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EuxopioTieg

2€ OUTO TO anpeio Ba NBeAa va euxapIoTow oMo Kapdiag GAOUC EKEIVOUC TIOU
KATESTNOOV TNV EKTOVNGOT OUTAC TN £PYATIOG EQIKTH, CUPBAANOVTAC OTO €pYO
pou. Idlaitepa BEAW va €LXOPIOTACW TOV EMIPBAEMOVIO KABNyntr HOUL K.
Kwvaotavtivo Pnyomoulo, 6mou  pe €00TOXEC MOAPOTNPNACEL, KPITIKA HATIA,
OUEIWTO EVOIPEPOV, GLVEXA Kal AUEDN ETIKOIVWVIa, OX1 OmAd CUVEBOAE TNV
EKTANPWON OUTAG TNG €PYOaiag, aAAd POU PETEOWOE EVOV VEO TPOTIO OKEWNC.
TENoC, Ba BeA va ELXAPIOTAOW TEPIOCOTEPO OO KABE GANOV TNV OIKOYEVELD
MOL KOl TN 6OVTIPOPO MOV, TIOU e €XOUV OTNPIel Pe Tepioala aydmn o€ KAbe

Bruo Tou aKadnUaikoL pou Tagldiov.
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Elcaywyr)

To Eocwteplikd MOAPKETIVYK €ival pia oOyxpovn Tpocgyyian dloiknong Kai
EMKOIVWVIOG TOU €QAPUOLEl TIC OPXEC TOU MHAPKETIVYK MPECO OTNV  ETOIPEIQ,
AVTIPETWTIICOVTOC TOUC EPYOLOPEVOLC W ECWTEPIKOUC TEAATEC. ZTOXOC TOU deV Eival Yévo
N METAO00N TANPOPOPIwWY, AAAG KUPIWC N ELBLYPAPHION TWV TPOCWTIKWY a&lwV Kal TwV
TPOCOOKIWV TWV €PYOLOUEVWV HE TNV KOUATOUPO Kal TOUC OTPOTNYIKOUC OTOXOUC NG
emixeipnonc. Kevipikd poAo mailel n €0WTEPIK EMKOWVwvia, 10iwg oOtav €ival
OLCTNUOTIKI, O1O@AVIC KOl OU@idpoun, EVIOXVEL TNV EUTIIOTOCDVN, TN CUPHETOXT Kal OiVel
vonua atn 60VAEIA. TOUTOXPOVA, O WNPIOKOG ETAOXNUATIOUOG £XEL OAAGEEL PILIKA TOV
TPOTO 1oL o1 EpyalOuEevol EMIKOIVWVOUV Kal auvepydlovTal. Epyaieia OTw¢ Ta E00TEPIKA
KolvwvIKa oiktua (Tm.x. Microsoft Teams, Workplace by Meta) mpoo@épouv VEEC
dLVOTOTNTEC Yyla QUECSN OAANAEMIdpacon, avIOAAQYy] yvwong Kail evioxuon Tng
OMadIKOTNTAC. QOTO00, N BETIKN TOUG EMidpaan dev €ival dedopEVN apoL eEapTatal amd
TO TWE EVOWHOTWVOVTOI OTN OTPOTNYIKI] EMKOIVWVIOE Kal amd TIC TPAKTIKES dlaxEipiang

TPOCWTIKOU TIOU T GUVOJEVOULV.

Ot ouyxpoveg mpakTikeG HR, Baaidovtal atn dikatoolvn, TNV LTOCTAPIEN KOl TNV
eVOUVAUWOT Kal PTOPOLV VO AEITOLPYAOOLY W KOTAAUTNG Y10 OLENUEVN YUXOAOYIKN
euegia kal otabepr) epyaatakn 6€apevan. MapdAo mou n d1EBVC BIBAIoypaia £xel dei&el
TN ONUOCIO TNG E0WTEPIKAG EMIKOIVWVIOC, Twv Yn@aKwy epyorciwv Kal twv HR
TIPAKTIKWVY, 0TNV EAAGSO 01 OXETIKEC EPEVVEC €IV TEPIOPITUEVEC. I1DIAITEPT TIEPIOPITEVN
gival N YEAETN TOUL TWC aUTOI o1 MapAyovTeg Aeitovpyolv padi, o€ €va TePIBAAAOY pE
TOAITIOUIKEG KOl OPYOVWOIAKEG 18101TEPOTNTEC. H mopovoa SIMAWHOTIKA Epyacia
OTOXEVEL va KOAOWEL OUTO TO KeVO, €EETALOVTOC TWC N E0WTEPIKN EMKOIVWVIa, N Xpron
E0WTEPIKWV social media Kal 01 TPOKTIKEC AvBPWTIVOU dLVAUIKOL EMNPEAOLY TNV YUXIKN
euedia Twv epyalopévwv Kal TEAIKA TO €Mimedo OEGUELONE TOUG TNV Epyaaia Toug. H
MEAETN O1EPELVA TOOO TIC APETEC OXETEIG METAED AUTWV TV TOPAYOVTWY 000 KAl TO TWG

N WUXIKN) €VEEia Asttoupyei w¢ VOIAPETOC KPiKOC.

H epyaoia xwpiletal oe t€00epa KOPIO KEPAANIO. ZTO TPWTO TMOPOUCIALETAL N
BIBAIOYPAPIKE) OVOOKATINGT, N XOPTOYPAPNON TwV OXE0EWY PETAED TWV EVWOIWV Kal Ol
EPELVNTIKEC LTOBEDEIC. 2TO OEVTEPO TEPIYPAPETOL N pEBodoAOyia, dnAadr) 0 TPOTOC

die€aywyng e €peuvag, To dEiypa Kal Tta epyoAcia METPNONC. ZTO TPITO KEPAAAIO



TOPOLCIAZOVTOL TO OMOTEAECUATA TNG EPYOCIAC KOl 0TO TETOPTO Ol TIEPIOPICHOI Kal Ol
TIPOTOCEL VIO PEAAOVTIKN €peuva. TEAIKOC 0TOX0C, €ival omo Tn uia va euBabivel
BewpnTikd oto Eowtepikd MAPKETIVYK KOl VO OWOEl TIPOKTIKEC KOl EQAPUOCIUES
OUMPBOUVAEC OTIC EAANVIKEC ETIXEIPNTELG, WOTE VA XPNOIKOTIOIO0V KOAUTEPO TNV ECWTEPIKNA
EMKOIVWVIO Kal Ta Pn@Iaka epyoAeia yio va BEATIOO0LV TO EPYACIAKS KAIpa, TNV PUXIKA

€VEEIO KOl TN GUVOAIKK] OTOd0CN TWV EPYALOMEVWV TOUC.
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MepiAnyn

H napoloa SIMAWUOTIKN epyacia e€eTALEl TOV POAO TNE ECWTEPIKNAG EMIKOIVWVIALC,
TNG XProNG ECWTEPIKWV PECWY KOIVWVIKAG OIKTUWONG KOl TV TPOKTIKWY 0vOpwTiivou
duvapikol aTn dlopopewaon TNC WUXIKNAC €vegiag Kal TG EPYOCIOKAG dEGUELONG TWV
epyadopévwy. ApXIKA N Tapoloa SIMAWHOTIKA ME OpXN TO BEwpnTIKO TAQICIO TOU
Eowtepikod MApKeTIVYK Kol T Ocwpia Kovwvikrc AVToAaynig, diEpeuvATal Twe Ta
WnN@loKa epyoAeia EMIKOIVWVIAE KOl 0l GUYXPOVEC TPAKTIKEG AVBPWTIVOU AUVOUIKOU
eVIoX00UV TN GUUMETOXNA, TNV EUMIOTOOUVN Kal TNV OECUELON TWV EPYOLOUEVWY OTOV

0pyaviao.

H épeuva mpoyuatomolnbnke pe TOCOTIKA peBodoAoyia, péow Sopnuévou
epwINUOTOAOYiov, ot deiypa 152 epyalopévwv amo dlaQOPETIKOUC KAGdouC. Ta
anmoTeEAEOUATO OEiXVOUV OTI 1 QMOTEAECUATIKA E0WTEPIKI EMIKOIVWVIO Kal N xpron
€0WTEPIKWV social media guvdéovTal BETIKA e TNV PUXIKN EVEEIN, VK 01 UTIOOTNPIKTIKEC
TPOKTIKEC HR eviox0ouv TEPAITEPW TNV ELNUEPIO KAl TNV EPYOCIAKN JECUELTN TWV
epyalopevav. Kevipikd e0pnua NG HEAETNC OMOTEAEL TO yeyovacg OTI n YuXIKA VEia
AEITOLPYEL WC 0 TANPWC SIOPETOAABNTIKOC TIAPAyovVTOC 0NV 0XE0N HETAED TWV EPYOAEIWV

E0WTEPIKOV PAPKETIVYK KOl TNE EPYOCIOKNAG OEGUEVONC.

Ev KatokAeidl, ta eupruata umoypoupidouv TNV avaykn yio OTPOTNYIKN
aglonoinon TwWv €0WTEPIKWV social media Kal Twv TPOKTIKWYV HR, TPOKEIMEVOL OL
EAMNVIKEC ETIXEIPNOEIC va €VIoXDOOUV TO EPYACIAKO KAipo, TV omodoon Kai tnv

HOKPOTIPOBETUN 0pYaVWTIKA 0TABEPOTNTO.



Abstract

This thesis examines the role of internal communication, the use of internal social
media, and human resource management practices in shaping employees’ psychological
well-being and work engagement. Based on the theoretical framework of Internal
Marketing and Social Exchange Theory, the study investigates how digital communication
tools and modern Human Resource practices enhance employees’ participation, trust, and

commitment within the organization.

The research was conducted using a quantitative methodology, through a
structured questionnaire administered to a sample of 152 employees from various sectors.
The findings show that effective internal communication and the use of internal social
media are positively associated with psychological well-being, while supportive HR
practices further strengthen employees’ well-being and engagement. A central finding of
the study is that psychological well-being functions as a fully mediating factor in the

relationship between internal marketing tools and work engagement.

In conclusion, the results highlight the need for the strategic utilization of internal
social media and HR practices in order for Greek organizations to improve the work

climate, employee performance, and long-term organizational stability.



KepaAaio 1 BiBAloypa@ikr avaokomnon

1.1 EowTtepIko MdapkeTivyk (Internal marketing)

To EcWTEPIKO MAPKETIVYK 0pilETal w¢ Yia aTPATNYIKI) TTPOGEYYIoN ToL 0&loToIET
TIC APXEC TOU HAPKETIVYK OTO E0WTEPIKO TOU OPYAVIOHOU YE OTOXO TNV ELBLYPANUICN TWV
alwv, TNC KOUATOUPOC Kal TV OTOXWV TNC EMIXEIPNONG PE TIC AVAYKEG, TO KivnTpa Kal
Tov BoBuo déopeuonc Twv epyalopevay. Onwe emonuaivouv ol Belasen kal Belasen,
(2019), TO €OWTEPIKO MAPKETIVYK AEITOUPYEi WC TO BEPEMINdEC EPYaAEio TNC
OAOKANPWUEVNG ETAIPIKAG ETMIKOIVWVIOC, N oToia eviaXVEl T d1o@AVELD, TNV EPTIOTOCOVN
Kal Tn ouvoxn avdueoa oTn dloiknon Kol T0 avepwmivo SUVOMIKO. H €0WTEPIKA
EMKOIVWVI, EMOPEVWCE, OEV OMOTEAEL AMAR O1adIKOTIa EVUEPWANC, OANG HIO OTPATNYIKN
TOU EVOUVOMWVEL TNV ETAIPIKI) KOUATOUPO, EVIOXUEL TNV YUXOAOYIKA OECUELTN KOl

dnuiovpyei £va MEPIBAAOV GUUHETOXAG.

H 8¢on auth evioxvetal omd ) PeAétn Twv Frandsen kot Johansen, (2014), ol
omoiol umoaTnpifouv OTI N ETAIPIKA EMIKOVWVIO EEEAIXBNKE OE HIO OAOKANPWUEVN
OTPATNYIKA AEITOUPYIQ, IOV CUVTOVILEl ECWTEPIKA KOl EEWTEPIKA UNVOOTA PE OKOTIO TNV
gvioxuon ¢ ETAIPIKAC TOUTOTNTAC KOl TN dlATAPNON OUCIACTIKWY OXECEWV HE TO
evolo@epovTa péEPN. H mpooéyylon autr] cuvoéeTal Gueca PE TN QIAOCOQio TOL
EOWTEPIKOU PAPKETIVYK, KOBWC OTOXEVEL OXI POVO OTNV €VNUEPWON, OAAG OTnv
KOAAIEPYELD VO €vepyol, oLVAICONUATIKA OEPEVOL Kal TAPAYWYIKOD avBpwmivou

duvVapIKOU.

H omoTeAEOPOTIKOTNTO OUTAG TN OTPATNYIKNC e€apTaTal o€ PeydAo Babuod amod
TN owoTh aélomoinon Twv d10Béciywy péowv emikovwviac. Ot Belasen kot Belasen,
(2019) umoypappidouv TN onuagcia TNC dNUIOLPYIOC CUVEKTIKWV Oa@NYNOEWV OTOUC
UN@1oKoLE XWPOUC, Ol OTTOIEC GUMBAAAOLY GTN SIAUOPPWAON CTABEPNC KAl OVAYVWPIaIUNG
0PYAVWTIKIC KOUATOUPAC. MapdAAnAa ot Frandsen kait Johansen, (2014) emonuaivouv 0Tt
TO VEQ JECO €XOLV AUENOEL TOV OYKO TV PNVUHATWY, dNUIOVPYWVTOC TV avAyKn yid
OTPOTNYIKO OUVTOVIOUO WOTE va OIOTNPEEITOL N COQNVEIN KOl I CUVETEID TOU
TEPIEXOUEVOL. Z€ QLT TNV KateLbuvan Kiveitol kot o Verheyden, (2017), o omoiog
avodEIKVUEL TOV POAO TN AU@IdPOUNG EMIKOIVWVINC, TOVICOVTOG OTI TO JETH KOIVWVIKAG
JIKTLWAONG £X0LV TEEPIOPITEI TOV TOPOdOCINKO POAO TOL gatekeeping. O 6pog gatekeeping,
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OmW¢ €101X06n amo tov Lewin (1947) kon avoAbBnKe ektevéaTepa amnd Toug Shoemaker Kal
Vos (2009) ava@EpETal aTov EAEYX0 TNG TANPOPOPIAC, OTO Tola UNVOUOTA TIEPVOUV TIPOC
Toug epyaldpevouC Kal mola mapapévouy atn dloiknon. H peiwon autod tou eAEyxou
EVIOXVEL TN GUUUETOXN, TN OlA@AVEID KOl TNV WUXOAOYIKI dE0HELON TWV EPYOLOUEVWY

OTOV 0PYQVIGHO.

ATO TN OULVOAIKA amotuTiwan NG PBIBAIOYPAQIaC TPOKUTITEL OTI TO E0WTEPIKO
MOPKETIVYK OTIOTEAET EVO OAOKANPWUEVO OTPATNYIKO TAQICIO TIOU EVIGXVEL T GLVOXT), TNV
0PYAVWTIKI) EVBLYPAPUICN KOl TN dEaEVDT TwV Epyalopévwy. H emKovwvia AsiToupyei
W¢ 0 BACIKOC PNXAVIOUOE TIOU CUVAEEL TO ATOMA |IE TOUC KOIVOUC OTOXO0UC KOl GUUBAAAEL
OUCIOOTIKG OTNV €vioxuan Tou NBIKOL Kal TNG GUVOAIKNC amOd0aNC TOU TPOCWIKOD.
MpPOoEaTEC €PEVVEC EMIBERAIOVOLY TN ONUOCIA TOU ECWTEPIKOD HOPKETIVYK OTNV
epyaolakn anddoon. MeAETEC deixvouv OTI TO ECWTEPIKO PAPKETIVYK, METW SIKOWV Kal
UTIOOTNPIKTIKQV TIPAKTIKWV HR, gvioxVel TI¢ BETIKEG GUUTIEPIPOPES TUVEPYATIaC, TNV
epyacolakn 6€apeuan Kat v anodoaon Twv epyalopevav (Allen et al. ,2013; Messersmith
& Wales, 2011; Obeng et al., 2021). MapaAAnAa, to internal branding dnAadn n
dladIKaaia PEow ¢ omoioag ol epyadOPEVOL KATAVOOUY, OTOOGEXOVTAIL KOl EVOWUOTWVOLV
TIC 0&ie¢ TOL OpyovIoUOU, OLVOEETal OUECH HE TO Eowtepikd Mdpketivyk (IM)

evioxvovtag tn ouvoxn Kait tn erun tou (King & Grace, 2009).

JUUTEPAOUATIKA, TO internal branding kat To IM GUUBAANOLY GNUOVTIKA OTNV
0pYAvVWaON Kol aTnv anddoon Twv £pyoalopévwy. ZUVOAIKA, T0 IM avadelkvOeTal WG
BepeM®ANE TLAWVOC evioxuaong TN WuxoAoyiog Twv epyalopEVwv, TNC KABNUEPIVAE TOUC

anddoaonC Kal TN¢ HOKPOXPOVIOE OPYOVWTIKIC 0TOBEPOTNTAC.

1.2 Social Media otnv Ecwtepikn Emikowvwvia:

E@appoyéec kot O@EAN

H d10pkn¢ €EEAIEN TNE TEXVOAOYIOG Kal N avAyKn yla YETABacn atnv Yn@lokn

EMOXN €XOUV PETABAAEL PIJIKA TOV TPOTO AEITOUPYIAC TWV OPYAVIOUWY, KOBIOTWVTOG TIC

TEXVOAOYiEC TANPOPOPIKNC Kal EMIKOVWVIOV (TIE) Bacikd poxAG otn dloxeipion tou

avepwIVOL dLVOMIKOU. Ol VEEC AUTEC TEXVOAOYIEC, E XOPOKTNPIOTIKO TOPASEIyUa TO e-

HRM (nAektpovikr] dlaxeipion avepwmivou JuVApIKoU), £XOUV ONUIOUPYHOEL VEEC

duVATOTNTEC OTNV ECWTEPIKI EMKOIVWVIA, TPOWBWVTAC TNV APean OAANAETIOpaC Kal
7



gvioxlovtag Tn CUMPETOXN Twv epyalopévwv (Muna et al., 2019). H vioBétnon twv
WNEIOKWY KAVOM®Y OEV OTOTEAED OMAWC HIO TEXVOAOYIKN avaPdabuion, oAAG Evav
ONUAVTIKO UNXavIoPO yia TNV €QOpPoy TwV OTPOTNYIKWY Tou EcwTEPIKOL MAPKETIVYK
(IM). Mo ouykekpipéva, Ta Social Media (SM) TaPEXOLY TIC ATAPAITNTEC AEITOVPYIKEC
duvatotntec (affordances) yia v emitevén TNg APQIdPOUNG CUPUETPIKNAG ETKOIVWVIOC
Kal TOV TIEPIOPICHO Tou gatekeeping (QIATPOPICUATOC TANPOPOPIWV), OTIWG LTIOYPAUMILEL
0 Verheyden, (2017).

O1 opyavigpoi a&lomololv MOAAEG e@apuoyeg Social Media yia va eviaxboouy v
E0WTEPIKNA TOUG EMIKOIVWVIA. Ot BACIKES EQOPHOYEC TEPIAAUBAVOULV T ECWTEPIKA dIKTLO
KOIVWVIKNC JIKTOWANG , T EPYOAEi ApETWY Unvupatwy (Microsoft Teams), KaBwg Kal
TIC TAOTQPOPUEG dloxeiplong yvwaonc. H Xprion autwv Twv €PYOAEIV EMITPEMEL OTOUG
epyalduevoug va polpalovtal TANpo@opieg, vo ouvepyadovtal OE €pya Kol Vo
OUMMETEXOUY  0E  OL{NTACEI; O TPOYMATIKO Xpovo, evioxbovtog £Tal TNV
QMOTEAECUATIKOTNTO TWV OUAdWY KOl TNV KAIVOTOWio TnG emixeipnong. H evowudtwon
Twv Social Media 0TV €E0WTEPIKA EMKOIVWVIO TTPOCEEPEL TOANATIAG KOl OUCIACTIKA
0QEAN. MpwTa amd OAd, N AUESN EMIKOIVWVIa EMITPEMEL TNV TaXEia EMIALON TPORANUATWY
Kal TNV €yKalpn VNUEPWON Twv €PYOLOUEVWY VIO CNUAVTIKA {NTAPATA, VK TIOPAAANAQ
J1a0QOAILEL TOV GTPATNYIKO GUVTOVIOUO TWV UNVUUATWY, OVTIMETWTI{ovTac TNV TANBwp
punvopdtwy (Frandsen & Johansen, 2014). Ag0Tepov, N GUPUETOXN TwV €PYO{OUEVWV
EVIOXVETOI PEOW TNG SUVOTOTNTOC VO EKPPALOLY amoYelg Kal Vo GUUPBAAAOLY 0T ARYN
AMoQACEWY, YEYOVOC TIOL OLEAVEL TNV aiaBnan YuXOoAOYIKIC EVOUVAPWAONC Kol OETUEVTNG
OoTov opyoviopo. EmimAéov, n ouvepyacia evioxOETOl PEOW TNC TPOCRaonC o€
TANPOPOPIEC KOl TNG OUVOTOTNTOC OAANAETIOPOCNG OE TPAYMOTIKO XpOvo, €vw N
JlaPAVEID  EVIOXVETOL WECW TNG OVOIXTHC EMKOWVWVIOE Kal TN¢ KOIWVAG XPnong
TANPOPOPIWV, TPOAYOVTOC TNV EPTIOTOCVVN PETA&D epyalopévwy Kal dloiknang (Stone et
al., 2015).

H oxéon twv Social Media pe 10 e-HRM egival kaBoploTiky yia tnv
QMOTEAECUATIKI dlOXEiPION TOU avBPWTIVOL SUVOMIKOD . AUTO cupfaivel 610T1 To e-HRM
XPNOIUOTOIEL TIG VEEC TEXVOAOYIEC yia va unoatnpi&el Paaikég Asitoupyie HR, onwg n
TPOCANYN Kol N evowpdtwon véwv epyalopevay (Recruitment and Onboarding), n
TapakoAoUBnan kai a&loAoynon tng anddoonc (Performance Management), n diaxeipion
EKTIAOEVTIKWV TIPOYPOUMATWY Kot avamtuéng deglotrtwv (Training and Development), n

autépotn Slaxeipion pioBodoaiag kat emdopdtwy (Payroll and Benefits), n npéofaon

8



TWV €PYaloPEVWY O€ TPOOWTIIKA OEGOMEVA KAl OITAROTO PECW YNQIOKIC TAOTQOPMOG
(Employee Self-Service) Kal n avaAuan de60UEVWV Y1a OTPATNYIKEC amo@daoelg (Analytics
and Reporting). H xprion twv Social Media Aitoupyei fondnTika o€ auTEC TIC O10OIKATIEC,
EMTPEMOVTOC TNV AUPEDTN EMIKOIVWVIa, TNV avtoAAoyn YVWOEwV Kal TNV evioxuon tng
OUMHETOXNC TwV EPYALOPEVWY, €VOLVAUWVOVTAC TOPAAANAC TNV KOUATOUPO NG
opydvwaong Kat Tnv epyactakn déapeuan (Muna et al., 2019 ; Baviera & Marin-Pérez,
2024). H xprjon twv SM gto mAaicio Tou e-HRM evioyxlel 0x1 HOVO TNV EMKOIVWVIO OANG
Kal Pacoikeg Asttovpyie¢ HR onw¢ mpdoAnyn, a&loAdynon, ekmaidevan, Wiobodoaia,
TPOCRACN TPOCWTIKWY dEG0UEVWVY Kal 0TPATNYIKA analytics, augavovtag Tnv 6E0ELaN

Kal TNV GUUMETOXT TwV EPYOOUEVV.

Ev KotakAeidl, n evowpatwaon Twv Social Media 0Tnv E0WTEPIKN EMKOIVWVIQ, OE
OoLVBLOOUO PE TIC AEITOUpPYieC TOU e-HRM, TPOCPEPEL GNUOVTIKA TAEOVEKTAMOTA OTOUG
opyaviopolg, Omw¢ n evioxuon ¢ GPEONC EMKOIVWVIAC, TNG GCUMHUETOXNC, TNC
guvepyaaiag Kai TN dagavelag. Otav autd e@apudlovTal 0To MAICI0 Tou EcwTepIKoD
Mdpketivyk (IM), dnuioupyeital €va GUVEKTIKO OTPOTNYIKO TAQICI0 TOL EVIOXVEL TNV
QMOTEAECUATIKOTNTA TOU AVOPATIVOU dUVAUIKOU, OLEAVEL TNV AMOA0CN KOl EVOUVAUWVEL
TN ouvoxN NG OPYOVWTIKAC KOUAToUpac. (Muna et al.,2019; Baviera & Marin-Pérez,
2024).

1.3 Emidpoaon TOU  Wnoelokol  EowTEPIKOU
MApKeTIVWK oTn Aéopevan, TNy Amodoon Kal

TNV YuxoAoyikn Evedia

Ta social media Kai Ta NAEKTPOVIKA GUGTAPATO OIOXEIPIONE TPOCWTIIKOY, YWWOTA
w¢ e-HRM, anoteAolv Bacika pyOoAEin TOU ECWTEPIKOV PAPKETIVYK. MEoa amd autd, ol
ETXEIPNOEIC UTOPOUV VO JIOUOPPOCOLY £va BETIKO epyactakd mePIBAANovV Tou Bonba
TOUC epyaldpevoug va atgBdvovtal To SEPEVOL UE TNV ETAIPEIN, VO amodidouv KOADTEPQ
Kat va dotnpolv v WuXoAoYIKI Toug 1ooppoTtia. Otav pio eTaipeia @povTidel tnv
EOWTEPIKN TNC EIKOVO Kal divel aToug epyalopevoug Tn duvatdTNTa VO GUHPUETEXOLV
evepyd pEow Twv social media, ekeivol vikwBouv 0TI Eival GNUOVTIKOI GTOV 0pyavIGHO Kal
deiyvouv HEYOAUTEPN €PYOOIOKN) OECMELON OTIC KaBNuepIvEC Aettoupyiec. (Men,
2015;Verheyden, 2017).



To nBIkd Twv epyalopévwy mailel KOBoPIOTIKO POAO OTO EMIMEDO TNC dEGUEVATIC
TouG. ‘Epeuveq deixvouv OTI OKOUN Kol € OUOKOAEC TEPIOOOUCE, OTIWG O TEPIMTWOELG
pEiwaNg mPoowTIKoU, ot pyaléuevol umopolv va dlatnpolv PnAd nBIKO Kal BETIKA
€IKOvVa yia v omodoon tou¢ (Mekgoe, 2008). MapdAAnAa, €xel @avei 0Tl To NOIKO
eMNPeAdel ONUOVTIKA TO OO0 OECUEVHEVOL aIoBAvVOVTOL Ol €pYOlOUEVOL OMEVOVTI OTOV
opyaviopo (Uma Devi et al., 2019). EmImA€ov, n d€0UEVCT CUVAEETAL E TO KOTA OGO Ol
epyadopevol VinBouv TEPAPaAVOL YIO TNV ECWTEPIKA EIKOVA Kal TI¢ a&ieg NG eTalpeiog
TOUC, 6nAadN yia to brand name Tou opyaviopol (King & Grace , 2009). TéAog, N KOAR
oxéon ouvepyaaiag Kal avtaAhaync MeTagd epyalopévawv Kal opyaviouol Bewpeital
Baaoikr mpoimobean yia vPnAn anodoaon (Allen et al., 2013).

