPIUEVA, O
oUvBeTog deikTng amodoxng TG TEXVNTAS vonupoouvng eixe péoo 6po M = 3,27 (SD = 0,74) ot

KAigaka 5 BaBuwy, Tpdayua Tou anuaivel Pétpia Babuoloyia amodoxng.

Ev 1w petagu, o1 aropikoi deikteg amodoxng deixvouv alayég oTiC atopikég dlaoTaoelg. H BeETIKN
TTPOOTITIKA YIA TNV EVOWMATWAN TNG TEXVNTAS vonuoolvng BabuoloyriBnke pe M = 3,63, kai n
TPOOETN YIO ETTIKOIVWVIA PE UTINPETIES TEXVNTAS vonuooUvng aTto WéAov Atav n idia (M = 3,57).
AvriBeta, n mpoBupia va doBouv TTPOCWTTIKES TTANPOPOPIEC YIa va AnPOBOUV ATOWIKEG GUCTATEIC

ATav JiIkpoTePn (M = 2,76), yeyovag TTou uTTodNAWVE OTI OI GUUUETEXOVTEG Eival ETTIQUAKTIKOI.

Mé- | Tu-
E- . ,
- Mé- | oog | mIKA
MeraBAnTA L 6- | Amo-
)(("0 oT0 | pO§ | KAION
(M) | (SD)

Avtihappavouevn Xpn-
oluémra (PU_mean)

AvtihapBavouevn  Eu-
xpnoTia 2 5 3,82 108
(PEOU_mean)

ZuvoAikr) Amodoyn TN
(Al_acceptance_mean)

Mivakag 4 Méoot 6pot Baotkwv Setktwv otaong anévavtt otnv TN oto YneLako uapketvyk (N =127)

1 5 3,61 (0,78

14 |5 3,27 | 0,74

50



5.2.2 Avnouyieg oxeTIKA Pe TN Xprhon TN aTo Wn@1ako HAPKETIVYK

AvaQopIKa e TIC avNOUXIEG TwV CUMMETEXOVTWY, TO ammoTeAéopara avadelkviouv OaQeig
TPOPANUATIONOUG, Kupiwg o€ {nTiuara 181wTIKOTNTAS Kal avBpwrivng aMnAemidpaong. Otwg
Trapouaiadetal atov Mivaka 4.7, n guhAoyr TIPOCWTTIKWY OEQOHEVWY XWPIGC GUVAIVEDT OTTOTEAET T
onuavTikOTEPN avnouyia, pe 87,4% Twv CUHPPETEXOVTWY Va dnAwvel 6Tl TTpoBAnUarTieTal OXETIKA pE

10 {ATNUO QUTO.

EmmAéov, 1diaitepa uynAd oooaTo (78,0%) eéppace avnouyia yia Tnv ammwAia avBpwTivng
aMnAemtidpaons Adyw Tn¢ augavopevng xprong eeapuoywv TN 010 PAPKETIVYK. AvTiBeTa, n
avnouyia yia m dnuioupyia TrapatAavnTikou TrEpIEXOEVOU ep@aviaTnke Treplopiopévn (20,5%),
VW Ol ATTOWEIC OXETIKA HE TNV TTapakoAoUBnan TS d1adIKTUAKAS dpaaTnPIOTNTAC TTAPOUTIACTNKAV

OIXOOMEVEC.

Totog avnouyiog Mocoot6 Nai (%)

ZUMoyn dedopEvwy Xwpig ouvaivean 87,4

AtrwAeia avBpwrivng aAAnAeTTidpaong 78

MapakoAouBnan online dpaaTtnpidTnTag 48

MaparmAavnTikd TTePIEXOUEVO 20,5

Mivakac 5 Avnouyiec CUUUETEXOVTWY OXETIKA UE TN xprion TN (%)

5.2.3 ZuvoTTik amotiunon Epeuvnrikol Epwthparog 1

Zuvoyilovtag, Ta amoteAéopara deixvouv OTI, TTAPOTI Ol GUPKETEXOVTEC EUQAVICOUV OXETIKA BETIKN
o1aon amévavtl o XpAon TS TN aT1o Yn@Iakd PAPKETIVYK, CUVUTIAPXOUV EVTOVEG AVNOUXiES TTOU
oxetiCovtal Kupiwg We TV IBIWTIKOTNTA KAl TRV TTOI0TNTA TG avBpwtTIvng €mMKOIVWviag. Ta
gupfipaTa autd okiaypagouv Eva guvBeTo TTAQICI0 aTTodoXNG, TO OTToi0 EEETACETAI TTEPAITEPW OTA

ETMOPEVA EPEUVNTIKA EPWTANATAL.
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9.3 Atravinan EpeuvnrikoU EpwrtAuarog 2

AvTIAapBavopevn XpnoINOTNTA, EUXPNOTIO KAl OEIOTTIOTIO TWV KAIHAKWY

To de0TEPO EPEUVNTIKG EPWTNUA TNG TTAPOUCAG PEAETNG ECETACEI TOUG BACIKOUG TTAPAYOVTEG TTOU
emnpeddouv v amodoyn NG Texvntig NonuooUvng 010 YnQIaKO PAPKETIVYK, PE EUQaACT TNV
avtiAapBavopevn xpnoiuotnta (Perceived Usefulness — PU) kai Tnv avtiAauBavouevn euxpnaTia
(Perceived Ease of Use — PEQOU). O1 petapAntéc autég amoteAoUv KeVIPIKEG BIOOTACEIC Twv

HovTéEAwV atmodoxng TexvoAoyiag kai aglohoynenkav uEow aUvOETwY KAIPAKwWVY.

5.3.1 AgiomiaTia KAipakag avridauBavéuevng xpnoiuotnrag (PU)

H kAipaka avTIANTITAG XPNOIMOTNTAG £XEI TPIA UTTO-OTOIXEID TTOU OXETICOVTAI WE TO POAO TNG TEXVNTAG
VONUOaUVNG OTNV QVATTITUEN GTOXEUMEVWY DIAPNUITEWY, T BEATIWGT TNG EUTTEIPIOG TOU KATAVAAWTA
Kal TV omoTeAeaUaTIKOTATA Twv TTPOTACEWY TPoIoVTIWY. H dokiu aflomoTiag €deice 6T n
EOWTEPIKA ouvoxn eivar uynAn kai o ouvteAeaTh¢ Cronbach alpha givair 0,843, 0 omoiog pTropei va

BewpnBei apketd IKavoTToINTIKOG.

O1 pepovwpéves dnhwaelig gixav uEoo 6po petagu M = 3,31 kai M = 3,89, deixvovtag pia Tdon BeTIKAS
agloAdynang TG XPNOIMOTNTAS TWV EQAPHOYWV TEXVNTAS VONUOGUVNG OTO WNOIAKO UAPKETIVYK.
Autd Ta eupfpara deixvouv OTI 01 EpwTNBEVTEC avayvwpi{ouv TNV TIPAKTIKA nuadia TG TEXVNTAS

VONUoovng, 10iwg Ot TITUXEG OTTWG N ECATOUIKEUON KAl N OTOXEUDN.

C Méoog o6pog | Tumkn  AmokAion
L1olxEio KAipoka
XElo KK (M) (D)
H TN Bon6a atn énuioupyia o aTo- 389 0.8
XEUPEVWV KOl OXETIKWY dlagnuioewy | ’
HTN Bs)’mwvel TNV EUTIEIPIa TOU Ka- 364 0.91
TAVAAWTA OTA Yn@I0KA Péoa
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O1 TTPOTACEIG TTPOIOVTWV/UTINPETIWY
TN eival xproIues yia Tov/tnv kara- | 3,31 0,98
vaAwTh

Mivakag 6 Aéomtiotia kAipakac AvtidauBavouevnc Xpnowotntag TN (Perceived Usefulness — PU)

Cronbach’s a = 0,843
Ap1Bp6g aTolyEiwv: 3
N =127

5.3.2 AgommioTia kKAipdkag avridauBavéuevng euxpnaotiag (PEOU)

H kAipaka avrIAnmmig xpnoTikoTnTag TepIAauBavel duo dnAwaEIS TTou aglohoyouv Tnv EUKOAia
xPAong Twv epappoywv TN Kal TNV atrairoUhevn TEXVIKR EUTTEIPOYVWHOTUVN. H EGWTEPIKR GUVETTEID
Tou Ociktn agomiaTiag Atav emiong uywnAj, e Cronbach a = 0,807, amodeikvuoviag tnv

KaTaANAGTNTA TG KAipaKAG.

O péoog 6pog Twv ev Adyw petapAnTwv Arav M = 3,90 yia Tnv eukoAia xpARong kai M = 3,73 yia v
EmOEIn NG avayKNG TEXVOAOYIKWY YVWOEWY, TTPAYMA TTOU ONuaivel OTI O OUPMETEXOVTEG

agiohoyouv TI¢ e@apuoyEG TN wg paAAov BIaBETIPES Kal ATTAOTTOINUEVEC.

ZToIX€Eio KAipaKog Méoog 6pog (M) | Tumiki AmokAion (SD)

O1 epapuoyég TN eival
gUKOAeG otV karavonon | 3,9 0,82
Kal o Xpron

Aev amaiteitar 101aitepn
TEXVIKA yvwon yia 1| 3,73 0,92
xpron utmnpeaiwv TN

Mivakag 7 Atomiotia kAipakac AvtidauBavouevng Euxpnotiag TN (Perceived Ease of Use — PEOU)

Cronbach’s a = 0,807
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Ap1Bp6g aTolyEiwv: 2

N =127

5.3.3 ZuvorTikr amotiunon Epeuvnrikol EpwrAparog 2

2UVOAIKG, Ta atroteAéapara deixvouv 6T T6ao n avTIAapBavouevn XpnoI1uotnTa OG0 Kal n euxpnaoTia
¢ TN agiohoyouvTal BETIKA aTTO TOUG GUUMETEXOVTEG KAl HETPWVTAI UECW AgIOTTIOTWY KAIWAKwWVY. Ol
d100TACEIG AUTEG aTTOTEAOUV KPITIMOUG TTAPAYOVTES IO TV Katavonan g amodoxris g TN aT1o
WNOIOKO JAPKETIVYK Kal ECETACOVTAI TIEPQITEPW OE OXEDN WE TN OUVOAIKR TTPGBEaT ATTOdOXIS OTO

ETTOPEVO EPELVNTIKO EPWTNUAL

5.4 Amavtnon Epeuvnrikol EpwtAparog 3

Ixéo€Ig peTagl eummioTooUVNG, XPNOIHOTNTAG, EuXpnoTiag Kai amrodoxAs Tng TN

To TpiTo £pEUVNTIKG EpWTNUA TNG TTApoUoaS UEAETNG EOTIALEI OTN BlEPEUVNOT TWV OXETEWV PETAEY
Baoikwv Trapaydviwv Trou emmnpealouv v amodoxn ¢ Texvnmg Nonpoouvng oTo wn@lokd
HOPKETIVYK. ZUYKeKpIUEvVa, €eT@letal 0 poAog TG  avmdapBavopevng Xpnoiudmrag, g
avTIAauBavOUEVNG EuXpPNOTIOG, TNG EUTTIOTOCUVNG KAI TWV OVNOUXIWY OXETIKA WE TV IDIWTIKOTNTA,

o€ oxéan We T ouvoAikr amodoxn Tng TN.

9.4.1 ZUOXeTIOEIC PETACU BATIKWY HETORANTWY

H avGAuon ouoxETiong Trou TTpaydaTtotolnBnke améd Tov Pearson €3I OTATIOTIKA GNUAVTIKN
OUOXETION PETOSU TNG TTAEIOVOTNTAG Twv Bacikwy petaBAntwy. H auvoAikr amodoxh Tng TN eixe
uwnAf BeTiki ouoxéTion We TV avTIAnTTT xpnoluémta (r = 0,665, p < 0,01), urodeikvuovTag OTI
600 peyahTepn gival n avriAnTT Xxpnoiudtnta g TN atmd ToUG CUPHETEXOVTEG, TOGO WEYAAUTEPN

givar n mpdBeon amodoxrig g TN.

MapaAAnAa, TTapatnphOnke OTI UTIPXE HETPIO EWG I0XUPR BETIKA GUOXETION WETAEU TNG ammodoxXAS
™G TN ka1 TNG avTIANTITAG XpnoTIKGTNTAG (r = 0,429, p < 0,01), uTodnAwvovTag 61 N EUKOAia Xpriong

gival emmiong évag anuavTikeg kaBopiaTIKGS TTapayovtag g amodoxrg. AvtiBera, n avnouyia yia
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TrapakoAoUBnan TnG BIABIKTUAKIS dPACTNPIOTNTAG GUCXETIOTNKE apvNTIKA We TV amodoxri Tng TN

(r=-0,278, p < 0,01), karadeikvuovTag 4Tl 0 AVNOUXiES IBIWTIKOTNTAG AEITOUPYOUV AVOCGTAATIKA.