H Oewpia Kovwvikng AvtoAayr¢ ( Social Exchange Theory) e€nyei pye amio
Kal KaTavonTto TpOmo TN aX€an avAapesa 0Tov £pYalOPEVO Kl TNV ETAIPEIN. ZOUPWVO HE
N Bewpia autr, n oxéon Paciletal oty apoiBatotnTa. O1 epyalOUEVOl TIPOCPEPOLY
XPOvVO, TPOCTIABEId, 10€EC Kal OECUELON Kal N €Toupeia avtamodidel pe umooThpIEn,
avoyvwPIoT Kal EVKAIPIEC EEEMIENC, TLUXVA JETT OO TIPOKTIKEG TOU TUAHOTOC avBpwMIvou
duVaPIKOL Kol PEow eowTepIKwy social media (Blau, 1964; Cropanzano kot Mitchell,
2005). O1 epyalduevol TOPAPEVOLY deCpELUEVOL OTaV aloBdvovTtal 0TI autd ToU
AapBdvouy givan dikalo o€ axean e auTd TOU TPOCTPEPOLY, OTIWG EEKABPN EMKOIVWVIA,
duvaTtdTnNTEC eKMaidevonC Péow e-HRM kal aiobnon cuppetoxng péoa amnd Yn@laka
epyoAeia. Mo mapadetyua, n xpron eeapuoywv 0mwe To Microsoft Teams yia avtaAAayn
10sv Kal AGueon avatpo@oddtnon Pondd toug epyalduevouc va vinBouv OTI N
TPOOTIABEIN TOUC avVaYVWPIZETAIL, KATI IOV EVIOXVEI TO NOIKG TOLE KOl TNV WUXOAOYIKH TOUG
euegia (Karanges et al., 2014). Otav auTnA n 10oppomia XaBei, Adyw EANEIPNE O1AQAVELNG
Il KOKNG EMKOIVWVIOG TV 0&1WV, HEIWVETAL N 0ETUEVAN Kal N amod0aT), EVW OLEAVETAL N
mbavotnta amoxwpnong (Cook et al., 2013). OTOV T0 E0WTEPIKO PAPKETIVYK BaaileTal
0tn Sl0QAVELD, 0T CGUUPETOXA KOl 0T GUXV) avatpo@odotnon peow social media,
dnuIovpyeital P LyIRG OXEON OVAPESO OTOV €PYOLOUEVO Kal TOV OpyovIoud. Autr n
oxéon odnyei o€ peyaAlTEPN OEOUELON Kal KOADTEPN WUXOAOYIKN KATAOTOON Twv

€PYOLOPEVWV.

H d¢éapeuon emnpeadel Aueca TOOO TV OMOO00N 000 Kal 1N O1d0eon Twv
€PYOdOPEVWV VO TIPOCPEPOLY TEPICTOTEPA TIPAYHUOTO OTOV OPYOVIGHO. MNPOKTIKEC TOU
EVIOXUOULV TNV anddoan, PEIWVOUV TNV TPOBEDN aMOXWPENCNG KUpiwg EMEION BEATIOVOLV

T0 NBIKO (Obeng et al., 2021). MapdAANAa, N 0waTA dlaxeipian Kal pon TNG ECWTEPIKNAG
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TAnpo@opiag Bonbd otn diatrpnaon BETIKWY OTAGEWY KOl LYNANE EPYOCIOKNG OETUELONG
(Shoemaker & Vos, 2009). Ta aOyxpova epyoieic HRM mou evBapplvouy T GUUKETOXN
kat 1o feedback kdvouv mio &ekaBapeg TIC 0&ieq Kal TIC TPOCOOKIEC TNG ETAIPEIaC,
MEIVOVTAC TIC OTIOKAICEIC AVAIETH 0TI IPOOWTIIKEC OVAYKEC TV EPYOLOUEVWV KOl GTOUC

0TOX0UC TOL opyaviopoL ( Muna et al., 2019; Stone et al., 2015).

TENOG, N YPuxoAoyiKn eveia cuvdEETal Aueaa e TO NBIKO, T GETUELON KOl TV
anddoan. O epyadopevol Je LPNAO NBIKO Kal BETIKA 0TACN amEVOVTI 0T OOUAEIN TOUC
€XOUV PEYOAUTEPN B1GBECN VO TOPARIEIVOUV GTOV 0PYAVICHO KOl TTOPOUGIALoUY KOAUTEPN
Quxikn vyeia (Mekgoe, 2008; Uma Devi et al., 2019). H 100oppomio avapesa oTIC
TIPOCWTIKEC OVAYKEC KOl OTIC OMOITACEIC TNC €pyaciag, omoTeAei BoikO mapdyovta
WuxoAoyIKN¢ evegiag. ‘OTav aUTH N 100PPOTIa SIOTAPATCETAL, PEIVETAIL I OETUELAT KOl
n anédoaon, eve av&avetal n mBavoTNTa amoXwPNong. ZVVOAIKA, n BiBAIoypagia deixvel
EekaBapa OTI TPOKTIKEC IOV BaacifovTal aTn JAQPAVELD, OTr GUUUETOXT], TNV OVOYVWOPIOoN
Kal 0TI KOIVEC a&ieC GUPPBAANOLY OUCIOCTIKA OTN BEATION TOL NBIKOV, TNC dETUELDNC

Kal TNG WUXOAOYIKNC EVEEiac TwV epyalOUEVWY.

1.4 XopToypa@non Twv XXE0EwWV

H BiBAIoypa@Ikiy avaoKomnaon Katadelkvuel 6Tt o IM, ta Social Media kot ta
ouotruata e-HRM guvioToly éva  €upUTEPO OPYAVWTIKO TAQIGIO TIOU €MNPEAEl TV
eumelpia TV epyalopEvwy 0TO XwpPo epyaciac. To IM dev meplopiletal mAEov otV
HETAd0ON TANPOPOPIWV, OAAG AEITOLPYEL WG O PNXOVIOUOE oL BonBd Tov opyaviauo va
@EPEL TIO KOVTA TIC OIKEC TOU agieC Ye TIC avVAYKECG TwV epyalopévwy. H owaTh E0WTEPIKNA
EMKOIVWVIO XPEIALETOI CLVETELD, SIOPAVELD KOl GUVEXH EVNUEPWAN, WOTE Ol EpyalOuEVOL
Vo VIwBouy eumioToolvn Kal va alcavovtal 0Tl CUMHPETEXOUY EVEPYA GTOV OPYyavIGUO,

Omw¢ emonuaivouy ol Belasen kot Belasen (2019) kat o1 Frandsen kait Johansen (2014).

H a&lomoinon twv Social Media 0To €0WTEPIKO TOL OPYAVIGHOD EVIOXVEL OUTH TN
d1adIKaoia, KaBWE EMITPEMEL APEDN KOl CUVEXT] ETIKOIVWVIO KOl PEIWVEL TOV EAEYXO TNC
TANPo@opiag omo Aiya atoua, SnAadn To @atvouevo tou gatekeeping (Shoemaker & Vos,
2009 ; Verheyden, 2017). Méow auTWV TV PN@IOKWY EPYAAEiV, o1 Epyaldpevol dev
gival omAoi OEKTEC 0dNylwv, OAAG CUMPPETEXOUV EVEPYA OTn  OlOPOPPWAN TNC

0PYOVWOIOKIC KOUATOUPOC. AuTo Bonba otn BeATiwon Tou nNBIkol Toug Kal EVIGXVEL TNV
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gumioToolvn TPOC TN Oloiknomn, KOTI ToU 0dnyei o€ KoAOTePn amddoon Kal

QMOTEAECUATIKOTNTA 0TNnV €pyaaia (Men, 2015 ; Stone et al., 2015).

€ QUTO TO TAQiCI0, TO EoWTepIKO MAPKETIVYK AEITOLPYED WC O BOCIKOC
OLVOETIKOC KPIKOC ovdpeoa oToug pyalopeévouC Kal TOV 0pyaviopo, GUPQWVO PE TN
Ocwpia Kowvwvikng Aviolayng. H Bewpia autr) e&nyei ot n axéon epyalopévou Kal
opyaviopol Bacietal otnv apoiBaiotnta. Ot gpyalduevol TPOCPEPOLY TPOCTIABELQ,
XPOVO Kal dECUEVAN KOl O OPYOVIOHOC OVTOMOSIdEl PE avayvwpIan, OTHPIEN, OIKAIEG
TIPOKTIKEG Kol uKalpieg e€EAIENC ( Blau, 1964 ;Cropanzano & Mitchell, 2005). Otav ot
epyalopevol aigbavovtal 0TI 0 OpPyaVIOMOC TOUC QEPETOL dikala Kal avayvwpilel Tn
OUVEICQOPA TOUC, TOTE avaMTOOCOUV WEYOADTEPN OECUELON KOl VIOBOUV KAAUTEPO
WuxoAoyikd. Avtifeta, dtav n 810iknan v eMKOIVwVEi EekABapa i} dev avayvwpilel Tnv
TPOCTABEIN TWV £pYalopévay, dnUIovpyeital aiobnua adIKiag. Z€ aUTEC TIC TIEPIMTWOEILC,
o1 epyadopevol viwBouv 0TI divouv TEPITaOTEPA OO 000 AAUBAVOULVY, YEYOVOC TIOU UEIWVEL
N 0éoevon, TNV anddoon Kal TV PuxoAoyiki toug eveia. Ot Obeng et al. (2021)
Tovidouv 0TI N AVayvWPIOT Kal Ol TPOKTIKEG oV aTnpidouy TNV Omod00N PMopoly va
TEPIOPITOLY OUTA Ta OPVNTIKA GaIvouEVa, evw ol Uma Devi et al. (2019) deixvouv 0TI T0
NOIKO Twv epyoalopévwy TailEl ONUAVTIKO POAO OTNV OmMO@ACN TAPAUOVIC OTOV

0pYyavIoUO.

MoapdAANAa, n d€apELON TwV £PYA{OUEVWVY GUVOEETOI OTEVA JIE TOV TPOTIO L€ TOV
omnoio avTiIAauBavovtal TIC a&ieg Kal TIC TPOKTIKEC TOU opyaviapol. Otav Bewpolv 0TI 0
OPYOVIOUOC AEITOUPYEL PE oLVETELD Kol dIKaloaUvn Kal 0Tl 01 0&ieg Tou TaPIAdouy WE TIG
JIKEC TOUC, TOTE au&aveTal n dEapELON TOUC Kal BeATioveTal n anddoar) Toug (King &
Grace, 2009; Allen et al., 2013). EmmA¢ov, n KoAf QWUXOAOYIKI) KOTOOTAGN KOl N
ouvaleBnUaTIK oTabepdTnTa BonBolv Touc epyalopEVoLC Va dlayelpilovTal KOAUTEPA TO
AyX0¢ TN¢ Epyaaiag Kat va d10tnpolv BETIKA 0TAON, KATI IOV eVIOXVEL TN OEGUEVAN KOl TN

OLVOAIKN Toug amodoan (Mekgoe, 2008 ; Uma Devi et al., 2019).

ZUUTEPOTUOTIKA, YIVETAlI 0OQEC OTI TO EOWTEPIKO MAPKETIVYK AEITOLPYED WC
EVOTIOINTIKOC TIAPAYOVTOC TIOU CUVAEEL TNV ECWTEPIKN ETIKOIVWVIA, TN XPron Yn@loKwv
EPYOAEIWV KOl TIC TPOKTIKEC avBpwmivou duvauikol. Ta Social Media gvigxOouv tn
CUMPETOXN Kal TNV avToAAayr) andyewy, Ta cuotiuata e-HRM av&dvouv tn dlo@avela
Kal TN 0WaoTh mapakoAouBnaon tng amodoaon  Kal To EcwTepIKO MAPKETIVYK EVWVEL OUTA

TO OTOIXEIO OE Y1 KOIVI) OPYAVWOIaKA KOUATOUpa. H axéan autr ival ap@idpoun, Kabwg
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n déopeuan BEATIOVEL TNV AmOd0CN Kol N PUXOAOYIKN) LEEia EVIOXVEL T GUVOXN Kal TNV
epyootokn oéopeuan. Kotd ouveEmela, 10 Eowtepikd MAPKETIVYK amoTeAEi BOCIKO
TopAyovTa yio T dnuiovpyia evog opyaviopol Tou ival mapaywyikog, otafepog Kal

WUXOAOYIKA LYINC.

1.5 AlapoOp@WaOn EPEVVNTIKWY LTTOBETEWVY

Me Baon ) BIBAIOYpaA@IKY avaOKATNGN Kal T XapToypa@naon Twv OXEGEWY TIOU
TIOPOUCIACTNKAV OTIC TPONYOUEVEG EVOTNTEC, IOHOPPWVOVTOIL Ol TOPAKATW EPEUVNTIKECG
umobéaelC. Mg n Eowtepikn Emikovwvia (COMM) ennpedlel Tnv Epyaciakn Aéopeuon
Twv epyalopévav (ENGAGE); NMw¢ n Xpron twv Eowtepikwv Social Media
(SOCMEDIA) emnpedlet v Woxikn Evegia (PSYCH_WELLBEING); TMw¢ ot
Mpoktikée AvBpwmivou Avvapikod (HRBPACT) emnpedlouv tnv Wuxikn Euvegia
(PSYCH_WELLBEING); Alapecohapei n Wuxikn Evegia (PSYCH_WELLBEING) ot
oxéon Eowtepikn Emikowvwvia (COMM) — Epyaciokr) Aéopsvon (ENGAGE);

H avdAuaon deixvel 0TI N E0WTEPIKN EMKOIVWVIA, N xprion Twv Social Media kat
Ol TIPOKTIKEC HR péow Tou IM dnuioupyolv €va OAOKANPWEVO TIAQIGI0 TIOU EVIOXUEL TN
déogpeuan, TV amodoon Kal v PuxoAoyikn evedia Twv epyalopévay. Kdabe opdda

UTIOBECEWVY AVTIOTOIXET € SIOPOPETIKN BepaTIKN dldaTOON TN £PELVAC:

EowTepikn) emKovwvia Kal Epyaciakn Aéopguon
Epyaatokr) Aéopeuon Kat Anddoaon

Wuxikn Evegia kot Morale

O1 vnoBéaoelg Paaidovtal o€ BEWPNTIKA KOl EUTEIPIKA guprjuata amod dlEBVEIC
HEAETEC, OTIWC TwV Baviera, & Marin-Pérez, (2024), Belasen & Belasen, (2019), Frandsen
& Johansen, (2014), Men, (2015), Verheyden, (2017), Muna et al., (2019), Obeng et al.,
(2021), Uma Devi et al.,(2019), Santos et al., (2023), Pekkala & van Zoonen, (2022), Sun
et al., (2007) and Schaufeli et al., (2006).

H eowtepikn emikovwvia péow Social Media kat e-HRM omoteAei Kpioipo
TopayovTa yia TN dlapopewan tn¢ Epyactaknc déopeuonc (ENGAGE), evioxbovtag

J1aQAVELD, TN CUPMETOXIK KOUATOUPO Kl TN GUVOXT] TwV 0&IWV TOU OPYavICHOU WE TIC
13



TIPOOWTIKEC AVAYKEC Twv €PYOLOPEVWY, KOBWG EMITPEMEL TNV OIOQAVELD, TNV CUVEXH
TANPOPOPNCN KOl TNV evioxuon tng eumiotoobvne (Men, 2015; Frandsen & Johansen ,
2014). O1 Belasen. & Belasen (2019) unoypappidouv 0TI N OMOTEAECHUOTIKI) E0WTEPIKN
EMKOIVWVIa, 6Tav cuvduadetal Pe agieg OTwE N CUPUETOXNA KL N avayvwplian, odnyei o€
WUXOAOYIKI) EVOLUVAPWAN Kal avénuévn dapeuan. MapdAAnAa, n Bewpia TNC EMIAOYNAG
mANpo@opiwv (Shoemaker &Vos, 2009) deixvel 0TI n owatr Slaxeipion g PONG
TANPOQOPIWY, HEIOVEL TO EUTAdIO OTNV EMIKOIVWVIA Kal eVIoXVEL TNV TOUTION TWV

€PYOLOUEVWV E TOV OPYAVIOO.

Z0pgwva pe Toug King & Grace (2009) kau Allen et al., (2013), n Epyaaiakn
d¢éopevon (ENGAGE) Aeitoupyei ¢ MECOAABNTIKOG HNXOVIOMOC TOU GCUVOEEL TNV
E0WTEPIKN EMIKOIVWVIO Kol T xprion Social Media pe tTv amod0ar, EVOWUATOVOVTAC TIG
agie¢ Tou IM kar TNV YuxoAoyikn eveia Twv epyalopévav. Otav ol epyalduevol
epyalovtal oe MEPIBAAAOY PE SIKOIOTUVI, OVOyv®PIoN Kol LTOCTAPIEN, OUEAVOLY TNV
epyaolakn déapeuan Kal v d1dbean va umePPRaivouv TI TUTIIKEG UTIOXPEWTEIC TOUG Kal
npoomoBolv va Bonbrjcouv Tov opyaviopo pe 10 100% Twv dUVATOTATWY TOUC.
AvtioTorxa, ot Obeng et al. (2021) kot Uma Devi et al. (2019) deixvouv 0TI To binA6 nBIKO
Kal n B€TIKr) PUXOAOYIKI KATACTAGT €VIOXVOULV Tn dECHELON Kl PEIWVOUV TNV TPOBean

amnoxwpenone.

H Yuxohoyikn eveéia ( PSYCH_WELLBEING), anoteAsi mopayovta KAEISI yia
TNV dlatpnaon LWNANRC anedoang Kat 6ETPELaNG evw 1M AEITOLPYEL WC PNXOVIOUOE TIOU
eubuypappilel Tic opyavwaoloKEC agiec Pe TIC PUXOAOYIKEC aVAYKEC TwV EPYOLOUEVWV,
TPOAYOVTAC TNV EPYACIAKI) IKAVOTIOiNaN Kol TNV YuXIKN 1coppomia. Otav 0 opyoviouog
IKOVOTIOIEI TIC OVAYKEG UTOVOUINE, Ao@PAAEIOC KOl avayvaplang, ol epyalouevol Blovouv
WUXIKN) 100ppoTia Kal epyactakn kavomoinan (Mekgoe,2008 ; Muna et al., 2019). To
Eowtepikd Mdapketivyk (IM) Aeitoupyel w¢ PNXOVIOPOC TOU  €LBLYpapMilel TIC
WUXOAOYIKEC OVAYKEG TwV €PYOLOPEVWY HE TIC OPYOVWOIOKEG aieC, OIOUOPPWVOVTAC
ouvOnkeg eveiag kat vPnAnc anddoonc (Belasen & Belasen, 2019 ; Frandsen & Johansen,
2014).

KAeivovtag tnv evotnta autr, Aaufdvoviog umogn ta mapanave BewpnTika
EUPNUOTA KOl TIC TIPOTEIVOUEVEG OXECEIC METOEL TWV PETAPRANTWY, N TOPOLCO EPELVO
JIOPOPPWVEL EVO EVOTIOINUEVO EVVOIOAOYIKO TIAOICIO TIOU OUVOEEL TNV ECWTEPIKNA
EMKOIVWVIa, TN Xxpron eowteplkwy Social Media, TI¢ POKTIKEG HR, TV YuxIKN evedia
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Kal TNV EPYacIaKn 0EGUELDT. ZTOXOC €ival va dlgpeuvnBel o€ molo Babuod o1 mapayovTeC
auToi emnpeadouy T 6EaPELAN TWV EPYALOPEVWV Kal TIWC N WUXOAOYIKNA evegia AeiToupyei
w¢ dIOPETOANBNTIKOC UNXOVIOUOC 0T 0XE0N auTr). Me GAAa Ady1a, n WUXOAOYIKK) EVeEia
(PSYCH_WELLBEING) anoteAei Kpioiuo mapdyovta mou cuvoEel Tn xprion twv Social
Media kol TIC mpokTikéC HR pe v avénuévn déapeuon Twv epyalopévwy,
umoypapidovtag tov pdAo Tou IM W¢ OTPATNYIKO UNXOVIOUO GUVBECNC TWV OXETEWV

OUTWV.

Epeuvvntikd Epwtripata (Research Questions - RQs)

RQ1: Mw¢ n Eowtepiky Emkowvwvia (COMM) ennpedlel v Epyaciokn
Aéapevan twv epyalopévwv (ENGAGE);

RQ2: Mg n Xprjon twv Ecwtepikwv Social Media (SOCMEDIA) ennpeddel v
Woyik Evegia (PSYCH_WELLBEING);

RQ3: Ma¢ o1 MpaktikéG AvBpwmivou Auvvapikod (HRBPACT) ennpedlouv v
Woyik Evegia (PSYCH_WELLBEING);

RQ4: Awapyeoohafei n Wuxikr) Evegia (PSYCH_WELLBEING) otn oxéon
Eowtepikr) Emikovawvia (COMM) - Epyaciakig A¢opevonc (ENGAGE);

Ymnobéaeic (Hypotheses - H)

H1: H Eocwtepikn Emikovwvia (COMM) €xel BeTIKN emidpacn atnv Epyaciakn
Aéapeuaon twv epyalopévav (ENGAGE).

H2: H Xprion Eowtepikwv Social Media (SOCMEDIA) €xel Betikn emidpaaon
otnv Yuxikr Eveia twv epyalopévwv (PSYCH_WELLBEING).

H3: O1 AnoteAeopatikeg Mpaktiké¢ HR (HRBPACT) éxouv BeTikr emidpaaon
otnv Yuxikr Eveia twv epyalopévwv (PSYCH_WELLBEING).
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MetafAnTA

Eowtepikn

Emikovwvia

Xpron
EowTtepikwv
Social Media

Aéopeuonc (ENGAGE).

Epyaaiakr) Aéopevon (ENGAGE).

Kwdikoc

COMM

H4 (AlopecoAdpnon-Mediation): H Wuxikn Eveia (PSYCH_WELLBEING)

dlapecoAafei Betikd otn oxeéon Eowtepikig Emikowvwviac (COMM) - Epyaciokig

H5: H Wuxikr Evegia (PSYCH_WELLBEING) £xel Betikr) emidpacn otnv

Mivakag 1 MetafAntwy, Items kot Mnywv

Eidoc

AVeEApTNTN
(H1,H4)

SOCMED ' Ave&aptntn

1A

H2

Items EpwtnuotoAoyiou (KAipaka Likert 1-5)  ©gwpntikn Mnyn (APA 7)

H emikovwvia petagd twv epyalopévwv  Santos et al., (2023).

Kal TN¢ dloiknang eivat ap@idpopn.

H emikowwvia PeTagL Twv epyalopuevev
Kal Tn¢ dloiknang ival ooeng.

O €pyodOTng OKOVEL TIC OVAYKEC TWV
€PYOLOUEVWV.

O €pyodOTn¢ uMOOTNPICEl TIC OVAYKEC
TWV EPYOLOPEVWV.

EmiAéyovtal Ta KAaTAAANAQ P€oa yia TV
E0WTEPIKN EMKOIVWVIAL.

KowomoloOvtol  TANPOQOpPIieC  TOU

oxetidovtal Pe Toug EpYyalOPEVOUC.

1. Ymdpxouv ca@eic TpOypaUMOTIOUEVOL
OTOXOl KOl OKOTIOi OXETIKA HE TN
XPNon TV PECWV  KOIVWVIKAG
OIKTVWONG

2. O opyoviopoc / n etoipio mou
epyadopar vmoatnpilel ) xprion Twv

MECWV KOIVWVIKNAG SIKTOWONC.

3. EXw OUPUETOOXEL OE  OEUIVOPIO

EKTIAIOEVONC OTO PECO  KOIVWVIKNAG

JIKTOWONC.
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AnoteAeopatt HRBPAC — Ave€aptntn
KOTNTO T (H3)
MPOKTIKWY

HR

4. O  gpyodOTnNC HOU  OPYAVWVEL
OoeUIVAPIO  eKTaidELONG OTa  pPETO
KOIVWVIKIC OIKTOWONC.

5. Eipal og 6¢0n va BEATIOOW TIG OXETEIC
MOU PE GNUAVTIKA EVILOQEPOVTO LEAN
HEOW TV  PECWV  KOIVWVIKIC
JIKTOWGNC.

6. ZUPPETEXW Ot  OLINTACEIC TOU
oxetidovtal Pe TNV €pyacia Pou evtog
NG ETAIPIKNAC TAOTQOPUAC OTA UECT
KOIVWVIKNAG SIKTOWONC.

1. Mopéxovtal eKTETAPEVO  TPOypAUUaTa
ekmaidevonc yia va O1da&ouy 0TOoUC VEOUC
epyadopevoug TI¢ de€I10TNTEC IOV XpeIadovTal yia

TN d0UAELA TOUC,

2. Tpoo@épovtal  emionua  mpoypdupoTa
EKTIAIOEVANC OTOUC EPYALOUEVOLC YIa va au&noei
N dLVATOTNTA TPOAYWYIC TOUC OTNV ETAIPEIQ.

3. O1 a&loAoynoelg omodoong Poailovtal o€

OVTIKEIUEVIKA, UETPACIUO OMOTEAECHOTO.

4. O a&loloynoelg amodoonc mepIAaPBAvVouY
QVOTTUEIOK  avaTPo@OdOTNON  yIo  TOUC

epyalopevouc.

5. O1 0mod0XEG GUVIEOVTOIL OTEVA PE TNV ATOMIK)
1) opadIkA anddoan.
6. O1 mpoaywyéC atnv etalpeia Baailovtal otnv

apxalotnToa.
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WuxoAoyikn PSYCH_  AiauegoAapnt 1. ©a Apouv MOAD euTuxIopévoc/n va Tepdow To  Baviera & Marin-Pérez (2024).

Eveia WELLBE  kn(H4), UTOAOITIO TNC KOPIEPAC HOUL OE OUTOV TOV
ING E€aptnuévn OpYOVIGUO.
(H2,H3), , L, , .
2. 21NV €TaIpeia autr) gival EDKOAO VO EKQPATW
Avegdptnn , , ,
OUTO IOV €£XW OTO PJUOAQ HoU.
(H5)
3. Niwbw Kivntpo va Kdvw amouvdaia mpayuota
0T G0VAEIA HOU.
4. NiwBw €0WTEPIKN 0puR VO KAVW comoudaio
TPAYUOTO 0T GOUAELG oL,
5. H diadikaagio AqPn¢ ano@doewy atnyv eTalpeia
Hou gival owaoTH.
6. H diodikaaio Ayng ano@acewy atny eTalpeia
pou iva dikan.
Epyaoiokr) ENGAGE EE&optnuévn 1. 'Exw evépyela otnv 60VAELA pOU. Schaufeli et al., (2006).
A¢opeuon (H1,H4,H5) 2. H G0UAEIA POUL PE EPTVEEL

3. 21 60VAEId pou VIwBw duvatdg/n Kal
yepato¢/n {wvtdvia.

4. 'Ot0vV onKwvouadl To TPWi, VIwbw 0peen
VO Tdw aTn dOLAELQ.

5. Niwbw meprigavoc/n yia tn 0VAEIN IOV
KAVW.

6. Eipor evBouolaopevog pe Tn GOULAEIN
povu.

Ene&riynon Epeuvntikov Movtélou

270 ZxNua 1 amelkovideTal T0 TPOTEIVOUEVO EVWOIOAOYIKO HOVTEAO TG EPELVAC,
10 omoio Paciletal o pia 6our) pEcoAAPBnonc. Ot TpelC aveEdpTnTeC METORANTEC
(Eowtepikny Emikovwvia (COMM), Xpron Eowtepikwv Social Media (SOCMEDIA),
Mpaktiké¢ HR YynAng Anddoong (HRBPACT) emnpedlouv tnv WuxoAoyikr Evegia
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(PSYCH_WELLBEING), n omnoia pe tn o€lpd ¢ AEITOupyEi w¢ SlapecoAapntic mpog
TNV e€aptnuévn PeTaBAnTh, onAadn tnv Epyaaciokr Aéopeuon (ENGAGE).

Mo avoAuTikd n EcwTtepikn Emkowvwvia (COMM) avauévetal va emnpedlel
dueca v Epyaoiaky Aéopevon (H1). H Xprion Eowtepikwv Social Media
(SOCMEDIA) kat o1 Mpaktikéc HR (HRBPACT) mpoBAEmeTal va evioxUouv Tnv
Wuxohoyikn Evegia (H2 kat H3 avtiotoixa). H WuxoAoyiky Evedio avapévetal va
enMnNpPeadel Btk v Epyaaciaki Aéopeuan (H5). Téog, n Wuxohoyikr Evegia peoolapei
otn oxéon petaéd COMM kot Epyaaciokn¢ Aéapeuanc (H4).

Me omAd Aoyla, T0 POVTEAO OuTO BacieTal otnv opxn 0Tl OTav pia €TaIpEia
@EPETAL KAAG OTOUG LTIAAAAAOUG TNG, EKEVOL VIWBOLY TNV avdykn va ovIOModwoouy.

‘Etal1, BeATIOVETAL N PUXOAOYia TOUC KO OQPOTIWVOVTAl TIEPICTOTEPO GTNV EPYATIN TOUG.