MetaBAnTi 1 2 3 4 5
1. ZeBOOPOS IDIWTIKO-
TOG AT EMIXEIPHOEIC | 1
TN

2. Avnouyia yia Trapo-
kohouBnarn online dpa- | 0,138 1
oTNPEIOTNTAG

3. AvmiAappavépevn

XPNo1oTNTa 0,287** -0,337* 1

(PU_mean)

4. AvtihapBavépevn eu-

xpnoTia 0,025 -0,373* 0,367** 1

(PEOU_mean)

5. ZuvoAikry amodoxn
TN 0,381* -0,278** 0,665 0,429™ | 1
(Al_acceptance_mean)

Mivakag 8 MMivakag ouoxetioewv Pearson uetaél Baotkwy petaBAntwv (N = 127)

Inpeiwon:
**p <0,01 (dipepng EAeyxog)

5.4.2 Tpapuikn moAwvdpounon npoPAreding amodoxng TN

la 1n digpelivnon TG OUVOUACTIKAG ETTIOPAONG TwV TTAPAYOVTWY, TTPAYUATOTIOINONKE avaAuon
YPOUUIKAS TTaAIvOpdunang We egaptnuévn WeTaBAnT T ouvolikh amodoyr) g TN. ZT0 TpwTo
Hovtého elonyBnoav n avrmidapBavopevn XpnoluéTNTa, N €UXPNOTIO KOl N avnouyia yia
TrapakohoUBnan. To wovtéNo amodeiyxdnke aTtaTiaTikG anuaviko (F = 38,15, p < 0,001) kair eghynoe

10 48,2% ¢ diakUuavang g amodoxnc Tng TN.

H avridauBavéuevn xpnoipdtnra avadeixBnke wg o 10XupATEPOS TTPORAETITIKOS TTapdyovTag (B =
0,587, p <0,001), evw n euxpnaTia TTAPOUCIACE £TTIONG OTATIOTIKA oNUavTIKN €Tidpaon (8 = 0,213,
p <0,01). AvtiBeta, n avnouyia yia TapakoAoUBnaon dev EUPAvIOE OTATIOTIKA ONUAVTIKA ETTIOpACN

0T0 HovTéAo.
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Ye 8e0TEPO OTASLO, E TNV ELOAYWYN) TNG YEVIKAC EUMLOTOOUVNG o€ Texvoloyiec TN, To HovTéAo
EVIOXUONKE oNUaVTIKA, ENywvTag To 75,9% TnG oUVOALKNG SlakUpavong tng anodoxne. H
UETABANTI TNG EUIoTOCOUVNG avadelxBnKe wE 0 LOXUPOTEPOC MPOYVWOTIKOC Ttapdyovtag (B =
0,616, p < 0,001).

Movteho 1:

MetaBAnTi B SE B t p
Avtihappavo-
gevn  xpnoluo- | 0,553 0,068 0,587 8,183 | <0,001
m1a (PU_mean)
Avtihappavo-
pevn euxpnoria | 0,197 0,067 0,213 2,925 | 0,004
(PEOU_mean)
Avnouyia  yia
TTOPAKOAOU- -0,001 0,106 0 -0,006 | 0,995
Bnon

Mivakag 9 AnoteAéouata ypauutkic maivépounong yia tnv mpoBAsyn tng amodoyxric TN (Movtédo 1)

R?=0,482, Adjusted R? = 0,469, F(3,123) = 38,15, p < 0,001

Movtélo 2 (ue mpoaoBnkn eumiotoclvng otnv TN):

MetaBAnTn B SE B t p
Avtihappavouevn

XpnoIpéTTa 0,289 0,05 0,307 5,78 | <0,001
(PU_mean)

AvtihapBavopevn

guxpnoTia 0,12 0,045 0,13 2,698 | 0,008

(PEOU_mean)

[evikn  epmiaTo-
olvn og Texvoho- | 0,502 0,042 0,616 11,882 | <0,001
yieg TN

Mivakoag 10 ArtoteAéopata ypauuikng maitvépounaong yia tnv npoBAisyn tne arobdoxric TN (Movtédo 2)

R?=0,759, Adjusted R* = 0,753, F(3,123) = 128,99, p < 0,001

5.4.3 ZuvoTTikf amavTnon Epeuvnrikou Epwriuarog 3

Ta amoteAéopara karadeikviouv 611 n amodoxh ¢ TN oT10 wn@iokd PAPKETIVYK €TTpeadeTal
Kupiwg amd Tn XenoiwoTnTa, TV €UXENOTIA Kal, KUPiWG, a6 TO €MmiTEdO EUTIOTOOUVNG OTIC

Texvohoyieg TN, v o1 avnouyieg IDIWTIKGTNTAG AEITOUPYOUV EUUETT AVAOTOATIKA.
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5.5 ZuykpiTikA avéiuon amodoxic TN petatu yevewv (ANOVA)

To TETOPTO €PEUVNTIKO €PWTNUA agopd Tn digpelvnan TBavwy dIaQopwy OtV aTrodoX!| TN
Texvntiig Nonuoauvng aT0 Yn@IakO PAPKETIVYK PETAEU Twv TpIWV yevewv (Generation Z, Generation
Y kai Generation X). o 1OV OKOTIO QUTO TIPAYMATOTIOIBNKE WOVOTIAPAYOVTIKA avAAUCN
diakupavong (ANOVA), pe ecaptnuévn petaBAntr) Tn auvoAikry armodoxr) TN (Al_acceptance_mean)

Kl avecapTnn YeTaBANTA T yevid.

9.5.1 Meprypagika aToIxeia ava yevia

O1 péoor dpor ¢ amodoxns TN TTapoudiacav HIKPEG dIAPOPOTIOINTEIC METOGU TWV yevewy. H
Generation Z epgavioe péon Ty M = 3,14, o1 Millennials / Generation Y M = 3,38, evw n Generation
X M = 3,35. MNapdti o1 Millennials kai n Generation X rapougiacav eAa@pws uwnAdTEPOUS HETOUG

dpoug, o1 dlaopES auTég dev ATAV 1D1AITEPA EVTOVEC.

Méoog 6pog

Tumikf AmokAion

EAdyi-

Mevid N M) (SD) oTo MéyioTto
Generation Z (petd

10 1997) 56 3,14 0,74 1,8 4,6
Millennials /

Generation Y | 36 3,38 0,73 1,8 5
(1981-1996)

Generation X

(1965-1980) 35 3,35 0,72 14 48
Zuvolo 127 3,27 0,74 1,4 5

Mivakag 11 : Meptypagikd otatiotika ouvoAikrig arrodoxn¢ TN (Al_acceptance_mean) avad yevia

5.5.2 ‘EAeyxoc opoioyévelag diakupdavaewy kai ANOVA

O éAeyxo¢ opoloyévelag dlakupavaewy (Levene) dev avedeIEe OTATIOTIKA GNUAVTIKA TTapaiacn g
utréBeang 106TNTaC dlakupavoewy (p = 0,660), yeyovog Tou emITPETEN TN XPAON TNG KAATIKNAG
ANOVA.

Ta amoteAéopata G avaluong diakupavong €deiCav OTI Oev UTTAPXOUV OTATIOTIKA ONUAVTIKEG

dlagopéc atnv amodoxn g TN peTatu Twv yevewv (F(2,124) = 1,50, p = 0,227). To eupnua auté
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utTodnAwvel 0TI, GTO TTAPOV BEiyUa, N YEVIA Bev aTTOTEAET KABOPIOTIKG TTApAyovTa d1apoPOTIoiNaNG

w¢ TTPo¢ TN aUVOAIKA amodoxr NG TN aTo Yn@IaKS PAPKETIVYK.

MnyR SiakUpav- | ABpoloia TETPAYW- df Méoo  TeTpd- F o
ong vwy (SS) ywvo (MS)

MeTagl ouddwv | 1,622 2 0,811 1,9 0,227
Ev1o¢ opddwv 67,023 124 0,541

Zivoho 68,644 126

Mivakag 12 AltoteAéouata LoVomapayovTikiG avaiuonc dtakvuavong (ANOVA)

(E¢aptnuévn petapAnTr: Al_acceptance_mean)

‘EAeyxog opoloyéveiag diakupdvoewy (Levene): p = 0,660

5.5.3 MetayevéaTepol éAeyxol (Post-hoc)

O1 yetayevéaTepol éAeyxol Tukey empBeBaiwoav Ta Tapamavw amoteAéouara, kaBwg kayia {e0en

YEVEWV OEV TTApPOUTiace OTaTIOTIKA onuavTIKES dlaopég (p > 0,05). O1 Tpeig yeveég evidooovtal

070 10 opoIoYEVES UTTOGUVOAO, eviaxUovTag To cuptépacia o1 n amodoxh ¢ TN Tapouaiddel

TTOPOHOIO ETTITTEDN AVEENPTITWE YEVEAKAS OUAdAC.

Alogopd  péowv  Opwv

Generation X

LOYKPION YEVEWV (M) SE P
Generat!on Z - 0,238 0,157 0,286
Generation Y

Generat!on Z - -0.215 0,158 0,367
Generation X

Generaton Y - 0,023 0,175 0,99

Mivakog 13 : Metayevéotepot éAeyyot Tukey HSD yio tn ouvoAikn aroSoxn TN

Inpeiwon: Kapia olykpion dev gival otatioTikd onpavtiki (p > 0,05).
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5.6 ZuvoALkr) ouvBeon Kal mapouciaon TWV AMOTEAECUATWY

H evotnTa autr| amoteAei pia guvoyn kal gUVBEDn Twv BACIKWY OTTOTEAETUATWV TNG HEAETNG, OTTWG
mpoékuyav amd v avaluon Twv dedoPEVWY Kal TI OTTAVIACEIS OTA EPEUVNTIKA EpwTAUATA. H
avaiuon Twv eupnuaTwy Pag divel pia TTARPN €IKOVA TOU TPOTTOU WE TOV OTIOIO 01 KATAVAAWTEG

d10Qopwv yevewv otnv EAGda ammodéxovrar v Texvnt Nonpoauvn 610 yn@Iokd JAPKETIVYK.

Oaoov agopd Toug dnuoypa@ikols TTapdyovTeg, To Beiyua Xapaktpiletal amod ETOPKY 100pPOTTIa
METOEU Twv YeEveWv, UWnAG emimedo ekmmaideuong kal uywnAd emimedo  emayyeEAUATIKAS
dpacTnpIOTNTag. O GUUPETEXOVTEG EXOUV UEYAAN EUTTEIDIO OTN XPAON EQOPUOYWY TEXVNTAG
vonuoauvng, Kupiwg Péow chatbots eTaipeiwy Kal GTOXEUPEVWV BIOQNUICEWY OTA PETO KOIVWVIKAG

dIKTUWONG, OTTOTE OI ATTAVTATEIG TOUG €ival 1IBIAITEPA ONPAVTIKES KAl BaaiovTal 0NV TTPOKTIKI).

Oaoov agopd 10 epeuvnTIKG EpWTNUA 1, Ta EUpAUATA UTTOBNAWVOUV OTI N ATTOYN YIA TNV EQAPKOYN
NG TEXVNTAG VONUOOUVNS OTO WN®IOKO HAPKETIVYK Eival wg €TTi To TTAcioTOV oudétepn Kai BETIKN. Ev
TW PETAEU, BUWGE, UTTAPXOUV 0OBAPES avnauyieg TTou oxeTi(ovtal e BEpara 1I81WTIKOTNTAS, GUANOYA
TTPOCWTTIKWY TTANPOPOPIWV XWpic auykardBean kai egapdvion tng avBpwivng aAAnAemidpaong.
Autd Ta amoTeAéopata avadelkviouv Thv UTTapgn piag SITTARG oTaong, e GUVEIBNTOTIoINON TWV

TTAEOVEKTNHATWY TNG TEXVNTAG vonuoaUvng TTapAANAa e EVIOVEG avnauyieg.

Ooov agopd 1o epeuvnTIKS EPWTNWA 2, N AVTIANTITA XPNOIKATNTA KAl XPNOTIKOTATA TWV EQAPUOYWY
TexvnNTAG vonuooUvng agiohoynonkav BeTikG kal pe Baon agomoTeg KAUAKES. OI CUHHETEXOVTES
avayvwpifouv Tov TPOTIO [E TOV OTT0I0 N TEXVNTA vonuoauUvn WUTTOPEi va XpnaiuotroinBei yia Tn
BeATiwon NG EUTTEIPIOG TWV KATAVOAWTWY KAl TNV TTOPOXI TTIO €CATOMIKEUUEVWY BIOQNUITEWY,
KaBw¢ kail T0 yeyovdg OTI 01 EQAPPOYEC TEXVNTAG VONUOCUVNG Eival OXETIKA OTTAEG GTN XPAOT Kal dev

QTTAITOUV EIDIKEG TEXVIKEG DECIOTNTEG.

Oaoov agopd 10 epeuvnTIKO epwTtnua 3, N avaAuan TaAivOpOUNang Kal CUOXETIONS aTTOKAAUWE OTI
n ordon amévavil aTn XeNoIMOTNTa, TN XPNOTIKOTNTA KA, KUPiWg, 0 BaBudc eumaToauvng OTIC
Texvohoyieg TexvnTAG vonuoouvng KabBopilouv Tnv amodoxf NG TEXVNTAG vonuoouvng aTnv
TAEIOVOTNTA TWV TTEPITITWOEWV. AvTiBETa, 0 POPOC TS TTApakoAouBnang g dpACTNPIATNTAG OTO

d108iKTUO QaiveTal va £XEl EPPECO AVACTAATIKG QVTIKTUTTO.
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TéAog, n aUykpIon Twv yevewv ammokaAuye 611 n Mevid Z, n Tevid Y kai n Mevid X dev mapouaialouv
oTaTIoOTIKA onpavTikéG dragopég atnv amodoyr| g TN, utrodnAwvovtag 011 oI GTACEIS aTTEVAVTI
otnv TN 010 YnIaKd PAPKETIVYK gival AiyoTeEPO DIAQOPETIKES Ao 6,11 ATav dUOKOAO va uTToTEDE

apxIKa.

AuTd 10 pEPOG Ba OAOKANPWAOEI TNV TTAPOUCTAON TWV ATTOTEAETUATWY TNG EPEUVAG KOl Ba ATTOTEAEDE
vEQUPA TTIPOG TO €mOpEVO KeQAAalo TG ZulTnong, 6tou Ta euprjuata Ba epunveubolyv kal Ba
OUYKpIBoUV e TNV 7dn utrapyxouca BiBAloypagia. Ta oUVOAIKA aTToTEAEOUATA ETTITPETTOUV TNV
€Caywyn YEVIKWY OUPTIEPATUATWY OXETIKA PE TOUG TTAPAYOVTEG TTOU GUUBAAAOUV OTNV aTTOd0X!| TNG
Texvntic Nonuoauvng aTo Wn@IakKG WAPKETIVYK 0TO eAANVIKG TTAdiCIO péow TnG oUvBeong Twv

OTTOTEAETUATWV.

2€ VEVIKEC YPaUWES, Ta eupruarta deixvouv o1 n diadikaaia amodoxr ¢ TN atmod Toug KatavaAwTég
eivai un diaoTarikA kal kaBopiletal ammd Tnv aAAnAeTTidpaan AEITOUPYIKWY, YUXOAOYIKWY Kal NBIKWY
ueTapAnTwv. H xpnoudtnTa kai n euxpnoTia Twv epappoywv TN TraparnpAbnkav emiong wg
KaBopIOTIKOI TTAPAYOVTES Yia T BeATiwan TS amodoxng, EVW N TIPAKTIKY agia Kal n ukoAia Xprong
KpiBnkav onuavtikéG yia v uloBétnan véwv TexvoAoyiwy. OI GUPHETEXOVTEG QQIVETAI VO EXOUV
BeTikA ammoywn yia TIc epapuoyég TN TTou TTapéxouv eEatopikeuan TG uTTEIpiag Kal utrootnpiouv

v TAORYNan oTo BIadIKTUAKO TTEPIBANOV.

Ev Tw petagu, eaivetal 611 n TITUX TNG EUTTIOTOCUVNG €ival 181aiTEPA aNUAVTIKS. Ta amoTeAéouara
NG TaAvOpounong €deigav OTI N yevikn eutmiotoolvn oTig Texvoloyieg TN gival o kaAUTEPOg
TTPOYVWOTIKOS TTapdyovTag TG amodoxng, o GUYKPION aKOUN Kal We T XpnoiudtnTa Kai
xpnoTikéTNTa. AUt N TTOpathpnan Oeixvel OTI, EKTOC OO Ta AEITOUPYIKA XOPAKTNPIOTIKA Twv
£QAPUOYWY, N OTAON Twv KatavaAwTwv kaBopiletal oe peyaho Babud amd Tnv ac@aAeia Kal Ty

EUTTIOTOTUVN TOUS OGOV aPopA TN XPrOT TwWV BEBOUEVWY TOUG.

Ta {nmiuarta NG 1IBIWTIKOTATAS Kal TNG £¢agpdviong Tng avBpwivng aAnAeTtidpaong eival emmiong
191aiTepa avnouxnTika. MapdAo Tou auToi o1 TTapayovTeg dev BPEBNKav Xwpi¢ OTATIOTIKY onuaaia
o€ OAa autd Ta YOVTEAD WG TTPOYVWOTIKOI TTAPAYOVTEG, TO YEyovO¢ OTI CUOXETICOvVTAl ApVNTIKA HE
v amodoyr| TN TN utrodnAwvel OTI €ival OUCIACTIKA OTOIXEIO TTOU BV TTPETTEI v ayvonBouv. Autd
10 {nTApaTa @aivetal va amoteAolv To UTTORABPO TTAvWw OTO OTTOI0 avaTTUCCETAl N OTACN TwV
KOTAVAAWTWY, N OTIOIa OTN GUVEXEIQ £XEI EPEDN ETTIOPACN OTNV ETMIBUMIA TWV KATAOVOAWTWY Va

amodexBoulv Tig TexvoAoyieg TN.
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Ooov agopd Tov TTapdyovTa NG YeVIAg, Ta euprjuaTa EdeIav T, TTOPOAO TTOU UTTAPXKE IO JIKPN
dlakUpavon aTov PEao OO, OI TPEIG YEVIES EV TTAPOUTTACOUV OTATIOTIKA ONPAVTIKES DIAPOPES dooV
agopa v amodoxn ¢ TN. Auti n maparipnon utrodnAwvel 611 n TN 010 SI0BIKTUAKO PAPKETIVYK
EXEl Yivel Jia véa TEXVOAOYIKNA EUTTEIPINYIa TOUG KATAVOAWTEG OAWV TWV NAIKIOKWY OJAdWY Kal auTo

TEPIOPICEI TIG TTAPADOTIAKES DIAKPITEIS UETACU TWV YEVEWV.

H oulitnon Twv amoteAeauaTwy Tou Ba TTapouaiacTei Ye Bacn v avaAuan autr Ba eicayayel
TNV EPUNVEID TWV EUPNUATWY CUUQWVA LE Ta BEwpnTIKA povTEAD aTTOB0X1S TG TEXVOAoyiag Kal Ba
TO OUYKPIVEI WE TIG TTPONYOUHEVEG EUTTEIPIKEG MEAETES. MapaAAnAa, Ba emionuavBoly o1 TIPOKTIKES
KOl EPEUVNTIKES ETTITITWOEIS TwV ATTOTEAETUATWY KaI Ba avagepBolv o1 TIEPIOPITUOI TS TTAPOUCAg

£PEUVAC.
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KegpdAalo 6: ZulAtnon
6.1 ZuvoAIKr| amotiunon Twv eupnudaTwy o€ oxéan We T diebvn BiBAIoypagia

To Tapov KePAAAIo £XEl WG TOXO VA EPUNVEUCEI TA EUPHUATA TNG EPEUVAG KAl VA TA GUYKPIVEI HE
T0 CUPTIEPACATO TIPONYOUUEVWV EUTTEIPIKWY Kal BEWPNTIKWY PEAETWY OXETIKA WE TNV ammodoxn TS
Texvnc Nonuoauvng aTo Yn@Iako PAPKETIVYK. Ta eupAuara TnG TTapoUoag EPEUVAC ETTITPETTOUV
va diamaTwOei 611 n uioBEman Tng TN eival éva oUvBETO QaIVOUEVO, OTO OTT0I0 CUVUTIAPXOUV T

AeiToupyIkd TTACOVEKTAWATA, OI WuXOAoyIKEG OTAOEIG KAl Ta NOIKA {nTApara.

Kar' apxag, n yevikr adiagopn éwg BTIKA avTiAnwn Twv CUPPETEXOVTWV OXETIKA WE TN XPron NS
TN oT10 YNQIaKOG PAPKETIVYK OUVADEI E APKETEC TIPONYOUHEVES HEAETEG, OI OTTOIEC ATTOKOAUTITOUV
o1 o1 kaTavaAwTES Exouv ettiyvwan Twv TTAcovekTnudTwy TG TN, 18iwg o€ Béuata eéatolikeuong
kail BeATiwong Tng eutrelpiac Tou XxprRoTn (Bleier kai Eisenbeiss, 2015; Goldfarb kai Tucker, 2011).
To idlo cuuTépaca ouvayetal Kkai g€ o TPOCQATES EPYATics, OTTOU O GUYYPAQEIG DIEPEUVOUV
€Qv N TEXVNTA vOnUooUVN €ival EQOPPOaIUN OTO TTAQICIO TwV WYNOIAKWY ayopwv Kai dIaTTIgTWVOUV
o1 N avrIANTTTA agia TG e¢aTopikeuong emnpeadel BeTika Ty TpdBean amodoxng (Bunea et al., 2024;
An & Ngo, 2025).

Ev Tw petagu, Ta eupruara TG Tapoloag EPEUVAG ETTIKUPWVOUV BACIKEC UTTOBETEIC TV HOVTEAWY
amodox1\G TNG TEXVOAOYIOG. ZUYKEKPIPEVQ, N AVTIANTITA XPNOIMOTNTA KA N AvTIANTITH EUKOAID XpARONS
TTPOCOIOPICTNKAV WG ONUAVTIKOI TIPOYVWATIKOI TTapayovTeg TG amodoxis NG TN, yeyovdg tmou
EmKUpwvel To TTapadelyuarikd Movtédo Atmodoxric Tng TexvoAoyiag (TAM) (Davis, 1989) kai Tig
mepaiépw e¢ehiceig Tou (Venkatesh & Davis, 2000; Venkatesh et al., 2003). Aut n mapartipnon
utroaTnpilel v avtiAnyn 611, aveéapTnTa amo Tnv TEXVOAOYIKA KAIVOTOIa, 01 XpAaTeG aTabui(ouv
KUPIiWG TNV TTPAKTIKA XPNOIMOTNTA, KABWG Kal ThV EUKOAIQ Xpriong piag Texvoloyiag, Tipiv amé Thv

amodoxn TG.

Qotboo, n TTapouoa Epeuva TTPOCPEPEI pIa vEA BIGOoTaon katavonong 6Tl n amodoxn g NT dev
BaaileTal amoKAEIOTIKA O€ AEITOUPYIKA XOPAKTNPIOTIKA, av Kal kaBopiletal o€ peydho Babud amo

T0 {TNHA TNG EPTTIOTOOUVNG Kal TNG 1IBIWTIKOTNTAG, TO OTTOIA AVAAUOVTAI TTEPAITEPW OTIC ETTOPEVES

TTOPAYPAPOUG.
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6.2 O péAog ¢ eutTioTooUVNG Kal TNG IBIWTIKGTTAC 0TNV ammodoxr NG TN

Avaueoa ota o onuavitikG amoteAéopara QuTAG TG €PEUVAG Eival N KOTOANKTIKA BEan
EPTTIOTOOUVNG OXETIKA pe Tnv uloBEéman tng Texvnmg Nonuoouvng aT1o Yyn@lakd PApKeTIvyk. Ta
gupfipata NG avaluong TTaAIvVOpOUNoNg amokGAuyav 4TI n YEVIKA EPTTIOTOOUVN OTIG TEXVOAOYIEG
TEXVNTAG vonuoouUvng €ival 0 KAAUTEPOG TTPOYVWATIKOS TTapdyovTag TG oUVOAIKAG atmodoxng,
aKOWN KaI 0€ GUYKPIOT WE T XPNOIUGTNTA KAl TV EUKOAIa Xpriong. AuTh n TTapaTipnan utroaTnpide!
TNV Tponyoupevn BiBAIoypagia, n omoia mepIAauBAvel TNV évvola TNG EUTTIOTOCUVNG OTA POVTEAQ
atodox1§ TG TEXVOAoyiag, OTTou N EUTTIOTOOUV TIPOTEIVETAI WG M GNUAVTIKA diadikaaia yia T

eCaheiyn e avriAnmrmg apepaidtntag (Gefen et al., 2003; Paviou, 2003).

H eummaToouvn aTo TTAQICI0 TOU YN@IAKOU PAPKETIVYK OUVOEETAI AUETA WE TN GUAOYA Kl TN Xpron
TTPOCWTTIKWY dedouévwy. To apBpo Twv Aguirre et al. (2015) avagépeTal o€ Eva QaIVOPEVO WG TO
Tapadoto ¢ egaropikeuang, oUPPWVA HE TO OTTOI0 O KATAVAAWTEG EKTIMOUV TIC ECATOMIKEUPEVES
EPTTEIPIEG, AAAG TAUTOXPOVA AVNOUXOUV YIa TO ETTITTEDO TTAPAKOAOUBNONG Kal GUANOYHG HEDOUEVWV.
To elpnua autd ouvadel pe Ta amoTEAéTUATA TG TTOPOUCAg HEAETNG, KaBwg oI GvBpwtrol
avnouyouv 1d1aitepa yia T auhhoyn dedopEvwy Xwpig T cuyKaTdBeaT| Toug, TTapOAo TToU N 0TAON

TOUG OTTEVAVTI OTIC EQAPPOYEC TEXVNTAG voNuooUvNg TEiVEl va gival BeTIKA.

Opoiwg, épeuveg aTov id1o Topéa urodnAwvouy 611 N ENeIyn diagaveiag Kal 0 opog Trapapiaong
NG 1IDIWTIKAG CWNAG UTTOPEI VO TTEPIOPIOOUV TNV ATTOTEAEOUATIKOTNTA OKOWUN KOl TWV TEXVOAOYIKA
eCeNiyuévwy ouaTnuatwy otéxeuong (Bleier & Eisenbeiss, 2015; Boerman et al., 2017). Me faon 10
HovtéAo umohoyiopol TG 1BIwTIKAG (wrig, ol Dinev kai Hart (2006) mioTtelouv 611 01 XPHOTES
oTaByifouv Ta avTIANTITG 0QEAN EvavTl Twv avTIANTITWV KIVOUVWY. AuTr n BEwpnTIKA KATAOKEUR
utrooTnpideTal TAPWS EPTTEIPIKA ATt Ta ATTOTEAEOUATA TS TTAPOUCAG PEAETNG, OTNV OTToid N
amodoxn TN NT @aivetal va auéavetal TNV TEQITITWOT TTOU TA TTAEOVEKTAUATA €ival YeyaAUTePa

atmo TIG AVTIANTITEG ATTEINEG.