ZxAua 1: EvoloAoyIKO JOVTEAD TNG EPELVOC

PSYCH H2
WELLBEING
©ETIKH
ENIAPAZIH
H4a
©ETIKH
ENIAPAXIH
COMM SOCMEDIA
HS
= N
- L H3 ©ETIKH
=% ENIAPAZH
2= %
HA1 = <M
) HR
ENGAGE J‘ BPACT
©ETIKH = 4
ENIAPAZIH -
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KepaAalo 2 : MeBodoAoyia
2.1 ZKOTIOC TNC EPELVOC

21n olyxXpovn EMIXEIPNUOTIKY TPAYUATIKOTNTO, OTOL O OVIAYWVIOUOC KOl )
TEXVOAOYIKI] TIPO0S0C METARAANOUY PIJIKA TOV TPOTO AEITOLPYIAC TWV OPYOVIOH®Y, N
EMEVOUON OTO QVOPWTIVO OQUVOMIKO OTOTEAEI OTPOTNYIKO Topdyovta emtuyiog. H
TopoLaa EPELV EXEL WC OKOTIO VO EEETATEL TIWC O KPIGIPEC ETAIPIKEC SIOBIKATIEC ONANDN)
N €0WTEPIKI EMIKOWVWVIO, N XPAON Twv €0WTEPIKWV Social Media Kal Ol TPAKTIKEG
AvBpamivou Avvapikod (HR Practices) emnpedlouv Tnv QuxIKn €Vegia Kol TIO
OUYKEKPIYEVA TNV O€0peLan TwV epyalopévwy. H PENETN OTNpiXBNKE O€ EUTIEIPIKEC
EPELVEC TIOU OVEJEIEOV TN ONUOCIO TV TOPOMAVK TAPAyOvVTwy. Mo avOAUTIKG , Ol
Belasen & Belasen (2019) Tovilouv otnv €peuva TOUG OTL N OAOKANPWHEVN E0WTEPIKI)
EMKOIVWVIa, 1 OTIoI0 EVOWUATWVEL OTPOTNYIKA TN CUPUETOXT TwV £pYalopéVwY, EVIOXVEL
TNV €MKOIVWVia, TV opydvwaon Kal tn cuvaioBnuatikr o6éopevon. O Men, (2015)
dlamioTwoe 0TI n oa@AC KOl N CUUPETOXIKA EMKOIVWVIO OUVEETAl BETIKA pE TNV

0PYOVWOIOKN) 6ETUELDN.

MapdAAnAa, ot Verheyden, (2017) kai Baviera & Marin-Perez, (2024) anédeiéav
0TI N Xpron Twv e0wTepIKwVY Social Media evioxDel TNV cuvepyaaia, PEIWVEL TO aigOnua
anoudévwaong Kot auédvel Tnv Yuxikn eveia twv epyalopévwy. O apopd TIC TPAKTIKEC
avBpwmivou duvapikol, ot Allen et al., (2013) €d€1€av 0TI 01 diKaIEC KOl OlAPAVEIC
TOAITIKEC HR au&avouv tnv €pyaaioKr] IKOVOToINan Kal YEIWVOUY T0 OTPEC. EmmAEoy, ot
Obeng et al., (2021) Tovioav 0TI N YUXOAOYIKH €VEEin A1TOUpyEl WC JIAPETOAABNTIKAG
MNXOVIOPOC TIOU GUVOEEL TO PN@IOKA EPYOAEID PE TNV EQYATIAKY OETUEVON. ZUVOAIKA, N
€peuva emdiwée va KaALPEL Eva Kevo Tng d1ebvouc BIBAIoypa@iag, KaBwe TEPIOPICUEVEC
EUTIEIPIKEC PEAETEC €XOULV €EETAOEL TN Xprion Twv Social Media w¢ epyaAEio E0WTEPIKOD
MOPKETIVYK Kal TN ox€on Toug PE TNV YuxoAoyikn eveio Kol tn OE0pELON TwV

€PYOaLOPEVWV.
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2.2 MpwToTuTic TOU BEPOTOC

H ouyKeKPIPEVN PEAETN EMIXEiPNOE va KAADWEL EVO OUCIOCTIKO EPELVNTIKO KEVO
ot d1ebvr) Kat eEAANVIKA BiIBAloypagia, eoTiadoviag 0Tn cuvduacTIKA dlEpelvnon Tou
Eowtepikod MAPKETIVYK Kal TNE Xpriong Twv Social Media w¢ epyaAgiov evOUVAPWAONC
NG YuxoAoyiag Twv epyadopévwy Kal BEATIwoNC TNE ETAIPIKAG anddoanc. MapoAo mou n
umapxouvaoa BiBAloypagia £xel avadei&el TN onuacia Tov Ecwtepikod MAPKETIVYK yia TV
EVEPYOTOINGN Kal TNV TapoKivnan tou avBpwmivou duvauikoL (Belasen & Belasen, 2019
; Frandsen & Johansen. 2014), eAGXI0TEC HEAETEC £XOLV EEETATEL TN S1000VIEDN OUTHC TN
OTPATNYIKAG ME TO aUYXPOVO YNOIOKE EPYOAEID ECWTEPIKIC ETIKOIVWVIAC.

H mpwtotumia Tng €peuvag EyKeltal oTnV EMIOTNUOVIKY G0VBEDN EVWOIWV TIOU
TPOEPXOVTal QMO TNV CUUTIEPIPOPA KOTAVOAWTH, TNV Ol0iKNan EMIXEIPACEWY, TNV
0pYavWaloKr) PuxoAoyia Kal TNV PYn@lakn emKovwvia. EISIKOTEPQ, TPOYUATOTOINBNKE N
d1epuvaon Tou TOPASOCIAKOU HOVTEAOU TOU ECwTEPIKOD MAPKETIVYK, EVOWUATWVOVTOC
Ta Social Media kal Ta e-HRM guoTruata wg dituAOUC GUUMETOXIKIC EMIKOIVWVIOC Kal
WUXOAOYIKNC evduvapwont. Méaoa anod auth Tnv Bewpia, 10 EcwTEPIKO MAPKETIVYK dEV
QVTIPETWOTIETAL ANMAQC W EPYOAEIO EMIKOIVWVIOG, OAAD WC PNXAVIOUOC O1aUOPQWONG
BeTikol KAipaTog, evioxuang tou nBikov (morale) Kal evioxuan ¢ 6EC0UELONG TWV
epyadopévwy ameEVavTI aTov opyaviopo. Idlaitepa anuavtiky Bswpeital n cuPBoAr Twv
Prodanova & Van Looy, (2019), o1 omnoiot, e€gtdlovtac Tn cuuBoAn Twv Social Media ato
Business process Management (BPM) €MIKEVIPWVETAl KUPIWC OTIC dladIKagieq Kol Ol
0TOUC aVBPWTOUC TIOU TIG LAOTIOIOVY. H mapoloa SIMAWHOTIKY Epyadio KAALPE QUTO TO
KEVO, UETAPEPOVTOG TO EVOIAPEPOV OTO TN BEATIWGN TWV EMIXEIPNTIOKWVY JIASIKOCIWY TN
BeAtinan ¢ YuxoAoyiag, TN dECUELANC Kal TNG amddoonC Twv pyaloPEVWY, HETH amo

TN oTpatnyikr a&lomoinon twv Social Media oto mMAaicio Tov Ecwtepikod MAPKETIVYK.

EmimpooBEtng, n epyaaia d10popomoIndnke amo TI¢ UTAPXOLOEC MEAETEC Y10 TOUC
aKOA0LBOULC AOYOUC TIPWTO OO OAX £EETACE GLVOLACTIKA TPEIC KPIOIUEC TOPAPETPOUC TO
E0WTEPIKO MApKETIVYK, Ta Social Media Katl TNV YuxoAoyiKn €ue€ia TOL w¢ TWPN KOWio
EPELVO OV EiXE EVOWUOTWOEL AUTEC TIC EVVOIEC OTO (010 BEWPNTIKO TANIGI0. ZTNV CUVEXELD
o0VdEoE TNV EMIKOIVWVIOKI OTPOTNYIKA ME TNV Bewpio KOWVWVIKAC aVTOAAOYAG
TPOTEIVOVTAC £va VED BEwpPNTIKO LTIORABPO YIa TNV KaTavonan TN axéang epyalopEvwv

Kat opyoviopol. TENOC eaTiage aTtnv EAANVIKN EMIXEIPNUOTIKI TPAYMATIKOTNTO OTOU N
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alonoinon twv Social Media ylo €0WTEPIKN) EMIKOIVWVIA TIOPOUEVEL TIEPIOPICHEVN,

TPOCPEPOVTAC ETCL TPWTOYEVH EUTEIPIKA dEOOUEVD OE Eva aveEEPELVNTO TTEPIBAANOV.

TENOC o€ BEWPNTIKO EMIMEDO, N PEAETN TIPOTEIVEL £V VEO EVVOIOAOYIKO HOVTEAOD
mouv ouvdeel To Internal Marketing e Tnv YuxoAoyIKf €Uegia. Ze MPAKTIKO €Mimedo,
TIPOOPEPEL OTIC EMIXEIPIOTEIC CAPEIC KOTELBOVAEIC YO TO TIWC PTOPOLY VA 0ELOTIOI0LY Ta
Social Media kot ta e-HRM epyoAeia w¢ oTPATNYIKA JETO EVOLVANWAONC TNG dETPEVTNC
Kal av&nong tng amddoong Twv €PyalopéVWY TOUC. ZUUTEPACHOTIKA N TApouoa
OIMAWMOTIKY) O€V TIEPIOPIETAl OTNV OTAN TIOPOULGCIOGCN LTIOPXOUCWV BEWPIWV, OANG
EI0AYEL PIO KAIVOTOUA, AVBPWTIOKEVTPIKI) TIPOCEYYION TIOU GUVAEEL TNV TEXVOAOYia TNV

EMKOVWVIO Kal TNV PuxoAoyia o€ Eva eviaio TAQICI0 E0WTEPIKNAG ETAIPIKNG OTPOTNYIKNAC.

2.3 MNPoANUATIKY OEPOTOC

21N olyXpovn EMIXEIPNUATIKI TIPAYUATIKOTNTA, N OMOTEAECHOTIKI) SIOXEIPION TOU
avBpwmIvou GUVAUIKOU amoTeAEi Kpiolo mapayovta emtuyiag. H €vtovn TeXVOAOYIKA
TPO0Jd0E, 0 WNPIOKOC PETOOXNUATIOMOC Kal N abENan Tou OVTOYWVIGHOU dnuioupyolv
TIPOKANCEIC YIO TIC EMIXEIPACEIC OO0V a@opd Tn dloTpnon Tng dECpEVONC, TNG
IKaVOToinang Kol tn¢ PuxoAoyikng eveiog twv epyadopévwy. Onwe emanuaivouy ol
Belasen & Belasen, (2019), n OAOKANPWHEVN ETAIPIKA EMIKOIVWVIO EVIOXVEL TNV
EUTIOTOOUVI, KOAAIEPYET TN d10QAVEID KOL LTTOGTNPIZEL TNV ETAIPIKI @AUN, EVK N EAAEIPN
NG Ymopei va 0dnynaoel o€ anoduvdpwaon T opyavwalakng déapevonc. O Men (2015)
UTIOYPOUMIZEL OTI N GUUKETOXIKNA Kal dlA@AVIC EMKOIVWVIO aMOTEAET KPIGIUO OTOIXEID VIO

TNV EVOUVAP®AT TN PuxoAayiag Twv epyadouévwy Kal TNV av&nan tng mapaywyIlkoTnTac.

H paydaio e€OMAWON TwV KOIVWVIKWV OIKTOWV TPOCEEPEL VEEC OUVOTOTNTEC
EMKOIVWVIOG, OXI HOVO E TOUC TTEAATEG OAAG Kal EVTOC TwV opyavicgpwy. Ot Prodanova &
Van Looy (2019) onueiwvouv otl ta Social Media xpnoiponololvTal Kupiwg yia
BeAtinon Twv B100IKACIWY, OQAVOVTOC e deVTEPN MOoipa Tov avBpwTivo TapdyovTa.
QaoT600, N 0€10TI0INCN TWV KOIVWVIKWY SIKTOWV (¢ EPYOAEID EVOOETAIPIKAE ETIKOIVWVIOG
MTOPEL VO EVIOXVUOEL TNV OP@idpoun TANPo@opnon, TNV avayvwpion, Tnv aiobnon
OUMHETOXNC KOt TO OPOBIKO TVEDUA, ENPEAOVTOC BETIKG TNV YUXOAOyia KOl TNV omodoon
Twv gpyalopévwy. Onw¢ emaonuaivouy ot Frandsen.& Johansen (2014), n €TaupIkn

EMKOIVWVIO dgv TEPIOPIZETaL TAEOV OE QATAEC EVNMUEPWTIKEC TIPOKTIKEG OANA OMOTEAEL
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OAOKANPWHUEVN OTPOTNYIKI TTOU GUVOEEL TA ECWTEPIKA KOl EEWTEPIKA PNVOPOTO PE OKOTIO
TNV vioxuan TN¢ ETAIPIKAC TAOLTOTNTOC KAl TN dI0TAPNGT OUCIACTIKWY OXEGEWV |IE TOUG
EUMAEKOPEVOLC. Mapd TNV avayvwplion ¢ onuociog Tou Ecwtepikod MAPKETIVYK Kal
NG WNQIOKNAG EMIKOIVWVIOE, EVTOTIOTNKE GNUOVTIKO £PELVNTIKO KEVO 000 a@opd TN
OLVALACTIKA TOUC XPHON WG OTPOTNYIKO EPYOAEio evduvdpwang Tng YuxoAoyiog Twv
epyalopévav. Ot Baviera &Marin- Perez (2024) tovidouv 611 n cucTnuatikr aglomoinon
TWV ECWTEPIKWY KOWWVIKWOV JIKTUWV WTOPEl va €VIOXUOEL T OCUUMETOXN KOl TNV
dEaMELDN, OANG EAAXIOTEC MEAETEC OIEPELVOLY TO TWE N XPAON TOUC EMNPEALEL TNV
QuxoAoyikr €ueia O TIPAKTIKO €MinedO, 1O10ITEPA OTNV EAANVIKI] ETIXEIPNMOTIKNA
TpayyoTikOTNTa. EmmAéov, ot Obeng et al. (2021) emionuaivouy 6T 01 YN@IOKES
TAOTQOPUEC HR pmopolv va eviox0oouV Tn dECUEVT Kal TNV TOPAYWYIKOTNTO, OAAG N
ouvdeaon toug pe To Internal Marketing Kot T GUVOAIKE) WUXOAOYIKK| IKOVOTIOINGN TWV

€PYOLOUEVWV TIAPAUEVEL OVEEEPELVNT.

AVOKEQOAQIWVOVTAC, N EPELVNTIKNA TPOPRANUATIKY) EVIOTILETAI OTNV EMITOKTIKI)
aVAYKN Y10 PI0 OAIOTIKN Kal 0vBPWTOKEVTPIKI) TPOCEYYIon, n omoia Ba dloouvdEel To
Eowtepikd MAPKETIVYK Kol To MEaa KovwvIKA¢ AIKTOwaong YE TNV PUXOAOYIKN) Veia
TwV epyalopévwy. H mapoboa PEAETN @IA0dOEEI va YEQUPWOEL TO UQPICTOPEVO
BIBAIOYPAQIKO KEVO, OVAOEIKVUOVTOC TWC N OTPOTNYIKA XPron WneloKwv epyoAsiwv
dvatal va PEYIoTOTOINCEl TN OECUEVAT, TNV IKOVOTIOINGN Kal TNV amodoTIKOTNTA TOU
avepTMIvVou  GUVOMIKOD, TPOCPEPOVTAC TOUTOXPOVO EQPAPHUOCIUEC KATELOULVTHPIEC

YPOMUEC Y10 TNV EAANVIKN ETIXEIPNUATIKA TPOYUOTIKOTNTO

2.4 ZXEO100UOC EPELVOC

H pebodoloyia mou okoAoubnbnke otnv mapoloa OIMAWHOTIKY €pyoaia
BaoioTnKe 0€ TOCOTIKN TPOCEYYION, UE GTOXO T GUAAOYN Kal OVAAUGH EUTIEIPIKWV
dedopEvwv. H emAoyn TnNC MOCOTIKAC PEBOOOL EMETPEPE TNV AVTIKEIMEVIKI] dIEPELVNON
TNG OLOXETIONC METOEL TNC XPNONC TWV KOIVWVIKWY OIKTUWY YIO OKOTOUG E0WTEPIKOD
MOPKETIVYK Kal TN¢ EMIdPOONG TOUC 0NV YUXOAOYIKI) KOTAOTAGON KOl TNV 0mAdoon Twv
epyoalopévwy. H TOOOTIKA TPOCEyyIon EMETPEYE TN METPNON Kal TNV ovdAuon
OUOXETIOEWV PETOEL PETOPRANTWV PE OTOXO TNV EMAARBELON BEWPNTIKWY LTIOBECEWV
(Creswell and Creswell , 2018).
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To KOPIO €PYOAEI0 GUANOYHC DEBOPEVWV NTAV TO BOUNUEVO EPWTNUATOAOYI0. O
OXEJOOPAC OUTAC EMIAEXONKE KOBWC EMETPETE TNV OVTIKEIYEVIKA PETPNON OTACEWVY KOl
avVTIAWEWY OXETIKA PE TNV Xprion Twv Social Media 0Ny E0WTEPIKN) EMKOIVWVIN Kal TNV
enidpacn Ttou¢ otnv YuxoAoyikr eveia Kal Tn déopevon Twv epyalopevav. To
EPWTNUOTOAOYI0 XWpioTnke o€ d00 Pacika pépn. To TPWTO MEPOC TEPIAGUPBavE
EPWTATEIC dNUOYPOPIKOD XOPOKTPA (PUAO, NAIKIO POPQWTIKG emimedo, Béon otnv
emixeipnan, xpovia mpolnnpeeaiag, KAAS0C OpacTnEIOTNTAC). To de0TEPO HEPOG
nepINGpBave epwTnoel¢ KAipakag Likert mévte BabBpidwv, BaciopEVeE] OTIC ETARANTEC KOl
To otoixeio mou mapouaidlovtal otov Mivaka 1 (Ecwtepikny Emikowvwvia, Xpron
Eowtepikav Social Media, AnoteAeapatikotnta Mpaktikwv HR, Wuxoloyikr Evedia,
Epyaciokr Aéopeuan).

H emAoy] ToU €pwTnuUATOAOYioL w¢ PEBODOG GUAAOYNC OEBOPEVWY Kpibnke
KATAAANAN, KoBWC mpdo@epe duUVATOTNTO CUYKEVIPWONG MEYAAOU OYKOU dEQOUEVWV TE
OUVTOMO XPOVIKG Oldotnua, pE LYPnAn alomioTio Kol 6uvaTdTNTO  OTOTIOTIKNAG

enegepyaaiac.

2.5 TANBuopoc kat Asiypa

O MANBLOPAC TN TTOPOVCOG EPELVOC AMOTEAEITOL OTIO EPYALOUEVOUC OE EANNVIKEC
EMIXEIPNOEIC KOl OpyavIopoUC, TOOO TOU ISIWTIKOO 600 Kal Tou Onuociou TOpEQ,
aveEOPTATWC KAGOOL dPaOTNPIOTNTAE, HWEYEBOLC opyaviopol f 1EpapXIKNC Béong. H
eoTioon OToV EANVIKO TANBUOPO KpiBnke okOmun, KaBwC n HEAETN e&etdlel
OPYOVWOIOKEC TIPOKTIKEG Kol QVTIAAWELG Tou emnpeddovTal dueca amd 1o eyxwplo
EPYOOIOKO KOl  KOIVWVIKOOIKOVOUIKO  TAdiglo. H  ouAdoyq Twv  dedopévwv
TPAYUATOTIOINONKE HPECW NAEKTPOVIKOD QOUNUEVOL  EPWTNUOTOAOYiOL, TO Omoio
dlavepndnke dadIKTLAKA UECW KOIVWVIKWY OIKTUwv (Facebook, Messenger kot Viber)
KaBw¢ Kol JEOW TIPOOWTIKWY KO ETOYYEAUATIKWV NAEKTPOVIKWV UNVupaTwy (email). H
apxikfy O1Gd00n Eylve PE TNV OTOCTOAN TOU EPWTNMOTOAOYIOL GE YVWOTOUC KOl
OLVOGEAPOUC, Ol OTOiol 0T OCULVEXEID TPOWBNCOV TOV GUVOECHUO Of ELPUTEPOUG
EMOYYEAUOTIKOUG KOl KOWWVIKOUC KUKAOUG. Me Ttov TpOmo autd emtelXOnke n

OLYKEVTPWAN AMOVTHOEWY Ao ePYOLOPEVOLE DIAPOPETIKWY OPYOVIGHWV.

24



H ev Adyw Oladikacia BacioTnKe o€ PN MIBOVOTIKEC TEXVIKEC OEIYUATOANYIOC Kal
BewprBNKE €VPEWC OMOdEKTH OE KOIVWVIKEC KOl OPYAVWOIOKEC EPELVEC, EIBIKA OTAV
UTIOPXOUV XPOVIKOI Kal o1kovoutKoi eplopiapoi (Etikan et al.; Taherdoost, 2016). Moapa
TO yeyovog OTI n uEB0dOC auTr dev EMETPEME TNV TANPN OTATIOTIKA YEVIKELON TWV
QMOTEAECUATWY OTOV GUVOAIKO TTANBLOMG Kot LTAPXEL Kivduvog pepoAnyiag (selection
bias), kpibnke KATAAANAN yla Tn OIEPELVNCN CUOXETIOEWV Kal TACEWV HETOED Twv
egetaldpevav petafintwv (Black, 2010).

ZUVOAIKG GUAAEXBNKaV 152 TANPWE CUUTIANPWHEVA EPWTNUATOAGYIN. To pEyeBog
TOU OEiyMOTOC AUTO KPIBNKE EMAPKEC YIa TNV EQOPHOYT TWV TPOBAETOUEVWV CTOTIOTIKWY
AVOAUCGEWV (TEPIYPOPIKT) OTOTIOTIKH, OVAAUCN GUOXETIOEWV Kal IEQPAPXIKN TTOAIVOPOUIKN
avaAuan), AauBavovtag uToYn TO EPELVNTIKO POVTEAO KOl TOUG TEPIOPICHOUC TNC MN
TBavOTIKNC detypaToAnyiag.

2.6 Aladikaoia ZuAAoyng Aegdopévwv Kol HBOIKA

BEuata

H ouMoyl Twv dedOUEVWY TPAYMOTOTOINONKE NAEKTPOVIKA, HEGw online
EPWTNUATOAOYiOU TOL dnuIoVPyRBnKe oTnv MAat@opua Google Forms. H nAEKTPOVIKN
dlavoun €ylve pEOW ETOIPIKWV email, emayyeAyatikwv OIktuwy (LinkedIn) Kat
KoIVwVIKV OIKTUWY (Facebook, Instagram, Messenger, Viber). H gupuetoxr rtav
amoAUTWC €BEAOVTIKI Kal Ol CUUMETEXOVTEG EVNEPWONKAVY Y1 TO OKOTIO TNG PELVAC, TN
JIdpKEID CUPTANPWONG, KOBWC KOl yio TNV OVWVUMPIO KOl EUTIIOTEVTIKOTNTO TWV

(XT[(XVTI"]O'S(,\)V Toud.

EminmpooBeta n épeuva GUPUOPPRONKE e TIC APXEC OEOVTOAQYINC TWV KOIVWVIKWV
EMOTNUWV. TPV amd TN CUUMPETOXN, Ol EPWTWHEVOL EVNUEPWBNKaAV HPECW ONAwaN
ouvaiveanc (informed consent) yla Tov oKOTO Kat T QUGN TN €PELVAC, TN dLVATOTNTA
AmOXWPNONG OTOIOOATIOTE OTIYPN XWPIC CUVEMEIEC Kal Tn Ola0@PAAIoN avwvupiac,
EUTIOTELTIKOTNTAC KO PN XPrONG TV 0ES0UEVWV YIa EUTOPIKOUC OKOTIOUC. TEAOC O&ilel
va TovioBei OTl To dedopéva amMOBNKEDTNKAV HE OOQAAEID KOl XPnolyoTolrénkav

QATOKAEIOTIKA Y10 0KOBONMOTKY avaAuaT).
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2.7 MEEBodoL avaAuonC OEOOUEVWVY

H otaTioTiKr) ene€epyaaia TwWV TPWTOYEVWY OESOPEVWV TIPOYUOTOTOINONKE PE TNV
XPrion Tou Aoyiopikol PSPP, akoAouBwvtag pio S0uNUEVN TPOCEYYICT VIO TOV EAEYXO
TWV EPELVNTIKWV UTIOBETEWY. APXIKA, yia TN Ol1ELPLVON TWV AUECWVY EMIBPACEWY TIOU
dlatumwenkav atic umobéaelc H1,H2,H3 kat H5, epapuoatnkav cuvALACTIKA 1) avaAuon
OUOXETIONG Kal N OTAN YPOUUIKY) TIOAIVOPOUNGT). ZUYKEKPIPEVD, XPNOIUMOTOIRBNKE 0
OUVTEAEDTIC Pearson r yio tnv pETpnaon Tne Evtaong Kat TS KAtevBuvang g YPOUHIKNAC
ouvdgelog PeTagd twv petapAntwv (Cohen et al., 2003), evw n amAn ypOoUUIKNA
TOAIVOPOUNCN EMECTPEYE TOV TPOOPICUO TOU TOCOCTOU dlakupavong (R™N2) kat tng
OTOTIOTIKNC ONUOVTIKOTNTOC (p) Twv iPoBAEPewv (Tabachnick & Fidell, 2019).

I Tov €Aeyxo NG umobeang H4, n onoia a@opd Tov daPedOAAPNTIKO POAO TNC
Wuxikne Evegiac (PSYCH_WELLBEING) otnv oxéon Eowtepikni¢ Emikovwviag (
COMM) «kai Epyaciokng Aéopevong (ENGAGE), xpnolpomoinénke n KAOGCIKA
pebodoroyia Twv Baron & Kenny (1986). H diadikaaia autr) meptAdupave Tpia S1ad0xIKA
Brjuata moAvopouNnone, TNV €€ETaaon NG EMidpacNE TNC EMKOIVWVIOG OTNV EPYACIAKA
déapeuarn), TNV EMidPOCN TNG 0TOV SIOPESOAAPNTH Kal TEAOC TNV TAUTOXPOVN EI0AYWYT| Kal
TwV 000 UETARANTWV OTO HOVTEAO YyIO TOV TPOGAIOPIOUO TNC TARPOUG N HEPIKAG
dlapecoAdfnong (Hayes, 2017). Mpiv v €€aywyn TwWV TEAMKWV CUUTEPOCUATWVY,
dlevepynBnkav €Aeyxol yia Tnv a&lomoTio TOU POVIEAOU, PE EUQOCN OTNV Omouadia
TOAUOLYYpauUIKOTNTaC (multicollinearity), diac@aAilovtag 0TI 01 CUOXETIOEIC PETAED
TWV oVeEAPTNTWY PETABANTWY dev umepPaivouy To Kpioiwo opilo tou 0,80 (Hair et al.,
2018). TENOG, N €pUNVEi0 TWV AMOTEAEOUATWY EYIVE YE YV@UOVA TOV TIEEPIOPIOUO TOU
OoLOTNUOTIKOL  OQAAPOTOC peBBdou (common method bias), cOpQwva pe  TIg
KateuBuvThpIEC YpaupEG Twv Podsakoff et al. (2012) yia Ti¢ €peuvec mou Baacilovtal o€

QUTOCUUTIANPOUMEVA EPWTNHATOAOYIA.

2.8 'Opyova pETpnong

21NV Tapovoa EPEuVa OAEC Ol HETOBANTEG PETPRONKAY e TNV KAipoka Likert (1=

AMoQwvw omoAuTa, 5 = Zupggwvw andivta). H EowTtepikr) Emikowvwvia (COMM)

a&loAoynBnke e €€1 epWTAGEIC TTOL OVTANONKOV ATO TIC CUCTOCEIC TNG CUOTNUATIKIC

avooKOTNon¢ Twv Santos et al. (2023) kal mpocopudoTNKav and tnv KAipoka tng Men
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(2015), WOTE va OMOTUTWVOLY HE AKPIBEID TOV TPOTO WE TOV Omoio o1 epyalouevol
AopBdvouy, Kotavoolv Kol 0€I0A0YOUV TNV ECWTEPIKN EMKOIVWVIO aToV opyaviouo. H
Xpnon Eowtepikwv Méowv Kovwvikng Aiktiwon¢ (SOCMEDIA) petpribnke pe €L
gtolxeio mpooapuoouéva amod ta €pya twv Pekkala kal van Zoonen (2022) 1o omoio
€0TIOEL 0T OLXVOTNTA, TOV OKOMO XPAoNC Kol Tov Pabud oAANAEmidpocng Twv

€PYOLOPEVWV OTIC PNPIOKEC ECWTEPIKEC TAATPOPUEC.

O1 Mpoktikeég YynAng Amodoonc AvBpwmivou Auvvauikod (HRBPACT)
aglohoyrbnkav pe €E€1 EPWTNOEIC IOV TIPOEPXOVTOL amevbeiag and Tnv Koblepwuevn
KAipoka twv Sun et al., (2007), n omoia Bewpeital pia amo TIC TO OAOKANPWHEVEC
PETPNOEI TPAKTIKWY HR vynAng omodoonc. H Wuxikn Eveia twv Epyalopévav
(PSYCH_WELLBEING) omotunafnke péow €1 OTOIXEIWV BACIOPEVWY OTN PEAETN TWV
Baviera kat Marin-Pérez (2024), o1 onoiol €€gtddouv TOV TPOTO PE TOV OTOI0 N XPron
€0WTEPIKWV social media pmopei va emnpedoel BTIKA 1 apVNTIKA TNV EUNPEPI, TN BETIKA
0TdoN Kal To 6LVAITONUOTIKA BlopaTta Twv epyalopévav. TENOC, N Epyaaciakn Aéopeuon
(ENGAGE) petpribnke pe tn ouvtoun ékdoon UWES-9 twv Schaufeli et al., (2006), éva
and ta mo aglomaoTta Kal JdlEbvwe avayvwpIoPEVO €PYOAEIO yia Tn WETPNON TNG
EPYOOI0KNAG dETUELANC, KOADTITOVTOG TIG dIAOTACEIG TN {WTIKOTNTAC, TNC OETUELONG KOl
NG anmoppoEnanC. OAEC 01 KAIPOKEC UETOQPACTNKAVY Kal TPOCOPUOCTNKAY aTa EAANVIKA
pE TN P€B0JO TNE aVTIOTPOPNE HETAPPACNC OO dU0 TTTUXIOVXOUG OyYAIKNAE @IAOAOYIAC, PE
OTOX0 TN OI00QAAICN TANPOUC EVVOIOAOYIKNC KOl YAWGOIKNC 1ooduvapiac e To

TPWTOTUTIO EPYAAEIQ.
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Ke@aAaio 3 AVAAUGT] OTIOTEAECHATWVY

3.1 Elcaywyn

210 KEPAAQILO OIUTO TAPOULCIALOVTaIL TO ATOTEAEGUATO TN OTOTIOTIKIAC AVAALONG
TOU TPOEKLYAV OTIO TN CUUTIANPWAT TWV EPWTNPOTOAOYiWV. Baaoikdg okondg eival n
d1EPELVNON TOU TPOTIOU LIE TOV OTI0IO0 N ECWTEPIKN EMKOIVWVIa Kal Ol TIPOKTIKES d10iKNang
NG etalpeiag €mdpoly otV YUXIKN €VEEIO KOl TNV EPYOOIOKN OECUELON TWV
epyalopevav. ApxIkd, e€etalovTal To dnUOypaQIKa aTolxeia Tou deiypatoc, dnAadn To
TPOPIA TwV aVOPWTWV TV andvtnoav (OTwW¢ To QUAO, N NAIKIa, To EMMESO EKMAIdELANC,
n 6€0n TOLC OTNV ETAIPEIN, N GUVOANIKH EPYOTIOK) EUTEIPIN KO N EQYOCIOKI) EUTEIPIQ TNV
Twpvr) 6éan). Me tn Bonbela MVAKWY Kol ypa@nudtwy, meplypdetal n alveeon tng
OpAdOG TTOU PEAETABNKE, WOTE va €XOUHE IO KABOPN) EIKOVA Yia TO TOIOI CUMUETEIXAV

aTnv €peuval.

21N OULVEXELD, TTOPOUCIAOVTOL T OTMOTEAEGUATA TNG TEPIYPAPIKAG OTOTIOTIKNG
ylo TIC KOPIEC METABANTEC TNC €peuvag, OMWE N EMKOIVWVIN, TO PETH KOIVWVIKNAG
JIKTUWAONG Kal 01 TPAKTIKEC AVOPWTIVOL AUVOUIKOD. TO KEQAAQIO OAOKANPWVETAL |IE TOV
EAEYXO TWV EPELVNTIKWV LTMOBECEWV. Z€ QUTO TO OTAOI0, €EETALETON N OTATIOTIKA
ouvdeela pPeTagd Twv TOPOYOVTWY aAUTWVY, TPOKEIYEVOU va emifefaiwbolv i va

anoppieBolV o1 apxIKEC UTIOBETEIC TNC EAETNC.

3.2 Anpoypa@ika XapaKTnpIoTIKAa Agiypotog

ZTnv mapoboa €VOTNTO AVOAUOVTOL TO XOPOKTNPIOTIKA TOU dEiypoToC TNG
€peuvag, TO Omoio omoteAeital amd epyalOuEVOLE dloQOpwy KAGdwv. H avdAuon
nepINOPBAavEl TO00 dnuoypa@Ika otolxeia (QUAO, nAIKia, ekmaidevan) 600 Kal
eMayyeAUaTIKG dedopéva (BEan, mpolnnpeaia).

3.2.1 dUOA0 , NAIKia Kal ekmaidevon

2TV TOpPoOoO UTIOEVOTNTA TOPOUCIAZETal N dNUOYPOPIKY) KOTAVOU TOu

deiypatog TN €peuvag (N = 152 guppeTeEXovTeg). Ta aTtolxeio avaAlovTtal W TPog TN
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OLXVOTNTA EPPAVIONG, TO TOC0OTO (%) Kal TO CUGCWPEVLTIKO TTOCOCTO. TO TOCOATO TWV
eMeImovowv Tihwv (missing values) eival e€aipetikd xapnAo (0,7%), yeyovag mou

J1o@OAILEL TN OTOTIOTIKN 10XV TNE AVAALGNC.

ApPXIKG 000V 0@opa To QUAO, OTWC PAIVETOI OTOV TiVOKa 2 Kal 0To ypdenua 1 n
KOTavour) €ival TPAKTIKG I00PPOTINUEVN, UE TOUC AVOPEC VO aTOTEAOLY TO 50,7% Kal TIC
yuvaikeg 10 48,7% Tou deiypatoq (EAAXIOTOl CUMUETEXOVTEG EMEAEEQV TNV AMAVINGN
GAN0). H oxedov TéAeld 10oppomicn PETOEL Twv dV0  QUAwvV evioxlel TNV
QVTITPOCWTEVTIKOTNTA TOU deiypatog, e€aAsipel Tnv mBavotnTa pepoAnyiag (bias) kat
EMITPEMEL O&IOMIOTEC OLYKPIoEI( METOED avdPWVY KOl YUVAIKWV OTI METARANTEC TNG

HEAETNC

Mivakag 2 Kotavour Twv CUPHETEXOVTWY WE TIPOC TO QUAO

PYAO 0: Muvaika
Suyvotnta | Mooootd | ‘Eykupa | UOCWPEEUTIKA
xvotm YKOP P 1: Avdpag
TOC0O0TA | TOCOOTA
. 2: Embupw va pn
Eykupe¢ 0 | 74 48,4% 487% | 48,7% anavThce
1 77 50,3% 50,7% 99,3%
2 1 0,7% 0,7% 100%
EM\eimovoec 1 0,7%
>0voAo 153 100%

Mnyn: Eneéepyaacio dedopévwv éow Aoyiopikol PSPP
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Mpagnua 1 Ameikovion OgiyuoTog avd @UAO

®dUAO
152 ATtaVTroELg -
48.7%
50.7%
@ Avrpag
@ ruvaika
Erubupw va pnv
anavtrow
Mivakag 3 HAIKIOKN KoTavoun Tou deiypatoq
HAIKIA
Zuxvotnta | Mooootd | ‘Eykupa | ZUOOWPEVLTIKA
TOCOOTA | TOCOOTA 1:18-27
‘Eykupeg 1 72 47,1% 47,4% 47,4%
2:28-37
2 38 24,8% 25% 72,4%
3 |23 150% | 151% | 87,5% 3:38-49
4 |19 12,4% 12,5% | 100% 4:50+
EAAeinovaoeg 1 0,7%
>0OvoAo 153 100%

Mnyn: Eneéepyacia dedopévwy péow Aoylopikol PSPP
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Mpaenua 2 ATIEIKOVION NAIKIOKWY OPAdWY TwWV GUPHPETEXOVTWV

HAwia
152 ATtQVTroELG

15.1%

@ 18-27Ewv
@ 28-37Ewv
38 - 49 Etwv

47.4% @ 50+ Etwv

21NV GLVEXEID OGOV aPOPA TNV NAIKIO OTw¢ BAEMOUUE TOPATAVW GTOV TiVaKa 3
Kal aTo ypd@nua 2 To deiypa XapaktnpileTon amod veavikr) cuveean. H peyaAltepn opdda
eival auth Twv 18-27 etwv (47,4%), akoAouBoluevn and tnv opada 28-37 €Twv (25%).
ZUVOAIKA, TO 72,4 % TWV CUPHETEXOVIWV QVNKEL OTNV KaTnyopia £w¢ 37 ETWV, EVW Ol
HEYOADTEPEC NAIKIOKEC OuadeC (38-49 kal 50+) avTImpoownebouv To uTOAOITO 27,4%
mepimov. H Katavour) auth aVTAVOKAG TO TPOQIA TV GUYXPOVWV ETIXEIPNOEWY Kal
OPYOVIOUWV PE EVTOVN TIAPOUGIa VEWVY EMAYYEAUATIWY, Ol OTIOI0L gival EE0IKEIWUEVOL IE

N Xpron Twv Social Media TNV E0WTEPIKNA EMKOIVWVIQ.

Mivakag 4: Eminedo ekmaideuong Twv pWTNOEVTWY

EKMAIAEYZH

Zuxvotnta | Mocootd | ‘Eykupa | ZUOOWPEUTIKA

TOCOOTA | TOCOOTA
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‘Eykupeg 1 33 21,6% 21,7% 21, 7% 1: MporTuyLakd

2 87 56,9% 57,2% 78,9% . ,

2. METOMTUXI0KO

3 10 6,5% 6,6% 85,5%

4 |16 10,5% 105% | 96,1% 3: AIBAKTOPIKO

5 6 3,9% 3,9% 100% 4: AeutepoPabuia ekmaideuan
EAAeinovoeg 1 0,7% 5: AMo
>0voho 153 100%

Mnyn: Eneéepyacio dedopévwv péow Aoyiopikol PSPP

pa@nua 3 ZUYKPITIKN) TTOPOVaiaaon EMMESOU EKTAISELONC EPWTNOEVTWV

Ekmtaidevon
152 ATtaQVTAOELG

10.5%

AsutepoBabuia
Mpomtuxlakd
57.2% MetartuyLakd
ALSAKTOPLKO

AAN\O

TENOC 600V 0QOPA TO EMIMEDO EKMAIGEVANC, OTWE TOPATNPOVKE OTOV TivaKa 4
Kal 0TO ypa@nua 3, TO HOPQWTIKG EMMESD TWV CUUMETEXOVTWVY Eival 181aitepa LYNAS. H
mAsloPngia (57,2%) KOATEXEL METOMTIUXIOKO TITAO OTOLdWV, evw TO 21,7% OS100€TEl
TIPOTTUXIOKO TITUXI0. ZUVOAIKA, TOVW OmO TO 78,9% Tou deiypatog S10BETEL avaTaTh
MOPQOWON, YEYOVOC TIOL SI0CQAAILEL OTI 01 CUMMETEXOVTEG £XOUV TNV KPITIKNA IKAVOTNTO VO
a&loAoyrioouv ¢ Ta Social Media emnpedlouv TNV PuxoAoyia Toug Kol KOT' EMEKTOON TN

OLMPBOAN TOUC OTNV ETAIPIKNA ATOdOaN.
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ZUVOAIKA, TO O€iypa UTopEi va XapaKTNPIOTEL w¢ VEAVIKO, LYNANC HOPPWONG Kal
I00PPOTNUEVO WC TTPOC TO PUAO. H alvBear| Tou Kpivetal 1davIKA yia T dlepelvnan Twv
EPELVNTIKWVY LTOBETEWV, KOBWE OVTAVOKAX TIC OVTIANWEIC EVOC KATAPTIOUEVOUL EPYOTIKOV

dUVaMIKOU TIOL dPOCTNPIOTIOIEITAL OE GUYXPOVEC ETIXEIPITEIC.

3.2.2 ©€0n, EPYOOIOKN EUTEIPIO KOL EUTIEIPIO OTNY TWPILVN

Beon

e auti TNV umoevotnta €&eTddovtol TO OTOIXEiD TOL GOLVBETOLV TNV
EMOYYEAUOTIKN TAUTOTNTO TWV €PWTNOEVTWY. H avaAuon tng 6€ong epyoaaiag kat g
TpolTNpeaiag eivar amapaitnTn, Kabwg ol TaPAYoVTEC UTOI EMNPEALOLY AUETH TOV TPOTIO
PE TOV oToio o1 gpyadOuEVOL aVTIAGUBAVOVTOL TI OTPOTNYIKEC ECWTEPIKOO MAPKETIVYK
TOU OPYQVIOHOU TouC. MapdAANAa, N €PYOCIOKN EUMEIPIO dlAUOPPVEL TO BaBP6 oTOV
omnoio Ta Social Media emnpedlovv TNV PuxoAoyia Kai TV KaBnuepivr) anddoon Tou

TPOCWTIKOU.

ApXIKG OTIwG TOPATNPEOVKE GTOV Tivaka 5 Kot 0To ypdenua 4 éoov agopd tnv
80N TWV EPWTWHEVWY GTOV 0PYaVICHO, TOPOTNPEEITaL OTI N MAsloWN@io Tou deiypatog
anoteAeital amd Edikevpévo Mpoowmiko (Katnyopia 1), TO OMOI0 GUYKEVIPWVEL TO
43,4% (66 atopa). To yeyovog autd ival 1I31AITEPO GNUAVTIKO yia T YEAETH, KaBwWC TO
EIOIKEVUEVO TIPOOWTIIKO OMOTEAEL TOV KUPIO POXAG TNC MapaywyIKr¢ dladiKaoiag Kal n
andd0oar) TOL CUVOEETOL APESO PE TNV EMITVXiO TOL opyaviopol. MapdAAnAa, To deiyua
mePINOPPAvVEL €va ONUAVTIKO TOCOCOTO OTEAEXWV 0€ BEoel €ubbvng, e TOUG
Mpoiotapévouc (Katnyopia 3) va amotedobv 10 19,1% Kol 1o  AvOTEPA
ZteAéxn/1d1o0ktrteg (Katnyopia 5) 1o 13,8%. H cuppetoxy bWnAGBoBuwY OTEAEXWV
TIPOCPEPEL IO TQOIPIKT) EIKOVO TNG EPELVOC, KOBWC O CUYKEKPIUEVEC OUAGEC £XOUV TOV
POAO TOU TIOUTOU OTIC OTPOTNYIKEC EowTepIkoL MApKETIVYK, €mnpedlovtac Tnv
PuxoAoyia Kat TNV KOUATOUPO TwV LPICTAUEVWY TOUC HECW Twv Social Media Kot GAwv

KOVOAIWV ETIIKOIVWVIOC.

TENOC, PIKPOTEPO TIOCOCTA KOTOypd@OvTal OTIC KATNYOPIiEC TWV AVQTEPWV
Ztelexwv (Kotnyopia 4) kot Tou Aveldikeutou Mpoowmikod (Katnyopia 2), evw n

Katnyopia AAo meplopiletal oto 4,6%. H avtimpoowneuan 0Awv twv Babuidwy g
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lEpapxiag S1ao@OAIZEl OTI N €PELVA OTIOTUTIWVEL TIWC N WNEIOKI) EMKOIVWVIO dlomeEPVA

op1OvTIa Kol KABETO TOV 0pyavIoUO, ETNPEALOVTAC TN GUVOAIKI] ETAIPIKI) OTIOS00T).

Mivakag 5 Katavour Tou deiypatog ava B€an aTov opyaviouo

1: E13IKEVEVO TIPOCWTIIKO

2: AVEIBIKEUTO TIPOCWTIKO

3: MpoioTtdpevog

4: AVOTEPO ZTEAEXOG

5: AvQTtepo ZTEAEXOC / IO10KTATNC

6: AAO

OEZH
Zuxvotnta | Moocootd | ‘Eykupa | ZUCOWPEVLTIKA
TMO0O00TA | TOCOOTA

‘Eykupeg 1 66 43,1% 43,4% 43,4%

2 16 10,5% 10,5% 53,9%

3 29 19% 19,1% 73%

4 13 8,5% 8,6% 81,1%

5 21 13,7% 13,8% 95,4%

6 7 4,6% 4,6% 100%
EAMeimouoec 1 0,7%
Z0voho 153 100%

Mnyn: Eneéepyacio dedopévwv péow Aoyiopikol PSPP
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[Mpdenua 4 lepapxIKr KATATa&n TwV CUPHETEXOVTWY GTOV OPYOVIGUO

©¢on otnv Etaipeia
152 AltavtnoeLg

43.4%
8.6%

@ Aveldikeuto Npoowriké
@ Edikeupévo Npoowrikd

MNpolotapevog
@ Avurtepo Ztéhexog
@ Avurtepo TtéAexog/
ISLoKTrTNg
@ Ao

10.5%

Mivakag 6 ZUVOAIKK) EPYAOIOKN EUTIEIPIO TWV CUPMETEXOVTWVY (£TN TIPOUTINPETIag)

EMMEIPIA
Zuxvotnta | Mocoootd | Eykupa | ZUCCWPEUTIKA 1: 0-4 €1n
M0000Td | TOCOOTA 2: 5-9 ¢t
‘Eykupeg 1 58 37,9% 38,2% 38,2%
2 27 17,6% 17,8% 55,9% 3:10-14 €
3 28 18,3% 18,4% 74,3% 4:15+ €
4 39 25,5% 25,7% 100%
EM\eimovoec 1 0,7%
Z0voAo 153 100%

Mnyn: Eneéepyacia dedopévwy Péow Aoylopikol PSPP
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Mpa@nua 5 Katavopr GUVOAIKIG EPYOCIOKNC EUTEIPIOG OE £TN

ZUVOALKN Epyactakn)
Epmepla
152 ATtQVTOELG

25.7%

18.4% @ 0-4Em
® 59t
10-14 €t

® 15+ Em

TNV GUVEXEID OGOV 0POPA TNV EPYACIOKN) EUTEIPIO N OVAAUGT TNC GUVOAIKIC
npolnNPeaiag avadelkVOEL Yla ICOPPOTINKEVN KOTOVOUN HETOEL VEWV KOl EUTEIPWV
OTEAEXWV. 10 AVOAUTIKE OTIWC QAIVETAIL OO TNV TVOKA 6 Kol TO YpA@nua 5 n yeyaAltepn
OMAd0 CUPPETEXOVTWY (38,2%) d108€Tel 0-4 €Tn GUVOAIKNC EUTEIPIOC, YEYOVOC TOL
OLVOEETAI YE TN VEAVIKI) GUVOEDN TOUL dEIYUATOC OTWC EIdAE OTNV TOPATIAV® UTIOEVOTNTA.
MapdAANAQ, T0 25,7% Twv €PWTNOEVTWY OIOBETEI HOKPA TIPOUTINPETIa AV TWV 15 ETwy,
EVW Ol €evOIOpETEC Katnyopie¢ twv 5-9 etwv (17,8%) kot 10-14 etwv (18,4%)
GLUTIANPWVOULY TO TIPOQIA. H avadAuon autr) eival Kpioiun yia TN HEAETN, KABWE EMITPETEL
TN d1EPelivNan Tou TG T0 ECWTEPIKO MAPKETIVYK €MIOPE aTNV WuxoAoyia epyalopévwv

TIoL BPioKOVTOL O€ SIOPOPETIKA GTAdIN TNG KAPIEPOC TOUC.

Mivakag 7 Aldpkela polmnpeaiag atnv TpExouaa BEan epyaaiog

EMIMEIPIA
Zuxvotnta | Mooootd | ‘EyKupa | ZUOCWPEUTIKA
M0000Td | TOCOOTH 1: 0-4 én

‘Eykupeg 1 91 59,5% 59,9% 59,9% 2: 5.94m

2 28 18,3% 18,4% 78,3%

3 |16 105% | 105% | 88,8% 3:10-14 £m

4 |17 11,1% 11,2% | 100% 4:15 + ¢
EAAeinmovoeg 1 0,7%
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>0OVOAO 153 100%

Mnyn: Eneéepyacio dedopévwv Yéow Aoyiopikol PSPP

pagenua 6 ATEikovion S1dpKelag TPoUTNPeTiag aTnv TpExouaa BEan epyaaiag

Epyaociakn Epmelpia
otnv Twplvr ©€on
152 ATIaQVTHOELG

1.2%

10.5%

@ 0-4Em

@® 5-9Em
10 - 14 Etn

® 15+ Em

59.9%

TENOC 1010iTEPO EVAIOQPEPOV TIAPOLCIALOLY T OTOIXEID IOV TOPOLCIALOVTAL OTOV
TivaKa 7 Kat aTo ypagnua 6 yia ) didpkela mopapovig otnv TpExouaa BEon epyaaiac. H
OLVTPITTIKI TAEIOVOTNTA ToL deiypatoc (59,9%) Bpioketan atn anuepivy Tou B€an yia 0-
4 ¢tn. Ta MOoooTd PelvVOVTal dPOCTIKA OTIC KATnyopieg Twv 5-9 etwv (18,4%), 10-14
etV (10,5%) kot avw twv 15 etwv (11,2%). To yeyovocg 0Tl 6 atoug 10 epyadOpevouC
d1av0oLV Ta IPWTO €T 0T 60N TouC, KOBIoTA Ta Social Media w¢ epyoAcia EWTEPIKOD
MOPKETIVYK EENIPETIKA Kpialpa, kaBw¢ Bonbolv atnv taxutepn YuxoAoyikn TalTion HE

TOV OpYyavIoUO Kal aTn BEATiwaN TNE apxIKIC TOUg omodoanc.

ZUUTIEPOCHATIKA, TO OEiypa OMOTEAEITAl aMO €va QUVAMIKO Kl EEEIBIKEVUEVO
EPYOTIKO dUVOMIKO, TO OTIOI0 GTNV MAEIOVOTNTA TOU BPICKETAl OE GTAJIO EMAYYEAUOTIKIC
TPOCOPHOYNAG N €dpainang atnv Tpéxovca BEan tou. H auvbean auth Kpivetal 16avIKA
yla tn digpevvnaon tou BEUaTOC, Kabwg o1 epyalOPevol PE AlyOTepa £Tn TPEXOLOOC
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eumelpiac (59,9%) eival ekeivol mou enMnpedlovial MEPICOOTEPO OTO TIC GUYXPOVEC
TIPAKTIKEC EOWTEPIKNG ETKOIVWVIOG YIa TN S10UOPPWaON TNG EPYOTIOKIC TOLE WuXOAoyiag

Kal TNG TEAIKNC Toug anddoanc.

3.3 AvaAuon PeTOoBANTwyY deiypatog Kat A&lomioTia

UETABANTWVY

META TNV Mapouaiaaon Twv ONPOYPAPIKWY XAPAKTNPIOTIKWY TOU dEiyHoToC aTNV
UTOEVOTNTO 3.2, N TOPOLCO EVOTNTA €0TIALEL OTNV TEPIYPAPIKA OVAAUGT TWV KUPIWV
PETARBANTWV TOU EPEUVNTIKOU POVTEAOU. ZTOXOC €ival va omoTunwbolv ol TAcelg, ol
QVTIAAYEIC KOl Ol GTATELC TWV CUMPETEXOVTWY OXETIKA HE TIC TOPAPETPOUE TNG ECWTEPIKIAG
EMKOVWVIOG, TN XProN TWV YECWV KOIVWVIKIG SIKTOWANC GTOV 0PYOVIGHO, KABWE Kal TO

EMMEDO TNEG YUXOAOYIKIC TOUG VEEIG KOl dETUELDNG.
AeikTn¢ a&lomioTtiacg

Mpokeluévou va SIOCQAAIOTEL N EYKUPOTNTA TWV METEMEITO OVOADCEWV,
TPAYUATOTIOIEITAI EAEYXOC EGWTEPIKNAE GUVOXNC VIO TIC TIEVTE UTIO EEETOCN YETABANTEC, TNV
Eowtepikr) Emikovwvia, ta Eowtepikd Social Media, Tnv ANMOTEAECUATIKOTNTA TwWV
Mpoktikwv HR, TV WYuxiki Evedia kat tnv Epyactakni Aéopeuon twv Epyalopévwv. H
avoAuon Pooiletol OTIC OPOGOTOINUEVEC TIMEC TIOL TIPOEKLYAV aMO TIC EMIPEPOUC
EPWTNOEIC TWV KAIMAKWVY Likert. Mot d1gpEbvNON TNC EOWTEPIKAEC GUVOXNG TWV TIEVTE
OMABOTIOINMEVWV PETARANTWV, UTIOAOYIOTNKE 0 GLVTEAEDTNC Cronbach’s Alpha. Z0pgwva
pe tov Field (2013), Tipég Tou Oeiktn mov unepPaivouv To 0,7 BEWPOLVTAL EMAPKEIC KOl

LTTOANAWVOUVY OTI Ol EPWTHOEIC KABE KAIUOKOC UETPOUV E GUVETELD TNV id1a Evvolal.
AVOAUTIKOTEPO EXOUE:

Mo v petafAnty «Ecwtepikn Emikovwvia (COMM)» umoAoyietal o €€AC

ouvteAeaTr|¢ (a) Cronbach’s:
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Mivakag 8 AnotéAeapa avdiuaon aglomiotia¢ COMM

ZTOTIOTIKA AglomioTiog

Cronbach’s N
Mpotdoewv
0,91 6

Mnyn: Eneéepyacia dedopévwv PEGw AoyiopiKol PSPP

Mo v petofAnt «Xprion Eowtepikwv Social Media» umoAoyiletol o €€n¢
ouvteleoTr¢ (o) Cronbach’s

Mivakag 9 AnotéAeopa avaiuon alomiotia¢ SOCMEDIA

ZTOTIOTIKA AglomioTiog

Cronbach’s N
Mpotdoewv
0,86 6

Mnyn: Eneéepyacia dedopévwv pEow Aoyiopikol PSPP

Mo v PETABANTH «ATIOTEAECUATIKOTNTO TPAKTIKWYV HR» umoAoyiletal o €€AG

ouvteAeaTr|¢ (a) Cronbach’s

Mivakag 10 AmotéAeopa avaiuon a&lomiotio¢ HRBPACT

STOTIOTIKG AgloTioTiog

Cronbach’s N
Mpotdoewv
0,90 6

Mnyn: Eneéepyacia dedopéviv HEow Aoyiopikol PSPP

Mo v petofAnt) «Wuxikn Eveio» vmoAoyiletal o €€N¢ ouvteleotr¢ (a)

Cronbach’s
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Mivakag 11 AmotéAecpa avaivon a&lomiotio¢ PSYCH_WELLBEING

ZTOTIOTIKA AglomioTiog

Cronbach’s N
Mpotdoewv
0,92 6

Mnyn: Eneéepyacia dedopévwv PEGw AoyIopIKol PSPP

Mo v Aldotaon «Epyaactakr) Aéapueuan» vmoAoyiletal o €A oLVTEAEDTNC (a)

Cronbach’s

Mivakag 12 Anotéheopa avaAuon a&lomiotia¢ ENGAGE

ZTOTIOTIKA AgloTioTiog

Cronbach’s N
Mpotdoewv
0,94 6

Mnyn: Eneéepyacia dedopévwv yeow Aoyiopikol PSPP

MapatnpoUe OTI YIo TO GUVOAO TWV OPASOTIOINUEVWY HETOBANTWV TNG EPELVAC,
IKavoToleital n ouvenkn a&lomatiac (a > 0,7), OMOTE TO AMOTEAETUATO TNC OVAALONG

€0€1E0V OPKETA LPWNAOUC OEIKTEC OEloTIOTIAC.

3.3.1 Eowtepikr Emikovwvia (COMM)

H €0WTEPIKN EMKOIVWVIO OMOTEAED éva KOPIO MOXAO Yyl TNV QMOTEAECUATIKA
A1toupyia kabe alyxpovou opyaviopol. Méoa and avTn tn dladikaaia, n dloiknon €xel ™
duvatdTNTa OX1 HOVO VO EVNUEPWVEL TO TIPOCWTIIKO Y1 TIG EEEAIEEIC, OAAG KOl VO OIKOVEL TOUG
TPOPBANMOTIOUOUC TwV €PYAlOUEVOV, EVOWUATWVOVTOC TIG OMOYEIC TOUG OTIC OMOQATELS TIOU
a@opPOoLY TO PEANOV TNC EMIXEipnonC. Agv TPOKEITAL YIa IO OTAr POvOdPOUN OMOCTOAN
UNVUPATWY N TUTIIKWV EVNUEPWOEWY, OAAG yla évav dpouo d00 KateuBivaewy Tou Bonba

OUCIOCOTIKG OTO XTIOIUO OXECEWV EUTIOTOOVVNG AVAUECH GE OAX TO JEAN TOU OPYAVIGHOU.