Téhog, o1 Malhotra et al. (2004) anueiwvouv 611 T0 CATHUA TNG 1IBIWTIKOTNTAS dEV TTPOKAAET TTARPWS
Vv amoppiyn ¢ TeXvoloyiag, ald Acitoupyei wg @iATpo agioAdynong. H tapouca peAETN
empBefaiwvel auth T BEan, KABWS o1 avnauyieg eaiveral va emmpedlouv v amodoxn ™S TN e

€UPEDO, av Kal OXI EVIEAWS apvnTIKO, TPATTO.
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6.3 l'eveakn didaTtaon kar amodoxn TG TN 0T YNPIOKO UAPKETIVYK

Eva amd ta mo evdiagépovia ouptrepdopata autig TG €peuvag PacideTal oty amouaia
OTATIOTIKA oNPavTIKWVY diagopwy atnv TpoBupia xpAong g Texvntag Nonuoouvng aTo yneiako
HAPKETIVYK pETagu TG Mevidg Z, Tng Meviag Y kain g Mevidg X. Auto 10 eUpnpa gival eV HEPEI AVWHAAO
o€ ox€an pe TN oulntnon Tou £xel UI0BeTAOEI 0 YEVIKOS TTANBUOUOS Kal n akadnuaikn €peuva, n

oTToia TEIVEI VO BEWPEI TIC VEOTEPEG VEVIEG WG YEVIKA TTI0 BETIKES atmévavTi aTIG Texvohoyieg TN.

Opiopévec amd TG peéteg otn diebvh BiBAIoypagia umodnAwvouv 611 n Tevid Z eivar o
COIKEIWPEVN LE TIC YNPIOKES TEXVOAOYIES Kal TIC ATTODEXETAI TIEQITTOTEPO, EIBIKA OTOV TOUED TOU
NAEKTPOVIKOU euTTOpiou Kail Twv TepIBaAAGVTWY aAAnAetridpaang mou Baaifovtal o€ chatbot (Bunea
et al., 2024; Liu & Chen, 2025). ANe¢ ueNéTeC, waTdo0, UTTOONAWVOUV OTI O VEOTEPEC VEVIEG
avnouxouv OANO Kal TTEPICOOTEPO YIa TNV TrpoaTadia TG 1I0IWTIKAG (WAG Kal TN XPHoN Twv
TTPOCWTTIKWY OedOUEVWY, TTAPA TO YeEYOVAS OTI €xouv WeyaAutepo BaBuéd efoikeiwong We v

Texvohoyia (Cloarec, 2020).

Ta eupAuara g Trapouoag WeAETNG @aivetal va Tpooeyyifouv Treploodtepo Tn delTEPN
ueBodooyia, kaBwg utrodnAwvouv 61I N TeXVoAoyIKA wpipavon Twv TN kai n padikn e¢amAwaon Toug
OTO YNPIOKS UAPKETIVYK EXOUV PEIWOEI TO TTOPASOTIAKO XAOUA LETOGU TWV YEVEWV. TO YEYOVAG OTI
dev utr@pyouv aTarTioTIKG onuavTikéS dlagopég utropei va egnynBei ammd 1o 611 n TN £xel 1dN kaTaoTe
Hia kaBiepwuévn Texvohoyia Trou Xpnaipotoleital amd karavaAwtég diapdpwy nAikiwy (Goldfarb &
Tucker, 2011).

Tautoxpova, éva TéT010 amoTéAEOUA gival €TTiong oUP@WVo We TNV evotroinuévn Bewpia TG
amodekTr¢ xpriong TnG TexvoAoyiag (UTAUT), n omoia avagépel 0TI dnuoypagikoi TTapayovTeg OTTwg
N nAIKia Teivouv va ival TpotrotroinTiKoi Tapd kaBopioTikoi (Venkatesh et al., 2003). H emidpaon
¢ nAikiag dev eivar emiong 1600 euQavig aTo TPEXOV OEiyUa, ETTEIDR UTTAPXOUV I0XUPOTEQOI

WUXOAOYIKOI TTapAyoVvTEG EUTTIOTOOUVNG Kal QVTIANTITAG XPNOIUOTNTOC.

TEAOG, ) OUOIOYEVEID TWV YEVEWV €ival ETTIONS CUUQWVN WE TIC HEAETEC TTOU BEiXVouV OTI N avTioTaon
A n amodoxr| ¢ NT dev e€aptarar udvo amd v nAikia, aAAG kar atmd 1o TAAigIo XPRong TS Kal T0
BaBud diagaveiag Twy epapuoywv (Longoni et al., 2019). ‘Etol, n TTapouca gpeuvnTiKr epyaaia
OUPBGMEI oTnV KaT@ppIyn Twv aTTAOIKWY OTEPEOTUTIWY TWV YEVEWV, KABWG TTPOTEIVETAI £val TTIO

eCeNypévo kal oNiaTIKO povTéo amodoxng Tng TN.
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6.4 Z0vBeon eupnuaTwy, BewpnTIKES KA TTPOKTIKEG TIPOEKTATEIG

ZUUTTEPACHATIKA, aTTd TA ATTOTEAEUATA TNG TTOPOUCAG EPEUVAS MTTOPET va £¢axBEi TO oupTIépacua
ot n uioBémaon g Texvntg Nonpoolvng OT0 Wn@IOKO WAPKETIVYK OTTOTEAE pIa GUVBET
aMnAeTTidpacn AsIToupyIKwy, YuxoAoyIKwy Kai nBIKwWv Trapayoviwy. H avtIAnTrTh xpnoipdtnra kai
N avrIANTIT €ukoAia XpAong avayvwpioTnkav w¢ Bacikég dIaoTacel atmodoxng, Ol OT0IES
ouvadouyv le Ta KAAOIKA kal eupéa povtéAa atrodoxrg TN TexvoAoyiag (Davis, 1989; Venkatesh &
Davis, 2000; Venkatesh et al., 2003). Qa1600, n Tapotoa £peuva £DEICE OTI AUTES O UETABANTEG BEV
MTTOPOUV va BewpnBolV ETTAPKEIS yIa TRV KATAVONGT TG OTACNG TwV KATOVOAWTWY aTrévavTl gTnVv
TN.

O mapayovtag NG eumaToouvnG amodeixbnke o 10XUPOTEPOG TTPOYVWATIKOS TTAPAYOVTAS TNG
aTrodox¢ Kal ammodeIKVUEl TNV avaykn va evowuaTwlel ata BewpnTika TTAQioIa TNG WEAETNG TNG
uI0BETNONG TWV Ynelakwv Texvohoyiwy (Gefen et al., 2003; Pavlou, 2003). Mia TéTo1a TTapatrpnon
UTTOOTNPICEI TO ETTIXEIPNUA OTI N TEXVOAOYIKY KAIVOTOMIQ UTTOPET VO QVTIPETWTTICEI avTioTaoT amd
TOUG XPAOTEG OTAV CUVODEUETAI OTTO TITUXEG OTTWG N MUCTIKOTNTA 1) N aBefaidTnTa OXETIKA e TNV
emetepyaaia Twv dedopévwy (Boerman et al., 2017; Cloarec, 2020). Qg ek TouToU, N avaTITUEN TNG
EUTTIOTOOUVNG €ival Wia Bacik TTUXA TNG PILWOIUNG EI0AYWYNAS TNG TEXVNTAG vonuooUvng OTo

WPNOIAKO YOPKETIVYK.

MpOKTIKG, TA €upuaTa UTTOONAWVOUV OTI O ETTIXEIPAOEIG TIPETIEI va ETTEVOUCOUV TOOO OF
TEXVOAOYIKA aveTTTuypéveG AUOEIG TEXVNTAG vonuoouvng, 600 Kal oTn diagaveia, Tnv nikA xprion
Twv dedOPEVWV KAl TV OUCIACTIKI ETIKOIVWVia e Toug katavaAwrtég (Aguirre et al., 2015; Bleier &
Eisenbeiss, 2015). To diAnuua g €iooppdTONG WETaLl efatouikeuong Kal TpooTaciag g
1I01WTIKAG (WG yivetal éva amd Ta KUpia {ntiuara éoov agopd T BeAtiwon TG amodoxns TG

TEXVNTAG VONUOOUVNG.

TéAoG, TO yEYOVAG OTI BEV UTTAPXOUV GNUAVTIKEC BIOQOPES WETACU TwV YevEWY UTTOdNAWVEl OTI N
avtiAnwn yia TV TEXVNTH vonuooUvn OTO WN@IOKO UAPKETIVYK EXEI ETTNPEACTEI ATTO MIO KOIVA
WNOIaKN euTrelpia, xwpig dlagopd nAikiag. H avakdAuyn auth utrootnpilel T XprAon op1fovTiwy
TTpooeyyioewv yia Tnv amodoxr ¢ TN, 6mou divetal ueyaAutepn Eugacn otnv €wold Tng

EUTTIOTOOUVNG KaI TG XPNOIMOTNTAG TTAPA OTIG DIOQOPES TWV dNUOYPAPIKWY TTAPAYOVTWVY.
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To oupmépaopa g ouliTnang apéxel T BAon yia mn diEpEUvNOT Twv adUVOUIWY TNG UEAETNG OTO
emoPEVO  KEQAAaIO Kai TN duvarotnta va efaxBolv CuPTIEPACUATA KOl OUOTACEI PACE!

OTTOQEIKTIKWY OTOIXEIWV OTO TENIKO TUAUA TNG MEAETNG.
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KegpdAaio 7: Meplopiopoi TnG £peuvag
7.1 MeBodoAoyikoi TrepIopIouOi TTOU aPopoUV TO deiypa Kal Tn delyuaToAnyia

Av kai n mapouoa WENETN €xel BEATIWOEI TIC TPEXOUTES YVWOEIG OXETIKA [E TNV amodoxn NG
Texvnmic NonuooUvng aT1o Wn@IakG PAPKETIVYK, Eival €miong amapaitTo va onuelwdei 6Tl n
ueBodooyia Exel opiopévoug TrEPIOPIoOUS TTOU Ba UTTopouaay va ETTNEEACOUV TV EPUNVEIa Kal
TN yevikeuan Twv eupnuaTwy. Eivar onuavtiké va onueiwbolv auToi o1 TrEPIOPICHOI TIPOKEIUEVOU Va

d100QaAIoTEl N emOTUOVIKA EyKupdTNTa KAl N dla@aveia TG peAéTng (Bryman, 2016).

O apxikdg kai kuplog TepIoplopds apopd 1o PéyeBog Tou deiypatog. H peAétn dietxon e deiypa
127 epwtnBéviwy, TO OToio, TTAPA TO yeyovog OTI gival eTAPKES yia TV €Qapuoyr amAwv
OTATIOTIKWVY OOKIJWV (T1.X. ouoxeTioelg, TTaAivopounan fj ANOVA), eival paAhov Likpd o€ GUyKpIoN
HE TOV GUVOAIKO TTANBUC O TwV KATAVAAWTWY TTOU XPNOIUOTIOI0UV EQOPUOYEG TEXVNTAG VONUOGUVNG
070 OIadIKTUOKO PAPKETIVYK. Ta pikpdtepa Oeiyuata ptmopolv €triong, oUpwva e T diebvi
peBodoAoyikr BIBAIOYpaia, VO PEIWOOUV TN OTATIOTIKA I0XU Kal TI TTIOVATNTEG GQAAUATWY TUTTOU

Il kal va TTEPIOPIoOUV TOV EVTOTTIOUO TTIO AETITWV dIAPOPWY PETOGU Twv opddwy (Field, 2018).

EmmAéov, n mapouca €peuva Paciotnke ot pn mBavotik OciyuatoAnyia, onhadn o€
delyparoAnyia eukohiag. Av kal auth gival pia péBodog TTou amaiteital guyxvd oTo TTAICI0 TG
KOIVWVIKNAG €MOTAUNG AOyw EMEIYNG XpOvou Kal TIPOKTIKWY €PYaAgiwy, atoTeAei onuavtikd
TIEPIOPITUG OTO TTAQITIO TNG EQAPHOYNS TWV EUPNUATWY G€ OAGKANPO Tov TTANBuoud (Etikan et al.,
2016). O1 ouppetexovteg dev emAéxBnkav Tuxaia, yeyovog Tou Ba utmopouoe va odnynoel o€
UTTEPEKTTPOCWTINON OTOWYV TTOU Eivall TTIO ECOIKEIWPEVA WE TIC WNPIOKES TEXVOAOYIEG I TTOU €ivall TTIO

EUVOIKA DIAKEIPEV TTPOG TIC WNPIOKES TEXVOAOYIEC.

TéAog, éva GO yeyovog TToU UTTOpET va ETTNPEATEI TIG OTACEIS KAI TIG QVTIAYEIG TTOU TTPOEKUYAV
givai 1o yeyovag oTi 1o eiyua ammoteAeital amd uwnAd T0o0aT6 EPWTNBEVTWY PE UYNAGTEPO ETTITTESO
ektaideuang. Auth n akpiBr¢ dopn Tou deiyparog umopei va eumodioel T duvatdtnra egaywyng
OUNTTIEPOTHATWY OXETIKA HE TIC ONAdES TTANBUCHOU e XaunAGTEPO BaBUG Wn@IakAg Traideiag.

7.2 MNeplopiopoi Tou oxetiCovTal e T0 EPEUVNTIKG EQYAAEIO KAl TOV OXEDIATUO TG MEAETNG
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EkT6¢ amd TOUG TTEPIOPIOUOUG TTOU OXeTiCovTal e TO deiypa kal T delypaToAnwia, n PEAETN EXel
TEPIOPITUOUG KAl OGOV aQOpa TO EPEUVNTIKG €PYAAEIO Kal TOV OXEDIAONO TNG. LUYKEKPIMEVA, WG
NyA GUMoyAG dedopéviov XPNOILOTIOIRBNKE TO £PWTNUATOAGYIO auToava@opds, To otoio Ba
HTTOpOUCE Va £TTNPEATEI TNV EyKUPOTNTA Twv dedopévwy. Or epwtnBEVTES Ba pTTopoucav va £Xouv
ETNPEACTEI aTTd TA KOIVWVIKA ETTIOUUNTA ATTOTEAETUATA TWV OTTAVIACEWY 1) ATTO TNV TTPOCWTTIKA
TOUG avTIAnYN yia TIC OTAOEIS KaI TIC EUTTEIpies Toug (Podsakoff et al., 2003). Karad ouvémeia, ol
avopepopeveg atacelg amévavtl otnv TN evoEXETal va pnv avTigTOIXOUV OTNV TTPAYHATIKA

OUWTTEPIPOPA TWV KATAVAAWTWY OTO TTPAYUATIKO TIEQIBAANOV TOU WN@IOKOU UAPKETIVYK.