Onwc emonuaivetal kat atnv o1ebvr| BipAoypagia (Men,2015), 6TV N E0WTEPIKA
EMKOIVWVIO  LAoTOIEITal pE 0pBO TPOTO, o1 epyaldpevol Teivouv va aigBdvovtal Tio

EVEPYOI KOl OEPEVOL PE TNV €TaIPEin TOUC. H ap@idpopn auth oxéan eviaxVel Ty 6Eoeuon
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TOUC 0T OOUAEIA Kal OnUIOVPYED éva KAIa OTIOU OAOI Ol CUUPETEXOVTEC KATAVOOULV Kal

polpdovtal To id10 Opapa Kal Tou id10V¢ OTPATNYIKOUE GTOXO0UC

210 MAQICI0 TNC MapPoLoac EPELVOC, N METAPRANTH TNG E0WTEPIKIC EMIKOIVWVINC
e€eTdoTNKE PECO amMO E€E1 OUYKEKPIUEVEC epwTnoelg (items). Ol EPWTACEIC QUTEC
EMKEVIPWONKAV 0TV 0&I0AGYNCN TNG au@idpoung @UONC Kol TNG CO@NVEING TNC
EMKOIVWViag, oTov BabBuo mou 0 £pyoddTNC OKOVEL Kol LTOOTNPIZEL TIC OVAYKEC TOU
TPOOWTIKOU, KOBWC Kal 0TV KOTOAANAOTNTA TWV PECWV TOU XPNOIUOTOIOUVTOL.
EmmA€ov, eEETACTNKE N GUVETEID GTNV KOIVOTIOINGN TANPOQOPIWVY TIOL OXETI{ovTal Auesa
ME TOUC id10ug TouC epyalopevouc. Ot amavtioelc d00nKav o€ mevtapaduia KAipoka Likert
(1: Alaguvw ATOAUTO WG 5: ZUHQWVA ATOAUTO).

Mivakag 13 Mepypa@ikd oTATIOTIKA OTOIXEIO E0WTEPIKNAC ETIKOIVWVINC (N=152)
DESCRIPTIVES /VARIABLES= EBAOMH OI'AOH ENATH AEKATH ENAEKATH

AQAEKA.

EBAOMH: H emikovwvia PeTagd Twv epyalopévwv Kal 810iknang ival apidpoun.

Ol AOH: H emikowvwvio petaél twv epyalopévav Kat dloiknaong eivat coagr.

ENATH: O epyoddtnc akoUEl TI AVAYKEC TWV £PYAOUEVWV.
AEKATH: O gpyodotng umoatnpidel TI¢ ovayKeg Twv EPYOLOUEVWY.
ENTEKATH: EmiAéyovTal Ta KOTAGAANAQO JECT VIO TNV ECWTEPIKI] EMKOIVWVIQ.

AQAEKATH: KowvonoloOvtal TAnpo@opieg mou oXeTi{ovTal Pe Toug epyadOpEVOUC.
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Mepypa@Ika ZTATIOTIKA

N | Méoog Tomikn EAaxioTo Méyioto
Opoc¢ ATOKAION
(TA)

EBAOMH 152 | 3,66 1,00 1 5
Or AOH 152 | 3,68 0,89 1 5
ENATH 152 | 3,68 0,98 1 5
AEKATH 152 | 3,64 0,99 1 5
ENAEKATH 152 | 3,68 1,03 1 5
AQAEKA 152 | 3,45 1,18 1 5
‘Eykupo N (ava ypauun) 153

EMeimouogg N (ava umobean) 1

Mnyn: Eneéepyacia dedopévwy péow Aoylopikol PSPP

paenua 7 KAatovour cuXVOTHTWY TWV OTAVTHOEWY OTIC EPWTACEIC TNC ECWTEPIKNG
Emikovwviag (COMM).

Eowtepik Emkowwvia (COMM)

I diagovi Ardhura [ Aaguva) Otre Mageove Oore Zupowve) M Zupoive T Zupouwviy Andhura

Baoel tou Mivoka 13 Kal Tou aVTIOTOIKOU YPO@NUOTOC KOTAVOUNG GUXVOTHTWY
(Fpdenua 7), n E0WTEPIKA EMKOIVWVIO GTOLE OPYOVIOUOUE TOL dEiyPOTOC TAPOLCIALEL
pla otabepd BeTIKA €1kova. Evw o mivakog pag Sivel T yevIKA TAon YEOW TwV PECWV
opwv (M = 3,45 éw¢ 3,68 ), TO ypA@NUO OTOKAAUTITEL TNV TIPOYUOTIKI QUVAMIKY TWV
QMOVTNOEWVY. ZUYKEKPIPEVD, OTIC EpWTNOEIC 8, 9 Kat 11, o1 0ToiEC CLYKEVTIPWVOLV TNV
uPnAdTEPN Pabuoroyia (M = 3,68), mopaATNEOUUE OTO ypA@NUA OTI N GUVIPITTIKN

TAEI0PN@ia TV epyalopEVwY EXEL OTIAVTIOEL «ZUHPOVW» 1 «ZUHPWVW ATOAUTON.
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AuTO emifefalvel 0TI N CAQAVEID TNC EMKOIVWVIOC KOl N IKAVOTNTO TOU
€pyodOTN va OKOUEl TIC AVAYKEC TOU TPOCWTIKOD OMOTEAOLV TO 10XLUPA Onueio Tou
opyaviopovL. Avtifeta, n epwtnon 12 (Kolvomolouvtal TANPOQopIeq Tov oxeTilovtal PE
TOUG EPYalOPEVOUC) TOPOUCIALEL TNV TILO EVOIOPEPOLTN EIKOVA GTO ypd@nua. MapoAo mou
0 p€oog 0pog eival 3,45, moPOTNPOVUE TO PEYOAUTEPO TTOGOOTO OPVNTIKWY AMAVINCEWV
(Al0Qwve Kal Alo@wve ATOAUTA) o€ cUYKPIoN HE TIC UTIOAOITIEC EPWTNOEIC. AUTO TO
elpNUA, 0€ GUVOLOOUO PE TNV LYNAN TUTIKY omOKALO (TA =1,18), HOPTUPG OTI UTTAPXEL
p1a oNPOVTIKN PEPida epyalopEVWY TIOL AIGBAVETOI OTIOKAEIGUEVN OTIO TNV TTANPOPOPNON
TIOU TOUC OPOPA ANIETOQ.

ZUVOAIKQ, TO ypa@nua emIBERAIWVEL OTI N EMIKOIVWVIO AEITOUPYED au@idpoua
(Epwtnon 7), Kabw¢ ol BETIKEC AMAVTNOEI LTEPTEPOLV EEKABAPA TWV apVNTIKWY. H
d10iKnNan @aiveTal va £XEL XTIOEL Eva KOVAAIL ETIIKOIVWVIAC TIOU TO TIPOCWTIKO EUMICTEVETA,
av Kal amoITeitaol MEPAITEPW TPOOTIABEIN TN dlAXLON EENTOUIKELUEVNC TTANPOPOPIOG
TPOC TO JEAN TOU OPYQVIGHOU.

3.3.2 Xpnon Eocwtepikwv Social Media (SOCMEDIA)

H evowpatwon twv PECWV KOIVWVIKIG SIKTUWONG 0NV ECWTEPIKI AEITOLPYia
TWV OLYXPOVWV OPYOVIOUWY OTOTEAEI MIO TIPOKTIKA TIOU OTOXEVEL OTNV €vioxuan Tng
diadpaaong Kat TNE oLUVEPYOTia HETAED TWV PEAWVY TOUC. Ta epyoaAEia auTd dev AEIToupyoLV
AMAWC WE EVOANOKTIKO KOVOAALD TTANPOQOPNGONC, OAAG W TAATPOPUEC TIOU GIEVKOAUVOLV
TNV AUEDT AVTOAAOYH YVWOEWVY, TNV EVOLVAPWON TWV EMAYYEAUOTIKWY OXECEWVY Kal TNV
KOAAIEPYELD IOC KOIVAC ETOIPIKNAC KOUATOUPAC. H OTMOTEAECUOTIKOTNTA TOUC, WOTAOO,
oLVaPTATOL AUECT HE TN OTPATNYIKI TPOCEYYIoN TNE O10iKNONC Kal, Kupiwe, Pe tnv

TOPOXN TNC KATAAANANC EKTIOOELANC GTO IPOCWTIIKO.

210 MAQiolo TN¢ mapoloacg EPEVVOC, N METOPRANTY) OUTH EEETACTNKE PECW EEI
EPWTNMATWY o€ TevTaBadula KAipaka Likert (1: Alo@wvw ATOAUTA £0C 5 ZUPPWV®
ATOAUTO), KOAUTITOVTOC TOUG AEOVEC TNG OTPATNYIKIAC LUTIOOTHPIENG, TN EKTOIdELONG Kal
NG EvEPYOL GUUMETOXNC. Ta amoTEASopOTA TwV 152 amaviroewy, OMw¢ OMOTUTWVOVTaL
otov Mivaka 14 kat to Fpd@nua 8, PaVEPOVOLY TG N PNPLOKI EMKOIVWVI BpiokeTal
QKOWN 0€ PETABOTIKO OTASI0, KATAYPAPOVTOC aloONTA XOUNAGTEPEG TIMEC CUYKPITIKA E

TN YEVIKI) ECWTEPIKN EMIKOWVWVIA (ToevoTnTa 3.3.1).
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Mivakag 14 Meptypa@ikd oTATIOTIKA oTolXEio TNC HETAPANTHC Xprion EcwTepikwv MEowv
Kowvwvikng Alktowong (SOCMEDIA).

AEKATPIA: YTGpXouv cOQEic TpoypappoTIoUEVOL OTOXO0L KOl OKOTIOl OXETIKA JE TN Xprion TwWV JECWV

KOIVWVIKNAC OIKTUWANC

AEKATEZZEPA: O opyavioudg / n etaipia mou epyadopal umootnpilel Tn Xpion TV JECWY KOIVWVIKAG
JIKTOWANC.

AEKATMENTE: 'EXw OUMPETAOXEL OE GEPIVAPIO EKTAIOELONC OTA UETO KOIVWVIKIC OIKTUWANC
AEKAEZI: O gpyoddTn¢ o 0pYavaVEl GEUIVAPIN EKTTAIOEVTNC OTA PECO KOIVWVIKAG JIKTOWANG.

AEKAENTA: Eipat og 8¢0n va BEATIOOW TIG OXETEIG JOU E ONUOVTIKA EVOIAQEPOVTA JEAN PECW TWV PECWV

KOIVWVIKAG SIKTOWANC.

AEKAOXTQ: ZuhpeTéXw 08 aulNTACEIC TIOL OXETICOVTOL YE TNV £PYATia oL VTG TNE ETAIPIKIE TAATQOPHAC

OTO PETO KOIVWVIKIC SIKTUWANC.

DESCRIPTIVES /VARIABLES= AEKATPIA AEKATEZZEPA AEKATENTE AEKAE=I

AEKAENTA AEKAOXTQ.
Meplypa@Ika ZTATIOTIKA
N Méaoog Tumkn EAdxioto | Méyiato
Opog ATIOKAION
(TA)

AEKATPIA 152 | 3,21 1,10 1 5
AEKATEZ22EPA 152 3,33 1,05 1 5
AEKAINENTE 152 | 3,09 1,17 1 5
AEKAEZ=I 152 | 2,97 1,14 1 5
AEKAETTA 152 3,55 1,13 1 5
AEKAOKTQ 152 | 3,41 1,17 1 5
‘Eykupo N (ava 153
ypappn)
EMeinovogg N 1
(ava umeBean)

Mnyn: Eneéepyaoia dedopévwv yéow Aoyiopikos PSPP
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paenua 8 Katavour) cuxvoTtwy (TocooTd %) TWV OMaVTIoEWV YIO TN Xprion Twv

E0WTEPIKWVY PEGWV KOIVWVIKIE SIKTOWONC.

Xpnon Eowtepikwy Social Media (SOCMEDIA)

60 MM Aagwvi Aroiuta— Il Aiaguvd 0u7e Alaguwvd 00te Zupeuwve — Il Zuppwvd) — Il Zupewvd Adhuta

E101kOTEPQ, N LYNAOTEPN PEDT TIPNA EVTOTIZETOI OTNV OVTIANYIN TwVv PYalOPEVWV
yla T oLPPOAR TwWV PECWV aTn OIKTOwON, Ye TNV Epwtnon 17 (BeAtinon oxéoewv) va
ouykevtpwvel M=3,55 (TA=1,13). To €0pnua autd, cuvdLACTIKA pe TNV Epwtnon 18
(Zuppetoxn oe oudnTnoelg) n omoia Kiveitar 0to M=3,41 (TA=1,17), unoypappiel mwg
TO TMPOOWTIKG avayvwpilel TNV a&ia TV KOIVWVIK®V JIKTOWV Kal EMOEIKVUEL d1aBeon
alomoinong Toug ylo TNV OVIOAAOYH YVWOOEWV €VTOC TNG ETAIPIKAG TAOTPOPUOC.
MapdAAnAa, n Epwtnon 14 (Ymootipi&n opyaviopol) pe M=3,33 (TA=1,05) kai n
Epwtnon 13 (Zagei¢ otdyol) pe M=3,21 (TA=1,10), urmodnAwvouv Twg n d10iknan £xel
npofei oTo MPWTA BAPATO OMOd0XAC AUTWV TWV EPYAAEIWVY, XWPIC wOTOCO Vo EXEL
eMeVODOEL OKOUN OE €O OAOKANPWHEVO OTPOTNYIKO TAGVO HE TIPOKABOPITUEVOUC

oKoTouC,.

To TMAE0V KPIoIPo €0pNUa TNC EVOTNTAC aVOEIKVUETAL PETO OTO TO EAAEIUUA
EKTIANOEVTIKAG LTOOTAPIENG. H XOpNAOTEPN TIUA TNG €PELVOC KOTOYPAQETOL OTNV
Epwtnon 16 (Opydvwon cepivopiowv and epyodotn) pye M=2,97 (TA=1,14), n onoia
UTTIOXWPED KATW amd TO OLOETEPO ONUEI0 TNG KAIpOKAC. H OUYKEKPIUEVN LOTEPN DN, OF
oLVAPTNON PE TNV avTioTolxa XaunAn Tipn otnv Epotnon 15 (Zuppetoxn o€ aepvapia)
pe M=3,09(TA=1,17), amoKaAUTTEl TWC Ol OPYAVIOUOI UTOAEIMOVTIOl GTNV TAPOXN
TEXVIKIC KOl OTPOTNYIKNAC KoBodriynonc. H omtikr ameikovion oto Mpagnua 8

EMPEBAWVEL TNV EMKPATNON TWV 0PVNTIKWV TOTOBETACEWY GE AUTOUC TOUG BEOVEC.
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JUUTEPOCUOTIKA, N OMOUCIO CUCTNMOTIKAG EKMOIdELONC Kol N €vtovn
OVOHOIOYEVEID OTIC AMOYEIC Twv €PYAOUEVWY ,0TIWC POPTUPOUY Ol LYNAEC TUTIIKEC
aMOKAICEIC, anmoTeAoUV TO BaCIKO mapdyovia mou eumodilel TV MANPN aglomoinon Twv

dLVATOTATWVY TNE YNPIOKIC ECWTEPIKAC EMKOIVWVIOG.

3.3.3 AnoteAeopatikotnTa Mpaktikwv HR (HRBPACT)

21NV UTIOEVOTNTA aUTH e€eTAdovTal ol £€1 BaTIKEC TPOKTIKEC HR TOL opyaviapov.
H ototiotikny avdAuon Bacileton oTig anoavinoelg 152 epyalopévwv o mevtapaduia
KAipaka Likert (1=Ala@wvw AmOALTO, 5=Zup@wve AnoAuta). Me Baon Toug Péooug
0poug, ol epyalouevol EPEAvIZovTal YEVIKA IKAVOTIOINUEVOL, a@ol OAEC o1 BabuoAoyieg
Bpiokovtal mavw amo ) Bdon tou 3,00. QoT600, N CTOTIOTIKI avOALGOT deiXvel OTI dev
UTTOPXEL N (D10 GYOUPIA YO OAEC TIC TIPOAKTIKEC. ZUYKEKPIPEVA, Ol EQpYALOUEVOL CUUEWVOLV
TEPIOTOTEPO PETAEL TOUG YIO BEPATO TIOL APOPOULY TNV a&IOAGYNON Kal TIC TPOAYWYEC,
EVW EP@avidovTal dIXOoPEVOL Kal AlyOTEPO IKAVOTIOINUEVOL AMd TNV EKMAIGELON TOU

AapBdvouy.

AVOAUTIKOTEPO Ol LPNAGTEPEC PETEC TIPEC OTIWC JIATUTIVOVTAL GTOV TivoKa 15,
EVTOTI{oVTal OTIC TTPOKTIKEC TIOL APOPOUV TNV TIOPOXI AVOTTUEIOKIC OvaTPOPOdATNONG
Kal To oloTnua mpoaywywv. H petafAnt 22 dnAadr) (Ot a&loAoynoelg amnddoaonc
nepIAaPBAavouy avamtulaky avatpo@odoatnan yia Toug epyalOpeVouC) GUYKEVTPWVEL
pECo 6po M = 3,39 Kal Tumikr amokAlon(TA = 1,03), yeyovo¢ mou avadelkvOel Tnv
IKOVOTIOING™ Twv £pyalopévwy amd ToV UTIOOTNPIKTIKO XapoaKTAPa NG a&loAdynong. Me
TNV id61a vPnAn BabuoAoyia (M = 3,39) epgaviletal Kat n B€on 0TI 01 TPOAYWYEC OTNV
etaipeia Bagidovton otnv apxalotnTo dnAadr) n METABANTA 24, n omoia PAAIoTO
TOPOLCIALEL TN XaunAGTEPN TuTKI) ATIOKAIGN 0TO 0UVOAO Twv dedopEvv(TA =1,01). H
XAUNA OUTH TUTIKI OMOKAICN UTOANAWVEL P10 I0XLPK) CLVAIVEDT KAl KOV avTiAnyn
METOEL TwV €PYALOPEVWV, KATODEIKVUOVTAC OTI Ol EPYOLOPEVOL VIWOOLV OCQAAEID PECW
NG apxalotnTog, O10TI N apXAIOTNTO OMOTEAED éva COQPEG, SIOQAVEC KOl KABOAIKA
aVayvwPIioIMo KPITAPIo avEAIENG OTOV Opyaviopd. Ze eVOIGUECO €MInMEdO amMOdOXNC
KIVOOVTOL Ol TIPAKTIKEG TIOU OXETICOVTIOL PE TNV OVTIKEIPEVIKOTNTO TWV KPIGEWY KOl TIC
avtopolBeq. H memoibnan ot o1 a&lohoynoelg anodoonc Baciovial o€ aVTIKEIUEVIKA,
METPNOIMO OMOTEAéTHOTA dNANDH N METABANTA 21, onuelwvel péco 6po M = 3,31 Kal
TUTIIKN omokALon (TA = 1,06), eva n B€on 0Tl 01 anodoxEC cuvdEovTal OTEVA PE TNV
ATOMIKNA 1 OadIKN amodoaon dnNAadK n METABANTA 23, akoAouBei pe M =3,29 Kat TUTIKNA
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anokAlon(TA = 1,08). Av Kal Ol TIHEC OUTEC TTOPOPEVOLV BETIKEC, N EAAPPWC aLENUEVN
Tumikfy ATOKAION O€ O0XE0N HE TIC TPONYOUUEVEC METARANTEC QAVEPWVEL WO PIKPN
TOAUQWVIa OTIC AMOYEIC TOU TPOCWTIKOU. AUTO LTIOONAWVEL OTI, OV KOl TO GUCTNUA
Bewpeital ge YEVIKEC YPOPUEC OIKON0, LTIAPXEL EVa TTOCOCTO EPYOLOPEVWVY TIOU EVOEXETAL
VO aVTIAGUPBAVETOL OMOKAIGEIC OTNV €QOPUOYH TWV OAVTIKEIMEVIKWY KPITNPiwv 1] aTn

o0VOEDT TNG OMOS0CNC HE TIC OIKOVOUIKEC OTOANBEC.

TENOC, Ol XOUNAOTEPEG EMOOTEIC KATOYPAPOVTAL GTOV TIUAWVA TNG EKTAIdELONC,
0 omoiog @aivetal va anoteAsi kal To Medio pe T peYaAUTEPN OVAYKN yia BeAtiwon. H
pETABANTA 19(MapéxovTal EKTETOPEVO TIPOYPAUMOTA EKTAIdELANC YIO VO B10GEOUV GTOUC
vEOU( EPYaLOMEVOUC TIC JEEIOTNTEG TIOL XPEIAovTal yia Tn dOUVAEIX TOUC), TAPATNPOULE
OTI OUYKEVTPWVEL PEGo 6po M = 3,14, mapouatdlovtag MapdAANAa T PEyIoTn TUTIKA
ATmokAlon (TA = 1,11). H ugnAf auth HETABANTOTNTA Eival I1GITEP TNUOVTIKY, KABWG
UTIOONAWVEL OTI N EUTEIPIa TNE EKTIAidELENC OEV Eival OPOIOpoPPN, TIBAVATATA OPICHEVA
TUAMATO AOPBAVOLY ETOPKI UTIOGTAPIEN VW GAAA OX1. Mapduola EIKGVa TaPouatddel Kat
N METOPANTN 20 (Mpoc@EpovTal EMioNUa TPOYPAUMATO EKTTIdEVANC OTOUC EPYALOUEVOUC
yla Vo au€nBei n duvaTOTNTA TPOOYWYNG TOUE TNV ETAIPEIN) UE TN XOUNAOTEPN YEO TIUNA
(M = 3,13), kat Tumikn omokAlon (TA = 1,09). ZuumepAoUATIKA, VG O 0PYavIOUOC
J1a6ETEL 1o0XLPA BepEAl OTIG OladikaaieC agloAoynang Kal atn d10Thpnan e lepapyxiog
HECW TNC OPXAIOTNTOC, AMAITEITAL IO TIIO GUYKPOTNUEVN KOl OUOIOYEVC EKTAIOEVTIKN

OTPOTNYIKA YIO TNV €vioxuaon Tou avBpwTIvou SUVOPIKOD TNC.

Mivakag 15 Meptypa@ikd oTATIOTIKA OTOIXEIO TN HETOBANTHC ATIOTEAEOUATIKOTNTO
Mpoktikwv HR (HRBPACT).
DESCRIPTIVES /VARIABLES= AEKAENNIA EIKOZI EIKOZIENA EIKOZIAYO
EIKOZITPIA EIKOZITEZZEPA
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MepypOa@IKa ZTATIOTIKA

N Méaoc Tomikn EAdx10T0 Méyioto
Opog ATIOKAION
(TA)
AEKAENNIA 152 3,14 1,11 1 5
EIKOZI 152 3,13 1,09 1 5
EIKOZIENA 152 3,31 1,06 1 5
EIKOZIAYO 152 3,39 1,03 1 5
EIKOZITPIA 152 3,29 1,08 1 5
EIKOZITEZZEPA 152 3,39 1,01 1 5
‘Eykupo N (avd 153
YPOUI)
EMeimouoeg N (ava 1
umobean)

Mnyn: Eneéepyacia dedopévwv YEow Aoyiopikol PSPP

AEKAENNIA: MopéxovTal EKTETOPEVD TIPOYPAUMOTA EKTIAIOELANC Yia va S16GE0LY

0TOUG VEOUC epYalOUEVOUC TIC OEEIOTNTEC TIOU XPEIALOVTaL YO TN dOUAELA TOUG.

EIKOZI: Mpoo@épovTal enionua mpoypdupoTa eKMaideuanc aToug epyalOPEVOUC yia

va auv&nBei n SuvaTOTNTA TTPOAYWYNC TOUC GTNV ETAIPEID.

EIKOZIENA: O1 aéloloynoelg anodoanc Bacilovtal g€ OVTIKEIPEVIKA, HETPATIUA

OTOTEAETHOTO.

EIKOZIAYO: Ot a&lohoyrioelg amddoang mepIAaUBAvouv avamTugloKr)
avaTpoEodOTNON YIa TOUC EPYalOUEVOUC.
EIKOZITPIA: O1 anodox£éc oUVOEOVTOL OTEVA JIE TNV OTOUIKK 1) OHAdIKY omodoan.

EIKOZITEZZEPA: O1 mpoaywyég oty eTalpeia Bacidovtal gtnv apxaiotnTo.
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Mpagnua 9: Katavour ouxvotiTwy (TocooTd %) TwV aTAVTIOEWY OXETIKA YE TNV

OTIOTEAEOUATIKOTNTO TWV TIPAKTIKWVY Aloiknong Avpwivou Auvapiko.

Anoteheopatikotnta Mpaktikwy HR (HRBPACT)

60

I Liopwve Andhura [ Diaguwva Oure vaguve Oore Zuppwviy M Zupguwve [ Zupowva Amohuta
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3.3.4 Wuyikn) Eveéia (PSYCH_WELLBEING)

2TV UTIOEVATNTA OUTH £€€TAOVTAI TO OEDOUEVD TIOU TIPOEKLAV ATO TNV EPELVA
OXETIKA WE TIC OTACEIC KAl TIC AVTIANWELC TWV EPYOLOPEVWV GTOV OPYOVIOUO. ZOPQWVA e
TIC UYNAEC TIMEC TWV PECWVY OPWV OE OPICHUEVEC EPWTNOEIC Ol EPYOLOPEVOL EUTIIOTEVOVTAL
TNV €mixeipnon yio v oikoin ARYn Twv ano@Acewv Kol Tautoxpova UTAPXOouV
gpyaldpevol ou dev MBUPOLY va epyAovVTOl PHOKPOXPOVIO G QUTAV TNV EMIXEIPNON.
AVOAUTIKOTEPO Ol LPNAOTEPEC MECEC TIMEC OTWC OIOTUTIWVOVTOL OTOV Tivoka 16,
evtomidovtal To av VIwBouV E0WTEPIKI) 0PI VO KAVOULV aTtoudaio Tpdypata oTr d0LAELd
TouC. H petapAntr 28 dnAadr (N1wbw e0WTEPIKI) OpUr VO KAVW 0TIoudaio mpAyUata otn
OOUAELG POL)CLYKEVTPWVEL HEGO 0p0 M = 3,55 Kal TuTiKN) amokAlon (TA=0,98), yeyovag
TIOL AVOJEIKVUEL TNV OUTOTIOPAKIVNON TwV EPYAloPEVWVY N omoia TNyddel TEPICTOTEPO ATO
PETO TOUC TTOPG ATO TIG EEWTEPIKEC AVTAMOIBEC TNG ETaIPEing. Me Tepimou tnv idio bPNAR
Babuoioyia (M = 3,50) sugavietan kat n 6€an OTI o1 epyalduevol ViwBouv Kivntpo va
Kdvouv aToudaio TPAyUATa aTn d0UVAEIG TOug dNANdH N YETABANTY 27, N omoia pdAloTa
Topouatddel Tumikr ATOKAION 0TO GOVOAO Twv 6edopévwy (TA = 1,00). H xaunAr autr
TUTIKI QTOKAIGN UTIOANAWVEL M1 I0XUPK OLVAIVESN Kal KO avTiAnyn PETAED Twv
epyadopévav, KatadelkviovTag 0TI N eMixeipnan Toug Sivel KivnTpo va Kavouy amoudaio

TPAyHOTA. Z€ OLVALOCHPO Twv OU0 TAPOMAVW EPWTNOEWV TOAPOTNPOVKE TWE Ol
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€pyadOpEVOL TIOPAKIVOLVTAIL Kol EOWTEPIKA ( amd Toug idloug) Kot e&wtepikd (amd tnv

eTaIpeia).