EmimA¢ov, pdkerTal yia pia diatopeakr HEAETN, dnAadK o1 TTAnpo@opieg GUANEXBNnKav TauTdypova.
O oxedlaouog £xel TTepIopioEel TIG BUVATOTNTES £CAYWYAS AITIWAWY CUUTIEPATHUATWY KA OEV TTOPEXE!
TNV EUKaIpia va eVIOTTIOTEN N aAAayr TWV OTACEWV TWV KOTAVAAWTWY WE TNV TTAPOdO TOU XPOvou.
ZUpowva pe Tn peBodoAoyikr BIBAIoypagia, pia diatoueakn PEAETN €ival KATAGAANAN pdvo yia v
gétaon omolacdrmote cuoxétiong, OAdA OxI yia TV kataypagr piag oxéong aitiou Kai

atmoteAéaparog (Bryman, 2016; Creswell & Creswell, 2018).

O aMog mepiopiouds eival n ASIToUpyIKr avamapaoTaon Twv Evvolwy. Mapd 10 yeyovog 61 n
XPNO1MATNTA, N EUXENOTIC KAl N EYTTIOTOOUVN PETPABNKAV We Tn BoriBeia agidTmaTwy KAIAKwWY, ol
TIEPITTAOKEG £VVOIEG TTOU OXETICovTal e TV Texvnth Nonpoouvn evOEXETAI VO UV avatapioTaval
TAPWG Ke TN Hop@n KAeIoTwv epwTiocwv (Field, 2018). EmimAéov, dev £xouv PeAeTnBei o1 TTOIOTIKEG
TITUXEG TNG EUTTEIPIAC TwV KaTavaAWTWY, KATI TTou Ba €ixe TTPOTPEPE! M1 KOAUTEPN EPUNVEID TwV

OTTOTEAETUATWV.

Téhog, o1 TOpamdvw  TIEPIOPIOUOI  TTOPEXOUV  OUCTAOEIC  yia  WEMOVTIKR  €peuva,
ouptepIAappavouévng ¢ uloBEmong PeyaAUTEPWY KaI TUuXaiwy OEIYUATWY, TG EQAPHOYNC
OIaXPOVIKWY A TEIPAATIKWY OXEQIWY, TNG EVOWUATWONS TTOGOTIKWY KAl TTOIOTIKWY EPEUVNTIKWV

TEXVIKWY Y10 TNV a0¢nan TG EyKUPOTNTAG KAl TNG YEVIKEUONG TWV EUPNHATWY.
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KepdAaio 8: Zuptrepdoparta Kal TPOTACEIS
8.1 KUpia guptrepdopara tne Epeuvag

O Bacikds aT1dyo¢ NS YEAETNG ATAV va dIEPEUVATEI TOUS TTAPAYOVTEG TTOU 0dnyoUv aTnV UIoBETON
NG Texvntis Nonuoauvng aTo Ynelakd PAPKETIVYK, OTTWE O AVTIAYEIS, 01 OTACEIG KAl 01 AVNOUXiES
TWV KatavoAwTwy a1o eANVIKG TepIBaANov. Ta eupripara TnG UEAETNG ETTITPETTOUV TN OIATUTTWGON
KPIOIJWV OUPTIEPACHATWY TToU ATTTovTal TS Bewpiag kal TNG alyXPovng TTPAKTIKAG TOU Yn@iakou

MAPKETIVYK.

Kar' apxdg, Ta amoteAéopara amokaAuttouv 611 n amodoxr] ¢ TN €ival évag ouvduaoudg
AEITOUPYIKWV KAl WPUXOKOIVWVIKWY TTapaydviwy. H avTIAnTTA Xpno1udTnTa Kai n avtiAnTrTr EukoAia
xpAong PpéBnkav va givalr GnUAvTIKOi TTPOYVWAOTIKOI TTAPAYOVTEG TNG ATTOdOXNG, YEYOVOS TTou
UTTOOTAPICE TN HAKPOXPOVIO  Ouvagela  Twv  povtéAwv  amodoxAs TG  Texvohoyiag,
ouptepihappavouévou Tou Movtéhou Atrodoxric Tng TexvoAoyiag Kai Twv Tepaitépw egeAitewy Tou
(Davis, 1989; Venkatesh & Davis, 2000; Venkatesh et al., 2003). Otav n egapuoyry TN Bewpronke
XPAOIUN, EUKOAN 0T XpAoN Kai AIToupyIka atrodoTIKA aTO TAQICI0 TNG YNPIOKAG TOUG EUTTEIPIA,

ol katavaAwTég ATav ettiong o mBavo va amodexBolv Tig epappoyeg TN.

Tautoypova, n peAETN €BEIGE OTI N epTmIOTOTUVN €ival Eva ATTOQACIOTIKG OTOIXEIO TNG ammodoxnig. H
gutmioTooUvn OTIG Texvohoyieg TN Kal OTIG ETAIPEIEG TTOU TIC XPNOIMOTIOIOUV BPEBNKE va €xEl
ONPaVTIKOTEPN €TIOPACN OTN OUVOAIKA OTACN TwV KATAVAAWTWY OO TIG KABApA TEXVOAOYIKES
dla0TaoEIG. AuTo TO €0pNUa OUVAdEI WE TTAAQIOTEPEG EPEUVEC TTOU ETTICNHAIVOUV OTI N ATTOdOXT| TWV
WNOIOKWY OUCTNUATWY OXETICETOI AUECT WE TNV Evvold TNG AOQAAEING, TNG AEIOTTIOTIAS Kal TNG
diapaveiag (Gefen et al., 2003; Pavlou, 2003).

EmmA€ov, Ta eupfpara deixvouv 011 n oTa0n Twv KatavaAwtwy amévavti oty TN givar dixaopévn:
avayvwpiouv Ta o@EAN TG e€aTopikeuanc Kal TG BEATIWWEVNG epTTEIpiag XpraTn, aAAG TauTtdxpova
Exouv OoBapéC avnouyiec oxeTikG We TNV TpoaTacia TG IBIWTIKAC {wAg Kai T ouMoyi
TTPOCWTTIKWY TTAnpogopiwy. Autd T0 ammoTéAeopa amodelkviel 10 Aeyduevo TTapadoto Tng

etaropikeuong, To otroio Traparnpeital atn d1eBvr| BiBAIoypagia (Aguirre et al., 2015; Cloarec, 2020).

8.2 ZupTrepaopaTa ava EPEUVNTIKG EPWTNUA KAl EPUNVEIT EUPNUATWY

69



Ooov agopd 10 TTPWTO EPEUVNTIKO EPWTNUA, TO OTTOI0 APOPOUTE TIG YEVIKEG OTATEIC KAI AVNOUXIES
TWV KATOVOAWTWY OXETIKG WE TN XPAON TNG TEXVNTAG VONUOOUVNG OTO YnIaKd PAPKETIVYK, T
euprparta £deigav 0TI n amodoxr| TG TEXVNTAS vonuoauvng dev gival ouTte BeTIKr oUTE apvnTikr. Ol
OUMMETEXOVTEG MTAV QVOIXTOI OTIC EUKAIPIEG TTOU TIPOCQEPEI N TEXVNTH vonuoouvn, 18iwg aTnv
eCarouikeuon kar T BeATiwon TG epmEIpiag Tou Xprotn, aMd eEepacav emiong ooapég
QvNOUXieC OXETIKA WE TN XpAON Kal TN cUMoYA TTPoawTTIKwY 0edopévwy. AuTd TO ATTOTEAETUA
ouvadel pe ta amoteAéopara TG dieBvols Epeuvag Trou Tovilel TV UTTAPEN MIOS AETTTAG YPOMMAS
METAEU TOU TTAEOVEKTAWATOC KAl TOU HEIOVEKTAWATOC 0TV avtiAnyn Twv KatavaAwTtwy (Boerman et
al., 2017; Dinev & Hart, 2006).

2€ amavinon oTto OeUTEPO €peuvnTIKG €pWTNMA, Ta euprpaTa emBefaiwoav 0TI N AVTIANTITA
XPNOIMOTNTA KAl N avTIANTITA €UKOAIQ Xprong €ival GnUavTIKEG EPEUVNTIKEG METORBANTES yia TN
BeAtiwon Tng amodoxng g TexvntAg vonuoouvng. O1 katavaAwtég Ba eival mo mlavd va
aoxoAnBouv pe epapuoyéc TN 6tav auté¢ Toug PonBouv va AdPouv amo@AcEIS Kal va
amAoTroIoouv TV Ynoelakr eueipia. Autd 1o €Upnua evioxUel TNV dIAXPOVIKA £QAPUOYI TwV
HovtéAwv TAM kar UTAUT kai tnv mremoiBnon 61 n texvoAoyIKA KaivoToyia gival amodekth étav

oXetiCeTal ue avTIANTITA Kal opatd o@éAn yia Tov xproTn (Davis, 1989; Venkatesh et al., 2003).

e OXEON Me TO TPITO EPEUVNTIKO EPWTNUA, N EUTTIOTOOUVN QAVOYVWPIOTNKE WG ONPAVTIKOG
TTPOYVWOTIKOG TTapAyovTag g yevikng amodoxng ¢ TN. To TeAeutaio eival oUpQwvo PE TIG
TponyoUpeveg WeAETEG TTou OlegixOnoav 0T0 TTAQICIO TOU NAEKTPOVIKOU €EPTTOpioU Kal NG
dladiktuakAg  dla@AuIong, OTou N eumioTooUvn Bewpeital PECO TTOU  DIEUKOAUVEI TNV
ehayioTotroinon g avrIAnmTig apeBaidtnTag kai Tou kivouvou (Gefen et al., 2003; Pavlou, 2003;
Bleier & Eisenbeiss, 2015).

TéAog, 1O yeyovog 0TI dev UTTAPXEI OTATIOTIKA oNnUavTIKA d1aQopd PETACY TwV YEVEWV UTTOONAWVEI
ot n TN oTo diadikTuakd PAPKETIVYK €ival AdN Hia Koivr Texvoloyia kal 0TI dIAYOPES NAIKIAKEG
opadEG Exouv Ta id1a emiTeda ATTOBOXNG TNG, KATI TTOU CUUQWVE JE TTIO TIPOTQATEG EUTTEIPIKES
ueAETes (Goldfarb kar Tucker, 2011; Bunea et al., 2024).

8.3 MPOKTIKEG TIPOTACEIG YI ETTIXEIPATEIC KAI ETTAYYEAUATIEC TOU WNPIAKOU PAPKETIVYK

Z0Uewva pe Ta amoteAéouata TG TapoUoag £peuvag, PTTOpPoUvV va TTPOCPEPBOUV OPIOHEVES

TTOAUTIUEG TIPAKTIKEG 0dNYieC O€ ETMIXEIPATEIS KAl EIDIKOUG WYNPIOKOU HAPKETIVYK TTOU XPNOIKOTIOI0UV
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| OKOTTEUOUV VA XPNOIUOTIOINOOUV £PAPUOYEG TEXVNTAG vonuoouvng. Kar' apxag, n avriAnTTr
XPNOIMOTNTA TV EQAPUOYWV TEXVNTAG vonuoouvng Ba TPETEl va ammoTeAETEl pia amo TIg
OTPATNYIKEG TTPOTEPAIOTNTES. O1 ETMIXEIPATEIS TIPETTEI VO AvaTITUEOUV Eva gUaTNUA TN e TPOTTO TTOU
Va TTOPEXEN ATTTEG OTTAVIACEIG OTOUG KATAVOAWTEG, OI OTTOIEC TIPETTEI VO EiVAI EPPAVEIC E TNV TTPWTN
Hamd kal va mepIAapBAavouv Asitoupyieg ECOTOMIKEUPEVWY TTPOTACEWV KAl UTTOOTAPIENS Aqyng
aTToQACEWY, KATI TToU PTTopei va eTraAnBeutei péaw g dieBvoug BiBAIoypagiag (An kai Ngo, 2025;
Bleier & Eisenbeiss, 2015).

Ev 1w YeTagu, n xpnoTIKOTNTA TWV EQAPUOYWY TEXVNTAG VONUOGUVNG aTToTeAE TTapAyovTa ETTITUXIOC.
O1 Nuoeig TexvnTic vonuooUvng TTPETTEN va ival QINIKEG TTPOG Tov XPAaTN, SIaiaBnTIKES Kal va unv
TeplopidovTal g€ XPAOTEG TTOU €XOUV DIOPOPETIKG BaBU6 wnoiakng Traideiag. H moAutAokdTnTa,
OTwG uTTodnAwvel n Bewpia Twv povTéAwv amodoxng TG Texvohoyiag, atroTeAei pmmddio aTn XprAon
Twv VEwv TeXvoloyiwv (Davis, 1989; Venkatesh & Davis, 2000). Q¢ ek TouTou, n dieukdAuvon g

aMnAemtidpaong e v TN ptropei va TpowBAcel anuavTika T BeTIKA 0TACN TWV KATAVAAWTWY.

Id1aiTepn TTpogox TEETEI va 600¢ei aTn diaxeipion TG EUTTIGTOCUVNG Kal TS 1IDIWTIKOTNTAC. Tal
guprpaTa g avaluang deixvouv OTI 01 TIEAATEG, O€ TIEPITITWAT TTOU TTIGTEUOUV OTI OI TTANPOPOPIEG
TOUG XpnaoipotrololvTal e dlagavela kal ogfacyo, Ba eivar £toipol va amodexBouv v TN. Ol
EMIXEIPAOEIS KaAoUVTal va uloBeTAoouv co@eic TTONITIKEG OXETIKG pe TIC TTANPOQYOpPIES, TN
OuyKaTaBeaN KaI TOV EAEYXO TWV TTPOCWTTIKWY dedopévv, BonBuvtag Toug TTeAdTeg va aioBavovtal
ANiyOTEPO EAeyXOUEVOI KaI auEavovTag Tnv eptmaToolvn Toug (Aguirre et al., 2015; Boerman et al.,
2017; Malhotra et al., 2004).

Téhog, dedouévou OTI dev UTTAPXOUV GNUOVTIKEG DIAQOPES PETOCU TWV YEVEWV, OI OTPATNYIKES
uI0BETNONG TNG TEXVNTAC vonuUoauvng UITopouv va gival o opildvtieg, dnAadn va aToxelouv o€
KOIVEC agieg, OTTWG N aglommiaTia, n xpnoipdmra kai n dia@aveia, kal Ox1 oTa dnuoypaPIKa

xapaktpioTika (Goldfarb & Tucker, 2011; Bunea et al., 2024).

8.4 Tehikn oUvBeon kal kareuBUvaeIC yia JEANOVTIKA €peuva

ZUVOAIKG, n épeuva auTr oupBaiAel oTnv katavénan g amodoxrg g Texvntg Nonuoouvng oto
WNOIOKO HAPKETIVYK, TIEPIYPAQovTAg TIG TITUXEG TToU €¢ao@aAi{ouv TIG BETIKEG OTACEIS TwV

KOTAVAAWTWV Kal TOug AGYoug yIa ToUg 0TToioug TTPoKaAoUV ETTIQUAGLEIS Kal avnouyies. H avahuon

Twv eupnudTwy Oeixvel 611 N TN dev Bewpeital amAwg wg TEXVOAOYIKA £Qapuoyr, OANG wg
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KOIVWVIKOTEXVIKO GUCTNA, N OTT0d0X!| TOU 0TT0iou KaBopiletal ard T0 ETTITTEDO 1G0PPOTTIAS UETACU

KQIVOTOMIaG, EMTTIaTOOUVNG Kal NOIKrA¢G avamTueng (Longoni et al., 2019; Cloarec, 2020).

2€ EVVOIONOYIKO ETTITIEDO, TO ATTOTEAETUATA TNG HEAETNG UTTOOTNPICOUV TN XPNCIHOTNTA TWV JOVTEAWY
amodoXNG TNG TEXVOAOyiag, Ta OTToia ATTOdEIKVUOUV TN XPNOIMOTATA TNG AVTIANTITAS XPNOIMOTNTAG
Kal TNG XPNOTIKATNTAG, av Kal Tautdxpova utrodnAwvouv 6Tl Ba TTpéTel va evowuatwBolv aTo
oUoTnUa Twv Bewpiwy Kal GANOI TTAPAYOVTES, OTTWE N EPTTIOTOOUVN Kal Ta {nTAATa 1IBIWTIKOTATAS
(Davis, 1989; Venkatesh et al., 2003; Gefen et al., 2003). H NT, wg dia e&aipeTik@ TOAUTTAOKN Kal
MO auTtdvoun TexvoAoyia, Qaiveral va XpelaleTal TTIo TTponyuéva EpUNVEUTIKA povTéAa TTou Ba

AapBdavouv utrdyn TV nBIKA TITUX KABWS Kal TNV avTiAnyn Tou KIvauvou.

Ooov agopd T YeAOVTIKA €peuva, Ta EUPAATA TNG TTAPOUCAG PEAETNG EQICTOUV TNV TIPOCOXI| OF
dlaxpovIKA Kal TEIpapanika axédia, Ta oTroia PTTopolV va EEETACOUV TOV TPOTIO |E TOV OTTOI0 N
o1aon Twv KaravaAwtwy amévavt atnv TN aAadel pe Ty mapodo Tou Xpdvou Kal o€ dIAPoPES
ouvenkes epappoyng (Bryman, 2016; Creswell & Creswell 2018). EmimAéov, n moioTikr péBodog
(ouvevteuteic i ouadeg eaTiaong) Ba umopoUoE ETTIONG va EQAPUOCTTEN YO va OTTOKTNOEN Wia TTIo
ONOKANPwpEVN €IKOVA Twv OUVOIOBNUATIKWY Kol NBIKWV TITUXWV NG aAAnAemidpaong petagy

avBpwrou kai TN.

Téhog, n TapoUoa epyaaia utroypappilel TNV 1I0€a OTI N ATTOTEAEGUATIKA UI0BETNON TNG TEXVNTAS
VONUoOaoUVNG OTO WNQIOKO PAPKETIVYK Oev gival aTTOKAEIOTIKA €va TTPOBANUa TeXVoAoyiag, ala
TTPETTEI VOl TIPOCEYYICETAI E UTTEUBUVOTNTA KAl E OKOTTO TOV OXEDIAO WS KAl TNV EQAPHOYT TNG, WOTE
va diveTal TTPOTEPAIOTNTA GTOUG avBPWTTOUG Kal va Aaupavovtal utdyn Ta dIKalwuata Toug. Ao
aut v amoyn, Ta eupruaTa TNG €peuvag Ba ptropouoav va xpnaoipotoinBolv w¢ TOAUTINOG

TTOPOG Y10 TNV OKABNMAIKK KOIVOTATA KAl TOUG ETTAYYEAUATIES TOU KAGBOU.
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Mapoaptrpata

Napdaptnua l

AvaAuioeig

Frequency Table

DONO CUUPETEXOVTO/OLOOG

Frequency Percent Valid Percent Cumulative
Percent
Avdpag 49 37,4 37,4 37,4
lNuvaika 81 61,8 61,8 99,2
Valid
AAANO 1 8 .8 100,0
Total 131 100,0 100,0
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Meploxn Katolkiog cLPPETEXOVTA/OVTAC

Frequency Percent Valid Percent Cumulative
Percent
ABrva 42 32,1 32,1 32,1
Oeagoalovikn 9 6,9 6,9 38,9
ZakuvBog 8 6,1 6,1 450
Augiooa 22 16,8 16,8 61,8
ITéa 1 8 ,8 62,6
Valid
AAeEavOpoUTIOAN 2 1,5 1,5 64,1
HpdkAeio KpATt 21 16,0 16,0 80,2
Kdroikog e§wTepIkoU 4 3.1 3.1 83,2
AN 22 16,8 16,8 100,0
Total 131 100,0 100,0
HAIKIOKE Opada CUUPETEXOVTA/0VCOC
Frequency Percent Valid Percent Cumulative
Percent
18-28 57 43,5 43,5 43,5
29-44 37 28,2 28,2 71,8
Valid  45-60 36 27,5 27,5 99,2
61+ 1 ,8 ,8 100,0
Total 131 100,0 100,0

79




Ievid cuppeTEXOVTa/oVoOG

Frequency Percent Valid Percent Cumulative
Percent

Generation Z (yevvnuévol 58 44,3 443 443

peré 1o 1997)

Millennials / Generation Y 37 28,2 28,2 72,5
Valid  (1981-1996)

Generation X (1965-1980) 36 27,5 27,5 100,0

Total 131 100,0 100,0

ETtiTted0o eKTIaidELONG CLUUETEXOVTO/OVOOG
Frequency Percent Valid Percent Cumulative
Percent

Agutepofdabuia 14 10,7 10,7 10,7

TpitoBaBuIa 59 45,0 45,0 55,7
Valid MeTtaTTuxIako 57 43,5 43,5 99,2

AIBAKTOPIKO 1 8 8 100,0

Total 131 100,0 100,0




TPEXOLOA ETIAYYEAUATIKI KATAOTOON CUUPETEXOVTA/OLCOG

Frequency Percent Valid Percent Cumulative
Percent
Epyadopevog/n TTARpoug 85 64,9 64,9 64,9
atracxoAnong
Epyalopevog/n pepIKAG 7 53 53 70,2
atracxoAnong
Avepyog/n 17 13,0 13,0 83,2
Valid
AuToaTragyxoAoUuuevog/n 6 4,6 4,6 87,8
doitnTAg/TpIa 15 1,5 11,5 99,2
AAAo 1 ,8 ,8 100,0
Total 131 100,0 100,0
Bar Chart
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Tpéxouod eTTayVEAMATIKA KATACOTAON CUMMETEXOVTA/OUTAG
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Tpiyouou eTTayyEANATIKN KATACTOCH CUMMETEXOovTalouoag
Frequency Table
AMNAeTTIdpOON PE eTalpikd chatbots 3 ChatGPT
Frequency Percent Valid Percent Cumulative
Percent
Nai 114 87,0 89,8 89,8
Valid Oxi 13 9,9 10,2 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0




AMDNAETTIOpOON PE TIPOCWTIOTIOINPEVEG dlagnuioelg o€ social media

Frequency Percent Valid Percent Cumulative
Percent
Nai 99 75,6 78,0 78,0
Valid Oxi 28 21,4 22,0 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0

AMDNAETTIOpOON PE TIPOTACEIG TIPOIOVTWY GE NAEKTPOVIKA KOTACTH AT

Frequency Percent Valid Percent Cumulative
Percent
Nai 28 21,4 22,0 22,0
Valid Oxi 99 75,6 78,0 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0
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Kapio aAAnAeTtidpoon pe e@apuoyég TN

Frequency | Percent | Valid Percent Cumulative
Percent

Nai 3 23 24 2,4
Valid Oxi 124 94,7 97,6 100,0

Total 127 96,9 100,0
Missing  System 4 3,1
Total 131 100,0

AN e@apuoyn TN (un TTPoadIopIoHEVN)
Frequency Percent Valid Percent Cumulative
Percent
Valid Oxi 127 96,9 100,0 100,0
Missing  System 4 3.1
Total 131 100,0
Bar Chart

AMnAeTTiGpacn Je eTaipika chatbots R ChatGPT
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T
M

T
Ox

86



Percent

Percent

AMRAETTIGpaon HE TTpOCWTTOTTOINMEVES Slagnuicelg o social media

60

60—

407

20+

0=

Mt Oyl
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Kapia aAnAettidpaon Ye epappoyeg TN

1004
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Percent

40+

Mat O

Kapia aAAnAemridpaon pe epappoyég TN

AMN epappoy TN (un TTpocdiopIopEvn)

100

Percent

207

oy
Al epappoyd TN (un Tpocdiopiopévn)
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Frequency Table

Avnouxia yia TtapakoAoonon online dpaotnPIOTNTAC

Frequency Percent Valid Percent Cumulative
Percent
Nai 61 46,6 48,0 48,0
Valid Oxi 66 50,4 52,0 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0

Avnouxia yla cUANOYI TIPOCWTIIKWV dESOUEVWV XWPIg ouvaiveon

Frequency Percent Valid Percent Cumulative
Percent
Nai 111 84,7 87,4 87,4
Valid Oxi 16 12,2 12,6 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0
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Avnouxia yia dnuiovpyia TTopaTtAAVNTIKOU TIEPIEXOUEVOL aTTO TN

Frequency Percent Valid Percent Cumulative
Percent
Nai 26 19,8 20,5 20,5
Valid Oxi 101 77,1 79,5 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0
Avnouxia yio aTIWAEI0 aVOPWTIIVNG OAANAETTIdO pOCNC
Frequency Percent Valid Percent Cumulative
Percent
Nai 99 75,6 78,0 78,0
Valid Oxi 28 21,4 22,0 100,0
Total 127 96,9 100,0
Missing  System 4 3.1
Total 131 100,0
AAAN avnouxio oxeTIKA pe TN Xprion TN oTo YN@IoKO JAPKETIVYK
Frequency Percent Valid Percent Cumulative
Percent
Valid Oxi 127 96,9 100,0 100,0
Missing  System 4 3.1
Total 131 100,0
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Bar Chart
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Avnouyia yia TrTapakohoubnon online dpactnpidTNTAg
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AMnN avnouyia oXeTikd HE TH XPASN TN 6To Yn@IaKo HApKETIVYK

100+

60—

Percent

209

T
T

BMAN avnouyia oyeTikd ue T XpRon TN oTo yn@iako PdpKETIVYK

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Valid 127 96,9
Cases Excluded? 4 3.1
Total 131 100,0

a. Listwise deletion based on all variables in the
procedure.
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Reliability Statistics

Cronbach's Cronbach's N of Items
Alpha Alpha Based on
Standardized
ltems
,843 ,845 3

Item Statistics

Mean Std. Deviation N

H TN BonBda otn 3,89 , 799 127
onuioupyia o
OTOXEUMEVWV KAl OXETIKWV

dlagnuicewv

H TN BeATiwovel TNV 3,64 ,906 127
EUTTEIPIA TOU KOTOVAAWTA

aTa Yyneioka péoca

O1 rpotdoeig 3,31 ,980 127
TpoidvTwv/utrnpeciwv TN
gival XproIPeEG yia Tov/Tnv

KOTAVOAWTH
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Inter-ltem Correlation Matrix

H TN Bon6d otn

H TN BeATiwvel

O1 rpotdoeig

dnuioupyia o | TNV euTTEIpia TOU | TTPOIGVTWV/UTIN
oToxeUdEVWY | KaTavaAwTh ota | peoiwv TN eivai
KOl OXETIKWV WYnoelakda péoa XPNOIUEG YIa
dlapnuicewyv Tov/TV
KOATAVOAWTH)
H TN Bon6d otn dnuioupyia 1,000 ,635 ,621
TTIO OTOXEUPEVWV KOl
OXETIKWV dla@nuicewv
H TN BeATiwovel Tnv gutTeipia ,635 1,000 ,681
TOU KaTavaAwTA OTa
ynolakd péoa
O1 Trpotdoeig ,621 ,681 1,000