2¢€ €vdlAPEeDO EMIMESGO KIVOLVTAI Ol EPWTICEIC IOV OXETiovTal e TNV dladikaacia
AQUNG TWV OMOPACEWVY KOl TNV EVKOAID dAwang TN dnoync Kdmolou. H memoibnon ot
n d1adikaagio AWng ano@Acewy aTnV ETaIPEia You gival owaTr) dnAadn n YeTaBAnT 29,
ONMEIOVEL PETO 6p0 M = 3,46 Kal TUTIIKY) anokAlon (TA = 1,05) KATI Tou ONuaivel ¢ ot
epyadopevol Bewpoly TIC dladIKaaie¢ 0pBOAOYIKEC KOl AMOTEAECUATIKEG HE EAAQPIA
apeBodtnTa, evw n 6€on 0Tl n dadikacia APng anoQAcewy aTNV ETAIPEIN TOUG €ival
dikain 6nAadn n petapAnTtr 30, akoAoubei pe M =3,41 kat TuTikn omokAion (TA =1,01).
Av KOl Ol TIJEG QUTEC TOPAPEVOUY BETIKEC 01 EpyadOpEVOL OeV €ival TEMEICPEVOL TIWC Ol
ano@daoeig AauBavovToal agloKPATIKA KOl OUTO QaiVETOL OMO T OLAETEPN OTAVTNGT) TOUG
otnv gpwtnon. Emiong o1 epyaddpevol unootnpiouvy ag mAloPn@ia Tw¢ UTIAPXEL LYIEC
KAIpO €MIKOIVWVIOC 0T €MIXeipnon Kol autod Qaivetal and tnv PeTapAnT 26 (Ztnv
eTaupeia auth eival E0KOAO va EKQPACW OUTO TIOU £XW OTO MUOAG HOL) N omoia €XEl
M=3,38 kot Tumikry AnokAion (0,98).

TENOC, Ol XOMNAOTEPEC EMIOOCEIC KOTOypA@OVTAl OTOV  TUAWVA  TNC
oLVAICBNUATIKIC dETUELONC TWV EPYalopEVwY, GTOV 0Toio Ba XPEIOTTEL OV ECTIOOOULUE
TEPIOTATEPO WOTE Va LTIAPEEL BeATiwan. H petapAnT 25(©a uouv ToAL EVTUXIOUEVOC/N
VO TIEPACW TO UTIOAOITIO TNC KOAPIEPOC YOV O QUTOV TOV OPYaVICHO.), TOPOTNPOVUE OTI
OLYKEVIPWVEL Péco 6po M = 3,18, mapouaialovtag TOPAAANAC T PEYIOTN TUTIKA
AmokAlon (TA = 1,14). H vgnAn auth YeTafANTOTNTa €ivart 1I610iTEPO GNUAVTIKY, KABWC
LTOdNAWVEL OTI TO Otiyua €ival APKETA dIXOOUEVO OE OXEON WE TNV CLVAICBNUOTIKN
déopeuan. H vPnAfl Tumikg AROKAION YVWOTOTOIED TWC €VW KATOIOl E€ival amdAuta
a@OCIWPEVOL KOl Ba EMEAEYAV PIO AKPOXPOVI CUVEPYOTia PE TNV ETAIPEia aTnV Omoia
gpyadovtal ndn mapaAANAa LTIAPXOLV KOl OPKETOI TOL CKEPTOVTOIL TOV EAUTO TOUC OE OUTH

TNV €TaIpPEiQ.

Mivakag 16 Meptypa@ikd oTATIOTIKA oTolXeio TN HETaBANTHC Wuxikn Eveia
(PSYCH_WELLBEING)
DESCRIPTIVES /VARIABLES= EIKOZIMNENTE EIKOZIE=I EIKOZIEMNTA
EIKOZIOKTQ EIKOZIENNIA TPIANTA.
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MepypOa@IKa ZTATIOTIKA

N Méaoc Tomikn EAdx10T0 Méyioto
Opog ATIOKAION
(TA)
EIKOZITIENTE 152 3,18 1,14 1 5
EIKOZIE=I 152 3,38 0,98 1 5)
EIKOZIENTA 152 3,50 1,00 1 5
EIKOZIOXTQ 152 3,55 0,98 1 5)
EIKOZIENNIA 152 3,46 1,05 1 5
TPIANTA 152 3,41 1,01 1 5
‘Eykupo N (avd 153
YPOUI)
EMeimouoeg N (ava 1
umobean)

Mnyn: Eneéepyacia dedopévwv YEow Aoyiopikol PSPP

EIKOZIMENTE: ©a juouv moAD eutuxIoUEVOC/n va TEPACW TO LTIOAOITO

NG KOPIEPAC WOV GE AUTAV TOV OPYQVIGUO.

EIKOZIEZI: Ztnv etaipeio auTr €ival E0KOAO va EKPPATE AUTO TIOU EXW

0TO HUOAG pou.

EIKOZEMTA: N100w KivnTpo va KAvw amoudaia mpayuaTta aTrn dOUAELN

Hov.

EIKOZIOKTQ: NiwBw €0WTEPIKA OpuA VO KAvw cmoudaia mpdyuato

0T GOVAEIG OV

EIKOZIENNIA: H dadikagia AQYNn¢ amo@icewy oTnv ETAIPEIN Pov

ivat owaotn.

TPIANTA: H di0dikacio AqUN¢ omo@acewv oTnV €TaIpEio pou ival

dikaun.
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Mpa@nua 10: Katavour) cuxvotiTwy (TocooTd %) TwV OMAVTHOEWY OXETIKA UE

TNV PUXIKI) €VEEia .

WuyA Evegia (PSYCH_WELLBEING)

60 I Aiogwve Arohura [ Aagwve Ore Avaguvia Oore Zuppuve) [ Zwpowve [ Zupowva Andhura
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3.3.5 Epyaoiakn Aéopevon (ENGAGE)

Z0UQWVa PE TA OMOTEAECHUOTO TV ATAVINCEWV Kal AdufBavovtac umoyn ta
avtioTolka Ol0ypAUUOTO, CUUTIEPAIVOUUE TIWC Ol TEPIOTOTEPOL £pyalopevol ViwBouv
UTIEPN@AVEID KOl TIPOCWTIIKY) OAOKARPWAT aMd TNV EPyaaia TOUC, YEYOVAG TIOL AMOTEAEL
I0XLPO KivNTPO YIa AUTOUC. TNV LTOEVOTNTA OUTH) eEETALOVTAI 01 £€1 BOCIKOI TAPAYOVTEC
déapeuanc twv epyalduevwv aTov opyoaviopo. H otatiotikyy avaAvon Baciletal oTig
anavtioelg 152 epyalopévwv ae meviaBaduia kAipoka Likert (1=A0@wve ATOALTO,

5=Zupewvw ATOAUTO).

Mo GUYKEKPIYEVD, OV OVOAOYIOTOUUE TOV PESO Opo (M=3,65) Kal TNV TUTIKNA
anokAion (TA=1,01) mou aviAROnKov amé Ta TEPIYPOPIKA OTOTIOTIKA OTOIXEIO TOU
Mivaka 12 yia v epwtnon «Niwbw mepri@avoe/n yia T SOUAEIG TIOU KAVW»
(TPIANTADS), Kabw¢ Kal To Fpagnua 11 6mou n anavinon «ZUPEWVW» KUPIOPXEI,
e€ayeTOl TO OLPMEPACMO TNC LYNANC IKavoroinong. AkoAoubei n epwtnon «Eiuat
evBoualaopévog Pe T doUAEld pou» (TPIANTAG), pe péco 6po M=3,57 Kal TUTIKNA

anokAlon TA=1,01. And ta Ogdouéva OUTG TPOKUTTEL OTI UTIAPXEL 10XLPNA
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ouvaleBNUaTIKY) o0VAEDN Kal €vBOUCIOOUOC TWV €PYOLOUEVWY PE TO QVTIKEIUEVO TNC

gpyoaiog Touc.

IXETIKA PE TNV EPWTNON «ZTN OG0VAEIN WOUL VIKBw duvatog/ Kol yepdtog/n
(wvtavia» (TPIANTAZ3), n tumikr) andkAion TA=0,96 Kal 0 yeoog 6po¢ M=3,56 deixvouv
TWC Ol MEPIOOOTEPOI Epyaldevol avTamoKpiBnkav BeTIKA, aioBavouevol {wvtavia aTov
EPYOOIAKO TOUC XWPO. AVTIOETWG, OTnV €pwTNon «Exw evépyela ot SOUAEIX pOU»
(TPIANTAENA), ye M=3,51 kait TA=1,03, napatnpeital 0Tt o1 yvwueC dtiotavtal. Eva
éva ONUOVTIKO PEPOC TOU TIPOCWTIKOL OloBAveTal OpPOCTAPIO, LTAPXEL MIO HEPiIdQ
epyalopévav mou Oev Plwvel Tnv idlo évtaon evEPYElDg KOTA T SIGPKEIN TNC
QAMOoXOANCNC TOU.

Emimpoobeta, ano v epwtnon «H douAeld pou pe eumvéer» (TPIANTA2), ue
péao 0po M=3,49 kai TumikA anokAlon TA=0,99, amodeIKVOETOL TIWC N EUTIVELON TIOU
avTtAolv ol dvBpwrol amd Tnv epyaaia Toug dev gival e€ioou €vtovn yia 6Aoug. TEAOC,
otnv €pwtnon «Otav onkwvodal To TPWi, VInBw 0pegn va maw oTn dOUAEIG»
(TPIANTA4), o yéoog 6po¢ M=3,48 Kal n TumIKr) anokAlon TA=1,06 avVEPWVOLV TIKC
To &ekivnua ¢ nuépag eival dOOKOAO ylo OPIoUEVOUC epyalOpEVOUC, KABWC €0w

TopoTnPEEiTal N PeyaADTEPN S100TIOPA GTIC OMOVTHOEIC.

ZUVOAIKA, N €IKOVO TwV £E1 EPWTHOEWV aVAEIKVUEL EVO LYIEC EPYOTIKO dUVAUIKO
HE 10XLpH E0WTEPIKA OEapeuan (Tepn@Avia Kol evBoUCIOaUO) KOl EAAPPWE XOUNAOTEPN
e&wTePIKN mapakivnan (€umveuan amnd 1o nepiBdAAov, mpwivr didbean). H otabepotnta
TWV TIHWV TV TUTIKWOV OTOKAIGEWY YUpw Mo TN povdada (TA=1) evioxVel TNV o&lomiaTia
TWV OTMOTEAETUATWV Kal ETITPEMEL TNV EEQYWYN ACQPOANY CUUTEPOCUATWY VIO Th YEVIKI)

TOON TOU TPOCWTIIKOU.

Mivakag 17 Meptypa@ikd oTATIOTIKA gToIXEio TNC METARBANTAC Epyaciokng Aéopguong
(ENGAGE)

DESCRIPTIVES /VARIABLES= TPIANTAENA TPIANTA2 TPIANTA3 TPIANTA4
TPIANTAS TPIANTAG.
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Meptypa@ikd ZTOTIOTIKA

N Méaocg Opog | TumiKA EAdxioto MéyioTo

ATIOKAION

(TA)
TPIANTAENA 152 3,51 1,03 1 5
TPIANTA2 152 3,49 0,99 1 5
TPIANTA3 152 3,56 0,96 1 5
TPIANTA4 152 3,48 1,06 1 5
TPIANTAS 152 3,65 1,01 1 5
TPIANTAG 152 3,57 1,01 1 5
‘Eykupo N (ava ypapun) | 153
EAAeimouoec N (ava 1
uToBean)

Mnyn: Eneéepyacio dedopévwv péow Aoyiopikol PSPP

TPIANTAENA: 'Exw evépyela aTnv 0UAELA HOU.
TPIANTA2: H d0UAEIG PIOL PE EUMVEEL.
TPIANTA3 Z1n 60UAEId HoL VINBW duvaToc/f Kat yepdTtog/n {wvtavia.

TPIANTA4: Otov onkwvopal To Tpwi, ViKbw 0pe€n va miw otn
doUAEIQ.

TPIANTAS: NiwBw nepfi@avoc/n yia Tn 60UVAEIN TIOL KAVW.

TPIANTAG: Eiuar evBoucioopévog pe T S0UAELX ouv.

paenua 11: Katavopun ouxvotitwy (mocooTd %) TwV OMAVTIOEWY OXETIKA PE TNV

Epyaoiokn Aéopevon Epyalopévwv (ENGAGE).

Epyaotakr Aéopevon (ENGAGE)

50 [ Aiopuwve Anohura - [l Aoguv 0ure Ataguvi OUte Zupguve — Il Zuppwvey I Zupowvi) Améhuta

‘Exw evépyeio oty Soukela  H Bouheld pou e eumrvéel.  Ztn doukeid pou viBw  Orav onkavopon 1o mpwi,  NiwBw mephgavog/n yia . Eipar evBouoiaapévog e
Hou. Bduvatdg/ kai yepdrogn  viwBw Gpegn va maw aTn Boukerd TTou Kavw. T BoukeId pou.
{wvrdvia, douheid.
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3.4 AvaAuaon uToBETEWV

ZTnv mopolca EVOTNTO TOPOULCIALoVTal TA OMOTEAECUOTO TWV OTOTIOTIKWY
EAEYXWV TIOU TPAYUATOTOONKAV yia TNV SIEPELYVNON TWV EPELVNTIKWY LUTIOBEGEWV TNG
MEAETNC. ZKOTIOC TNC avAALONC €ival va TPoadIoPICTEL OV Ol TPOTEIVOUEVEG OXETEIG UETAED
TWV TEVTE PETARANTWV TNC €peuvag dnAadr Tn¢ Ecwtepikig Emikovwviag, g Xpnong
Social Media, Twv Mpaktikwv HR, ¢ Wuxikng Evegiag kot g Epyaatakng Aéopueuaong
TwVv gpyaopévav eMIBERaIVOVTAL OO Ta dEGOUEVA TIOU CUANEXBNKAV OTO TO OEiypa TWV
152 ouppetexovtwv. Ma tov €Aeyxo Twv ULTOBEcEWV Xpnaotuomolnenkav ol €&nc

OTATIOTIKOI P€B0J0I YETW TOU OTATIOTIKOD TOKETOU PSPP

AvaAuon Zuoxétiong Pearson (Bivariate Correlation): Mo Tov mpoadlopiopo Tng
KatehBuvang Kal e VIaong TNG YPOUMIKINC OXEaNC METAEL 600 UETORANTWY.
ATAN Kat MoAamAf Tpoppikr) MoAwvdpounon (Linear Regression): Mo tnv
e&étaan ¢ emidpaong Hiag N MEPICOOTEPWV AVEEAPTNTWY PETARBANTWVY OE UIa
egaptnuévn.

AvaAuon AlapecoAdpnong (Mediation Analysis): o n digpebvnan Tou pdAou
NG Wuxikng Eveiag wg evdlapeoou unxaviopou otn oxéan YETaEL TNG XProng

KOIVWVIKQV OIKTOWV Kal TNE EPYACIAKAE dETUELTNC.

To €MiMEdO OTOTIOTIKAC ONUAVTIKOTNTOC Yia OAOUC TOUG EAEYXOUC OPIOTNKE OTO a =
0,05 (95% eminedo eumigToolvnc). Ze KAbe mepimtwan, n TPl p (Sig) ouykpivetal e o
0pI10 auTo, av p < 0,05 N EPELVNTIKI) LTTOBEON YiVETAL OEKTH), VK OTNV OVTIBETN TEPITTWON

amoppimTETAl.

3.4.1 1" gpeuvnTIKI) LTIOBEDN

2TV TOPOUCO UTOEVOTNTO TOPOLCIALOVTal TO OMOTEAECHOTO TNC TPWTING
umobeonc. Mo OLYKEKPIYEVA PE TNV aVAAUCH CUCXETIONG Pearson, OVTANCOUE TO
TOPAKATW anoteAéopata. H Ynobeon 1 (H1), n onoia e&€tale tn BTN emidpacn tng
E0WTEPIKAG eMIKOVwviag (COMM) otnv €pyociokr] dE0PELON TWV  EPYOLOPEVWV
(ENGAGE), emipeBoiwbnke. Amd tnv avdAuon ocuoxETiong Pearson mpoékuye pia
OTOATIOTIKG ONUAVTIKA Kt B€TIKA axéon (r = 0,369, p < 0,05, N = 152). To BeTIKO TpOCNU0

TOU OUVTEAEOTH] UTIOONAWVEL P10 OVOAOYN OXEON METOEL TV PETABANTWY, KaBwg 000
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BEATIOVETOL N TOIOTNTA TNC EMKOIVWVIaE, Teivouv va ovédvovtal Kal ta Emneda
EPYOOI0KNAG dETUELONC. TO AMOTEAEGUA OUTO LTTOONAWVEL OTI N Eviaxuaon TNE SIOQAVEIDG
Kal TnG Ou@idpoune evnUEPWONC CUVOEETON GPECO HE TNV 0a0ENON TWV EMMTEdWV
déapeuanc Tou mpoowtikoU. H évtaan tng oxeong (r=0,369) xapaktnpiletal w¢ PETPIA,
YEYOVOC TIOU UTIOONAWVEL OTI N EPYACIOKN OECUELON EMNPEALETOL KAl OMO EMMAEOV
0pPYaVWOI0KOoUE TOPAYOVTEC, WOTOCO N ECWTEPIKN EMKOIVWVIO TOPAUEVEL EVAC OTOTIOTIKA

ONMOVTIKOG TapdyovTtag TPORAEYN TNC.

Mpokelpévou va  OlepevvnBeil  mepattépw n  emidpaon ¢ EoWTEPIKNC
Emkowvwviac (COMM) atnv Epyaaiokr Aéopevon (ENGAGE), epapuootnke avaAuon
anmARG YPOUMIKAC TOAIVOPOUNONC. To YovTéNo avadeixbnke oToTIOTIKA onuovtiko (F =
23,61, p < 0,05), pe TOV OLVTEAEDTN TPOGdIOPICUOL R™2 va 1oovtal pe 0,14. Autd
onMaivel 0TI N ECWTEPIKNA EMIKOVWVIa e&nyei To 14% Tng dlakupOvang NS Epyaciaknig
Aéapeuang Twv epyalopEVWY.

EmmAéov, 0 TUTOTIOINUEVOG GUVTEAEDTIC TOAIVOpOpNnang B= 0,37(t = 4,86, p <
0,05) emiBefaiwvel 6Tt N COMM 0MOTEAEL GNUOVTIKO TPOYVWOTIKO TOPAYOVTa yio TV
ENGAGE. ZuyKeKpIpéva, 0 Un TUTIOToINUEVOC CLVTEAEDTHC B = 0,39 umodnAwvel OTI yia
KA&Be povdada av&nong aTnv KAIPOKa TNE E0WTEPIKIC ETKOIVWVIOG, N EPYACIaK 0EGUEVDN
TWV epyalopévwy avapeveTal va av&avetal katd 0,39 PovAdeq. ZUUTEPACUATIKE, Ta
QMOTEAéOUATO  TNG  TOAIVOPOUNONG  EVIOXUOUV TO  EUPHMOTO  TNG GOLOXETIONG,
KaTadeIKVOOVTOG OTI N evioxuan TnE S1a@AVELOG KOl TNE au@idpoung evnuépwang odnyei
0€ WETPNOIUN aLENoN Twv €MMESWY OEGUELONC TOU TPOCWTIKOD. Q¢ €K TOUTOU, N

Ynobeon 1 (H1) emPBefaiwveral mTARPwC.

Mivakag 18 AnoteAéopata Zuoxetionc COMM kat ENGAGE

COMM ENGAGE
COMM Pearson ZUoXETION 1,00 0,369a
TT.ZNu. (2-kat/one) 0,00
N 152 152
ENGAGE Pearson Zuoyétion 0,369a 1,00
>2T1.2nuJ. (2-kat/ong) 0,00
N 152 152

Mnyn: Eneéepyacia dedopévwv péow Aoylopikol PSPP
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a. ZnUovTiKo ot eninedo 0.05

Mivakag 19 AnoteAéopata IMpappikig MaAvépopnong Ye EEapTnUEVN
peTapAnTA tnv Epyaciakr Aéopevon (ENGAGE).

>0voyn Movtélou (ENGAGE)

R R Mpoc Tumiko
Tetpdywvo R ZQOAUa
Tetpdywvo Ektiunong
0,37 0,14 0,13 0,82
ANOVA (ENGAGE)
Abp. Be MO F ZT.2nu.
TeTpayVWV TETPOYWVOL
MaAvdpounon | 15,97 1 15,97 23,61 0,000
Z@dAua 101,46 150 0,68
Z0voho 117,43 151
>uvteheotec (ENGAGE)
ACTAOUNTOI ZUVTEAEDTEC ZT0Buiopévol
YUVTEAEOTEC
B Tumiko B t ZT.INu.
ZQOAUa
(Z1aBepd) 2,14 0,30 0,00 7,18 0,000
COMM 0,39 0,08 0,37 4,86 0,000

Mnyn: Eneéepyacia dedopévwv péow Aoyiopikos PSPP
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Mpapnua 12 Aldypappa Atacmopdc (Scatterplot) Tng Epyacioknig Aéopeuong (ENGAGE)
g€ axéan pe tnv Ecwtepikn Emikovwvia (COMM).

GRAPH SCATTERPLOT (BIVARIATE) = COMM WITH ENGAGE.
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3.4.2 2" gpeuvnTIKN UTIOBEDN

2TV mopoloo UTIOEVOTNTa e€ETAlETONl N OEVTEPN €PELVNTIKN LmoBeon (H2),
oOP@WVO PE TNV OToIO N XPron TwV €0WTEPIKWY HECWV KOIVWVIKNC SIKTOWONC
(SOCMEDIA) emidpd Beukd omnv  Yuxiky  eveiac  twv  epyalopévawv
(PSYCH_WELLBEING). lNo Ttov €Aeyxo TNnC LMOOEONG MPAYMOTOTOINBNKE OpPXIKA
avOALGOT CUOXETIONG Pearson Kal PETEMEITO OVAAUGT) OTIANC YPOMUIKNAG TIOAIVOPOUNONG.
ATIO TNV avaAucon ouoxETiong Pearson TPOEKLYPE OTI LTAPXEL OTOTIOTIKA ONUAVTIKY Kal
Betikn) oxéon peta&L twv 6Vo petafAntwv (r = 0,360, p < 0,05, N = 152). To BeTIkO
TPOCNUO TOU GUVTEAEDTI) UTIOONAWVEL PIO avAAoyn axéan, KaBwg n av&nuévn xprion Twv
E0WTEPIKWV KOIVWVIKWVY OIKTOWV OUVOEETOL PE LUNAGTEPQ emineda YuxIKNC gveiag. H
évtaon tng oxéonc (r = 0,360) xopaktnpiletal W¢ PETPIO. H OTTIKN AMEIKOVION TNC OXETNG
autr¢ mopouatadetal ato Adypapua Ataomopdg (MFpagnua 13), 0mou mapatnpeital n

avodIKK| TOON Twv OESOUEVV.

MPOKEIPEVOL VO dlEPELVNBET N TIPOYVWOTIKN) 10XV TNE XPNoNg Twv social media
TPOC TNV YUXIKN €uegia, EQapPPOTTNKE QVOALCN ATMANG YPAUMIKAG TOAIVOPOUNONC, ME TO
MOVTEAO va avadEIKVUETAL OTOTIOTIKA anuavTike (F = 22,41, p < 0,05). O ouvTteAEOTHC
TPoadlopiopol RM2 = 0,13 umodnAwvel OTi n YeTapAnt) SOCMEDIA epunvelel 10 13%
NG SloKOPOVONG TG PUXIKAC €vegiag Twv epyalopévey. EmIMAEOY, 0 TUTOTOINUEVOC

OLVTEAEOTNC TaAvdpounong B = 0,36(t = 4,73, p < 0,05) emBeBalvel TN CNUAVTIKA
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BeTikn emidpaon TNG ave€ApTNTNG METOPANTAC. ZUYKEKPIYEVA, O W TUTIOTIOINUEVOC

ouvteAeaTrC B = 0,36 deixvel 0TI yia Kabe povdada av&naong aTn Xpron Twv E0WTEPIKWY

social media, n YuxIKn evedia Twv epyalopévwv avaPEVETaL va avédvetal Katd 0,36

MOVAOEC. ZUUTEPOOUOTIKA, TO OTATIOTIKA €uprjuata odnyolv atnv TARPN amodoxn Tng

Ynobeong 2 (H2). H xprion E0WTEPIKWY TAATQOPH®V KOIVWVIKIC SIKTOWONC QOivETal VO

eviox0El TOUC Oe0pOUC KOl TNV YUXOAOYIKH) UTOOTAPIEN €EVTOC TOU Opyaviouov,

OUMPBAANOVTOC OTIOTEAECHOTIKA 0T BEATIWON TNE EVEEIOC TOL TPOCWTIKOU.

Mivakag 20 AnoteAéopota Zuoxetiong SOCMEDIA kat PSYCH_WELLBEING

SOCMEDIA PSYCH_WELLBEING
SOCMEDIA Pearson Zuoxetion 1,00 0,360a
ZT.ZnY. (2-Kat/ong) 0,000
N 152 152
PSYCH_WELLBEING Pearson Zuox£tion 0,360a 1,00
21.2nu. (2-kat/ong) 0,000
N 152 152

a. ZnUovTIKo ot eminedo 0.05

Mnyn: Eneéepyacio dedopévwv péow Aoyiopikold PSPP

Mivakag 21 AmoteAéopota IMpappikng MaAivdpopnong Ye e€apTnuévn JETARANTH TNV

Wuxikn Evegia (PSYCH_WELLBEING).

>0Ovoyn Movtélou (PSYCH_WELLBEING)

R R Mpoc. TuTmKo
Tetpdywvo R ZQOAUa
Tetpdywvo Ektiunong
0,36 0,13 0,12 0,82
ANOVA (PSYCH_WELLBEING)
Abp. Be MO F ZT.2nu.
Tetpaywvwv TETPAYWVOL
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MaAvdpounon | 15,03 1 15,03 22,41 0,000
ZQOAUa 100,63 150 0,67
Z0voAo 115,67 151

>Zuvtedeotég (PSYCH_WELLBEING)

ACTABUNTOI ZUVTEAEDTEC Y tabuiopévol
YUVTEAEOTEC
B Tumiko B t ST.ZNW.
ZQOAUa
(Zt0Bepd) 2,23 0,26 0,00 8,58 0,000
SOCMEDIA 0,36 0,08 0,36 4,73 0,000

Mnyn: Eneéepyacia dedopévwv PEow Aoyiopikol PSPP

paenua 13 Alaypappa Atacmopd SOCMEDIA WITH PSYCH_WELLBEING
GRAPH SCATTERPLOT (BIVARTATE) = SOCMEDIA WITH PSYCH WELLBEING.
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3.4.3 3" gpeuVNTIKI) LTIOBEDN

ZTnv mapoloa UToEVOTNTa €€eTAdETal N TPITN epevvnTIky undbeon (H3),
UMWV PE TNV oToia o1 epapuolOpevee MPOKTIKEG Aloiknang AvBpwivou Auvapikol
(HRBPACT) emdpolv  Betikd otnv  Yuxikg evedia  twv  epyalopévwv
(PSYCH_WELLBEING). lNa tov éAeyxo Tn¢ umébeanc mpaypatomoldnke avaAuaon

ouoxétiong Pearson Kol avdAvon amANG  YPOPUIKAG  TOAvdpounonc. Amo  Ta
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anmoTEAéTUATA TNE avaAuong Pearson TPOEKUWE WOk OTOTIOTIKG ONUAVTIKA Kal BETIKA
oxean peta&Ld Twv 600 petafAntwy (r = 0,486, p < 0,05, N = 152). H Tipr Tou cuvteAeoTh
(r = 0,486) LTTOANAWVEL pIa PETPIN TIPOC I0XUPT) CUVAPELD, KATOJEIKVOOVTAC OTI N BETIK)
avTiANWN Twv epyadopévay YIa TIC TPOKTIKEC HR cuvoéeTal aueoa e augnueva emimedo
WUXIKAG eveiac. H omTIKNA ameIKOVION auTrC TNC 0XECNG MAPOULCIALETOL OTO AlAYPOUHO

Awaomopag (Mpdenua 14), 6Tov Tapatnpeital n cagrg avodikn TAon Twv dEG0UEVV.