Tpoidviwv/uttnpeciwyv TN
gival XpNoIKES yIa Tov/TNV

KOTAVOAWTH

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Squared
Item Deleted if Item Deleted | Total Correlation Multiple
Correlation
H TN BonBd otn dnuioupyia 6,94 2,989 ,685 470
IO OTOXEUPEVWV KOl
OXETIKWV dla@nuicewv
H TN BeATivover Tnv gptreipia 7,20 2,572 ,733 ,537
TOU KOTAVOAWTH OTO
wnolaké péoa
O1 Trpotdoeig 7,53 2,378 722 ,523

TTPoIOVTWV/UTTNEECIWY TN
gival XproIPES yIa Tov/TnV

KATAVOAWTH
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Item-Total Statistics

Cronbach's Alpha if ltem Deleted

H TN BonBd atn dnuioupyia 110 OTOXEUPEVWV KOl OXETIKWV ,809
dlapnuicewy
H TN BeATILOvEl TNV EUTTEIPIA TOU KATAVAAWTH OTQ Yn@Iakd péoa 757
O1 rpotdoeig TTpoidviwv/uttnpeciwyv TN gival XpAGIPES yia Tov/Tnv 73
KATAVOAWTH
Scale Statistics
Mean Variance | Std. Deviation N of Items
10,83 5,520 2,349 3
Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Valid 127 96,9
Cases Excluded? 4 3.1
Total 131 100,0

a. Listwise deletion based on all variables in the

procedure.
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Reliability Statistics

Cronbach's Cronbach's N of Items
Alpha Alpha Based on
Standardized
ltems
,807 ,811 2

Item Statistics

Mean Std. Deviation N
O1 epappoyég TN eival eUKoAeG TNV 3,90 ,815 127
KaTavonon kal oTn Xprion
Agv atraiteitan 1I81QITEPN TEXVIKA YvWon yia 3,73 ,921 127
™ XpAon utnpeoiwv TN

Inter-Item Correlation Matrix

O1 epapuoyég TN gival
€UKOAEG OTNV KaTavonon

Kal oTn XpRon

Aev atraiteitan 1I010iTEPN
TEXVIKI YVWON yia TN

xpron utnpeciwv TN

O1 epappoyég TN eival eUkoAeg oTnv

Karavonon Kal oTn Xprnon

Aev attaiteital IDIAITEPN TEXVIKI yVWon yia TN

xprion utrnpeciwyv TN

1,000

,682

,682

1,000
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Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Squared
Item Deleted if tem Deleted | Total Correlation Multiple
Correlation
O1 epappoyég TN gival 3,73 ,848 ,682 465
€UKOAEG OTNV KATAVONON KAl
oTn xprion
Agv atraiteitan 1d10iTEPN 3,90 ,664 ,682 ,465
TEXVIKA YVWon yia Tn XpAon
utnpeciwv TN

Item-Total Statistics

Cronbach's Alpha if Item Deleted

O1 epappoyég TN eival eUKOAEG OTNV KATavonon Kal oTn XpAon

Agv atraiteitan IB1IQITEPN TEXVIKA YVWON Yia Tn Xprion utnpeciwv TN

Scale Statistics

Mean Variance

Std. Deviation

N of Items

7,63 2,637

1,593
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Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Valid 127 96,9
Cases Excluded? 4 3.1
Total 131 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Cronbach's N of Items
Alpha Alpha Based on
Standardized
ltems
,859 ,860 2

Item Statistics

Mean Std. Deviation N
O1 eIXEIPAOEIG 2,36 1,021 127
xpnoigotroiodv TN pe
gefacud oTnv I0IWTIKOTNTA
TWV XPNOTWV
Alag@dvela eTIXEIPACEWY OTN 2,27 ,955 127
xpron dedopévwy péow TN
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Inter-Item Correlation Matrix

O1 emTiXeIpnoeIg

XPNOIUOTIoIoUV

Alapaveia

ETTIXEIPNOEWV

TN ue oeBaoud oTn Xpnon
otV oedopévv
1I01WTIKOTNTA TWV péow TN
XPNOTWV
O1 emIXEIPAOEIG 1,000 754
xpnoipotrololv TN ue
gefacud otnv IBIWTIKOTNTA
TWV XPNOTWV
Ala@dveia eTTIXEIPATEWY OTN , 754 1,000

xpron dedopévwy péow TN

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Squared
Item Deleted if Item Deleted | Total Correlation Multiple
Correlation
O1 emXeIpRoEIg 2,27 ,912 , 754 ,569
xpnoigotroiodv TN pe
ogfaocud oTnV IBIWTIKOTATA
TWV XPNOTWV
Alo@Avela eTTIXEIPACEWY OTN 2,36 1,042 , 754 ,569
xprion dedopévwy péow TN
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Item-Total Statistics

Cronbach's Alpha if Item Deleted

O emixeipnoeig xpnoigotrololv TN pe oeBacpd otnv 1ISIWTIKOTATA
TWV XPNOTWV

Alagavela emixeipAoewy oTn XpHon dedopévwy péow TN

Scale Statistics

Mean Variance Std. Deviation N of Items
4,63 3,425 1,851 2
Reliability
Scale: ALL VARIABLES
Case Processing Summary
N %
Valid 127 96,9
Cases Excluded? 4 3.1
Total 131 100,0

a. Listwise deletion based on all variables in the
procedure.
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Reliability Statistics

Cronbach's Cronbach's N of Items
Alpha Alpha Based on
Standardized
Items
774 , 787 5

Item Statistics

Mean

Std. Deviation

OETIK OTACN ATTéVAVTI TNV
evowpdatwon TN aTo

WNQIOKS PAPKETIVYK

MpoBupia TTapoxng

OedouEvwY YIa

TIPOCWTTOTTOINUEVEG

TpoTdoeIg Pe dlagdaveia

Mportipunon

TIPOCWTTOTTIOINUEVWY

dlapnuiccwv péow TN

evikA epmmoToolvn o€

TEXVOAOYiEG aQUTOUATIOUOU

kai TN

MeAAovTIKN TTPOBEDN
aAANAeTTIOpaONG HE

uttnpecieg TN

3,63

2,76

3,31

3,06

3,567

,889

1,239

1,089

,906

922

127

127

127

127

127
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Inter-Iltem Correlation Matrix

O¢TIKN OTACN MpoBupia Mpotipnon levikn
aTTévavTi TNV TTapOxNG TTPOCWTIOTTOINY | EUTTIOTOCOUVN O€
evowpdrwon oedopévwy yia EVv TEXVOAOYiEG
TN oT10 YN@IaKo | TTPOCWTTOTTOINY dlapnuicswv auToPOTIOUOU
MAPKETIVYK €VEG TTPOTACEIG pMéow TN kal TN
pe dlapdveia
OETIK) OTACN ATTEVAVTI TNV 1,000 ,285 ,343 ,502
evowpdatwon TN aTo
WNPIOKO PHAPKETIVYK
MpoBupia TTapoxng ,285 1,000 ,334 ,445
Oedouévwy yia
TIPOCWTTOTTOINUEVEG
TrpoTdoeig pe dlagdaveia
Mportipnon ,343 334 1,000 527
TTPOCWTTOTIOINUEVWV
dlapnuicewv péow TN
levikr eymmioTooUvn o€ ,502 ,445 ,527 1,000
TEXVOAOYIEG aQUTOUATIOUOU
kal TN
MeAAovTIKA TTpGBeoN ,432 ,393 ,429 ,555

aAANAeTTIdOpOONG HE
uttnpecieg TN
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Inter-ltem Correlation Matrix

pe uttnpeoieg TN

MeAAovTIKA TTp60e0n aAAnAeTTidpaong

O¢TIK oTACN aTrévavTl TNV evowudaTtwaon TN oTo ynelakd

MAPKETIVYK

MpoBupia TTapoxng dedOUEVWV YIA TTPOCWTTOTTOINUEVES TTPOTACEIG

pe Slapaveia

MpoTtiunon TTpoowTToTToINUEVWY dla@nuicewy péow TN

eviKr epTTiIoTOOUVN O€ TEXVOAOYiEG auTopaTiopou Kai TN

MeAAovTikA TTpdBeon aAAnAeTTidpaong pe utrnpecieg TN

432

,393

,429

,5655

1,000

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Squared
Item Deleted if tem Deleted | Total Correlation Multiple
Correlation
O¢TIK OTACN ATTéVAVTI TNV 12,70 10,021 ,499 ,290
evowpdtwon TN oTo
WNQIOKO PHAPKETIVYK
MpoBupia TTapoxng 13,57 8,659 470 ,237
Oedouévwy YIa
TTPOCWTTOTTOINUEVEG
TTpoTdoeig e dlagdaveia
Mportipunon 13,02 8,968 ,531 314
TIPOCWTTOTIOINUEVWV
dlapnuicewv péow TN
eviKA euTiIoTOOUVN O€E 13,27 9,023 ,693 ,491
TEXVOAOYiEG aQuTOUATIOUOU
kal TN
MeAAovTIKN TTPOBEDN 12,76 9,372 ,602 ,378

aAANAeTTIdpOONG HE
uttnpecieg TN
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Item-Total Statistics

Cronbach's Alpha if Item Deleted

O¢TIKN) 0TACN aTrévavTl aTnv evowpaTwon TN oTo yneiako , 749
MAPKETIVYK

MpoBupia TTapoxng dedOUEVWV YIA TTPOCWTTOTTOINUEVES TTPOTACEIG Jq72
pe Slapaveia

MpoTtiunon TTpoowTToTToINUEVWY dla@nuicewy péow TN , 739
evikr epTTiIoTOOUVN O€ TEXVOAOYiEG auTopaTiopou Kai TN ,689
MeAAovTikA TTpdBeon aAAnAeTTidpaong pe utrnpecieg TN 17

Scale Statistics

Mean Variance Std. Deviation N of Items
16,33 13,620 3,691 5
Descriptives

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
PU_mean 127 1,00 5,00 3,6115 ,78316
PEOU_mean 127 2,00 5,00 3,8150 ,79633
Al_acceptance_mean 127 1,40 5,00 3,2661 ,73810
Valid N (listwise) 127

105



Notes

Output Created
Comments
Active Dataset
Filter
Weight
Input
Split File

N of Rows in Working Data
File

Definition of Missing

Missing Value Handling

Cases Used
Syntax

Processor Time
Resources

Elapsed Time

27-JAN-2026 17:29:18

DataSet0
<none>
<none>
<none>

131

User-defined missing values are

treated as missing.

Statistics for each analysis are based
on cases with no missing data for any

variable in the analysis.

ONEWAY Al_acceptance_mean BY

generation

/STATISTICS DESCRIPTIVES
HOMOGENEITY

/MISSING ANALYSIS.

00:00:00,02

00:00:00,00
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Oneway

Al_acceptance_mean

Descriptives

Mean Std. Deviation | Std. Error [ 95% Confidence
Interval for
Mean
Lower Bound
Generation Z (yevvnuévol 56 3,1393 , 74436 ,09947 2,9399
peTd 10 1997)
Millennials / Generation Y 36 3,3778 , 73099 ,12183 3,1304
(1981-1996)
Generation X (1965-1980) 35 3,3543 , 72451 ,12246 3,1054
Total 127 3,2661 ,73810 ,06550 3,1365
Descriptives
Al_acceptance_mean
95% Confidence Interval Minimum Maximum
for Mean
Upper Bound
Generation Z (yevvnuévol yetd 1o 1997) 3,3386 1,80 4,60
Millennials / Generation Y (1981-1996) 3,6251 1,80 5,00
Generation X (1965-1980) 3,6032 1,40 4,80
Total 3,3958 1,40 5,00
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Test of Homogeneity of Variances

Al_acceptance_mean

Levene Statistic df1 df2 Sig.
417 2 124 ,660
ANOVA
Al_acceptance_mean
Sum of Squares df Mean Square F Sig.
Between Groups 1,622 2 ,811 1,500 ,227
Within Groups 67,023 124 ,541
Total 68,644 126
Post Hoc Tests
Multiple Comparisons
Dependent Variable: Al_acceptance_mean
Tukey HSD
(I Fevia (J) Fevia Mean Difference | Std. Error Sig.
OUPPETEXOVTO/OUTOG guppETEXOVTO/OUTOG (I-J)
Millennials / Generation Y -,23849 ,15705 ,286
Generation Z (yevvnuévol (1981-1996)
METa TO 1997)
Generation X (1965-1980) -,21500 ,15841 ,367
Generation Z (yevvnuévol ,23849 ,15705 ,286
Millennials / Generation Y USTd T0 1997)
(1981-1996)
Generation X (1965-1980) ,02349 ,17452 ,990
Generation Z (yevvnuévol ,21500 ,15841 ,367
Generation X (1965-1980)
peTd 10 1997)
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Millennials / Generation Y
(1981-1996)

-,02349

,17452

,990

Multiple Comparisons
Dependent Variable: Al_acceptance_mean

Tukey HSD

(I) Fevia ouppeTéxovta/oucag (J) M'evid ouppeTéxovta/ouoag

95% Confidence Interval

1996)

Lower Bound Upper Bound
Millennials / Generation Y (1981— -,6111 ,1341
Generation Z (yevvnuévol PeTd 10 1996)
1997)
Generation X (1965—-1980) -,5908 ,1608
Generation Z (yevvnuévol HeTa 10 -,1341 ,6111
Millennials / Generation Y (1981— 1997)
1996)
Generation X (1965-1980) -,3905 4375
Generation Z (yevvnuévol HeTa 10 -,1608 ,5908
1997)
Generation X (1965-1980)
Millennials / Generation Y (1981— -, 4375 ,3905

Homogeneous Subsets

Al_acceptance_mean

Tukey HSD?#P

levid ouppeTéxovta/ouocag N Subset for alpha
=0.05
1
Generation Z (yevvnuévol 56 3,1393
peTd 10 1997)
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Generation X (1965-1980)

Millennials / Generation Y
(1981-1996)

Sig.