2T GLVEXELD, N avAALGN TIAAIVOPOUNGNG EMIBERiWTE TNV TTPOYVWATIKA 10X0 TOU
MOVTEAOU, TO Omoio avodeixbnke otaTioTikG onuavtiko (F = 46,41, p < 0,05). O
OUVTEAEDTIC TPOadIOPIoHOL RA2 = 0,24 umodnAwvel 0TI Ol TTPOKTIKEC HR gpunvebouv o
24% NG S1OKOPOVGNC TNC PUXIKNC EVEEIiOC TwV EPYaopEVWY. ETIMAEOV, O TUTIOTIOINWEVOC
OUVTEAEDTNC TaAvdpounaong B = 0,49 (t = 6,81, p < 0,05) TeEKUNPIWVEL TNV 10XLPNA
emidpaan ¢ aveApTNTNG HETARANTAC. ZUYKEKPIPEVQ, O [N TUTIOTIOINKEVOC CUVTEAETTIG
B = 0,49 deixvel 0TI yio KGBe povada BeAtinong Twv mPoKTIKwv HR, n Yuxikn veia
avapévetal va avédvetal Kotd 0,49 povAdeC. ZUUTEPOTUATIKA, TO AVWTEPW OTOTIOTIKA
gupruata odnyoly otnv MANPN anodoxn t¢ Ynoébeang 3 (H3). EmPepaiwveral ot n
EMEVOLAT) OE TIOIOTIKEC TIPOKTIKEG 010iKNaNC avBpwivou duVapIKOL aTOTEAE KABOPIOTIKO

TOPAYOVTa Yia TNV €Vioxuan TS WUXIKNC LYEIOG Kal 100pPOTIaC TOU TTPOCWTIKOU.

Mivakag 22 AnoteAéopota Zuoxetionc HRBPACT kat PSYCH_WELLBEING

HRBACT PSYCH_WELLBEING
HRBPACT Pearson ZU0X£TION 1,00 0,486a
2T.2NW. (2-kat/onc) 0,00
N 152 152
PSYCH_WELLBEING Pearson Zuox£tion 0,486a 1,00
ST.2NW. (2-kat/onc) 0,00
N 152 152

a. ZNUavtiko og eminedo 0.05

Mnyn): Eneéepyaaia dedopeviv pEow Aoyiopikol PSPP
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Mivakag 23 AnoteAéopota MpappIkAg MaAvdpopnong pe e€aptnuévn JETARANTH TNV
Wuxikn Evegia (PSYCH_WELLBEING).

> ovoyn Movtéhou (PSYCH_WELLBEING)

R R Mpog. Tumiko
Tetpdywvo R Z@AAua
Tetpdywvo Extipnong
0,49 0,24 0,23 0,77

ANOVA (PSYCH_WELLBEING)

Abp. Be MO F ZT.2nu.
TeTpayVWv TETPOYWVOL
MaAvdpounon | 27,33 1 27,33 46,41 0,000
SQOAUO 88,34 150 0,59
Z0voAo 115,67 151

Zuvteleotég (PSYCH_WELLBEING)

ACTABUNTOI ZUVTEAEDTEC ZT0BuIopévol
YUVTEAEOTEC
B Tumiko B t ZT.INu.
ZQOAUa
(ZT0Bepd) 1,81 0,24 0,00 7,41 0,000
HRBPACT 0,49 0,07 0,49 6,81 0,000

Mnyn: Eneéepyacia dedopévwv péow Aoylopikol PSPP
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pdenua 14 Adypoppa Ataornopdc HRBPACT WITH PSYCH_WELLBEING

GRAPH SCATTERPLOT (BIVARIATE) = HRBPACT WITH PSYCH WELLBEING.
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3.4.4 4" gpeuvnTIKN LTIGBEDN

2TV MOPoOCa UTIOEVOTNTO MEAETABNKE TO KPICIWOTEPO OKEAOC TNG MAPOVCOG
gpeuvag, KoBwe e&etadetal n OlapecoAdpnon dnAadr n TMOAUTIAOKOTNTA TwV OXECEWV
HETAED TV UTO PEAETN PETOPBANTAV, TIEPA OTO TIC APETEC EMIOPATELS. M0 CUYKEKPIPEVT
diepeuvartal o porog g Woxiknc eve€iog (PSYCH_WELLBEING) w¢ d10uegoAaBNTIKAG
METOPRANTC oTnv oxéon petadd tng Eowtepikng Emikowvwvia¢ (COMM) kat ¢
Epyaaotokng Aéopevonc Twv epyalopévay (ENGAGE). H avaAuon auth €MIBIOKEL VO
QMAVIACEl OTO EPWTNUO AV 1 EMIOPOCN TNG EMIKOIVWVIOG OTNV €PYOCIOKT dECUELON
OOKeiTOl OmoKAEioTNKO amevbeiag  av Eva PEPOC auTAC TNC EMidPACNC OQEIAETOL OTO
YEYOVOC OTI I AMOTEAECHOTIKI ETMIKOIVWVIa EVIOXVEL TNV €VEEia, n omoia Je TNV OEIPA TN

00nyei o€ peyoAOTEPN dETUELOT).

Mo Tov €AeyX0 TNC S1OPETOAAPNTIKOD POAOU, LIOBETABNKE N KAQGCIKI) KOl EVPEWC
avayvwplopévn pebodoioyia Twv Baron & Kenny(1986). ZOp@wva pe autr) Tnv Pébodo,
yla vo TeKUNPiwBel n SlopecoAdfnaon, TPEMEL va TANPOUVIOL TECOEPIC PATIKEC

TIPOUTIOBETEIC PECW W10 OEIPAG OVAADTEWVY TIOAIVOPONTNC:

+ Have&dptntn petapAntr (COMM) npénel va emnpeddel
onuavtika tnv e€aptnuevn (ENGAGE).
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+ Hoave€aptntn petafAnt (COMM) mpénel va ennpeddel
ONUavVTIKA ()Y dlapegoAafntn
(PSYCH_WELLBEING).

+ O dlopecorafntic (PSYCH_WELLBEING) npénel va
EMNPEAdEl oNUAVTIKA TNV €€aptnuévn HETABANTA
(ENGAGE).

+ Otav o dlapecoAafnTig e10AyETal 0TO POVTEAO padi e
TNV aveEdptnTn PETABANTH, N EMidpaon TNC TEAELTAINC
MPEMEL VO PEIOVETOL  ONUAvVTIKA  (UEPIKN
dlagecoAdpnon) R va  pndevideton  (MARPNG
dlapecoAdpnan).

Mpwv amo Tt de€aywyr] NG avdAuonc SIOPETOAAPBNONC, TPOYUOTOTOIONKE
ENEYXOC TWV  OUOXETIOEwv  Pearson  PETOEL  Twv  petapAntav  COMM,
PSYCH_WELLBEING kat ENGAGE (Mivakag 24). Ta anoteAéopata €6€1€av OTL:

+ H Emkowvwvia (COMM) oxetietal Oetikd  Kal
onuavtika pe tnv Wouxikn Evedia (r =,491, p < 0,05) Kat
v Epyaciokr) Aéopevon (ENGAGE) (r = ,369, p <
0,05).

+ H Woxikn Eveéia (PSYCH_WELLBEING) mapouoiddel
TNV 10XLPOTEPN CUOXETION PE TNV Epyaaiokn Aéopeuaon
(ENGAGE) (r = ,590, p < 0,05).

H Onapén oTaTIoTIKA ONUAVTIKQOY CUOXETIOEWV UETOED OAWV TwV PETARANTWV
emBePaiwvel  0T1  TANpoUvVTal Ol BOCIKEC TIPOUTIOBETEIC YIa TOV  €AEyXO TOUL
JlPECOAABNTIKOD pOAoL NG evediog. EmmAéov, €EETAOTNKE TO QOIVOPEVO TNG
TOAUOLYYPAUUIKOTNTOC (multicollinearity) yia T0 TEAIKO JOVTEAO TTOAIVOPOUNONC (BAKO
4). Av Kot 1o PSPP dev gpgavilel aneubeiac TI¢ TIYEC VIF o€ OAEC TIC EKOOTEIC, N MEYIOTN
OLOXETION PETOEL TwV aveddptnTwy petafAntwv (COMM kat PSYCH_WELLBEING)
givat r = ,491, Ty moL OMEXEL ONUOVTIKA OTIO TO KPialpo opio tou 0,80. Zuvenwc, dev
veioTatal TPORANUO OAANACETUKAALYNAG TWV HETOBANTWV Kal TO OMOTEAECUATO TNC

ToAvdpOunang Bewpouvtal aglomaoTta.
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Meteneita emipeBaiwbnke n mpwtn ouvenkn oto Pripa 1 otnv vmogvotnta 3.4.1
KOBWC OMw¢ €idape N E€0WTEPIKN EMKOIVWVIO OOKEP OTOTIOTIKA ONUAVTIKY O€TIKA
enidpacn otnv epyaciakr déouevan (B=0,39, p< 0.05). Z1n OUVEXEID, EEETAOTNKE N
enidpaan ¢ emKovwviag atov diapecoAafntn (Brua 2), 6mov cOUPwWVa PE Ta dEGOPEVA
TOL TivoKa 26 d1amIoTWONKE 0TI N METARANT) COMM ennpeddel OTATIOTIKO ONUOVTIKA
Kal BeTikd tnv Puxikn ueia ( B=0.51, p=0,000< 0,05). To JOVTEAO OUTO EPUNVEVEL TO
24% 1n¢ dlakLpavong tng evegiag (R™2 = 0, 24) 1KAVOTOIWVTOC TANPWE TNV OEVTEPN
ouvenKn TN¢ peBodoAoyiag dnAadr) To Priua 2 dnAadr) n ave&dptntn YetapAnT) (COMM)
ennpedlel onuavtika tov diapecoAafnt (PSYCH_WELLBEING).

Ma 10 TEMIKO aTad10 TG avaAuong Briva 3 kat fAua 4, n Yoxikn Evedia kot n
Eowtepikn Emikowvwvia iorxdnoav Tautoxpova oTo POVTEAO TOAIVOPOUNGNG YIO TNV
npoPAeYn ¢ Epyaciakng Aéopevong (Mivakag 26). Ta anoteAéopata €6€1€av 0TI N
Wuxikn Evegia dlotnpei N oToTIOTIKA €midpacn Tn¢ otnv Epyaciokr Afopeuon
(ENGAGE) (B=0,54, p=0,000< 0,05). Qo1600, N MO GNUavTIKr TOPATHPNCN 0Qopa TNV
Eowtepikr) Emikovwvia (COMM). Evw oto Brpa 1 n enidpacn) tng Atov onuavtiki (B =
0,39, p =,000<0,005), e TNV €100yWYN TOL OIOPETOAARNTA OTO UOVTEAD, O GUVTEAECTNC
NG LTOXWPNOE dpapaTikd oto B = 0,11 Kal, Kupiwg, n axéan Enage va ival OTATIOTIKA
onuavtiky (p = 0,170 > 0,05).H OTOTIOTIKI) OUTH GUUTEPIPOPA, OTOL N OVEEAPTNTN
HETAPRANTY) XAVEL TN CNUAVTIKOTNTA TNC TOPOUaia Tou SIoPETOAAPNTH, TEKUNPIWVEL TNV
omopén mARpoug dlapecoAdpnone (full mediation). To evpnua autd eival 1Blaitepa
I0XLPO, KOBWC LTOSNAWVEL OTI N ECWTEPIKA EMKOIVWVIO Ogv €MNPEALEl QUECA TNV
EPYOOI0KN OETHELTN, OANA N EMidpaCT) TNG SIOXETEVETAI EE OAOKANPOU PETW TNG WUXIKNAG
euegiag. Me dAAa AOYIQ, N ETIKOIVWVIO AUEAVEL TNV EPYACIOKT) OETUELON POVO OTOV BabUO
TIOUL KATAQEPVEL TIPWTO VO BEATIWAOEL TNV WUXOAOYIKH KOTACTOON Twv EPYalopEVWY. To
TEAIKO AUTO PHOVTEAO EPUNVEVEL TO 36% TNG S1OKOUAVONC TNE EPYACIOKAG 6€apeuaong (RM2
= 0,36). Zuumepaopatikd, n Yuxikn Eveia gival o anapaitntog Kpiko¢. Xwpi¢ avtryv, n

EMKOIVWVIO XAVEL TN 0OVEDT| TNG PE TNV EPYOTIOKT OETUELDN.

Mivakag 24 Mivakag Zuoxetioswv Pearson YETA&L Twv PeTABANTwWY COMM,
PSYCH_WELLBEING kat ENGAGE.

65



COMM PSYCH_WELLBEING ENGAGE
COMM Pearson Zuoyétion 1,00 0,491a 0,369a
ST.ZNy. (2-kat/onc) 0,000 0,000
N 152 152 152
PSYCH_WELLBEING Pearson Zuoxétion | 0,491a 1,00 0,590a
21.2nu. (2-kat/onc) | 0,000 0,000
152 152 152
N
ENGAGE Pearson ZuoX£Tion 0,369a 0,590a 1,000
ZT.2NW. (2-kat/onc) 0,000 0,000
N 152 152 152

a. ZnUavTiKo ot eminedo 0.05

Mnyn: Eneéepyaoio dedopévwv péow Aoyiopikol PSPP

Mivakag 25 AnoteAéopata IMpappikng MaAvopopnong Ye €aptnuévn
peTaBANTA TNV Yuxikn Evegia (PSYCH_WELLBEING) kat ave€dptntn

(COMM).
>ovoyn Movtéhou (PSYCH_WELLBEING)
R R Mpoc. TuTmKO
Tetpdywvo R ZQOAUa
Tetpdywvo Ektiunong
0,49 0,24 0,24 0,77
ANOVA (PSYCH_WELLBEING)
Abp. Be MO F ZT.2nu.
Tetpaywvwv TETPAYWVOL
MaAvdpounon | 27,87 1 27,87 47,61 0,000
AU 87,80 150 0,59
20voAo 115,67 151

Zuvtereotec (PSYCH_WELLBEING)
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ACTABUNTOI ZUVTEAEDTEC Y tabuiopévol
YUVTEAEOTEC
B Tumiko B t ZT.Iny.
Z@AaAua
(Ztabepd) 1,56 0,28 0,00 5,62 0,000
COMM 0,51 0,07 0,49 6,90 0,000

Mnyn: Eneéepyacio dedopévwv Yéow Aoyiopikol PSPP

Mivakag 26 AnoteAéopata IMpappikng MaAvopounong Ye Eaptnuévn
peTaBANTA TNV Epyactakn Aéopevon (ENGAGE) kat ave€dptnteg tnv YuxIKn
Eve&ia (PSYCH_WELLBEING) kal Tnv Ecwteptkn Emikoivwvia (COMM).

> Ovoyn Movtélou (ENGAGE)

R R Mpo¢ TuTKO
Tetpdywvo R Z@AAua
Tetpaywvo ExTtiunong
0,60 0,36 0,35 0,71
ANOVA (ENGAGE)
ABp. Be MO F ST.EN.
TeTpayVWV TETPOYWVOL
MaAvdpounon | 41,90 2 20,95 41,33 0,000
SQOAUO 75,53 149 0,51
Z0voAo 117,43 151
>uvteheotec (ENGAGE)
Actdbuntot S 1abuiopevol
S UVTEAEOTEC Y UVTEAEOTEC
B Tumiko B t ZT.2Ny.
Z@AAua
(Z1aBepd) 1,29 0,28 0,00 4,56 0,000
COMM 0,11 0,08 0,10 1,38 0,170
PSYCH_WELLBEING 0,54 0,08 0,54 7,15 0,000

Mnyn: Eneéepyaoia dedopévwv péow Aoyiopikos PSPP
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3.4.5 5" gpeuvnTIKA UTOBEDN

H méumtn epevvntikn umobeon (H5) €€etddel ™ oxéon pPeTagy ¢ WUXIKNC
Evegiag (PSYCH_WELLBEING) kai tn¢ Epyaciaknc Aéopevong twv €pyalopévav
(ENGAGE). ApxIkd, amo tnv unobean diapeaoAafnonc 3.4.4 dnuiouvpyndnke o Mivakog
24 (Mivokag Zuoxetiong), YECO amd auTOV SIOMICTWONKE WIa 10XUPN KOl OTOTIOTIKA
onuavTiKA BeTIKN cuoxEtion Pearson PETOEL TwV d00 peTaBAnTwy (r =0,590, p = 0,000 <
0,05). Z1n ouvexela, ta omoteAéopOTa TNC MpoapuIkAg MaAvopounong pe e€aptnuévn
peTaPANT) tv Epyoaaciokn Asopevon (ENGAGE) kai ave€dptnteg tnv Wuxikn Eveia
(PSYCH_WELLBEING) kai tnv Eowtepikr) Emikowvwvia (COMM) (Mivokag 26)
emBepaiwoav TNV aITIdN €nidpacn TN €Veiag oTnv EPyaclakn dEGUELAN, UE TOV UN
TUTIOTIOINUEVO GUVTEAEDTH) TOAIVOPOUNONG VO avépxetal o€ B = 0,54 Kal Tn OTOTIOTIKI)
ONUAVTIKOTNTO va Topapével eEaIpETIKA uynAR (p = 0,000 < 0,05). H iy t = 7,15
LTIOYPAUMIZEl TIEPAITEPW TNV A&IOTIOTIO TOL TTPOPRAETTIKOU OLTOU MAPAYOVTO. ZUVETQCG, N
YnoBeon 5 (H5) yivetal TARPwWE amodeKTr), amodEIKVOOVTOG OTI N evioxuan tng WUXIKAG
eve€iag Twv epyalopévwv 0dnyei GUECO Kal OTOTEAECUATIKA O LYPNAOTEPO ETIMEST
0PYAVWOIOKNC OEGELONG.
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SXAMO 2: OTITIKNA ATEIKOVIOT POVTEAOU

PSYCH H2
B= 0,51 WELLBEING B= 0,36
R*=0,24 R2=0,13
P<0,05 | na P<0,05
B= 0,54
R*=0,36
P<0,05
COMM SOCMEDIA
H5
= 0,11
\ R2=0,36 H3 B= 0,49
P>0,05 R*=0.24
-\ P<0,05
2\
* ¥ \
HR
—> ENGAGE BPACT
R2=0,14
P<0,05

TEAIKO €PELVNTIKO MOVTEAO TIOU OMEIKOVILEl TIC AUETEC KOl EUPETEC ETIOPATELC
TWV 0PYOAVWOIOKWVY TIOPAYOVTWY OTNV £PpYACIOKI déapELaN PEow TN Wuxikn¢ Eveiac. H
Wuxikn Eveia Asitoupyei w¢ MANPWS SlOPECOANPBNTIKA YETOPANTA 0T oX€on MWETAED
Eowtepikng Emkovwviag kot Epyaciokng AEopeuonc, evaw ennpeddetol BeTIKA ano Tn
XPON E€0WTEPIKOV HECWY KOIVWVIKNC OIKTOWONC KOl TIC TPOKTIKEC AloiKnaong

AvBpwmivou Auvapikov.
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Ke@aAalo 4 Zuunepacpota Kat MpoTacel(

ZKOTOC TNC mapoloag MEAETNC ATOvV N OlEpElvNon TWV TAPAYOVIWY TOU
EMNPEALOLY TNV EPYACIAKI) OETUELTN OTO CUYXPOVO EPYOCIOKO TEPIBAANOY, HE 101aiTEPN
EUQOCN OTOV POAO TNC E0WTEPIKNC EMKOIVWVIOEG, TWV Pn@IOKWV HPECWV Kal TwV
TPAKTIKWV d10iKnang avepwmivou duvapikol. To TIO GNUOVTIKO CNUEio TNg €peuvac
umnpPEE N avdAuon Tou SIOPETOAARNTIKOD POAOL TNG WUXIKAG EVEEinE, TTPOKEIUEVOL VO
Katovonbei 0 YUXOAOYIKOC WNXOVIOUOC MECW TOU OMOIOU Ol OPYAVWOIOKEC EIOPOEC
petaoynuatidovton ag deapoU¢ dEGUELTNG.

2€ auTO TO TEAELTAIO KEPAANIO TTaPoUaIAlovTal Ta CUPTEPACHATO TNE EPYaaTiac,
ApPXIKE, TOPOUCIAZETal N EPUNVEIN TWV EUPNHATWY PECW TNC OUYKPIONC TOUC PE TNV
d1ebvry BiPAIoypa@ia, WOTE va TEKUNPIWOEL N €yKLPOTNTA TWV OMOTEAETUATWY. ZTNV
OUVEXELD, OVOADOVTOL Ol TIPOKTIKEC OUVETOYWYEC YIO TO OTEAEXN ETIXEIPHOEWV,
EMaonuaivovTal ol TEPIOPICHOI TIOL TIPOEKLYPOV KATA TNV EPELVNTIKN dladikoaia, TEAOC

JIOMICTWVOVTOL Ol TTPOTACEIC Y1a MEAAOVTIKY) dIEPEVVNOT TOL BEPOTOC.
4.1 Z0yKpIon €VPNUATWY PE TNV O1EBVN BIBALOypa@ia

ZTnv mapoloa ULTOEVOTNTO CUYKPIvOvTal TO OTOTIOTIKA OMOTEAECHOTO TNC
EPELVOC PE TA EVPHUOTA AAAWY PEAETNTWV. [aPATNEOVUE OTI N OTATIOTIKA AVAALON TWV
EPELVNTIKWV EPWTNHATWY (RQS) TauTieTan o€ peyao Babuo pe tn diebvn BiIAIoypagia,
emPBePaiwvovIog MW Ol CUYXPOVEC EPYOOIOKEC TPOKTIKEC EMNPEALOLY GUECT TNV
PuxoAoyia TOU TPOCWTIKOU. ApPXIKA, 600v a@opd 10 RQL, n OTOTIOTIKY OvAAuon
emBepaiwoe v mpwtn undbeon (H1), 6mwg €idape otnv vmoevotnta 3.4.1, 06nNywWVTOG
0TO CUUTEPOCUO OTI N EOWTEPIKNA EMKOIVWVIN 0OKET BETIKA KAl GNUAVTIKN EMidpacn aTnv
déopELON TWV €PYOLOMEVWV. ZUYKEKPIUEVD, HPE TNV €QOPMOYN NG OMANG YPOUMIKNC
TOAIVOPOUNONC OlOTIOTWONKE OTI N €0WTEPIKN EMKOVwvia e€nyei 10 14% NG
dlakLpavong tng 6éapeuang Twv epyalopévav (RM2=0,14). AuTO anpaivel 0T 1o 14% tng
d10QOoPAg TOU TAPOLCIALoUY Ol €PyalOUEVOL OTa €MIMEd dEGUELONG TOUC OQEIAETaI
QMOKAEIOTIKA 0TOV TPATIO OV A&I0AOYNCaV TNV EMIKOIVWVIA PE BACN TNV KAIUOKO TWV
Santos et al. (2023). H €évtaon ¢ ox€ong, OMWE QUTH ATOTUTIWONKE AT TOV CUVTEAEDTH

ouoxétiong Pearson (r=0,369, p<0,05), Xopoktnpiletal w¢ METPIO OANG oTaBEP),
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LTOdNAWVOVTOG OTI N EMKOIVWVIO aMOTEAE évav om0 TOUC PACIKOUE TUAWVEC OTOUC

omnoiou¢ Baailetal n dEGUELAN TOL TPOCWTIKOU.

EmimAéov, 0 pPn TUTIOMOINUEVOC OUVTIEAEOTNC ToAvdpounone (B = 0,39)
LTTOANAWVEL OTI Y1a KABE povada abénang atnv KAIMOKO TNC E0WTEPIKIC EMKOIVWVIAC, N
EPYOOI0KN dEGUELOT OVOUEVETAL VO au&aveTal Katd 0,39 Yovddeg. To OMOTEAEGUA QUTO,
TO OTOi0 TIPOEKULYE OO TNV ETUTUXN XPrOTN Twv dEIKTWV (items) TNE €peuvag Twv Santos et
al. (2023), emPBePaicovel OTI N JAQAVEID, N CAQrVEID KOl N OPQIdPOUN EvnUEPWON
0dnyolv O€ METPNOIYN 0OENON TWV EMIMESWV EPYOAOIOKNC OEOUELONG. ZE EMIMEdO
BIBAIOYPOQIKNC TEKUNPIwONG, TO EUPAMOTA QUTA TOUTICOVTOL PE TIC MEAETEC TWV
Balakrishnan et al. (2024) & Men (2015), ot omoiol unoypappiouv 0TI TO EMKOIVWVIOKO
KAIPO KOTEXEL KPIoIo pOAO 0Tn dIoTpNon NG dECHEVDNC TwV EPYOLOUEVWY OTOV
opyaviopo Touc. MoapdAAnAa, To anoTEAETUA evioxUeTal amo TI¢ BEoelg Twy Febrian &
Magito (2025) kal twv Karanges et al. (2014) yio Tov KEVIPIKO pOAO NG EMKOIVWVIOC
0TNV IKOVOTI0iNGN TOL TPOCWTIKOU, I8IITEPO OTO MANIGI0 TNG UPBPIBIKNC EPYATING KOl TNC
Bewpiag NG KOWVIKAG avtoAhaynG. TEAOC, TO €0pnuO auTo evioXVEl BEwPNTIKA TO
povtého Twv Eisenberger et al. (2020), k0oBWC N OMOTEAECUATIKI) EMIKOIVWVIO
EKAQUBAveETal WC EUMPAKTN opyovwalokr unootpi&n (Perceived Organizational
Support), n omoia MAPAKIVEL TOUC €PYOLOPEVOLC VO OVTATOdWOOLV HE LYNAOTEPN

EPYOOI0KN dEapELON.

2Tnv ouvexela 6oov a@opd 10 RQ2 n GTOTIOTIK avdAuon aTnv umogvoTnTa 3.4.2,
emBePaiwaoe TNV delTEPN LTOBEDN (H2) Kal pag odnyei ot akOAoLBa GUUTEPACHOTA.
Mo avaAUTIKG, KOTOARYOUUE OTO GUUTIEPACUA OTI N XPrion E0WTEPIKWY social media
OoKei OeTIKN €midpacn oTnv YUXIKN €UEgia Twv ePYOlOPEVWY. ZUYKEKPIPEV, N OTAN
YPOUUIKA ToAvdpounon €6ei&e o1t n petapAnty SOCMEDIA e€&nyei 10 13% ¢
dlakoupavang g Yuxikng sveiog (R"2=0,13). ZTnv MopoLvoa €PELVa QUTO TO TOCOOTO
umodnAwvel 6Tt To 13% Twv dl0PopwV oTa EMimeda PUXIKAG evegiag amodideTal atnv
avTIANYN Twv epyalopévav yia T XPron Twv E0WTEPIKWY JECWV KOIVWVIKNAG SIKTUWAONC,
OTWC aUTH PETPNONKE PE TNV KAipaKa Twv Pekkala & van Zoonen (2022). H évtoon tng
oxéang, OmWC OMOTUTIWONKE amno TOV OLVTEAEOTN Pearson
(r=0,360,p<0,05),xapaktnpileTol w¢ METPION, EVW O Mn TUTIOTMOINUEVOC CUVTEAECTHC
noAvdpounang (B=0,36) €deiée 011 yia KaBe povada avénang atnv xprion social media,
n Yuxikn gve€io av&avetal katd 0,36 povadec. To evpnUa OUTO, TPOEPXOUEVO OO TO

items tn¢ KAipakag Pekkala & van Zoonen (2022), avadelkvOel 0TI TO HEGA KOIVWVIKG
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JIKTUWAONG EVTOC TOL OPYAVICHOU dEV OMOTEAODV POVO EPYOAEID EVNUEPWONG, OAAG Kal
pETQ gviayuang TN WUXIKNC 1ooppomiag. BIBAIOypa@Ikd, TO OMOTEAECTHUA TNG TAPOVOaC
€PELVOC CLWTITTOVV PE T EvprpaTo Twv Baviera & Marin-Perez (2024), ol omoiol
gmonuaivouy 0TI To €0WTEPIKA social media mpodyouvv BeTIKA cuvalobAuata otnv
gpyocio evioxbovtog To aiobnua ¢ Kowvotntac. MapdAAnAa, Ta OMOTEAéCUATO
ouvadouv pe TI¢ BEaelc Twv Febrian & Magito (2025), unoypappilovtag 6T n moldtnTa
NG YN@IoKNC AAANAETIdpaCNC €ival KABopIOTIKN yia TO PUXOAOYIKO TEPIBAAAOY 0TV
LBPIBIKN Epyaaia.