35

36

3,3543

3,3778

,314

Means for groups in homogeneous subsets are displayed.

a. Uses Harmonic Mean Sample Size = 40,428.

b. The group sizes are unequal. The harmonic mean of the

group sizes is used. Type | error levels are not guaranteed.

Correlations

Correlations

O1 emmixeipnoeig Avnouyia yia PU_mean
Xpnoiuotroioly | TrapakoAoubnaon
TN pe oeBaoud online
otnv dpacTnPIdTNTAG
1IOIWTIKOTNTA TWV
XPNOTWV
Ol £TTIKEIPATEIC Pearson Correlation 1 -,138 287"
xpnoiyotrololv TN ue
Sig. (2-tailed) ,122 ,001
gefaoud oTnv IBIWTIKOTNTA
TWV XPNOTWV N 127 127 127
Pearson Correlation -,138 1 -,337"
Avnouyia yia
TTapakoAouBbnon online Sig. (2-tailed) ,122 ,000
dpaoTnpIéTNTA
pacThpioTITAS N 127 127 127
Pearson Correlation ,287" -,337" 1
PU_mean Sig. (2-tailed) ,001 ,000
N 127 127 127
Pearson Correlation ,025 -,373" 3677
PEOU_mean
Sig. (2-tailed) ,784 ,000 ,000
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N 127 127 127
Pearson Correlation ,381" -,278" ,665™
Al_acceptance_mean Sig. (2-tailed) ,000 ,002 ,000
N 127 127 127
Correlations
PEOU_mean Al_acceptance_mea

n

O1 emixeIpRoeIg xpnoigoTrolotv TN

ME oeBacps oTnVv IBIWTIKOTNTA TWV

XPNOTWV

Avnouyia yia TTapakoAoubnon

online dpacTtnpIdéTNTAG

PU_mean

PEOU_mean

Al_acceptance_mean

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

,025
,784
127
-,373
,000
127
,367"
,000

127

127

429"
,000

127

,381
,000
127
-,278
,002
127
,665™
,000
127
429"
,000

127

127

**_Correlation is significant at the 0.01 level (2-tailed).
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Regression

Variables Entered/Removed?

Model

Variables Variables Method

Entered Removed

PEOU_mean, .| Enter
PU_mean,
Avnouyia yia
TTapakoAouBnon
online

dpaoTnpIoTNTOCP

a. Dependent Variable: Al_acceptance_mean

b. All requested variables entered.

Model Summary

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 ,6942 ,482 ,469 ,53767

a. Predictors: (Constant), PEOU_mean, PU_mean, Avnouyia yia

TrapakoAouBnon online dpacTnpIdTNTOG
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ANOVAZ

Model Sum of Squares df Mean Square F Sig.
Regression 33,087 3 11,029 38,151 ,000°
1 Residual 35,558 123 ,289
Total 68,644 126

a. Dependent Variable: Al_acceptance_mean

b. Predictors: (Constant), PEOU_mean, PU_mean, Avnouyia yia TTapakoAoUBnon online

dpaoTnPIGTATAG
Coefficients?
Model Unstandardized Coefficients Standardized t
Coefficients
B Std. Error Beta
(Constant) ,516 ,401 1,286
Avnaouyia yia -,001 ,106 ,000 -,006
TTapakoAouBnon online
1 OpaaTnPIOTNTAG
PU_mean ,553 ,068 ,587 8,183
PEOU_mean ,197 ,067 ,213 2,925
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Coefficients?

Model

Sig.

(Constant)
Avnaouyia yia TapakoAouBnon online dpacTnpIéTNTOG
PU_mean

PEOU_mean

,201

,995

,000

,004

a. Dependent Variable: Al_acceptance_mean

Regression
Variables Entered/Removed?
Model Variables Variables Method
Entered Removed
] PEOU_mean, .| Enter
PU_mean®
evikA . | Enter

gUTTIOTOOUVN O€
2 TEXVOAOYiEG
QuTOMATIOHOU
Kai TNP

a. Dependent Variable: Al_acceptance_mean

b. All requested variables entered.
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Model Summary

Model R R Square Adjusted R Std. Error of the
Square Estimate

1 ,6942 ,482 474 ,53550

2 ,871P ,759 ,753 ,36688

a. Predictors: (Constant), PEOU_mean, PU_mean

b. Predictors: (Constant), PEOU_mean, PU_mean, "evikA gepmmoToolvn

o€ TeXVoAoyieg autopatiopou kai TN

ANOVAZ

Model Sum of Squares df Mean Square F Sig.

Regression 33,087 2 16,543 57,691 ,000°
1 Residual 35,558 124 ,287

Total 68,644 126

Regression 52,088 3 17,363 128,994 ,000°
2 Residual 16,556 123 ,135

Total 68,644 126

a. Dependent Variable: Al_acceptance_mean

b. Predictors: (Constant), PEOU_mean, PU_mean

c. Predictors: (Constant), PEOU_mean, PU_mean, "'evikr] eutrioToo0VN O€ TEXVOAOYiEG

auTouaTiopou kai TN
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Coefficients?

Model Unstandardized Coefficients Standardized t
Coefficients
B Std. Error Beta
(Constant) 514 275 1,867
1 PU_mean ,553 ,065 ,587 8,448
PEOU_mean ,197 ,064 213 3,066
(Constant) ,226 ,190 1,186
PU_mean ,289 ,050 ,307 5,780
2 PEOU_mean ,120 ,045 ,130 2,698
[evikr gummioToolvn o€ ,502 ,042 ,616 11,882
TEXVOAOYiEG auTOUATIONOU
kai TN
Coefficients?
Model Sig.
(Constant) ,064
1 PU_mean ,000
PEOU_mean ,003
(Constant) ,238
PU_mean ,000
2
PEOU_mean ,008
[evikr] eummioTOoUVN O€ TEXVOAOYieG auTopaTiopou kai TN ,000

a. Dependent Variable: Al_acceptance_mean
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Excluded Variables?

Model Beta In t Sig. Partial
Correlation

[evikr gummioToolvn o€ ,616° 11,882 ,000 731
1 TEXVOAOYiEG auTopaTIopOU

kKol TN

Excluded Variables?
Model Collinearity Statistics
Tolerance

1 "evikr epTTiIoTOOUVN O€ TEXVOAOYiEG auTopaTiopou Kai TN ,730P

a. Dependent Variable: Al_acceptance_mean

b. Predictors in the Model: (Constant), PEOU_mean, PU_mean
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Kupia NTagiou,

Fag evnueEpdves 3T TO EPEUVNTIKG NpwTdkorho pe Titho «H Anodoxr Tng
Texwnmrig Nonpoolvng oo ¥ngiakd Mapkenivyk and T Generation Z, Toug
Millennials ka1 T Generation X ornv EAMSa= &xel eAeyxBei and Tnv Enimponry
AravTohoyiag-BionBikrig Tow Maveniornuiou Nednohig Magpog n onoia yvwpodoTei
unép Tng diIeEaywyng TN Epeuvac. Zac napakaii AABETE undwn OTI N
OUYKEKDILEYN EpEUVa EXE eyKpIBEl yia &va EToc Kal 10X UEl yiIa TUMADYT)
dedopévev now Sev Ba yivouw ommv Kunpiokr Anpokparia. MNapakakd onwg
BeBaiwBsiTeE 0T N Kukhogopia Tou nAskTpovikoD cuvdiopou Jev Ba cupnsplAdBesl
kaToikoug Tng Kunpiaknc AnuokpaTiac. Appddio dpyavo To onoio gival unedBuvao
¥ia Eykpion yia cukdoyr Sedopivww ornv Kunplakr Anpokpartia givar n EBwvikn
Ermitponr BionBikrig Kdnpou. Zag napakahm onwe eAEyEETE Eniong Toug
KavovIiopoUG Kal TIG OnoIecdnnoTe GEovToAOYIKES EMITRONEC XPEIALECTE and T
wwpa nou Ba ouhAEEeTe Ta Sedopéva oac.

Mg exTipnon,

Ap Mapioc Apyupidng
Ka8nynmmeg ZupfouvAeuTikng Wuxohoyiag
MNpoedpog EmiTponnc

Mevemariipns Nedrokg Médpou. Axsgapog Aaing 2, 8142 MNdpog, Kimpog

Tk «357 26 B43300, Sof, +357 26 931944, Email: infofdnug ac.cy Website: www.rup.ac.cy

EpwrnuaroAdyio

MEPOZ A: Anpoypa@Ika ZTolxeia

A U A W N -
—_ = T = —= -

Moié givai To QUAO 0ag;

Ze Tro1é mepioyr| NG EANGGOG BpioKeoTe;

Moid gival n nAikia oag;

Z€ 010 YeVIA BEWPEITE OTI AVAKETE;

Mo16 gival 10 €TTITTEDO TNG EKTTAIDEVTTIS OAG;

Mo1d gival n Tpéxouaa £TTAYYEAUATIKY) 0ag KATAoTAON;

118



MEPOZ B: E¢oikiwon pe Tnv Texvnti Nonpoouvn

7) Nboo &oikiwpévog/n gioTe pe Tov 6po ‘Texvnty Nonpoouvn' Kai TIG EQAPHOYES TNG
OTO YNQIaKS PAPKETIVYK; (KAipaka likert)

8) 'Exere xpnoipotroinoel i aAnAeTIOpacel e epappoyEg/utinpeaicg TTou Baailovtal
o¢ Texvnr) NonuooUvn; (Nai/Oxi)

9) Me moié¢ amd TIC TApakATW €QapuoyEs  Texvntg  Nonupoouvng  €xete
aMnAemIdpacel; (TToAMaTTARG emIAOYAG)

MEPOZ I': AvrihauBavopevn Xpnoiuortnta (kAipoka likert)

10) H 1exvntA Nonpoauvn Bondd Ti¢ TTIXEIPATEIS VO BNUIOUPYOUV TTIO GTOXEUUEVES KOl
OXETIKEG BlAQNUICEIS

11) H Texvnt Nonuoauvn BeATiwvel TV EUTTEIRIA TOU KOTAVOAWTA GTA Wn@lakd péoa

12) O1mpotaoeig mpoidviwv/utnpeaiwy Tou Baaifovtal o€ TexvnTr) Nonuoauvn gival
XPNOIHEG YIa EPEVT

MEPOZ A: Avrihaupavopevn eukoAia xpnong (kAipaka likert)

13) O1epappoyég r utmnpeaieg ou Baaifovral atnv Texvn NonuoaUvn €ivar EUKOAES
gTnV Karavonan Kai atnv XpAon toug

14) Aev amaiteitar 181aiTepn TEXVIKA yvWon yia va eTweEANBw oo uTnpeaieg TTou
xpnaoiyotroiouv v Texvn Nonpoauvn

MEPOZ E: EpmioTooUvn kai IdiwTikétnTa (KAidaka likert)

15) Eipar BéBaiog/n 611 o1 £TMIXEIPATEIS Xpnaiuotrolouv Ty Texvnt Nonpooulvn e
0€BACTPO TTPOG TNV IBIWTIKOTATA TWV XPNOTWV

16) MoTelW OTI 01 ETMIXEIPACEIC €ival OIAPAVEIS OXETIKA WE TOV TPOTIO TIOU
Xpnoiyotolouv ta dedopéva pou amd v fondeia g Texvntag Nonuoouvng

17) Avnouxw Yyio TNV TIPOCTACIA TWV TIPOOWTTIKWY Wou  dedopévwy  dTav
xpnoipotolgital Texvnt NonpooUvn 610 Yn@Iako JOPKETIVYK

18) MMoi6 amd 10 TAPAKATW CAG AVNOUXED TIEPITCOTEPO OXETIKA WE TNV XPHOTN TNG
Texvntig NonuooUvng oTo Wn@Iako PAPKETIVYK; (TTOAATTAARG emTIAOYNAG)

MEPOZ XT: Ztdon kai Mpbédecon Amrodoxng (kAipaka likert)

19) Oecwpw Betik Vv evowudtwon TS Texvnmig Nonuoolvng o010 Wn@iokd
HAPKETIVYK

20) Oa Apouv TPGBUNOG/N va EMITPEYW OE Wi ETTIXEIPNON va XPNOILOTIOIEI OEdOUEVA
HOU YIO VO MPOU TIPOOQEPEl TTPOCWTIOTIOINUEVEG TIPOTACEIS, UTTO Tnv TIPoUTTO0ean TN
dlapaveiag

21) Oa mpotiyoloa va AapPdavw AyOTEPES VEVIKEG dlaQNnUICEIC Kal TIEPICOOTEPES
TTPOCWTTOTTIOINUEVEG TTPOTACEIS Péow Texvntrig Nonuoouvng
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22) TevIK@ epTTIOTEVOMAI TIG VEEG TEXVOAOYIEG TTOU XPNOIMOTIOIOUV QUTOMATIONO 1
Texvnti Nonupoouvn

23) Z& moI0 PaBud okotreleTe va aAANAETIOpAcETE 01O PEAOV PE  uTInpETied/
TAATQOPUES TTOU XpnolyoTrololy TexvnTh Nonuoauvn;

24) Exete kamo10 axOMo i) okéwn OXETIKA Pe TN Xprhon g Texvnig Nonpoauvng oo
WNOIOKO PAPKETIVYK; (QVOIXTH £pWTNON)

120