Emimpoobeta 6oov agopd 10 RQ3 n oTATIOTIK avdAucn oty umoevotnta 3.4.3,
empefaiwoe v Tpitn LNMOBON (H3), AVASEIKVUOVTAG TIC AMOTEAECUATIKEG TPOKTIKEC
dloiknong avBpwmivou OUVAUIKOD ¢ TOV 10XUPOTEPO TOPAYOVTIO TNC Epeuvac. .
ZUYKEKPIPEVQ, 1 ATTAR YPAUMIKN TIOAIVOPOUNGT £d€1€€ 0TI N petapAnt) HRBPACT e&nyei
T0 24% ¢ dloKOpavang TN Puxikng evegiog (R"N2=0,24). AuTto onuaivel 0TI T0 24% NG
d10QOPAC TIOL TIAPOUVGIALOUV Ol EpYAlOHEVOL OTO EMITESN PUXIKNC EVEEIOC TOUG OPEIAETL
QMOKAEIOTIKA OTOV TPOTIO TIOU 0EI0AGYNCAV TIC TTPOKTIKEC HR pe Bdaon TNV KAipoKa Twv
Sun et al. (2007). H évtaon tng axéong, OMwe anoTUTWONKE OO TOV GUVTEAECTH Pearson
(r=0,486,p<0,05),xapaKtnpileTal w¢ WETPIO, EVW O Wn TUTIOTOINUEVOC OUVTIEAEDTHG
noAvdpounaong (B=0,49), umodnAwvel 0TI yia KABe povada av&nong otnv KAipoka Twv
MpakTikwv HR, n Quxiki evegio avapévetal va av&avetal katd 0,49 povdadec. To
QMOTEAECUA OUTO, TO OTOI0 TPOEKULPE MO TNV EMITUXA XPHON TWV JEIKTWY (items) TNn¢
€peuvag Twv Sun et al. (2007), emiBefaiwvel 0Ti N dikain a&loAdynan, n EKMaidevan Kal n
umoaTAPIEN 00NYOLV OE PETPACIUN BEATIWAON TNC WUXIKIC KOTAOTACNC TWV EPYO{OUEVWY.
2e eminedo PIBAIOYPOPIKNC TEKUNPIWONC, TO EUPHUOTA OUTA TPOCPEPOLV 1OXLPN
EUTEIPIKN OTAPIEN OTN PEAETN TwV Yogamalar & Samuel (2019), n omoia ava@épel 01 ot
UTIOOTNPIKTIKEC TOAITIKEC HR eivan amapaitnteg yia ) dlotrpnaon tou néikol Kot ¢
EPYOOI0KNG TPooTaBelng. ETmAEoV, Ta anoTeAéoPATO TaUTICovTal PE TIC amoYelg twv Al-
Omary et al. (2025) kot twv Stone et al. (2015), ot omnoiol Bewpolv 0TI 0T GLYyXPOVN
Wnoakn enoxn, n 610iknan avepwivou duVAUIKOU OTOTEAEL TOV KPIiGIUOo POXAG yia TN
dlao@AAIoN TNC WUXIKNC LYEIOC Kal TNC TPOCAPPOCTIKOTNTOC Twv £PYAlOUEVWVY OTIC VEEC

TEXVOAOYIKEC OTAITATEIC.

TéNoC, N e&€taon Tou RQ4 (Ynobeon H4,H5) anédelée tov KEVIPIKO POAO TN¢
WUXIKAG euegiag w¢ dlapecoAafnTikol TOpAyovTa 0T oXEon METOEL TNG €0WTEPIKIC

EMKOIVWVIOG Kal TNG EPYACIOKNC dEopeLong Twv epyalopévwy. H oTatioTikr avdAuaon,

72



akoAovBwvtac tn pebodoAoyia twv Baron & Kenny (1986), odrlynoe o éva 18laitepa
I0XLPO €LPNUO, TNV Tekunpiwon tng mARpPouc OlapecoAdpnone (full mediation),
emBePaiwvoviag €101 TNV TETOPTN €PELVNTIKN LMOBeon (H4). ZuyKekpiuéva, eVvw N
EMKOIVWVia and povn e emnpeddlel v epyactakn déopevan (B = 0,39), n emidpoon
autr) e€oAgipeTal Kal mavel va gival otatioTikd onuavtiky (p = 0,170 > 0,05) otav
EI0AYETOL OTO POVTEAO O dlapecoAapnTAC TN WUXIKAG vegiag. To amoTéAeopa autd
UTIOONAWVEL OTI N ECWTEPIKN EMKOIVWVIO 6V aLEAVEL AUET TNV EPYACIAKN GETUELAN,
aAAG N 0pacn TNG OIOXETEVETOL €€ OAOKANPOUL PECW TNG BEATIWONG TNC YUXOAOYIKNC
Kataotaong twv epyalopévwy. MapdAinAa, emiBefaindnke n méumtn umobeon (H5),
Kabw¢ n YuxIKr eveia avadeixBnke w¢ o 10XVPATEPOC APETOC TTPOYVWOTIKAC TAPAYOVTOG
NG epyaaiaknc déapeuanc (B = 0,54, p < 0,05), Ye TO TEAIKO POVTEAO VO EPUNVEVEL TO
36% Tn¢ dlakupavang TG epyaatakng déopevong (R? = 0,36). BiBAloypag@ikd, auth n
JIOPECONABNON ME KIvNTAPIO POXAO TNV YUXIKA €VECia, OUUPWVED OMOAUTO PE TO
EPELVNTIKO POVTEAO TwV Permatasari& Suhariadi (2019) kat Ti¢ yetproel¢ twv Schaufeli
et al. (2006), o1 omoiol uTOaTNPICoLV OTI Ol OPYAVWCIONKEC TTPOTNYIKEG amodidouvv dnAadn

AEITOLPYOLV OWOTA POVO OTOV PETAPPALOVTal OE ATOMIKNA €VEEiaL.

OewpnTIKG, N TMANPNG aut dlauyecoAafnon e&nyeital péow TNC Oewpiag ¢
Kowvwviknc AvtaAiaync (Social Exchange Theory) twv Blau (1964) kot Cropanzano &
Mitchell (2005), o1 omoiol pe tnv oe1pd Toug ToVi(oLV OTI N EMKOIVWVIO KL Ol TIPAKTIKEC
HR Ag1toupyolv w¢ 0pYOVWOIAKEC TTOPOXEC TTIOU EVIOXVOUV TNV OVTIANTTI 0PYOVWUOIOKI)
vnootnpIén (Eisenberger et al., 2020). Autr) n vnooTtAPIEN BwpaKilel TNV PUXIKN LyEia
TOUL €PYO{OPEVOU, O OTI0IOC OTN CUVEXELD OVTATOJIdEI e LPNAOTEPN EPYOTIOKN dETUELTTN,
pelvovtac v mpdbean anoxwpnonc (Narvaez & Dura, 2024). ZuPmeEPOCUOTIKA, N
WUXIKNA eVEEia amoTEAET TOV KOTAAUTN TNV EPELVOC, XWPIC TNV Eviaxuaon TN PYUXOAOYIKIC
I00PPOTIIOG, AKOUA Kl 01 TIO APTIEC OTPATNYIKEC ETIKOIVWVIOG I TTPOKTIKEC HR aduvatolv

VO 8100QAAICOUV TN PAKPOTPOBETUN GECUEVAN TOU TIPOCWTIIKOU.

4.2TTPAKTIKEG TIPOTACEIC Y10 TNV ayopd epyaaiag

Ta omoTEAEGUOTA TNC TTOPOUCAE EPEVVAC OTIOTEAODV EVa OUCIACTIKO 0dNy0 yia TNV ayopd
€PYOCIAC KOL TIIO CUYKEKPIUEVA VIO TIC EAANVIKEG ETIXEIPHOEIC TTOU TPOCTIBOUV VO Bpouv
TO TTOTAPOTA TOUC O€ PIa ETTOXN YEUATN aBERAIOTNTA KOl GUVEXOPEVEC WNOIOKES AANOYEC.
To yeyovo¢ OTI TO MOVTEAO pag epunvelel T0 36% TG €PYACIAKAG OECUELONG TWV

epyadopévwv gival 1010iTEPO ONUOVTIKO, KoBw¢ pOg dgixvel OTI Ol TOPAYOVTEC TOU
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pEAETAOOPE (EMIKOIVWVIO Kal EVEEi) KOADTTOUV VA PEYOAO PEPOC TWV AGYWV Y1 TOUC
omoioug évag epyadOUEVOC ETIAEYEL VO TIOPOWEIVEL TIIOTOC OTOV OpyavIouo Tou. Mivetat,
Aotmov, &ekdbopo OTI av pio eTolpeio emBupEl va dlac@OAICEl TNV TAPAUOV TWV

avBpWMWV TNG, OQEIAEL VO EMEVOVOEL OUCIOOTIKA OTNV TOIOTNTA TN EPYATINKIC TOUC

{wng.

MpwTa amo 0Aa N YPUXIKNA npepia Kot gueia dev eival TOAUTEAEID, OAAG aVAYKI).
Mo OUYKeKPIYEVD, aTnV EANGOO cuxva mapaueAoVpE TNV YUXIKN Lyeia aTnv dOUAEL],
OMWC N €peuva OEiyvel MW QUTA €ival TO TO ONUAVTIKO EPYOAEIO TNC €PYACIAKNAG
déapeuant. Mo kabe Babuo mou BeATiveTal n PuxoAoyia evoc epyalopévou, N EPYACIKN
déopeuan Tou avapéveTal va auvgndei onuavtikd (B=0,54). Av évag epyalouevog dev
VIOBEL KOAG YUXOAOYIKA, Kopio avakoivwan Kal Kayio d101KnTIKA anogaan dev 6a Tov
Kdvel va debei pe tnv etaipeia. Ot eMXEIPRTEIC, AOITOV, 0QEiAOLY VO aTABOVY SiTAC GTOUC
avBpwmoug TouC Me TPAEEIS, TPOCEPEPOVTAC TPAYUATIKA OTAPIEN OTO AyXoG TNG
KabnuepIvotNTOg Kal 000G OTOV TIPOCWTIIKO TOUC XPOVO. EMIMAE0OV, 01 EMIXEIPATEL
TIPEMEL VO eQapuolouy dikaleg MPaKTIKEC HR. Ol 0WOTEC TPOKTIKEC dloiknang (6Tmwg N
OLVEXNC EKMAIOELON KOl N OVTIKEIYEVIKA O&I0AGYNon) €€nyolv 10 24% TNnC WUXIKNAG
euegiag. Zxedov To Eva TETOPTO, TNC NPEEUIAC oL VIwBEl évag epyalopevog mnyddel anod o
av aloBAveTal 0Tl N €TaIpeia Tov UTIOAOYIZEl Kal Tov avTopeiBel 0waoTd. Autd amoTeAEi
OUCIOOTIKO QVTIOOTO OTO (OIVOPEVO Tou Brain Drain 6nAadf ¢ padlkng @uyng
€€E10IKELPEVWVY aVOPWOTIWY 0TO EEWTEPIKO. OTav N emixeipnan atnv EANGda enevoLEl TOV

Avbpwo, n TAon LYNAC TEPIOPILETOL OPACTIKA.

TENOC, N OTPATNYIKI) EMKOIVWVIK €ival amapaitnTo epyaAeio. H épeuva €€1EE OTI
N kabopr) emkovwvia eEnyei 10 14% TN EPYOOIOKIC dETUELONC, VK TO ECWTEPIKA social
media cUUBAANOLY KOTA 13% oTnv €Vegia Twv epyalopeévwy. ALTA Ta TOCOOTA POG AEVE
OTL TA YUN@IOKA EPYOAEID KO N EVNUEPWAT) dEV EivaL ATAWC TUTIIKEC IABIKOTIES, AAAG EVOIQ
MNXOVIOPOC TTIOU KPOTA TNV OPAda evwévn. H d1oiknon mpénel va JAaBel TpwTo va cERETAL
TOV £pyalOPEVO OKOLYOVTAC TOV EVEPYU, E OKOTO VO YEQUPWOEL TO XAoUO avapETa OTa
OTEAEXN Kal TO TPOOWTIKO. ZTNV 0Uaia, OAC KATOAryouv otnv apoifaidtnta. Otav n
eMxeipnan deixvel EUTPOKTO OTI VOIALETAI, 0 EPYOLOUEVOC TO OVaYVWPILEL Kal ovTamodidel
pE TV déopeuan tou. Autd dev eival povo pia Bswpia (0mw¢ auth N KowvIKNC
AvtoAaync), 0AAG N idla n Baon mavw otnv omoia XTI(oVTal Ol LYIEIC Kal aVBEKTIKEG

ETXEIPNOEIC OHIUEPQ.
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4.3 INeploplopoi TNC Epeuvag

MapoAo TOU N €peuva HaC QAVESEIEE ONUOVTIKEC OUCXETIOEIC, EUTIEPIEXEL
OPIOPEVOUC TIEPIOPICUODE TIOU TIPOOPEPOUY TO TAMICIO yia TNV 0&I0AGynon Twv
AMOTEAEOUATWY. BOOIKOC IEPIOPIOUOC OMOTEAEL TO PEyeBOC TOL deiypaTog, Kabwe ol 152
OUMMETEXOVTEC, OV Kal EMITPEMOLY TNV €€aywyr OTOTIOTIKA OEIOTIOTWY CUUTEPATUATWY,
OEV QVTIMPOCWTEDOUY OAOULC TOUG EPYOCIOKOUE KAAOOUC TNC EAANVIKAC OIKOVOMiOC.
MapdAANAQ, N XpPrion EPWTNUATOAOYIWVY EVEXEL TO OTOIXEIO TNC UTTOKEIPEVIKOTNTAC, KABWC
Ol OmMAVTACEIC OVTIKATOMTPI{ouY TNV TMPOCWTIKN amown twv epyalopévav. Ailel va
avVO@EPOUE OTI N TOPOVCN TTOCOTIKA TIPOCGEYYION, OV KOl TEKUNPIWVEL TIC OXECEIC PETOED
TWV UETOPANTWY, OEV WaC EMITPEMEL va EPPABUVOULE OTIC TPOOWTIKEC EUTIEIPIEC Kal TOl
Blopata Twv epyalopévwy, KATI TToU Ba umopoloE Va EMITEVXBE HEOW UIAC PEAAOVTIKIAG
épeuvag (TLX. Je TNV Xprion ouvevteL&ewy). Emmpoodeta, n mapoloa £pevva EYIVE OE
OOVTOHO XPOVIKO OIACTNUA, KOTAYPAQOVTOC TIC AMAVINCELS XWPIC VO TOPOKOAOUBEL Tw(
e€ehiooetal n déopevon Twv epyalopévwy o€ BaBog xpdvou. TEAOC, TO yeyovag 0TI TO
HOVTEAO po¢ EpunVeLEl To 36% NG dlaKLPAVONG TN EPYOCIOKIC OETUELONE UTTIOSEIKVUEL
OTI N €PYOOIOKN 0éopELAN gival éva TOAUAIACTOTO PAIVOLEVO, TO OTOI0 EMNpPedleTal Kal
améd GANOUC KPioIUoug TaPAYoVTEG TTIOU OEV CUUTIEPIANPONKAY 0TNV TOPoUCa EPELva, |
OMWE TO YEYOVOC OTI 0 OPYAVIOUOC iowC XpelddeTal va evIoXVOEl T gUVOEDT TIPOAYWYWV

Kat anodoonc.

4.4 TIpOTACEIC Y10 HEANOVTIKIE EpELva

Me Baon Toug TEPIOPICHOUE TTOU ava@EPBNKav, N ToPoLaa PEAETN aVOiyEl VEOUC
dpOMOUC yia JEANOVTIKY dlgpebvnan. Mia JEANOVTIKA €peuva Ba Umopoloe Vo EOTIAOEL
0¢ €vO PEYOAUTEPO KOl TIO OVTIMPOCWTEVTIKO deiyua amd S10Qopoug KAAGoUC TN¢
EAMNVIKIC OIKOVOUIAC, ETITPEMOVTOC TNV AOPAAECTEPN YEVIKELGT TWV CUUTIEPACTUATWY.
MopdAANAQ, N XpAoN TOIOTIKWY HEBOOWY, OTWC Ol TPOOWTIKEC CUVEVTELEEIC, Ba
TPOCEPEPE Wia BabiTEPN KOTOVONOT TWV BIWHATWY Twv EPYALOPEVWV, AVASEIKVOOVTOC
TITUXEC TIOV 01 apIBuoi 6ev PTOPOULY TIAVTO va aMOTUTIWOOoUY. EumAEoy, Ba gixe 181aitepo
EVOIOPEPOV IO OIOXPOVIKI| MEAETN TIOL Ba TAPAKOAOLOOUGE TIC PETABOAEC TNC OETUELDNG
TWV €PYOlOpEVWV OE BIOPOPETIKEG XPOVIKEC QACEIC. TEAOG, KABWC TO MOVIEAO MaC
gpURVeLOE TO 36% TNG EPYOCIOKNAG dETUELONC, MEANOVTIKEC MEAETEC Ba umopoLoav va

EVTAEOUV KOl OANEC KPIOIPEC METABANTEC, OTWE TO LYOC TV OMOIBWY, TO GTUA nyeaiag i
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TIC ELKOIPIEC TNAEPYOTING, WATE VO KOAUQOEL TO LTIOAOITIO TOGOATO TNC GIOKVUAVANC KOl
VO €XOUUE IO TIIO OAOKANPWHEVN EIKOVO YIO TOV EPYACIOKO XWPo otnv EANGda. To
UTIOAOITIO 64% TN EPYOCIAKAG OETUELONG EVOEXETAL VO KPUBETOI O€ TOPAYOVTEC OTIWG
I00pPOTia MPOCWTIKAG-eMayyeEAUATIKNAC {wn¢ (Work-Life Balance) r) n UUMEPIANTITIKN)
nyeaia (Inclusive Leadership)".
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EmiAoyoc

OAOKANPWVOVTOG, N TaPOLaa £pEuva aVEDEIEE OTI N EPYACIAKY OEGUELTN OTNV
EAMNVIKI TPAYUATIKOTNTO OV €ival éva TuxXaio yeyovog, OAAG TO OMOTEAECHUO MIOC
OLVEIRNTAC EMEVOLONC OTOV AvBpwrno. MEoa amd TV avAAuon Twv OEBOPEVWV, EYIVE
OaQEC OTI N EIMKPIVAC ECWTEPIKA EMIKOIVWVIO Kal N Xprion oLyxpovwv Ynelokwv
EPYOAEIWV amOTEAOLY Ta BEPEAID, OPWCE N YUXIKN EVEEia €ival 0 KATAADTNG IOV PETATPETEL
évav omAO epyalOPEvo O 0QPOCIWUEVO PEAOC EVOC OPYaVIOHOU. Z€ W10 EMOXH TIOU Ol
EMXEIPNOEIC 0TV EANGOO €pXovTal QVTIUETWNEC PE TPOKANCEIC OTwG 0 Yn@IaKOC
PETAOXNMOTIOUOC KAl 1 QUYI TOAEVTWY OTO EEWTEPIKO, N LIOBETNON AVBPWTIOKEVTPIKWY
TIPOKTIKWVY 310iKNoNg dev OMOTEAET TAEOV ETIIAOYT, OAAA ETITOKTIKI OVAYKN. H €Umpaktn
@POVTIda yia TNV YUXIKNA LyEia Kal N dikain aVTIYETWION TOU TTPOCWTIKOL Eival Ta Jova
epyaAeia mov pumopolv va eyyunBolv T dnUIoLpYia LYIWV, OVOEKTIKWY KOl ETITUXNHEVWY

ETIXEIPNOEWV OTO PEANOV.
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5-9 €1
10-14 ¢tn
15+ €1
MetafAnTA 1: Ecwtepikn Emikowvwvia (COMM)
H eowTepIKN EMIKOIVWVIa a@opd Tov TPOTMO Pe Tov omoio n dloiknon
EVNUEPWVEL, AKOUEL KOl EVOWUOTWVEL TIC AMOYEIC TwWV EPYALOPEVWY OTIC
OTOQACEIC TNC. H AMOTEAECUATIKI ECWTEPIKI ETMIKOIVWVIO UTIOPEL va avéoel
TNV EUTAOKN KAl TNV EPYOCIOKI) OECUELAT) TwWV EPYALOHUEVV.
H Eowtepikn Emikowvwvia (COMM) UeTpnBnke péow 6 EPWTNOEWV UE TNV
KAipoka Likert (1-5) 6mou
1: Alo@wve AToAuTa
2: AMloQwvw
3: OUTe Alo@wve OUTE ZUPPWV®W
4: ZuPQWvVe
5: Zupguvw AmoAuTo.
O1 epwTACEIC €ival OKOAOUBEC:
1. H emkowwvia petagd twv epyalopévav Kol O10iknang
eivat ap@idpoun.
2. H emkowvwvia petald Twv epyalopévawv Kol 010iknang
givat ocoQrc.
3. O gpyodOTnC 0KOUVEL TIC AVAYKEC TV EPYALOUEVQV.
4. O gpyoddTnc umoaTnPICEL TIC AVAYKEC TWV EPYOLOUEVWV.
5. EmA&yovtal TO KATOAANAO pPECO yIO TNV €0WTEPIK)
EMKOIVWVIa.
6. Kolwvomnolobvtal TANPOPopIeC TOu OXeTI(ovTal HE TOUC
€pyalopevou.
MetaPAntn 2 : Xprijon Ecwtepikwv Social Media (SOCMEDIA)
H xprion eowtepikwv social media agopd tnv a&lomoinon WneoKwv
EPYOAEIWV EVTOC TOL OPYaAVICUOU Yia aVTOAAAYN 10EwWV, ONUIoOLPYIa OXEGEWY
Kal BeAtiwaon Tng ouvepyaaiag.
H Xprion Eowtepikwv Social Media (SOCMEDIA) ) petpribnke péow 6
EPWTACEWY PE TNV KAiuaka Likert (1-5) omou
1: Alagwve AoAUTO

2: AloQwvw
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3: O0TE Ala@wvw OUTE ZUPPWVK
4: ZupEWVK
5: Zup@wve ATOAUTO.

Ol €pWTNTEIC Eival OKOAOULBEC:

YTApXouv COQEiC TPOYPOUUATIOUEVOL OTOXOI KOl OKOToi
OXETIKA PE TN XPHON TWV MECWY KOIVWVIKNC SIKTOWAONC

O opyaviopog / n etaipia mov epydlopal vmootnpilel ™
XPNon Twv PHECWV KOIVWVIKAC IKTUWANC.

‘Exw OULUMETAOXEl OE CGEPIVAPIO EKTOIOELONG OTO HPECT
KOIVWVIKIC OIKTUWANG

O €pyodATNC POU OPYAVWVEL GEPIVAPIO EKTIOIdELONG OTa
HETO KOIVWVIKNAG JIKTOWANC.

Eipon o€ B¢on va BEATIOOW TIC OXECEIC OU PE CNUOVTIKA
EVOlOQEPOVTA  HEAN MEOW TWV HECWV  KOIVWVIKIC
JIKTOWGONC.

SUMPETEXW 0€ OL{NTAOELG IOV OXETICOVTAIL PE TNV Epyaaia
MOV EVTOC TNG ETAIPIKAG TAATPOPUOG OTA PHEGO KOIVWVIKNAG

JIKTOWGONC.

MeTtaPAnT 3: AMOTEAECUOTIKOTNTO MMPOKTIKWY AvBpwIVOU AUVOUIKOD —
HR Practices (HRBPACT).

O mpokTikée HR agopovv tnv alomotio, Tn dla@aveld Kot Tnv

OTIOTEAEOMOATIKOTNTA TWV TOAITIKWV TIOU €QOPPOLovVTal TIPOG OQEAOC TWV

EPYOLOPEVWV.

H AnoteAeopatikétnta Mpoktikwv HR (HRBPACT) petpribnke péow 6

EPWTNOEWV U TNV KAipaka Likert (1-5) omou

1: Alagwve AToOAUTa

2: AMloQwve

3: OUTe Alo@wve O0TE ZUPPWVW
4: TUHEWVK

5: Zupewve ATOAUTO.

O1 epWTAOEIC Eival AKOAOVLBEC:
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1. Tapéxovtal EKTETAPEVD TTPOYPAUMATO EKTIOIOELONC YIa VO
010a&ouy atoug VEoug epyaldpevou TIC OEEIOTNTEC TIOU
xpetddovtat yia tn dOUAELG TOUC,.

2. Tpoc@EpovTal EMIONUA TPOYPAPUOTO EKTAIOEVANC OTOUC
epyadopevoug yia va auvénbei n duvoToTNTO TPOAYWYIC
TOUC OTNV ETAIPEIQ.

3. O aglodoynoelg anodoonc Bacilovtal 0 AVTIKEIUEVIKA,
UETPNOIPO OMOTEAEGHOTAL.

4. Ou agloloynoeic anddoong mePINAUBAVOUY avamTUEIaKn
avaTpoPod0TNON YIa TOUC EPYALOUEVOUC.

5. O1 anodoyég oUVOEOVTOL OTEVA HE TNV ATOUIKN I} OUOJIKA
anddoan.

6. O1 mpoaywyé aTny eTalpeia Bacilovtal aTny apxaoTnTa.

MetapAntn 4: Wuxikn Evegio (PSYCH_WELLBEING)
H Quxikn eveia meptypd@el Tov Babuo 1Ikavomoinang, 0o@AAEIaC Kal BETIKIC
0TAONC TOL £PYAlOPEVOL ATIEVOVTI OTO EPYOCIOKO TIEPIRAAAOV.
H Wuxiki Eveia (PSYCH_WELLBEING) petpronke péow 6 pwTAoEwWyY Ue TNV
KAipaka Likert (1-5) omou

1: Alogwve AnoAuta

2: AloQwve

3: O0TE Ala@wvw OUTE ZUPPWVK

4: ZuuQwvw

5: ZUP@wve ATOAUTO.

O1 epWTACEIC Eival AKOAOVLBEC:

1. ©adnuouvv TOAL EVTLXIOHEVOC/N Va TIEPAC W TO UTIOAOITIO TNG
KAPIEPOC MOV OE OUTOV TOV OPYOVICHO.

2. Ztnvetaipeia auth ival EDKOAO VO EKQPACH AUTO TIOU £XW
0TO JLOAG pou.

3. Niwbw Kivntpo va Kavw omoudaia mpdyuoTa atn dOUAELN
Hou.

4. N10Ow ECWTEPIKI 0PN VA KAVW oToudaia mpdypoTa aTn
OOUAELX pov

5. H dadikagia APnNg amopacewy atnv TAIPEia Hou gival

0WaoTH.
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6. H diodikacio AYng amo@dcewy atnv ETaIpEia Pou gival

dikan.
MetapAnTn 5: Epyactokr) Aéopeuon ENGAGE)
H epyaaiakr) déapevan meptypA@el TO EMITESO EVEPYELNC, EvBOLTIAOHOD Kal
oLVOIOBNUATIKAC GLVAEGNC TOL £PYALOMUEVOL UE TNV EPyaaTia Tou.
H Epyoaoiokr) Aéopevon (ENGAGE) PeTpnOnKe PECW 6 €PWTNOEWV UE TNV
KAipoka Likert (1-5) 6mou

1: Alogwve AndAuta

2: AloQwvw

3: OUTe Alo@wve O0TE ZUPPWVW

4: ZuPQWvVR

5: Zupguvw AtoAuTo.

O1 epwTACEIC €ival OKOAOUBEC:

1. 'Exw €vépyeln aTnv dOUVAELA [OL.
2. H G0UAEIA POUL PE EPTVEEL

3. Z1n d0UAEId pou VIO duvatdg/n Kat yepdtog/n {wvTavia.

4. Otav onkwvoual to TPWi, VINOw Opeén va maw otn
OOUAEILQ.
5. NiwBw nepiipavog/n yia Tn SOUVAEIA TIOL KAVW.

6. Eipot evbouclaopevog pe Tt dOUAELN Hov.
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Oa ffsia va PePfudon 6Tt smPrinm Tov petanruyiakd portnmy Indvwn Kovotavrivo
Townrcta, oy exIévnon ¢ Sumlepnatknc Tow, ue titho «EsoTepiks Mapretivyk
kot Social Media: H Zvpfoin tovs oty Etompikn Amédoon ko v Foyoloyio
Tov AvBpomvor Avvopikon. .

Mo v mopardve Sutho pote epyecio Ba yiver yprion mocoTikdy dedopévay mov
B oudheyBoiv péco hudikvaxay epoTuatoioyioy. O COUNETENOVTIES TTIV
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Kupie TowdnTaa,

ZAC EVNUEPWVE OTI TO EPEUVNTIKG NPWTOKOAND UE TiITAD «ECWTERIKG MAPKETIVYK
kal Social Media: H ZupPoAn Toug otnv ETaipikn Anddoan ko Tnv Wuyohoyia Tou
AvBpwnmivou Auvapikol= £xel edeyxBei and Tnv Emimponni AcovTohoyiac-Blon@iknc
Tou Movemorniou Nedanohic Magog n onoia yvwpodoTei unép TNS Bisfoywync TN
Zpsuvag. Zac napakam AABETE unown 4TI N CUYKEKpILEVR £pEuva £XE EyKpIOei
YO €va £Toc Kal 1ox0e yia cukhoyn dedopevwv nou Bev Ba yivouv omnv Kunpiakn
Anuokpatia. Mapakah® dnwe Befawbeite 6T N KUKAoEopia Tou nAskTpovIKOU
ouvdéopou dev Ba oupnepihdPel kdTokoue TN Kunpiakng AnpokpaTiac. Appddio
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